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The  troops  threw  them  MRE  field  rations 
ana  cigarettes,  and  one  ra^^ 

Iraqi  soldier  shouted  back,  “I  love  you.” 


One  night  we  watched  a 
line  of  fleeing  Iraqi  tanks  get 
chewed  up  by  the  Multiple 
Launch  Rocket  System,  a 
truck  that  shoots  12  rockets.  j 
Soon  the  horizon  was  lined 
with  a  string  of  golden  balls 
that  sparkled  as  the  fuel  and 
ammo  exploded. 

The  soldiers  watched  the 
battle,  eating  candy  and  junk 
food  (known  as  “pogie  bait” 
and  a  major  Army  food  group).  ,  ,  . 

^  I  11^1  •  1  ^  ^  Copeland  is  defense  correspondent  for  Scnpps  Howard  News  Service. 

They  cheered  the  bnghtest 
explosions  until  Sgt.  Maj.  Woodley  reminded  them, 

“Hey,don’t  forget  people  are  dying  out  there.” 

One  of  the  younger  officers,  staring  at  the  flames 

through  binoculars,  replied,  “ - em.”  Everyone 

laughed,  but  they  also  understood  what  was  hap¬ 
pening.  It  was  hard  to  get  die  soldiers  to  admit  the 
war  felt  any  different  than  training — that  was  their 
emotional  proteaion— but  seeing  so  much  destruc¬ 
tion  was  chilling. . . . 

. . .  The  night  before  the  ground  war  began,  I 
slept  in  a  tent  with  the  brigade  doaor,  Capt.  David 
Lawhom,  34,  of  Chattanooga,  Tenn.,  who  told  me 
to  start  taking  litde  white  pills  every  eight  hours  for 
protection  against  Iraqi  nerve  agents. 

Several  soldiers  came  in  that  night  asking  for  the 
pills,  even  though  they  were  supposed  to  have  them. 

One  mistakenly  had  swallowed  all  of  his.  “Doc” 
gave  me  chocolate  chip  cookies  and  read  his  “To 
Any  Service  Member”  mail,  including  a  poem  from 
a  12-year-old  girl  named  “Rodent”  about  a  man 
and  a  woman  getting  chopped  up  by  knives. . . . 

On  the  first  night  of  the  ground  war, ...  a  junior 
officer  came  by  and  said,  “The  colonel  wants  to 


know  if  you  want  to  sit  in  on 
the  meeting.” 

I  ran  to  the  trailer  that 
served  as  the  brigade  TOC,  or 
tactical  operations  center,  and 
found  Col.  Morris  Boyd  re¬ 
viewing  the  day’s  activities 
with  his  staff.  Behind  him  was 
a  map  with  the  locations  of  all 
the  U.S.  forces  on  the  move 
in  Iraq. 

I  had  been  allowed  into  the 
,  _  .  ,  inner  sanctum,  a  place  I  had 

for  Scnpps  Howard  News  Service.  -  .  ,  .  ^ 

only  unagined  as  a  reporter. 
The  map  alone  was  rich  with  highly  classified 
information. 

I  couldn’t  write  about  it,  though,  because  of  the 
military  restrictions  on  the  press,  but  also  b^use 
I  wasn’t  about  to  give  away  our  location .... 

On  the  down  side,  seeing  the  map  and  being 
“read  in”  to  the  battle  plan  meant  the  colonel 
couldn’t  let  me  leave  until  the  war  was  over. . . . 

. . .  The  last  night  of  the  war,  the  convoy  was 
inching  through  the  Kuwaiti  desert  in  the  pitch  black 

The  tanks  kept  firing,  but  by  now  the  Iraqis 
were  fleemg  rather  than  fighting.  The  troops  threw 
them  MRE  field  rations  and  cigarettes,  and  one 
raggedy  Iraqi  soldier  shouted  back,  “I  love  you.” 

— Excerpts  from  an  account  datelined  “WITH 
U.S.  FORCES,  Iraq”  by  defense  correspondent 
Peter  Copeland. 

The  story  was  detailed  and  memorable  because 
Copeland  was  right  there  on  the  front  line.  The 
story  was  well-edited  and  ready-to-use  because  it 
was  from  Scripps  Howard  News  Service.  Call 
Irwin  Breslauer  to  subscribe  to  the  most  readable 
wire  service  available.  (212)  580-8559. 
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JUNE 

2*5— Newspaper  Personnel  Relations  Association.  Annual  Conference, 
Fort  Lauderdale,  Fla. 

5- 7— Suburban  Newspapers  of  America,  Summer  Management  Confer¬ 

ence,  Westin  Copley  Place,  Boston,  Mass. 

6- 7— Inland  Press  Association,  Newspaper  Marketing  Conference,  Radis- 

son  Suite  Hotel-O’Hare,  Chicago,  III. 

6-8 — Oklahoma  Press  Association,  Summer  Convention,  Lake  Texoma 
Lodge,  Lake  Texoma,  Okla. 

7- 11- American  Advertising  Federation,  National  Advertising  Conference, 

Opryland  Hotel,  Nashville.  Tenn. 

8- 12— American  Newspaper  Publishers  Association,  Technical  Exposition 

and  Conference,  Las  Vegas  Convention  Center,  Las  Vegas,  Nev. 

12- 15— Georgia  Press  Association,  Annual  Convention,  Jekyll  Island,  Ga. 

13- 15— Mississippi  Press  Association,  Summer  Convention,  Natchez,  Miss. 

16- 20— Association  of  Newspaper  Classified  Advertising  Managers,  Tele¬ 

phone  Sales  Seminar  &  Classified  Sales  Conference,  Boca  Raton 
Resort  &  Club,  Boca  Raton,  Fla. 

20-22 — Florida  Press  Association,  Annual  Convention,  Orlando,  Fla. 
20-22— Kentucky  Press  Association,  Summer  Convention,  Fort  Mitchell,  Ky. 

20- 22— Tennessee  Press  Association,  Annual  Convention,  Ramada  Inn, 

Clarksville,  Tenn. 

21- 22— Michigan  AP  Editorial  Association,  Annual  Meeting,  Hidden  Valley. 

Gaylord,  Mich. 

27- 29— Texas  Press  Association,  Summer  Convention,  Corpus  Christi, 

Texas. 

28- 20— South  Carolina  Press  Association,  Summer  Meeting,  Hilton  Head, 

S.C. 

30-7/3— International  Circulation  Managers  Association,  National  Conven¬ 
tion  and  Annual  Sales  Conference,  Marriott  Copley  Place,  Boston, 
Mass. 

JULY 

10-14— International  Society  of  Weekly  Newspaper  Editors,  Annual  Confer¬ 
ence,  Washington  University,  St.  Louis,  Mo. 

12-13— Michigan  Press  Association,  Summer  Meeting,  Grand  Hotel,  Macki¬ 
nac  Island,  Mich. 

12-14— Alabama  Press  Association,  Summer  Convention,  Orange  Beach, 
Ala. 

12- 14 — Texas  Newspaper  Advertising  Managers  Association,  Summer 

Meeting,  Midland,  Texas. 

17- 21— North  Carolina  Press  Association,  Annual  Convention.  Grove  Park 

Inn,  Asheville,  N.C. 

18- 20— Arkansas  Press  Association,  Summer  Convention,  Eureka  Springs, 

Ark. 

21-24 — International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Conference,  Monterey,  Calif. 

24-28 — American  Society  of  Magazine  Editors,  Annual  Convention  &  Job 
Fair,  Hyatt  Regency  Crown  Center,  Kansas  City,  Mo. 

Seminar sIWorkshopsI  Clinics 

JUNE 

2-7— Poynter  Institute,  Newswriting  at  Historically  Black  Colleges,  St. 
Petersburgh,  Fla. 

6— New  England  Newspaper  Association,  Sports  Writing  and  Editing 
Workshop,  Hampton  Inn-Winthrop  Avenue,  Lawrence,  Mass. 

9-11— Mid  America  Press  Institute,  All  About  Sports  in  Newspapers  Semi¬ 
nar,  Clarion  Hotel,  St.  Louis,  Mo. 

9-21 — Graphic  Arts  Technical  Foundation,  Executive  Technology  Program, 
GATF  International  Headquarters,  Pittsburgh,  Pa. 

13- 14 — Inland  Press  Association,  Training  Tomorrow’s  Newspaper  Talent, 

Interlaken  Resort,  Lake  Geneva,  Wis. 

1 5 — New  England  Newspaper  Association,  Editing  the  Small  Newspaoer 
Workshop,  Sturbridge  Host  Hotel  &  Conference  Center,  Sturbridge, 
Mass. 

1 6-22— American  Press  Institute,  Management  and  Costs  Seminar  for  news¬ 
papers  under  75,000  circulation,  API  Headquarters,  Reston,  Va. 

22— Graphic  Arts  Technical  Foundation,  Increasing  Pressroom  Produc¬ 
tivity  Seminar,  Vancouver,  B.C. 

23-26— American  Press  Institute,  Copy  Editors  Workshop,  Sunnyvale  Hilton, 
San  Jose,  Calif. 
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By  Doug  Borgstedt 


’iADDAM,  G0RBY,W5H  AHD  QUAYLE  CAN  WAIT- 
DUNKS,  RWlS,  POINT  SPREADS  AMD  SCORES 


About  Awards 


D.C.  SPJ  honors.  Washington  Post  columnist  Bob  Levy 
is  slated  to  receive  the  1991  Distinguished  Service  Award 
for  outstanding  contributions  to  local  journalism  from  the 
Washington,  D.C.,  chapter  of  the  Society  of  Professional 
Journalists. 

Levy  will  be  honored  at  the  annual  SPJ  chapter  dinner 
June  4,  when  the  1990  Dateline  Awards  will  be  presented 
and  four  Washington  journalists  will  be  inducted  into  the 
chapter’s  Hall  of  Fame. 

This  year’s  Hall  of  Fame  inductees  are:  Bill  Monroe, 
editor,  the  Washington  Journalism  Review,  Betty  Cole 
Dukert,  producer.  Meet  the  Press;  Carl  T.  Rowan,  syndi¬ 
cated  columnist;  and  Albert  Warren,  founder  of  Warren 
Publications,  publishers  of  TV  Digest  and  Communica¬ 
tions  Daily. 

Friendly  fellowships.  Twelve  foreign  journalists  from  the 
Third  World  and  Eastern  Europe  have  been  awarded  1991 
Alfred  Friendly  Press  Fellowships,  during  which  they  will 
spend  six  months  working  at  U.S.  news  organizations. 

The  eight  men  and  four  women  in  this  year’s  program 
include  reporters  from  three  countries  new  to  the  pro¬ 
gram:  Papua  New  Guinea,  Romania  and  Tanzania. 

The  fellows,  the  countries  they  are  from,  and  the  news 
organizations  at  which  they  will  be  working  are:  Alex¬ 
andra  G.  Backlanova,  U.S.S.R.,  the  Philadelphia 
Inquirer;  Mohammed  Haniff,  Pakistan,  the  Washington 
Post;  Chemi  C.  Kadete,  Tanzania,  The  Oregonian,  Port¬ 
land;  Daniel  Kumbon,  Papua  New  Guinea,  the  Cleveland 
Plain  Dealer;  Leu  Siew  Ying,  Malaysia,  the  Chicago 
Tribune;  Sameh  Abdullah  Morsi,  Egypt,  the  Detroit 
News;  Laston  Mutegi  Njau,  Kenya,  the  Baltimore  Sun; 
Gilbert  Onegi-Obel, Uganda,  the  Dallas  Morning  News; 
Florin  Pasnicu,  Romania,  the  Christian  Science  Monitor; 
Dmitry  Radyshevsky,  Time  magazine’s  Washington, 
D.C.,  bureau;  Abiodun  Raufu,  Nigeria,  U.S.  News  & 
World  Report;  and  Maria  Filomena  Sayao,  Brazil,  The 
Tennessean,  Nashville  and  USA  Today,  Washington, 
D.C. 
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About  Awards 


College  Photographer  of  the  Year  awards.  Michael 
Lutzky  of  Rochester  Institute  of  Technology  has  been 
named  the  nation’s  top  collegiate  photographer  in  the  46th 
annual  College  Photographer  of  the  Year  competition  at 
the  University  of  Missouri-Columbia. 

Winners  in  specific  categories  were:  Spot  News, 
Michael  Slade,  Utah  State  University,  “Civil  Unrest”; 
General  News,  Craig  Bell,  Western  Kentucky  University, 
“Last  Parade”;  Sports  Action,  John  Stoops,  University  of 
Oregon,  “Victorious  Wrestler”;  Sports  Feature,  David 
Mahl,  State  University  of  New  York,  “Solemnity  and 
Solitude”;  Feature,  Andy  Lyons,  Western  Kentucky  Uni¬ 
versity,  “Swimmers”;  Portrait,  Tamara  Voninski,  West¬ 
ern  Kentucky  University,  “One  of  the  Boys”;  Pictorial, 
Michael  Lutzky,  Rochester  Institute  of  Technology, 
“Wet  Work”;  Food  Illustration,  Heather  Stone,  Western 
Kentucky  University,  “Oodles  of  Noodles”;  Fashion 
Illustration,  Rachel  Griffith,  Western  Kentucky  Univer¬ 
sity,  “Retrograde  back  to  the  ’50s”;  Picture  Story,  Tamara 
Vaninski,  Western  Kentucky  University,  “One  of  the 
Boys”;  Sports  Portfolio,  Phelan  Ebenhack,  Texas  A  &  M 
University;  Documentary,  Amy  Deputy,  Western  Ken¬ 
tucky  University,  “Julie’s  Story”;  Personal  Vision,  Ron 
Amstutz,  Rochester  Institute  of  Technology,  “Thanks¬ 
giving  Dinner.” 

Reuter  Foundation  fellowships.  The  Reuter  Foundation 
has  announced  the  award  of  university  fellowships  to  nine 
journalists  from  Africa,  Asia  and  the  Middle  East. 

Countries  represented  for  the  first  time  in  the  annual 
fellowship  program  are  Egypt,  Senegal  and  Turkey;  the 
other  journalists  selected  come  from  Algeria,  China,  Fiji, 
Kenya,  Sri  Lanka  and  Zimbabwe. 

The  journalists  selected  for  fellowships  for  the  year 
1991-92  are  listed  as  follows  by  the  universities  where  they 
will  be  placed. 

Oxford  University,  England  —  Tang  Runhua,  editor 
and  researcher  for  the  Institute  of  Journalism,  Xinhua 
News  Agency,  Beijing;  Sharita  Singh,  senior  reporter  for 
the  Fiji  Broadcasting  Commission;  Ufuk  Gural,  interna¬ 
tional  news  co-editor  for  the  newspaper  Yeni  Asir  of  Izmir, 
Turkey;  and  Nyasha  Masiwa,  head  of  radio  news  for  the 
Zimbabwe  Broadcasting  Corp. 

Stanford  University,  California  —  Mohamed  Ragheb, 
senior  editor  for  Cairo  Today  magazine;  and  Makena 
Aritho,  chief  writer-features  for  Kenya  Times  Media 
Trust. 

Bordeaux  University,  France  —  Omar  Berbiche, 
senior  reporter  at  Quotidien  d’ Information  Independant 
of  Algiers,  Algeria;  and  Cheikh  Mbaye,  publication  direc¬ 
tor  of  Penalty  magazine,  Dakar. 

University  of  Missouri  —  NandaNanneththi,  staff  pho¬ 
tographer  for  the  Sunday  Times  of  Colombo,  Sri  Lanka. 

Two  cited  for  excellence.  Charles  Clifford  Peale,  a  candi¬ 
date  for  a  master’s  degree  in  journalism  and  public  affairs 
at  American  University’s  School  of  Communication,  has 
received  the  $1,000  Phillips  Publishing  Award  for  Excel¬ 
lence  in  Print  Journalism. 

In  addition,  another  AU  journalism/public  affairs  mas¬ 
ter’s  candidate,  Verena  Schmitt,  was  presented  with  the 
$250  Crawford  Award  for  Excellence  in  Print  Journalism, 
named  for  the  late  AU  professor  Horace  D.  “Don”  Craw¬ 
ford. 


New  York  Press  Club  awards.  An  exclusive  on  the  city’s 
Pap  smear  scandal  by  Heidi  Evans  of  the  New  York  Daily 
News  won  the  New  York  Press  Club’s  Gold  Typewriter 
Award  for  outstanding  public  service. 

Category  awards  were  as  follows:  Byline:  Newsday 
won  for  its  coverage  of  the  Happy  Land  fire;  Feature: 
Herbert  Hadad,  a  contributing  reporter  for  the  New  York 
Times,  won  for  his  story  “A  Son’s  Suicide,  a  Father’s 
Promise.”;  Nellie  Bly  Cub  Reporter  of  the  Year:  Helen 
Thorpe  of  the  New  York  Observer  won  for  her  story  on 
local  print  media;  Art:  Doug  Marlette  of  Newsday  won  for 
his  cartoon  tribute  on  the  passing  of  music  giant  Leonard 
Bernstein;  Spot  News  Photo:  Robert  Kalfus  of  the  New 
York  Post  for  his  “Little  Squirt”  photo  of  a  youngster 
stretching  out  at  a  playground  to  slake  his  thirst  from  a 
sprinkler. 

National  Federation  of  Press  Women-Pennsylvania  win¬ 
ners.  The  Pennsylvania  Women’s  Press  Club  announced 
its  first-place  winners  who  will  go  on  to  the  national 
competition. 

For  news  reporting,  non-daily  newspaper,  Melanie 
DeVault,  East  Penn  Press,  Emmaus,  Pa.;  for  news 
reporting,  daily  newspaper,  30,000  or  more,  Madeleine 
Mathias,  the  Morning  Call,  Allentown,  Pa.;  feature  story, 
daily  less  than  30,000,  Lois  Fegan,  the  Sentinel,  Carlisle, 
Pa.;  feature  story,  daily  30,000  or  more,  Suzanne  Martin¬ 
son,  Pittsburgh  Press;  business,  Lucy  Ackerman,  East 
Penn  Press;  education,  Madeleine  Mathias,  the  Morning 
Call;  food,  Beth  Arburn  Davis,  Lancaster  New  Era;  his¬ 
torical,  Beth  Arburn  Davis,  Lancaster  New  Era;  person¬ 
ality  profile,  Madeleine  Mathias,  the  Morning  Call;  social 
issues,  Susan  Jurgelski,  Lancaster  New  Era;  editing, 
Betty  Benson,  Pittsburgh  Business  Times;  page  layout, 
daily  30,000  or  more,  Lancaster  New  Era. 

Chips  Quinn  scholarships.  Six  students  have  been  cho¬ 
sen  for  the  first  scholarships  in  the  Chips  Quinn  Scholars 
Program  administered  by  the  Association  of  Black  College 
Journalism  and  Mass  Communications  Programs. 

The  program,  designed  to  encourage  young  people  of 
color  to  start  journalism  careers,  was  established  in  mem¬ 
ory  of  the  late  John  C.  Quinn  Jr.,  managing  editor  of  the 
Poughkeepsie  (N.Y.)  Journal,  who  died  in  an  auto  acci¬ 
dent  in  19%.  His  father  is  John  C.  Quinn,  Gannett  Founda¬ 
tion  deputy  chairman,  retired  executive  vice  president/ 
news  of  Gannett  Co.  Inc.  and  former  editor  of  USA  Today. 

The  winners,  who  will  begin  paid  summer  internships 
and  be  linked  with  mentor  editors,  each  receive  a  travel 
stipend  and  upon  completion  of  the  internships  $1,000. 

The  winners,  their  colleges  and  the  newspapers  at  which 
they  will  intern  are:  Jocelina  Betts,  Alcorn  State  Univer¬ 
sity,  Lorman,  Miss.,  Florida  Today;  Allan  R.  Clyde, 
Howard  University,  Washington,  D.C.,  The  Tennessean, 
Nashville;  Sheryl  Kennedy,  Clark  Atlanta  University,  the 
Bremerton  (Wash.)  Sun;  Richard  Koonce,  Norfolk  (Va.) 
State  University,  the  Poughkeepsie  (N.Y.)  Journal;  Aissa- 
tou  Sidime,  Xavier  University,  New  Orleans,  the  Sacra¬ 
mento  Bee;  and  Monica  Stembridge,  Morgan  State  Uni¬ 
versity,  Baltimore,  the  Daily  Camera,  Boulder,  Colo. 

Teachers  honored.  The  Washington  (D.C.)  Post 
recently  honored  16  area  teachers  for  their  outstanding 
service  with  the  Agnes  Meyer  Outstanding  Teacher 
Awards.  The  award  is  named  for  Agnes  Meyer,  wife  of 
former  Post  publisher  Eugene  Meyer,  who  was  a  strong 
supporter  of  public  education. 
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Whittling  away 

Once  again  we  are  observing  efforts  to  carve  up  the  First  Amend¬ 
ment — ^whittling  away,  it  could  be  called — ^by  legislative  efforts  to  cur¬ 
tail  the  rights  of  writers  to  write,  editors  to  edit  and  publishers  to 
publish.  We  used  to  call  those  efforts  “prior  restraint”  but  the  public  and 
the  legislators  don’t  seem  to  see  it  that  way. 

The  debate  over  the  publication  of  the  names  of  rape  victims  is  the 
most  prominent.  Florida  has  a  law  prohibiting  such  publication  and  a 
Florida-based  national  weekly  is  being  charged  with  a  violation  in  the 
Palm  Beach  rape  case.  Legislatures  in  other  states  are  rushing  to  pass 
legislation  supposedly  protecting  the  rights  of  rape  victims.  New  York 
is  the  latest  to  join  Alaska,  Iowa,  Louisiana,  Missouri  and  Pennsylvania 
in  this  movement. 

Most  media  lawyers  agree  this  legislation  is  not  necessary  and,  fur¬ 
thermore,  is  probably  unconstitutional.  It  whittles  away  at  the  guaran¬ 
tees  provided  under  the  First  Amendment  to  report  and  print  the  news. 
In  proscribing  what  may  not  be  published  it  is  setting  a  precedent  for 
similar  proscriptions  against  publication  of  other  matters.  The  decision 
of  what  to  print  in  the  matter  of  rape,  or  other  criminal  offenses,  should 
be  that  of  the  editor  who  may  or  may  not  observe  a  moral  commitment 
not  to  do  so. 

Another  case  of  whittling  away  has  occiured  in  California  where  the 
state  has  barred  the  press  from  witnessing  executions,  which  have  been 
open  to  reporters  and  public  witnesses  since  Colonial  days.  In  response 
to  a  suit  by  a  local  television  station  seeking  to  have  its  cameras  and 
recorders  witness  executions  at  San  Quentin,  prison  officials  have 
barred  all  news  media.  The  right  of  access  to  government  proceedings 
has  been  protected  by  the  courts  to  insure  openness  and  honesty.  The 
state  of  California  believes  it  has  the  right  to  curtail  that  right  in  spite  of 
the  First  Amendment. 

Whether  an  execution  should  be  reported  in  print  or  on  camera  should 
be  a  decision  of  editors  and  not  of  government.  The  public  has  the  right 
to  read  or  view,  tear  it  up  or  turn  it  off.  It  is  the  responsibility  of  editors 
to  perform  their  job  to  the  best  of  their  ability  for  their  readers  and 
viewers  and  npt  to  be  told  how  to  do  it  by  government. 

Another  threat  to  the  freedom  to  report  appears  in  the  extension  of 
military  pool  reporting,  as  in  the  Persian  Gulf  war,  to  the  civilian  arena. 
When  General  Norman  Schwartzkopf  arrived  home  in  Tampa,  Fla. ,  the 
military  arranged  a  pool  setup  for  photographers — one  covering  the 
area  from  the  airplane  to  the  podium  and  the  other  from  the  podium  to 
the  general’s  exit.  The  reason  given  was  space  limitations.  Reporters 
were  not  placed  in  such  a  pool  arrangement. 

At  a  recent  meeting  of  the  International  Press  Institute  in  Japan, 
three  experienced  newsmen  from  England,  France  and  the  U.S.  ex¬ 
pressed  independently  their  view  that  distasteful  as  military  pool  opera¬ 
tions  were  in  the  Gulf  war  they  thought  some  form  of  this  arrangement 
would  prevail  in  any  future  conflict. 

We  hope  there  are  no  more  such  conflicts.  We  also  hope  that  military 
and  civilian  authorities  have  not  become  so  enamored  of  the  pool 
arrangement  that  they  will  try  to  superimpose  it  on  domestic  affairs  and 
news  coverage. 
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Letters  to  the  Editor 


Says  there’s  no  delay  in  association  merger  pian 

As  chairman  of  the  Newspaper 
Association  Restructuring  Commit¬ 
tee,  which  has  the  responsibility  for 
coordinating  the  merger  of  the  mar¬ 
keting  associations  as  a  result  of  the 
Booz- Allen  &  Hamilton  study,  I  was 
very  surprised  to  read  on  Page  15  of 
the  May  11  issue  of  E&P  that  the 
newspaper  association  merger  had 
been  delayed  (“Merger  of  newspaper 
associations  delayed,  resistance  from 
ICMA,  INAME,  others  cited”). 

That  is  news  to  the  members  of  this 
committee  and  certainly  is  not  accu¬ 
rate. 

This  committee,  whose  member¬ 
ship  of  two  representatives  each  from 
ANCAM,  ICMA,  INAME,  INMA, 

Insists  there’s 
no  delay 

Your  Page  15  article  in  the  May  1 1 
issue  is  totally  inaccurate  in  its  prem¬ 
ise  that  the  association  merger  project 
has  been  delayed.  Each  of  the  associ¬ 
ations  (ANCAM,  ICMA,  INAME, 

INMA,  NAB,  NACON,  NRC) 
involved  are  working  hard  to  create  a 
new  marketing  association  that  will 
better  serve  the  newspaper  industry. 

The  third  paragraph  of  the  article 
says  “the  merger  is  being  held  up  by 
INAME  and  ICMA”  and  gives  no 
source  for  this  erroneous  informa¬ 
tion.  INAME  has  always  been  fully 
supportive  of  this  project  and,  like  the 
other  associations  involved,  agrees 
there  should  be  one  newspaper  mar¬ 
keting  association.  Neither  it,  nor 
ICMA,  has  delayed  the  process. 

Those  of  us  serving  on  the  Newspa¬ 
per  Association  Restructuring  Com¬ 
mittee  knew  from  the  start  that  this 
project  would  take  several  months  to 
complete  because  of  the  many  details 
to  be  addressed.  For  that  reason,  no 
deadlines  or  time  schedules  have  ever 
been  established. 

The  Newspaper  Association 
Restructuring  Committee  is  commit¬ 
ted  to  creating  one  organization  that 
will  lead  the  newspaper  business  to 
increased  customer  service,  market 
share  and  profitability  in  this  decade, 
and  to  do  it  without  delay. 

Beverlv  A.  Klein 

(Klein  is  president  of  INAME  and 
senior  vice  president,  marketing,  Mil¬ 
waukee  Journal  &  Sentinel.) 


NACON  and  NRC,  plus  the  market¬ 
ing  directors  of  NAB,  is  diligently 
working  —  without  delay  —  to  cre¬ 
ate  the  new  Newspaper  Marketing 
Association  so  it  will  capture  the  best 
of  each  of  the  seven  associations 
while  providing  more  efficiency  and 
effectiveness. 

As  would  be  expected  in  this  type 
of  enormous  undertaking,  each  orga¬ 
nization  has  concerns,  but  it  was  very 
apparent  to  every  executive  who 
heard  the  Association  Restructuring 
presentation  at  the  ANPA  conference 
that  this  project  is  moving  forward 
quickly  and  has  not,  in  any  way,  been 
delayed.  In  fact,  both  the  ANPA  and 
NAB  board  of  directors  unanimously 
voted  at  the  ANPA  conference  to 
endorse  the  restructuring  of  the  asso¬ 
ciations. 

Outgoing  ANPA  chairman  Lloyd 
Schermer  said  that  the  entire  process 
may  take  several  months  for  logistical 
reasons.  That  has  always  been  the 
time  frame  within  which  we  have 
worked.  We  do  not  have  specific 
deadlines  because  we  know  this  pro¬ 
cess  is  complicated  and  will  take  quite 
some  time  to  complete.  However  nei¬ 
ther  INAME  nor  ICMA,  as  stated  in 
the  article,  nor  any  of  the  other  asso¬ 
ciations  involved,  is  delaying  the  pro¬ 
cess.  The  leadership  of  severi  of  these 
associations  has  expressed  surprise 
to  me  at  the  content  of  this  article. 


The  members  of  the  Newspaper 
Association  Restructuring  Commit¬ 
tee  have  agreed,  for  many  reasons, 
that  there  is  a  need  for  one  newspaper 
marketing  association.  We  are  stead¬ 
ily  moving  toward  that  objective, 
without  delay. 

Fred  Crisp 

(Crisp  is  chairman  of  the  Association 
Restructuring  Committee,  and  vice 
president  and  general  manager  of  the 
News  and  Observer  in  Raleigh,  N.C.) 


NEWSPAPERDOM© 

50  years  ago  .  .  . 

Kent  Cooper,  general  manager  of 
the  Associated  Press,  had  his  first 
song  published.  “Dixie  Girl”  made  its 
premiere  performance  on  NBC  red 
network  May  17.  The  orchestra  was 
conducted  by  Dr.  Frank  Black. 


Millions  of  Americans  observe  “1 
Am  an  American  Day”  sponsored  by 
the  Hearst  Newspapers  throughout 
the  country.  President  Roosevelt  set 
it  aside  as  a  national  observance.  It 
had  been  started  three  years  before  as 
(Continued  on  page  55) 


NEW! 


Lynn  Harper 


with  Lynn  Harper 

Most  of  your  readers  are  trying  to 
diet.  Most  of  your  readers  will 
want  to  read  Lynn  Harper. 

This  weekly  diet  column  is  already 
a  winner  at  the  Des  Moines  Register. 
Now  that  it's  going  national,  why 
not  test  it  in  your  paper? 


Call  Connie  White,  The  New  York 
Times  Syndicate,  at  800-972-3550  or 
(213)  785-9613;  fax:  (213)  785-0613. 


BONUS:  Earn  revenue  with  Lynn  Harper's  new  900-number  diet  line! 
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"What  do  you  know 
about  New  England?" 


li 


"Well  I  hear  a  lot  of  things 
these  days  .  .  .  but  I  know 
that  New  England  has  the 
highest  per  capita  personal 
income  in  the  United  States.*" 


Yes!  New  England  has  the  highest  per  capita 
personal  income  of  any  region 

in  the  United  States! 

'Source:  U.S.  Departrrtent  of  Commerce,  Bureau  of  Economic  Analysis,  Regional  Economic  Informations  Systems  for  year  ending  December,  1990.  Data  released  April  17,  1991. 


Increase  your  company's  per  capita  income  with  your  ads  in  these  New  England  Newspapers 
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Your  own  worst  enemy 

Failure  of  most  r^ewspapers  to  adopt  Star^dard  Advertising  Invoices 
has  hampered  them  from  getting  more  national  and  chain  retail  ads 


By  Mark  Fitzgerald 

If  the  average  newspaper  wants  to 
know  why  it  is  not  getting  more  adver¬ 
tising  from  national  or  big  retail 
accounts,  it  need  only  look  at  the  bills 
it  sends  out,  says  Ann  C.  Hunt. 

More  than  likely,  those  invoices  are 
idiosyncratic  forms  rather  than  the 
supposedly  industry  standard  SAI 
(Standard  Advertising  Invoice). 

Despite  a  five-year-long  push 
endorsed  by  virtually  every  industry 
group,  the  SAI  continues  to  be  more 
honored  in  the  breach  than  in  the 
observance,  said  Hunt,  the  Newspa¬ 
per  Advertising  Bureau’s  vice  presi¬ 
dent/retail  market  development. 

For  today’s  more  efficient  retailers, 
the  way  newspapers  have  orphaned 
SAI  speaks  volumes.  Hunt  admon¬ 
ished  the  recent  American  Newspa¬ 
per  Publishers  Association  conven¬ 
tion  in  Vancouver. 

“The  SAI  announcement  was 
made  in  the  fall  of  1986  with  a  pro¬ 
jected  compliance  timetable  set  for 
Christmas  of  1987.  Today,  the  SAI 
has  still  not  been  adopted  by  most 
newspapers  and  has  become  a  symbol 
of  newspaper  inertia  to  our  best  cus¬ 
tomers,’’  Hunt  said. 

Often  newspapers  will  tell  NAB 
researchers  they  have  adopted  SAI, 
Hunt  said. 

On  closer  examination,  she  added, 
“In  most  of  these  cases,  the  SAI  was 
partially  adopted  —  which  means  not 
adopted  —  or  formatted,  but  not 
used  correctly,  or  disregarded  as  a 
‘nicety,’  but  not  a  necessity.’’ 

It  is  not  just  NAB  that  is  tracking 
SAI  compliance.  Hunt  warned.  She 
reported  that  K  mart  has  determined 
that,  of  the  1,3(X)  newspapers  on  its 
regular  advertising  schedule,  only  35 
are  using  the  SAI  and  filling  it  out 
correctly.  Another  160  newspapers 
“use  some  elements,’’  according  to  K 
mart. 

When  Sears  moved  to  total  receiv¬ 
ables  automation  in  late  1989,  it  too 
tracked  the  shape  of  invoices  from  the 


800  to  900  newspapers  it  uses. 

Sears  found  frequent  mistakes, 
omissions  or  plain  disregard  of  SAIs. 

In  an  effort  to  encourage  com¬ 
pliance,  the  retail  giant  produced  its 
own  correctly  filled-out  SAI  pro¬ 
totype  and  sent  it  to  all  its  newspa¬ 
pers. 

“Still  compliance  did  not  come,’’ 
Hunt  said.  “Sears  has  stopped  track¬ 
ing  the  invoices,  saying  they’ll  believe 
it  when  they  see  it.’’ 

As  glaring  as  it  may  be,  the  SAI 
failure  is  just  one  of  numerous  obsta¬ 
cles  the  newspaper  industry  has 
erected  against  big,  multimarket 
advertisers  over  the  past  decades. 
Hunt  and  other  marketing  experts 
told  the  ANPA. 


keting  for  Knight-Ridder  Inc. 

“Currently,  it  takes  days  and  some¬ 
times  weeks  to  complete  a  quote  for  a 
newspaper  schedule,’’  he  said.  “To 
be  able  to  do  that  on  a  screen,  in  a 
matter  of  minutes,  with  confirmations 
coming  in  a  matter  of  hours,  was  like  a 
dream’’  to  advertising  industry  cus¬ 
tomers  who  were  briefed  on  the  sys¬ 
tem  earlier  this  spring,  Tillis  said. 

Newspapers  First’s  computer  sys¬ 
tem  will  be  neutral  about  newspaper 
selection,  Tillis  assured  ANPA  mem¬ 
bers. 

“This  will  not  be  like  American 
Airline’s  [reservation]  system  that 
puts  any  newspaper  on  top,”  he  said. 

In  the  first  of  three  development 
phases,  the  system  is  being  field- 


“The  truth  is  that  most  newspaper  rate  cards  today 
are  a  mess”  NAB  president  Len  Forman  said,  “it  takes 
man-days  [for  advertisers]  to  put . . .  information 
together  into  a  coherent  muitimarket  buy  —  and  man- 
days  more  to  execute  the  buy.” 


Another  obstacle  is  the  bewildering 
array  of  rate  cards,  with  no  standardi¬ 
zation  of  differentials  or  volume 
breaks. 

“The  truth  is  that  most  newspaper 
rate  cards  today  are  a  mess,”  NAB 
president  Len  Forman  said.  “It  takes 
man-days  [for  advertisers]  to 
put  .  .  .  information  together  into  a 
coherent  multimarket  buy  —  and 
man-days  more  to  execute  the  buy.” 

The  industry  has  taken  a  step 
toward  the  one-order,  one-bill  ideal 
with  the  establishment  of  Newspa¬ 
pers  First,  a  computer  program  for 
the  planning,  ordering  and  billing  of 
national  advertising. 

National  advertisers,  using  their 
own  computers,  could  call  up  the  sys¬ 
tem  and  select  buying  schedules  and 
get  quotes  extraordinarily  quickly, 
said  Jerry  Tillis,  vice  president/mar¬ 


tested  and  debugged  at  the  NAB  and 
Newspaper  First’s  offices  in  New 
York  City.  To  start.  Newspaper  First 
member  newspapers  will  be  the  only 
available  buys,  and  orders  can  be 
made  only  from  NAB  and  Newspaper 
First’s  offices. 

In  the  next  step  a  communications 
network  will  allow  orders  to  be  placed 
from  outside  New  York,  Tillis  said. 

In  the  third  phase,  agencies  and 
advertisers  will  have  direct  access  for 
quotes,  schedules  and  orders. 

Later  phases  are  envisioned,  pro¬ 
viding  direct  invoicing  and  electronic 
funds  transfer,  Tillis  said. 

High  technology  is  the  key  to 
another  system  designed  to  remove 
obstacles  to  ad  growth.  Maxwell  AD/ 
SAT  Inc.’s  Ads  From  Anywhere  pro¬ 
gram. 

(Continued  on  page  56) 


Newspaper  associations  merger  ‘a  done  deai’ 

Citing  pressure  from  pubiishers,  newspaper  execs  wiii  support  it;  but 
some  worry  the  support  now  provided  their  members  wiii  be  diiuted 


By  Debra  Gersh 

Figuring  the  creation  of  the  News¬ 
paper  Marketing  Association  is  a 
done  deal,  newspaper  associations 
involved  in  the  merger  are  now  trying 
to  be  sure  their  interests  are  protected 
as  the  structure  of  the  new  group 
evolves. 

While  no  group  has  come  out  and 
announced  its  refusal  to  participate, 
some  have  indicated  problems  with 
the  new  association's  structure  as  ini¬ 
tially  proposed. 

Various  sources  indicate  also  that 
part  of  the  associations’  compliance 
with  the  proposal  rests  with  the  fact 
that  the  idea  has  come  from  their 
publishers. 

More  than  one  source  has  said 
some  publishers  directly  and  indi¬ 
rectly  have  told  employees  involved 


slated  to  meet  with  the  restructuring 
committee  just  prior  to  the  ANCAM 
meeting  in  Florida  June  15,  where  a 
revised  structure  proposal  is  to  be 
discussed. 

By  late  August  or  early  September 
a  more  tangible  plan  identifying  the 
new  structure  may  be  released. 

ANCAM  objections 

ANCAM  is  among  the  groups  that 
have  written  the  restructuring  com¬ 
mittee  to  air  their  grievances. 

The  ANCAM  letter,  signed  by 
president  David  Benoy  of  the  Quincy 
(Mass.)  Patriot  Ledger,  notes  that 
“We  endorse  the  industry's  efforts, 
but  not  the  proposed  solution.  There 
is  an  obvious  need  to  focus  first  on 
fixing  what  is  broken.  When  that  is 
done,  ANCAM  stands  ready,  willing 
and  able  to  work  with  the  other  news¬ 


ANCAM  is  among  the  groups  that  have  written  to 
the  restructuring  committee  to  air  their  grievances. 


with  the  associations  that  it  would  be 
in  the  best  interest  of  their  careers  to 
support  this  merger. 

That  is  not,  however,  to  say  they  do 
not  support  the  idea  of  a  change,  the 
need  for  a  new  organization,  and  the 
necessity  of  working  more  closely 
together.  It  is  more  the  way  the  new 
association  would  be  structured  that 
has  them  concerned. 

In  fact,  many  industry  executives 
indicated  the  “alphabet  soup”  orga¬ 
nizations  involved  —  the  Associa¬ 
tion  of  Newspaper  Classified  Adver¬ 
tising  Managers,  the  Newspaper 
Advertising  Co-Op  Network,  the 
International  Newspaper  Advertising 
and  Marketing  Executives,  the  Inter¬ 
national  Newspaper  Marketing  Asso¬ 
ciation,  the  Newspaper  Research 
Council,  and  the  International  Circu¬ 
lation  Managers  Association  —  were 
quite  surprised  to  learn  that  the 
proposed  merger  of  the  American 
Newspaper  Publishers  Association 
and  the  Newspaper  Advertising 
Bureau,  ended  up  as  a  proposal  to 
merge  these  associations  with  the 
NAB  instead. 

Leaders  of  the  associations  are 


paper  marketing  organizations  to 
meet  the  competitive  challenges  of 
the  '90s  and  beyond.” 

Benoy’s  letter  points  out  that  the 
Booze-AIlen  &  Hamilton  study  “has 
recommended  a  total  merger  of  the 
industry’s  six  marketing  associations 
under  the  essentially  unchanged  gov¬ 
erning  structure  of  the  Newspaper 
Advertising  Bureau.  This  proposal 
would  create  a  mega-bureaucracy 
which  we  believe  will  not  serve  the 
best  interests  of  the  newspaper  adver¬ 
tising  industry.” 

Benoy's  letter,  drafted  by  the 
ANCAM  executive  committee,  was 
sent  to  the  boards  of  directors  of  the 
ANPA  and  the  NAB,  the  Newspaper 
Restructuring  Committee  and  the 
presidents  and  executive  directors  of 
the  other  associations  involved  in  the 
proposed  merger. 

In  a  May  2  letter  to  ANCAM  mem¬ 
bers  explaining  the  committee's  let¬ 
ter,  Benoy  pointed  out  that  classified 
would  have  only  one  representative 
on  the  new  association’s  board  of 
directors. 

“It  is  obvious  that  classified  adver¬ 
tising  needs  would  not  be  the  major 


focus  of  this  organization,”  he  wrote. 
“The  NAB  has  estimated  that  classi¬ 
fied  represents  over  40%  of  newspa¬ 
per  advertising  revenue.  You  need 
the  support  of  an  association  focused 
directly  on  classified  problems  and 
challenges  if  you  are  to  meet  the 
responsibility  of  providing  such  a 
large  share  of  your  newspaper’s 
revenue.” 

The  membership  letter  noted  that  it 
will  be  “business  as  usual”  for  the 
immediate  future  and  that  ANCAM 
has  chosen  hotel  sites  and  set  confer¬ 
ence  dates  for  1992  and  1993,  while 
the  general  manager  Jo  Ann  Cocking 
scouts  for  1994  conference  sites. 

At  the  recent  INMA  meeting  in 
Orlando,  Fla.,  immediate  past  presi¬ 
dent  Harold  Gaar,  vice  president/ 
marketing  of  the  Dallas  Morninft 
News,  noted  that,  while  INMA  sup¬ 
ports  the  idea  of  an  integrated 
approach,  it  must  be  sure  that  when  a 
service-oriented  organization  is 
mixed  with  a  staff-driven  organiza¬ 
tion  like  the  N  AB  that  the  result  is  not 
a  bureaucracy. 

While  he  said  he  was  confident 
this  would  not  be  the  last  INMA 
meeting,  Gaar  added  he  did  not  know 
what  form  future  conferences  would 
take. 

Gaar  told  E&P  that  the  IN'MA  did 
send  a  letter,  as  did  a  number  of  other 
associations,  expressing  its  opinions 
about  its  role  in  the  restructured  asso¬ 
ciation. 

He  said  the  letter  expressed  con¬ 
cern  that  the  organization  created 
should  be  one  that  addresses  indus¬ 
trywide  challenges  and  still  retains 
the  individual  contacts. 

Other  associations  involved  in  the 
restructuring  also  have  aired  their 
concerns  about  the  structure  of  the 
new  association. 

According  to  one  source,  because 
the  NRC  is  in  a  unique  position  — 
serving  editorial  and  planning  as  well 
as  marketing  and  advertising  de¬ 
partments  —  it  is  concerned  that 
affiliating  itself  with  the  marketing 
associations  may  lead  its  members  to 
lose  credibility  with  the  editorial 
departments. 

NRC  president  Susan  Plage,  direc¬ 
tor  of  promotions  and  research  at  The 
Press,  Atlantic  City,  N.J.,  said  her 
(Continued  on  page  51) 
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Garden  State  weighs  down 
Media  General  earnings 

By  George  Garneau 

Media  General  Inc.  says  debt-laden  Garden  State 
Newspapers  Inc.  is  bringing  its  profits  down. 

Executives  at  Richmond,  Va. -based  Media  General  say 
its  40%  stake  in  Garden  State  will  have  a  “significant 
negative  impact”  on  1991  earnings. 

Media  General  chairman  J.  Stewart  Bryan  111  said  Gar¬ 
den  State,  operating  13  dailies  around  the  country,  was 
suffering  under  a  heavy  debt  during  a  recession. 

Garden  State’s  New  Jersey  holdings  have  been  espe¬ 
cially  hard  hit. 

Garden  State  lost  $2.6  million  before  taxes  last  year. 

Media  General  said  its  share  of  losses  for  first-quarter 
1991  amounted  to  $800,000.  The  non-cash,  after-tax  losses 
stemmed  from  fourth-quarter  1990. 

Garden  State’s  expected  losses  for  the  rest  of  this  year 
will  have  a  “much  more  severely  negative”  impact  on 
Media  General  earnings.  Media  General  chief  financial 
officer  Marshall  N.  Morton  said  at  the  annual  sharehold¬ 
er’s  meeting  in  Richmond. 

Media  General’s  1991  earnings  were  expected  to  decline 
from  1990,  executives  said. 

Since  1985,  Media  General  said  it  has  invested  $83 
million  in  Garden  State  and  earned  $13.8  million  from  it. 


“Garden  State  shows  a  healthy  profit, 
but  the  bottom  line  loss  is  by  design,” 
Singleton  said,  deciining  to  reveal  the 
company’s  debt. 


William  Dean  Singleton  controls  Garden  State  and  owns 
30%,  and  Richard  Scudder  owns  30%. 

Garden  State  also  owns  50%  of  North  Jersey  Newspa¬ 
pers,  which  recently  closed  the  Hudson  Dispatch  in  Union 
City,  N.J.,  after  selling  its  name  and  subscription  list  to  the 
competing  Jersey  Journal,  a  Newhouse  newspaper  in 
adjacent  Jersey  City,  for  a  reported  $7  million  to  $12 
million. 

While  the  Dispatch’s  demise  will  leave  Media  General 
with  a  gain  in  second-quarter  1991,  Morton  said  heavily 
leveraged  Garden  State  is  trying  to  reduce  its  debt  by 
selling  “selected  properties.” 

Singleton  said  Morton  must  have  been  referring  to  the 
Dispatch. 

“Nothing  is  for  sale,”  Singleton  said  in  a  short  tele¬ 
phone  interview. 

Asked  about  rumors  that  the  Daily  Journal  in  Elizabeth, 
N.J.,  would  be  sold  to  Newhouse’s  Star-Ledfier  in  adja¬ 
cent  Newark,  he  said  there  had  been  no  negotiations  to  do 
so  and,  “There  certainly  are  no  plans  to  do  that  at  this  time.” 

Singleton  attributed  Garden  State’s  after-tax  losses 
“totally”  to  the  New  Jersey  operations  and  said  they  were 
intentional  and  designed  to  avoid  taxes,  but  that  the  com¬ 
pany  makes  a  “big  operating  profit. 

“Garden  State  shows  a  healthy  profit,  but  the  bottom 
line  loss  is  by  design,”  Singleton  said,  declining  to  reveal 
the  company’s  debt. 

A  spokesman  for  Media  General  said  its  computation  of 
Garden  State’s  $2.6  million  operating  loss  last  year 
included  interest  and  amortization  expenses,  which  appar¬ 
ently  Singleton’s  did  not. 

Garden  State  papers  include,  the  Bristol  (Conn.)  Press-, 


Editor  &  Publisher 

Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

5/21/91  5/14/91  5/21/90  I 

Affiliated  Publications  Inc.  (NY) 

8.75 

8.625 

10.00 

A.H.  Belo  Corp.  (NY) 

31.00 

30.625 

34.625 

Capital  Cities/ABC  Inc.  (NY) 

445.50 

457.00 

605.50 

Central  Newspapers  Inc.  (NY) 

20.625 

20.75 

19.25 

Dow  Jones  &  Co.  Inc. (NY) 

27.625 

28.875 

26.875 

Gannett  Co.  Inc.  (NY) 

41.875 

43.875 

38.50 

Knight  Bidder  Inc.  (NY) 

53.50 

54.00 

48.50 

Lee  Enterprises  Inc.  (NY) 

29.75 

30.125 

25.00 

McCIatchy  Newspapers  Inc.  (NY) 

21.50 

21.625 

18.00 

Media  General  Inc.  (AM) 

^ 18.875 

20.25 

28.00 

Multimedia  Inc.*  (OTC) 

27.625 

28.25 

26.67 

New  York  Times  Co.  (AM) 

23.125 

22.00 

23.25 

Park  Communications  Inc.  (OTC) 

15.00 

14.25 

20.50 

Pulitzer  Publishing  Co.  (OTC) 

25.75 

25.50 

25.25 

E.W.  Scripps  Co.  (NY) 

22.125 

22.75 

18.00 

Times  Mirror  Co.  (NY) 

29.125 

29.00 

31.25 

Tribune  Co.  (NY) 

46.25 

46.75 

41.25 

Washington  Post  Co.  (NY) 

215.00 

219.75 

260.50 

*3  for  1  stock  split 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

5/21/91  5/14/91 

5/21/90 

McLean  Hunter  Ltd.  (a) 

10.50 

10.50 

N/A 

Hollinger  Inc.  (a) 

12.125 

12.125 

N/A 

Quebecor  Inc.  (a) 

18.375 

18.25 

11.125 

Southam  Inc.  (a) 

19.125 

20.00 

N/A 

Thomson  Corp.  (a) 

15.875 

16.375 

N/A 

Toronto  Sun  Publishing  Corp.  (a) 

17.375 

17.50 

N/A 

Torstar  Corp.  (a) 

23.875 

24.00 

N/A 

Pearson  (b) 

7.55 

7.45 

6.90 

News  Corp.  Ltd.  (c) 

12.875 

13.25 

15.50 

*(a)  Quotes  are  in  Canadian  Dollars 

*(b)  (juote  is  in  British  Pounds 

*(c)  Quote  is  in  U.S.  Dollars 

1  Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 

four  dailies  in  the  San  Francisco  Bay  area;  the  Ypsilanti 
(Mich.)  Press',  the  Las  Cruces  (N.M.)  Sun-News;  in 
Pennsylvania,  the  Johnstown  Tribune-Democrat  and  York 
Dispatch;  the  Potomac  News  in  Woodbridge,  Va.;  and 
Yakima  (Wash.)  Herald  Republic. 

North  Jersey  Newspapers,  a  partnership  of  Garden 
State  and  Goodson  Newspapers,  includes  the  North 
Jersey  Herald  and  News  in  Passaic,  the  Daily  Journal  in 
Elizabeth  and  a  weekly  group. 

Despite  a  return  averaging  3.3%  a  year  on  its  investment 
in  Garden  State,  Media  General  said  it  has  been  “satisfying.” 

“It’s  been  a  tough  year,”  said  Robert  Pendergast, 
Media  General  spokesman. 

He  expressed  confidence  in  Singleton’s  management 
and  anticipated  profitability  would  return  when  the  eco¬ 
nomy  resumes  growing. 

Morton  said  Media  General  had  cut  $14  million  from  its 
$140  million  capital  spending  plan  this  year. 


EDITOR  &  PUBLISHER  for  May  25,  1991 


9 


The  economy  and  AN  PA/TEC 

Many  chains  will  send  only  serious  buyers  this  year;  but  show  director 
still  expects  it  to  be  the  fourth-largest  show  in  its  63-year  history 


By  George  Gameau 

Mark  Winans,  who  has  attended 
every  ANPA/TEC  conference  since 
he  became  operations  manager  at  the 
Port  Huron,  Mich.,  Times  Herald  in 
1985,  is  staying  home  this  year. 

The  reason  is  money. 

There  is  a  recession  going  on,  and 
newspapers  from  coast  to  coast  are 
cutting  costs — especially  travel — in 
an  effort  to  offset  shrinking  advertis¬ 
ing  linage  that  has  ravaged  profits. 

Winans  has  plenty  of  company.  He 
is  among  several  thousand  newspaper 
production  executives  and  vendor 
representatives  expected  to  sit  out 
this  ANPA/TEC  in  Las  Vegas. 

The  American  Newspaper  Pub¬ 
lishers  Association,  sponsor  of  the 
technical  exhibition  and  conference 
expects  attendance  will  decline  about 
20%  from  last  year’s  record  total  of 
over  15,000  registrations.  As  of  this 
writing,  registration  was  running 
about  14%  behind  last  year. 


per  Editors  convention  in  Boston  in 
April  was  off  about  50%  in  attendance 
from  last  year,  and  the  ANPA 
publishers  convention  was  off  40%. 

Calls  to  several  production  execu¬ 
tives  at  major  newspaper  companies 
indicate  attendance  at  this  year’s 
ANPA/TEC  likewise  will  be  down 
sharply. 

Knight-Ridder  Inc.  expects  75% 
less  representation  from  its  29  dailies 
this  year,  according  to  Peter  Pitz,  vice 
president,  technology. 

While  over  100  Knight-Ridder  pro¬ 
duction  executives  from  around  the 
country  used  to  attend,  only  papers 
with  serious  buying  intentions  will  be 
sending  people  this  year,  he  said,  cit¬ 
ing  economic  conditions  that  have 
resulted  in  travel  budgets  “clamped 
tight.’’ 

There  is  no  corporate  policy  on 
attending  the  show,  but  papers  were 
asked  to  use  a  “very  fine  filter’’  in 
deciding  who  goes  this  year,  Pitz  said. 

Cox  Enterprises  typically  sends  40 


‘Tm  pro-ANPA/TEC  but,  given  the  economic 
conditions  and  where  we  are,  i  think  our  money  can 
be  spent  in  other  ways,”  Strutton  said. 


Similarly,  the  number  of  exhibi¬ 
tors,  325,  and  booth  space  were  down 
about  13%  from  last  year’s  record 
marks,  and  cancellations  are  up  26%. 

“We’re  just  hoping  for  the  best,” 
said  Eric  Wolferman,  a  Gannett  Co. 
executive  and  chairman  of  the 
ANPA/TEC  arrangements  commit¬ 
tee.  The  numbers  will  be  smaller,  he 
said,  but  those  who  do  attend  “will 
have  more  active  participation  than 
just  tire  kickers.” 

Despite  the  declines,  show  director 
Jack  Ford  was  expecting  “the  fourth- 
largest  show  in  our  63-year  his¬ 
tory  ....  In  lieu  of  the  economy 
and  linage  in  newspapers.  I’m  pretty 
encouraged.” 

Though  ANPA/TEC  is  by  far  the 
biggest  and  most  important  newspa¬ 
per  production  event  of  the  year, 
attendance  is  falling  victim  to  the 
same  faltering  economy  that  has 
slashed  attendance  at  newspaper- 
related  gatherings  for  at  least  a  year. 

The  American  Society  of  Newspa¬ 


or  more  people  from  its  12  newspaper 
production  plants,  including  up  to  25 
from  the  Atlanta  Journal-Constitu¬ 
tion  alone.  This  year  only  Jim  Cooper 
who,  as  vice  president  for  operations, 
approves  all  capital  spending,  is 
going. 

“This  year,  because  of  the  eco¬ 
nomic  situation,  we  are  cutting 
back,  he  said.  “All  of  [Cox  news¬ 
papers]  are  looking  for  equipment, 
bqt  we  have  cut  capital  spending.” 

Cox  papers  are  replacing  equip¬ 
ment  and  purchasing  new  items  that 
have  a  good  return  on  investment,  he 
said,  but  “the  nice-to-have  frills  we 
are  holding  up  on  this  year.” 

At  the  New  York  Times  Co.’s 
regional  newspapers,  president  Jack 
Harrison  said,  “I  think  we’ll  be  very 
selective  in  terms  of  who  goes,  and 
we’ll  want  fewer  people  to  go  and 
come  back  and  share  with  more  of 
us.” 

Offering  no  numbers,  he  said  it  was 


up  to  individual  publishers  to  decide 
who  goes,  but  he  suspected  the  total 
would  down. 

Harrison,  who  went  last  year,  is 
staying  home. 

Gannett  Co.  has  canceled  its  annual 
production  managers  meeting  that 
normally  takes  place  at  ANPA/TEC. 

The  company’s  82  daily  newspa¬ 
pers  usually  sent  100  or  so  production 
people  to  the  show.  This  year,  the 
number  is  “substantially”  lower,  said 
Eric  Wolferman,  Gannett’s  director 
of  production  systems.  Generally 
attendance  will  be  limited  to  confer¬ 
ence  speakers,  committee  members 
or  buyers. 

Winans  in  Port  Huron,  Mich.,  and 
most  other  Gannett  Co.  production 
managers  will  be  hearing  about  the 
show  from  a  small  group  of  their  col¬ 
leagues,  who  are  expected  to  report 
on  the  latest  developments. 

The  Rocky  Mountain  News  is 
sending  nobody. 

“It’s  difficult  to  get  the  rest  of  the 
paper  to  understand  why  they  have 
cut  travel  and  then  send  people  to  the 
show,”  said  president  and  publisher 
Larry  Strutton.  “It  sends  an  inconsis¬ 
tent  message  as  to  what  we’re  trying 
to  accomplish  here.” 

Strutton  said  the  News  already  has 
selected  the  vendors  for  its  new  offset 
plant. 

“I’m  pro-ANPA/TEC  but,  given 
the  economic  conditions  and  where 
we  are,  I  think  our  money  can  be 
spent  in  other  ways,”  Strutton  said. 

Howard  Owens,  Riverside,  Calif. 
Press-Enterprise  production  manag¬ 
er,  said  the  paper  is  slashing  its  show 
budget  by  more  than  half,  sending 
only  two  or  three  people,  instead  of 
eight  or  nine,  and  cutting  their  stays  to 
two  nights. 

A  number  of  production  people 
whose  companies  refused  to  send 
them  are  going  at  their  own  ex¬ 
pense.  Some  are  Westerners  within 
driving  distance  of  Las  Vegas. 

“We  know  there  are  people  going 
on  their  own,”  said  ANPA’s  Ford, 
who  was  hoping  for  more  walk-in  and 
international  attendees. 

Those  who  do  go — newspapers  and 
vendors  —  are  trimming  their  ex¬ 
penses;  staying  fewer  days  and  taking 
advantage  of  cheaper  kinds  of  air¬ 
fares.  While  hotel  rooms  were  in 
abundant  supply,  less  expensive 
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rooms  were  being  snapped  up. 

However,  not  all  papers  are  cutting 
back  on  the  show. 

“Newspapers  are  getting  leaner 
and  meaner  but  the  technology  simply 
can’t  be  missed.  I’m  going,’’  said  Ron 
Rolf,  production  manager  at  the 
40,000-circulation  Record  Search¬ 
light  in  Reading,  Calif.  He  is  shopping 
for  a  PostScript  output  device  to  add 
onto  a  new  Dewar  front-end  system 
and  Howtek  color  scanner. 

Overwhelmingly,  newspaper  com¬ 
panies  have  reduced  their  capital 
spending  budgets  this  year.  Vendors 
beginning  at  last  year’s  show  have 
reported  slowing  business  as  newspa¬ 
pers  continue  to  postpone  major  capi¬ 
tal  investments  until  the  economy 
revives. 

While  vendors  seemed  more  reluc¬ 
tant  to  skimp  on  the  show,  a  number 
have  trimmed  their  booth  space, 
show  staffing,  and  reduced  budgets 
for  perks  such  as  golf  and  entertain¬ 
ment,  executives  said. 

Anticipating  lower  turnout,  MAN- 
Roland  USA  Inc.,  the  U.S.  arm  of  the 
German  press  manufacturer,  has  cut 
its  booth  size,  and  the  people  and 
machinery  in  it. 

“We  felt  if  attendance  wasn’t  going 
to  be  high,  why  bring  all  the  people?’’ 
said  marketer  Vince  Lapinski.  The 
company  has  spent  money  in  other 
ways,  such  as  setting  up  a  working 
press  in  its  Middlesex,  N.J.,  head¬ 
quarters  to  print  demonstration 
papers  for  potential  customers. 

Goss  Newspaper  Products,  for 
one,  is  not  pulling  back  but  is  doing 
“business  as  usual’’  at  this  year’s 
show,  said  Mike  Kienzie,  vice  presi¬ 
dent  and  general  manager  of  the 
Rockwell  International  Corp.  unit. 

“We  are  not  doing  anything  rela¬ 
tive  to  the  economy  to  slow  down 
what  we  do  at  the  show,’’  he  said. 

Goss  is  devoting  about  the  same 
budget  to  this  show  as  it  introduces 
new  Metro  and  Urbanite  four-high 
color  units. 

At  Kansa  Corp.,  vice  president 
Ron  Swint  said  the  company  was 
sending  the  same  or  more  people  and 
equipment. 

“We’re  looking  forward  to  a  very 
good  show,’’  he  said,  despite  talk  of  a 
weak  turnout. 

He  anticipated  fewer  attendees 
would  translate  to  more  serious  buy¬ 
ers  and  more  time  to  spend  with  each. 

“I  think  the  purchasing  power  will 
be  there,’’  he  said. 

Gannett  executive  and  show  plan¬ 
ner  Wolferman  suggested  it  was  odd 
that  newspapers  were  shying  away 
from  the  very  equipment  that  could 
cut  costs  and  improve  productivity 
and  quality. 

“In  these  economic  times  it’s 


important  to  look  at  technology  to 
save  money,’’  Wolferman  said.  “It’s 
ironic  to  cut  back  when  it’s  all  the 
more  important  to  search  for  the  tech¬ 
nology  that  is  going  to  provide  eco¬ 
nomy  down  the  road.” 

Whatever  the  outcome  this  year, 
ANPA  has  high  hopes  for  next  year’s 
show  and  an  expected  blossoming  of 
pent-up  buying  power.  ANPA’s  capi¬ 
tal  expenditure  survey  of 424  newspa¬ 
pers  indicates  the  industry  will  spend 
$1.5  billion  on  buildings  and  equip¬ 
ment  in  1992,  up  from  $1.1  billion  this 
year. 


Kansa  Girls 
will  be  there 

Times  may  be  hard  in  the  newspa¬ 
per  business,  but  the  Kansa  Girls  are 
hanging  in  there  as  a  fixture  of  the 
ritual  June  gathering  of  AN PA/TEC. 

Kansa  Corp.,  the  Emporia,  Kan.- 
based  mailroom  equipment  manufac¬ 
turer,  has  become  a  must-see  attrac¬ 
tion — not  for  its  machinery  but  for 
the  scantilly  clad  young  women  who 
hand  out  brochures  and  attract  pro¬ 
spective  buyers  into  its  booth. 

“They’ll  be  busting  out  all  over,” 
said  vice  president  Ron  Swint,  assur¬ 
ing  that  the  two  or  three  attractive 
young  women  who  are  hired  locally 
for  the  show  will  be  back  this  year. 

“It  helps.  It  brings  people  in.  It 
keeps  salespeople  in  the  booth,”  he 
said. 


Inquiring  Investors, 
want  to  buy? 

Two  of  the  biggest  supermarket 
tabloids,  the  National  Enquirer  and 
Star,  are  going  public. 

Their  publisher,  Lantana,  Fla.- 
based  G.P.  Group  Inc.,  hopes  to  raise 
$350  million  in  an  initial  public  offer¬ 
ing  of  43%  of  the  company. 

G.P.  Group’s  owners,  Macfadden 
Holdings  Inc.  and  Boston  Ventures 
L.P.,  said  in  Securities  and  Exchange 
Commission  filings  that  they  plan  to 
use  the  money  to  buy  back  preferred 
shares,  repay  debt,  launch  new  titles 
and  expand  Enquirer  distribution 
internationally. 

The  preferred  stock  was  issued  to 
pay  about  half  the  $400  million  price 
for  Star  to  Rupert  Murdoch’s  News 
Corp.  last  year. 

The  Enquirer  was  acquired  for  $4 1 3 
million  from  the  family  of  Generoso 
Pope  Jr.,  who  died  in  1988. 

The  Enquirer,  Star  and  Weekly 
World  News  sell  7.6  million  copies  a 
week. 


Jimmy  Olsen 
loses  job  at 
Dally  Planet 

Apparently  having  powerful 
friends,  even  ones  who  run  faster  than 
speeding  bullets  and  leap  tall  build¬ 
ings,  is  no  guarantee  of  one’s  job  in 
this  recession. 

Jimmy  Olsen,  Superman’s  best 
buddy  and  cub  reporter  at  the  Daily 
Planet  since  1936,  got  a  pink  slip  from 
the  famous  comic  world  newspaper  in 
the  May  15  Superman  issue,  pub¬ 
lished  by  DC  Comics. 

Olsen’s  future  holds  “many  odd 
jobs,  some  of  them  pretty  demeaning,” 
Superman  editor,  Micheal  Carlin 
said.  Clark  Kent,  a.k.a.  Superman, 
and  Lois  Lane  will  not  join  Olsen  in 
the  unemployment  lines. 

N.Y.  Times,  Guild 
agree  on 
buyout  offer 

The  New  York  Times  and  the 
Newspaper  Guild  have  agreed  on  a 
buyout  offer  designed  to  cut  125 
senior  employees. 

Three  hundred  union-represented 
employees  who  are  over  55  and  have 
15  years  on  the  job  qualify  for  the  deal 
in  business  and  news  departments. 
The  offer  is  limited  to  125  takers. 

The  cash  buyout  amounts  to  three 
weeks’  pay  per  year  of  service,  to  a 
maximum  of  78  weeks. 

The  offer  is  designed  to  avoid  the 
need  for  additional  layoffs. 

When  60  lower-level  employees 
were  laid  off  in  March,  the  Times  said 
more  layoffs  would  follow  unless  the 
union  agreed  to  buyout  packages  for 
senior  employees. 

In  an  effort  to  cut  the  payroll  by  a 
total  of 200 jobs,  the  Times  has  made  a 
similar  buyout  offer  to  about  80  man- 
agers  and  other  union-exempt 
employees. 

As  part  of  the  Guild  agreement,  the 
Times  agreed  to  make  accelerated 
payments  to  the  union’s  welfare  and 
pension  fund. 


Recycling  program 

The  Daily  Press  Inc.,  publisher  of 
the  Daily  Press  and  Times-Herald  of 
Newport  News,  Va.,  is  participating 
in  a  recycling  program  with  two  locd 
dry-cleaning  businesses  in  an  effort  to 
limit  the  number  of  plastic  bags  sent 
to  area  landfills. 
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UPl  again  seeks  salary  cut  extension  from  Guild 

Management  trying  to  buy  time;  says  it  hopes  to  have 
ietter  of  intent  from  potentiai  new  owner  signed  by  Juiy  15 


By  Debra  Gersh 

United  Press  International  again 
has  asked  the  Wire  Service  Guild  to 
agree  to  extend  salary  cuts  and  other 
concessions  so  that  the  company  can 
live  long  enough  to  strike  a  deal  for  a 
new  owner. 

This  is  “absolutely  the  last  time” 
the  company  will  seek  such  conces¬ 
sions  from  the  union,  UPI  executive 
vice  president/CEO  Pieter  VanBen- 
nekom  reportedly  said. 

The  company  hopes  to  have  a  letter 
of  intent  signed  by  July  15,  VanBen- 
nekom  told  staffers  May  21,  adding 
that  the  potential  new  owner  was  a 
“consortium  of  co-equals”  made  up 
of  a  “very  wide  base  of  media  organi¬ 
zations  throughout  the  world. 

Although  that  is  the  closest  Van- 
Bennekom  has  come  to  revealing  pub¬ 


would  review  its  options  at  that 
point. 

While  noting  UPI  has  made  it  clear 
that  it  cannot  go  forward  with  wages 
at  100%,  Capps,  senior  vice  presi¬ 
dent/corporate  affairs,  would  not  say 
whether  the  company  would  immedi¬ 
ately  go  to  Chapter  7  liquidation,  as  it 
said  it  would  last  November  if  not 
granted  wage  reductions  asked  for 
then. 

In  return  for  their  concessions, 
staffers  will  get  one  additional  day  off 
per  month  and  health  insurance  in¬ 
creases,  slated  to  go  into  effect  June 
1,  will  be  put  off  during  the  four- 
month  pay-cut  period. 

Further,  four  senior  staffers  in  Chi¬ 
cago,  laid  off  when  UPI  moved  its 
broadcast  operations  to  Washington, 
will  be  reinstated  based  on  seniority 


Rumors  about  foreign  investors  have  included  a 
Thai  businessman  and  Japanese  media  companies, 
among  others. 


licly  the  potential  new  owners  of  the 
financially  beleaguered  wire  service, 
he  went  no  further  in  disclosing  their 
identities. 

Rumors  about  foreign  investors 
have  included  a  Thai  businessman 
and  Japanese  media  companies, 
among  others. 

The  latest  proposal,  which  must  be 
put  before  eligible  Wire  Service  Guild 
members  for  a  vote,  calls  for  another 
60  days  of  reduced  wages,  this  time  at 
75%,  to  run  through  July  13. 

A  scheduled  July  1  pay  increase  is 
to  go  into  effect. 

Salaries  were  slated  to  return  to 
100%  on  May  18  when  the  last  agreed- 
to  wage  cut  expired,  but  union  offi¬ 
cials  say  the  company  will  pay  75%  as 
of  May  19  if  the  proposal  is  accepted. 
Wages  are  then  to  raise  to  80%  on  July 
14  and  then  to  100%  on  Sept.  15,  or  on 
the  closing  date  of  a  sale,  whichever 
comes  first. 

If  the  WSG  does  not  agree  to  the 
proposal,  the  situation  would  become 
dire  but  UPI  spokesman  Milt  Capps 
would  say  only  that  the  company 


and  qualifications  to  work  within  the 
bureau,  and  UPI  said  it  will  resume 
biweekly  severance  and  buyout  pay¬ 
ments  at  the  end  of  May  to  those 
staffers  cut  off,  although  the  pay¬ 
ments  will  be  at  the  reduced  rates. 

The  severance  payments  issue  is 
expected  to  go  to  arbitration. 

The  Wire  Service  Guild  also  will 
have  access  to  UPI’s  internal  mes¬ 
sage  wire  once  a  week. 

“UPI  continues  to  state  publicly 
that  a  deal  to  sell  the  company  to  an 
established  media  company  is  immi¬ 
nent,”  according  to  a  statement  from 
WSG  president  Kevin  Keane. 

“Now,  for  the  third  time  in  six 
months,  employees  are  being  asked  to 
accept  concessions  to  keep  the  com¬ 
pany  going  until  a  sale  is  completed. 

“Members  of  the  union  will  have 
the  opportunity  to  vote  on  whether 
they  want  to  extend  these  conces¬ 
sions,”  Keane  added. 

“My  feeling,  however,  is  that  their 
patience  is  wearing  thin,  particularly 
in  view  of  the  arrogant  contract  viola¬ 
tions  piling  up  around  the  country.” 

Keane  told  E&P  that  UPI  told  the 


union  “those  are  the  terms.  They 
absolutely  must  have  it.  We  have  no 
choice  but  to  take  them  at  their 
word.” 

He  noted  that  the  negotiation  ses¬ 
sion  this  time  around  “was  far  more 
difficult”  as  people  are  getting 
“angrier  and  angrier.” 

Keane  said  he  asked  UPI  negotia¬ 
tors  why  they  had  waited  so  long  to 
come  to  the  Guild,  not  holding  meet¬ 
ings  until  the  pay  reduction  was 
scheduled  to  expire. 

He  said  he  was  told  they  had  waited 
because  they  did  not  want  to  have  to 
come  to  the  union  again  but  had  no 
choice. 

The  bottom  line,  however,  is  that  if 
UPI  does  not  get  the  WSG  conces¬ 
sions,  it  will  go  out  of  business,  Keane 
added. 

“This  cannot  go  on  without  a  sale” 
he  said. 

Included  in  the  agreement  is  the 
requirement  that  Keane  be  given  con¬ 
fidential  access  to  financial  records  to 
monitor  on  an  ongoing  basis  manage¬ 
ment  salaries  and  payments  to  ensure 
that  non-union  staffers  and  managers 
are  bearing  the  cuts  along  with  WSG 
members. 

The  Guild  hopes  to  get  ballots  off  to 
members  as  soon  as  possible,  but  did 
not  have  a  voting  schedule  as  E&P 
went  to  press. 

UPI  began  this  round  of  wage 
reductions  last  November,  when  it 
asked  the  WSG  to  agree  to  35%  pay 
cuts  for  90  days. 

At  the  time,  UPI  said  that,  if  the 
union  did  not  agree,  the  company 
would  file  for  Chapter  7  bankruptcy 
liquidation. 

Union  leaders  said  they  did  not 
endorse  the  move  but  put  it  to  the 
membership,  which  agreed  by  a  62% 
margin. 

In  January,  VanBennekom  an¬ 
nounced  that  management  wage  re¬ 
ductions  would  remain  in  effect  in¬ 
definitely. 

Then  the  company  came  to  the 
union  again,  and  this  time  it  agreed  to 
a  package  of  30%  reductions  to  last 
from  Feb.  16  through  April  13,  with 
salaries  increasing  to  75%  from  April 
14  through  May  18. 

At  that  time,  VanBennekom  said 
(Continued  on  page  55) 
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Who  is  UPl’s  potential  mystery  buyer? 

Details  are  sketchy  but  tidbits  of  information  are  beginning  to  emerge 


By  Debra  Gersh 

Details,  albeit  sketchy,  about  the 
proposed  media  consortium  poised  to 
acquire  United  Press  International 
have  begun  to  emerge. 

At  a  meeting  in  Washington,  D.C., 
with  UPI  staffers,  executive  vice 
president/CEO  Pieter  VanBennekom 
said  that  consortium  members 
included  both  U.S.  and  international 
mainstream  media  participants,  both 
from  print  and  broadcast,  with  a  his¬ 
tory  of  “making  great  amounts  of 
money.” 

According  to  notes  from  the  meet¬ 
ing  which  moved  on  the  UPI  internal 
message  wire,  VanBennekom  also 
said  that,  if  this  deal  had  been  put 
together  10  years  ago  by  Scripps 
Howard  when  it  was  looking  to  sell 
the  company,  UPI  would  not  be  in 
such  a  dire  predicament  today. 


VanBennekom  told  Unipressers 
that  the  consortium  members  have 
requested  five  things,  though  he 
would  discuss  only  two  with  staffers: 
the  “absolute  need  for  more  time” 
and  the  desire  for  more  complete 
plans  for  upgrading  the  telecommuni¬ 
cations  and  data  infrastructure,  as 
well  as  for  launching  new  business 
ventures. 

Some  consortium  members  need 
more  time,  specifically  the  four 
months  UPI  has  requested  from  the 
Wire  Service  Guild  for  continued 
wage  concessions,  because  of  the 
need  for  them  to  jump  through  their 
own  corporate  “hoops.” 

At  least  one  potential  investor  has 
not  even  notified  his  own  board  of 
directors  about  his  intention  to  par¬ 
ticipate  in  the  consortium. 

In  addition,  consortium  partici¬ 
pants  are  concerned  about  switching 
to  “smart”  terminals  at  each  work¬ 
station  and  about  exploring  less 
expensive  ways  to  install  UPI  audio 
services,  now  costing  about  $10,000 
per  new  client. 

VanBennekom  reportedly  assured 


staffers  that  expansion,  not  “dismem¬ 
berment,”  of  UPI  services  such  as 
Newsphotos  was  planned. 

Declining  to  discuss  the  other  three 
consortium  requests,  VanBennekom 
said  they  were  not  directly  related  to 
editorial  operations,  but  that  inves¬ 
tors  were  interested  in  a  “wider  possi¬ 
ble  base  of  participation”  and  that  it 
was  possible  others  would  join  the 
consortium. 

In  urging  staffers  to  agree  to  con¬ 
tinued  wage  reductions,  VanBenne¬ 
kom  said  without  a  yes  vote  the  com¬ 
pany  will  run  out  of  money  and 
acknowledged  the  possibility  of  a 
shutdown  if  staffers  vote  against  the 
new  wage  proposal. 

VanBennekom  explained  that  the 
financial  collapse  of  parent  company 
Infotechnology  Inc.,  which  is  cur¬ 
rently  under  Chapter  1 1  bankruptcy 
reorganization,  meant  that  “cash 


resources  that  had  been  pumped  into 
UPI  fell  away.” 

Attempts  by  Wertheim-Schroder, 
hired  to  sell  UPI  and  other  Info- 
tech  properties  such  as  Financial 
News  Network,  “all  hit  the  wall,”  he 
said,  explaining  that  he  was  then 
given  the  authority  to  “stabilize  UPI 
on  its  own  revenues.” 

He  also  said  that  “a  significant 
wave  of  cancellations”  from  the 
client  base  has  stabilized. 

Asking  staffers  to  “temper  your 
disappointment”  about  the  proposed 
continued  reduction  in  wages,  Van¬ 
Bennekom  said  that  he  is  “very,  very 
confident”  a  deal  “is  definitely  going 
to  happen  with  the  collaboration  of  all 
the  parties  involved,”  and  he  expects 
to  announce  a  letter  of  intent  within 
the  first  60-day  period  of  the  new 
wage  agreement,  roughly  mid-July. 

Another  deal  on  the  table  until  the 
day  before  his  May  21  meeting  with 
st^fers  was  from  a  buyer  who  had 
proposed  total  layoffs  as  part  of  the 
deal  to  purchase  UPI’s  remaining 
assets. 

VanBennekom  explained  that  he 


was  obliged  to  discuss  possible 
acquisition  with  all  potential  buyers, 
but  that  this  individual  had  withdrawn 
interest  in  a  conversation  with  Van¬ 
Bennekom  on  Monday,  May  20. 

“You  gotta  do  what  you  gotta  do 
and  not  look  back,”  VanBennekom 
replied  when  asked  if  he  regretted  any 
actions  he  had  taken  since  last 
October,  when  the  latest  round  of 
financial  troubles  began. 

Legislator  wants 
media  fined  for 
naming  rape  victims 

A  Democratic  state  senator  from 
New  York  City  said  this  week  he  is 
drafting  legislation  that  would  levy  a 
$100,000  fine  on  newspapers  and  tele¬ 
vision  and  radio  stations  which  broad¬ 
cast  the  names  of  rape  victims. 

State  Senator  David  Paterson  said 
that,  under  his  proposal,  repeat 
offenders  would  be  liable  for  $500,000 
in  fines  each  time  the  victim's  identity 
is  revealed. 

An  earlier  story  on  the  growing 
number  of  state  legislatures  that  are 
contemplating  similar  laws  aimed  at 
the  media  appears  on  Page  32. 

*  *  * 

The  U.S.  Supreme  Court,  by  a  7-2 
vote,  upheld  a  state  law  that  permits 
the  suppression  of  information  about 
a  rape  victim’s  sexual  past. 

The  nation’s  High  Court  upheld  a 
state  rape-shield  law  that  it  said  pro¬ 
tects  rape  victims  from  “surprise” 
and  “harassment”  in  court. 

The  Supreme  Court’s  decision 
involved  a  Michigan  case  in  which  the 
alleged  rapist  was  a  former  boyfriend 
of  the  victim.  The  state  has  a  “10-day 
rule”  which  mandates  that  a  defen¬ 
dant  notify  prosecutors  within  10 
days  of  arraignment  of  all  evidence 
pertaining  to  the  victim. 

The  man  contended  that  the  victim 
was  his  ex-girlfriend  and  that  she  con¬ 
sented  to  have  sex  with  him.  The  trial 
court  ruled  that  the  alleged  relation¬ 
ship  between  the  victim  and  the 
defendant  could  be  barred  from  the 
trial. 

The  victim  said  she  was  forced  to 
have  sex  with  the  man  at  knifepoint 
and  he  was  convicted  of  rape  and 
sentenced  for  up  to  15  years  in  prison. 


. . .  VanBennekom  also  said  if  this  deai  had  been 
put  together  10  years  ago  by  Scripps  Howard  when  it 
was  iooking  to  seii  the  company,  UPI  would  not  be  in 
such  a  dire  predicament  today. 
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PROMOTION 


56th  annual  promotion  contest  draws  entries  from  225  papers 

S.F.,  Fort  Worth,  Seattle  papers  win  ‘bests’ 


Twelve  countries  were  represented 
in  the  over  1,700  entries  received 
from  225  newspapers  for  this  year’s 
56th  annual  International  Newspa¬ 
pers  Marketing  Association/Editor  & 
Publisher  newspaper  promotion 
awards.  Winners  were  announced  at 
the  INMA  conference  last  week,  held 
in  Orlando,  Fla. 

Best  in  Show  went  to  the  San  Fran¬ 
cisco  Newspaper  Agency  for  its 
advertising  sales  presentation  video 
tape,  “Others  Talk,  We  Deliver.” 

Best  in  Copywriting  was  awarded 
to  the  Fort  Worth  (Texas)  Star-Tele¬ 
gram  for  its  in-paper  promotion  for 
advertising,  “You’ll  Be  Sold.” 

Best  in  Graphic  Design  was  won  by 
the  Seattle  Post-Intelligencer  for  its 
in-paper  promotion  for  circulation, 
“What  in  the  World”  ad  campaign. 

Charts  accompanying  this  article 
show  a  complete  list  of  first-place  and 
certificate-of-merit  winners. 

Category  1:  In-paper  promotion/ 
circulation  first-place  award,  50,(K)0  . 
to  100,000  circulation  group  was  origi¬ 
nally  awarded  to  the  Phoenix  (Ariz.) 
Gazette.  However,  it  was  discovered 
after  the  judging  that  the  newspaper 
operated  under  a  joint  operating 
agreement,  and  should  have  been 
entered  under  the  circulation  of  both 


newspapers,  putting  it  in  the  above- 
200,000  grouping.  The  newspaper 
was  disqualified,  and  no  first  place 
was  awarded  for  this  category.  The 
Gazette  did  enter  several  other 
categories  under  the  right  circulation 
group. 

The  certificate-of-merit  winner  in 
this  category,  the  Modesto  (Calif.) 
Bee,  will  not  be  moved  up  to  first 
place  because  they  were  not  judged 
first-place  winner,  according  to  Bud 
Umbaugh,  contest  chairman.  The 
Bee  will  be  awarded  the  certificate  of 
merit. 

Judges,  each  responsible  for  two 
categories,  were;  John  R.  Brice,  sales 
manager.  Advertising  Age;  John 
Mennenga,  vice-president/research. 
Sawyer,  Ferguson,  Walker;  Ellen 
Dong,  account  executive.  Standard 
Rate  and  Data  Service;  Joe  Scopin, 
creative  director,  the  Washington 
Times;  Raeanne  Hytone,  art  director, 
KSK  Communications;  Bob  Pender- 
gast,  director  of  corporate  communi¬ 
cations,  Media  General;  Dave  Leo¬ 
nard,  audiovisual  producer,  Gannett 
Co.  Inc.;  Bud  Umbaugh,  promotion 
director,  Calkins  Newspapers;  Debi 
Gasper,  partner/art  director,  Morris, 
Gasper,  Beecher  Inc.;  Peggy  Boston, 
promotion  manager.  National  Geo¬ 


graphic;  Mel  Campbell,  president, 
Campbell  Harrington  &  Brear;  Ben 
Cason,  editor  in  chief,  the  Journal 
Newspapers;  Mark  Mulholland,  mar¬ 
keting  director,  Roanoke  Times  & 
World-News;  Richard  Dinges,  sec¬ 
retary,  International  Humor  Advis¬ 
ory  Council;  Glenn  Roberts,  execu¬ 
tive  director.  Newspaper  Research 
Council;  K.C.  Burton,  public  affairs 
manager,  Baltimore  Sun;  John 
Palumbo,  promotion  manager.  Provi¬ 
dence  Journal;  Kathleen  Bowen,  pro¬ 
motion  manager,  Observer-Reporter, 
Washington,  Pa.;  Susan  Zellers,  pro¬ 
motion  manager.  The  Capitol,  Anna¬ 
polis,  Md.;  Jerry  Mayeroff,  promo¬ 
tion  supervisor,  Chicago  Tribune; 
Lynne  Mannino,  design  director, 
Washingtonian  Magazine;  Laura 
Forman,  promotion  manager, 
WAMU-FM,  Washington,  D.C.;  Don 
Skerrett,  marketing  director.  Guide 
Creative  Group;  Murphy  Street,  art 
director,  Fredericksburg  (Va.)  Free- 
Lance  Star;  Janell  Teubner,  adver¬ 
tising  sales  representative.  Editor  & 
Publisher;  Ted  Mebane,  on-air  pro¬ 
motions  assistant.  National  Public 
Radio;  Kathryn  K.  Costa,  promo¬ 
tions  director,  the  Frederick  News- 
Post;  Susan  Schoebel,  director, 
INAME  Foundation. 


E&P/INMA  PROMOTION  CONTEST  WINNERS 


Category  1:  IN-PAPER  PROMOTION/CIRC. 


Untier  50,000 
Firs!  Place 


Marin  Independent 
Journal 

San  Rafael,  Calif. 


100.000-200.000 
First  Place 


Roanoke  <Va.)  Times 
&  World-News 


The  Columbian 
Vancouver.  Wash. 


Lexington  (Ky.) 
Herald-Leader 


Poughkeepsie 
(N.Y.)  Journal 


Above  200.000 
First  Place 


Modesto  (Calif.) 
Bee 


Philadelphia 

Inquirer 


Category  2:  IN-PAPER  PROMOTION/ADVERTISING 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

100,000-200.000 

First  Place 

Poughkeepsie 

First  Place 

Lexington  (Ky.) 

(N.Y.)  Journal 

Herald-Leader 
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Certificate 
('f  Merit 

Gold  Coast  Bulletin 
Queensland.  Australia 

Certificate 
of  Merit 

The  Spokesman-Review 

Spokane.  Wash. 

Forbes  Newspapers 

Somerville.  NJ 

50.000-100.000 

First  Place 

The  Gazette 

Cedar  Rapids.  Iowa 

Over  200.000 

First  Place 

Baltimore 

Sun 

CertiHcate 
of  Merit 

The  Press 

Atlantic  City.  N.J. 

Certificate 
of  Merit 

The  Tampa  (Ra.) 

Tribune 

Fort  Worth  (Texas) 

Star-Telegram 

Category  3:  IN-PAPER  PROMOTION/PUBLIC  RELATIONS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Uruler  50.000 

First  Place 

St.  Cloud  (Minn.) 

Times 

100.000-200,000 

First  Place 

Lexington  (K>.) 

Herald-Leader 

Certificate 
of  Merit 

The  Herald- 
Dispatch 

Huntington.  W.V. 

Certificate 
of  Merit 

News  &  Record 

Greensboro.  N.C. 

The  Province/The 

Vancouver  Sun 

British  Cotumbia.  Canada 

50.000-100.000 

First  Place 

The  Portland  (Maine) 
Newspapers 

Above  200.000 

First  Place 

Dallas  Morning 

News 

Certificate 
of  Merit 

Billings  (Mont.) 

Gazette 

Certificate 
of  Merit 

The  Oregonian 

Portland.  Oregon 

St.  Petersburg  (Ra.) 

Times 

Category  4: 

IN-PAPER  PROMOTION/EDITORIAL 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

First  Place 

Observer-Reporter 
Washington.  Pa. 

100,000-200.000 

First  Place 

Chronicle-Herald/ 

The  Mail  Star 

Halifax.  Nova  Scotia 

Certificate 
of  Merit 

The  Columbian 
Vancouver.  Wash. 

Certificate 
of  Merit 

The  Fresno  (Calif.)  Bee 

50.000-100.000 

First  Place 

The  Herald 

Everett.  Wash. 

Above  200.000 

First  Place 

Richmond  (Va.) 

Newspapers 

Certificate 
of  Merit 

Rockford  (III.) 

Register  Star 

Certificate 
of  Merit 

Star  Tribune 

Minneapolis.  Minn. 

The  Courier  News 
Bridgewater.  N.J. 

The  Oregonian 

Portland.  Oregon 

Category  5: 

PRINTED  MATERIALS/CIRCULATION 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50,000 

The  News 

First  Place 

Boca  Raton.  Fla. 

Certificate 

The  Reporter 

Certificate 

News  &  Record 

of  Merit 

Lansdale.  Pa. 

of  Merit 

Greensboro.  N.C. 

50.000-100.000 

Times  Advocate 

Above  200.000 

Baltimore 

First  Place 

Escondido.  Calif. 

First  Place 

Sun 

Certificate 

The  Ann  Arbor  (Mich.) 

Certificate 

Philadelphia 

of  Merit 

News 

of  Merit 

Inquirer 

Sun-Sentinel 

Ft.  Lauderdale.  Ra. 

100.000-200.000 

The  Press-Enterprise 

First  Place 

Riverside.  Calif. 

(Continued  on  page  24) 
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Mistrial  spares  reporter  from  jaii 


But  if  another  trial  is  held  and  she  is  again  subpoenaed  to  testify, 
the  ruling  against  her  right  to  protect  her  source  could  be  reissued 


By  Debra  Gersh 

Although  a  mistrial  in  the  case 
which  lead  to  a  contempt  of  court 
citation  for  a  Washington  Post 
reporter,  who  refused  to  identify  her 
source  when  subpoenaed,  means  the 
threat  of  jail  has  been  lifted,  a  ruling 
against  her  by  the  D.C.  Court  of 
Appeals  may  still  stand. 

A  three-judge  panel  of  the  D.C. 
Court  of  Appeals  agreed  with  the 
Superior  Court  judge  who  ruled  that 
Post  reporter  Linda  Wheeler  gave  up 
her  right  to  protect  the  confidentiality 
of  her  source  when  she  disclosed  his 
identity  to  U.S.  Park  Police  Capt. 
Hugh  Irwin,  to  whom  she  is  now  mar¬ 
ried  but  was  dating  at  the  time,  and 
another  U.S.  Park  Police  officer. 
Wheeler  has  said  she  does  not  recall 
the  conversations. 


the  six  officers,  reportedly  calling 
them  “just  a  bunch  of  whiny  white 
men.” 

The  judge  lifted  his  contempt  cita¬ 
tion  against  Wheeler,  but  should  she 
be  called  again  during  the  new  trial, 
scheduled  for  Oct.  21,  it  could  be 
reissued. 

The  Friday  before  Levie’s  deci¬ 
sion,  however.  May  17,  the  D.C. 
Court  of  Appeals  had  determined  that 
Levie’s  contempt  ruling  on  Wheeler 
was  justified. 

The  appeals  court  opinion,  how¬ 
ever,  was  very  narrow,  addressing 
only  the  specific  issues  of  the  case 
before  it  rather  than  delving  into  the 
larger  First  Amendment  issues  pre¬ 
sented. 

“The  appeal  at  this  point  does  not 
present  the  occasion  for  a  far-reach¬ 


“in  short,  what  she  chose  to  say  to  others  out  of 
court  she  cannot  now  refuse  to  repeat  in  court .... 


Both  Irwin  and  his  colleague  testi¬ 
fied  that  Wheeler  told  them  Police 
Chief  Isaac  Fulwood  Jr.,  then  deputy 
chief,  had  given  her  an  advance  copy 
of  a  manual  for  Operation  Caribbean 
Cruise,  a  botched  drug  raid  that  is  the 
focus  of  a  lawsuit  against  the  city  by 
six  white  officers  who  claim  they 
were  set  up  by  Fulwood  as  scapegoats 
for  the  raid’s  failure  because  of  their 
color. 

Among  the  points  raised  in  an 
investigation  following  the  raid  was 
that  information  leaked  prior  to  its 
execution  was  a  likely  cause  of  its 
failure.  The  Post  did  not  publish  an 
article  about  Wheeler’s  acquisition  of 
the  manual  until  after  the  raid. 

Wheeler  refused  to  identify  her 
source  when  called  to  the  stand  by 
plaintiffs’  attorney  and  was  found  in 
contempt  of  court  by  D.C.  Superior 
Court  Judge  Richard  A.  Levie,  who 
ordered  her  jailed. 

On  May  20,  Levie  declared  a  mis¬ 
trial  in  the  case  after  it  was  disclosed 
that  jurors  against  his  orders  dis¬ 
cussed  the  case  amongst  themselves 
while  it  was  still  under  way  and  that 
several  jurors  were  prejudiced  against 


ing  examination  of  the  existence  and 
scope  of  the  asserted  constitutionally 
founded  privilege  ...”  the  appeals 
court  wrote.  “Our  adjudication  upon 
the  facts  and  circumstances  peculiar 
to  this  case  is  that  appellant  [Wheeler] 
cannot  choose  to  disclose  to  others  in 
1986  —  with  no  request  for  confiden¬ 
tiality  and  under  circumstances  which 
did  not  involve  any  news-gathering 
function,  that  Fulwood  was  her 
source  for  the  classified  information 
detailing  the  confidential  police 
operation  —  and  then  choose  in 
1991  —  as  a  witness  in  a  judicial 
proceeding  —  not  to  make  this  same 
disclosure  .... 

“In  short,  what  she  chose  to  say  to 
others  out  of  court  she  cannot  now 
refuse  to  repeat  in  court  .... 

“Appellant  cites  several  cases  for 
the  proposition  that  the  First  Amend¬ 
ment’s  news  gatherer’s  privilege 
applies  even  to  non-confidential 
information,”  the  appeals  court  rul¬ 
ing  noted. 

“However,  the  great  majority  of 
those  cases  involved  discovery 
requests  for  all  of  a  reporter’s  notes 
and  source  material  underlying  a 


given  story.  That  type  of  broad 
request  is  far  different  from  the  nar¬ 
row  questions  that  we  hold  were 
properly  propounded  to  appellant 
under  the  facts  of  this  case. 

“Once  a  newspaper  reporter  dis¬ 
closes  the  source  under  the  circum¬ 
stances  presented  here,  the  rationale 
for  upholding  any  qualified  privilege 
ceases.” 

Patrick  J .  Carome,  Wheeler’s  attor¬ 
ney,  said  they  were  surprised  by  the 
appeal  panel’s  decision,  as  well  as 
disappointed  that  it  did  not  “give 
proper  scope  to  First  Amendment 
privilege,”  especially  the  notion  of 
waiver  of  privilege. 

The  appeals  court  opinion  does  not 
become  effective  until  21  days  after  it 
is  issued  and,  if  unchallenged,  could 
stand  as  precedent  despite  the  mis¬ 
trial,  Carome  explained. 

Wheeler  has  14  days  from  the  opin¬ 
ion’s  release  to  seek  a  rehearing,  but 
her  attorney  said  they  had  not  yet 
decided  on  a  course  of  action. 

Jane  Kirtley,  executive  director  of 
the  Reporters  Committee  for  Free¬ 
dom  of  the  Press,  explained  that  there 
have  been  similar  cases  when  a  trial 
has  settled  or  ended  while  a  reporter’s 
contempt  citation  is  being  appealed, 
but  in  most  instances  the  issue  is  then 
rendered  moot  and  the  appeals  court, 
which  may  have  been  delaying  a  deci¬ 
sion,  does  not  have  to  rule. 

This  D.C.  appeals  decision  itself, 
she  said,  is  “terrible.  There’s  no  other 
word  for  it.” 

While  the  narrowness  of  the  ruling 
is  good  because  it  limits  its  applica¬ 
bility  outside  this  particular  case,  the 
appeals  judges  “seemed  to  carry  on 
the  Superior  Court’s  obsession”  over 
whether  Wheeler  waived  the  right  to 
keep  her  source  confidential  by  telling 
others. 

“It’s  very  troubling  to  see  the  court 
taking  such  a  narrow  view  of  reporter 
privilege,”  Kirtley  added,  noting  that 
“A  reporter  can  be  pretty  brave  about 
going  to  jail,”  but  a  spouse  or  friend 
or  sibling  or  whoever  may  view  it 
differently. 

Kirtley  pointed  out  that,  even 
abiding  by  rules  of  evidence,  this 
could  open  the  door  to  abuse  as  at¬ 
torneys  conceivably  could  subpoena 
(Continued  on  page  55) 
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vide  all  the  pieces  to  the  puzzle— all  ClassAd  Mailboxes  which  provides  and  retrieval  of  internal  and  external 
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or  pay  per  call  basis.  An  additional 
module  adds  the  power  of  voice  to  your 
real  estate  classifieds  in  addition  to 
qualifying  potential  home  buyers. 

You  could  build  on  with  BriteFAX  pro¬ 
viding  callers  storage  and  retrieval  of 
hard  copies  of  information  and  audio 
messages.  Additional  advertiser  infor¬ 
mation,  editorial  content  or  narrowly 
used  data  can  be  accessed  on  demand 
or  broadcast  to  a  list  of  subscribers. 

BriteMAIL  is  a  strong  beginning  or  a 
satisfying  finish.  It  combines  the  power 
of  voice  messaging  with  a  superior 
user  friendly  format.  It  can  facilitate  the 
efficient  exchange  of  information  by 
providing  for  the  creation,  distribution 
and  retrieval  of  internal  and  external 
voice  messages  24  hours  a  day. 

Brite  Voice  Systems  can  help  you  fill  in 
the  blanks  of  your  growing  needs.  Call 
today  for  more  clues  to  solving  your 
audiotex  puzzle.  Contact;  R.  D.  (Bud) 
Calvert  at  (31 6)  652-6500. 


IN  BRIEF 


Guild  unit 
withdraws  part 
of  complaint 

The  Northern  California  Newspa¬ 
per  Guild  has  withdrawn  parts  of  a 
discrimination  complaint  against  the 
Fresno  Bee. 

Filed  in  1989  with  the  federal  Equal 
Employment  Opportunity  Commis¬ 
sion  (EEOC),  the  complaint  alleged 
that  the  Bee  discriminated  against 
employees  on  the  basis  of  sex,  age, 
race  and  national  origin. 

EEOC  district  director  Paula  Mon¬ 
tanez  recently  informed  the  Bee  by 
letter  that  the  Guild  had  withdrawn 
the  age  and  equal  pay  charges.  The 
commission  will  continue  to  investi¬ 
gate  the  remaining  charges. 

Bee  general  manager  Ray  Steele 


termed  the  charges  without  merit, 
adding,  “The  Bee  has  not  and  does 
not  discriminate  against  any  of  its 
employees.” 

The  Guild  represents  about  130  of 
the  newspaper’s  employees. 


AP  reporter 
found  guilty 
of  trespass 


Tara  Bradley-Steck,  correspon¬ 
dent  in  charge  of  the  Pittsburgh 
bureau  of  the  Associated  Press,  was 
found  guilty  May  6  of  defiant  trespass 
and  was  fined  $351  for  entering  posted 
property  at  the  residence  of  former 
U.S.  Senator  John  Heinz  the  day  he 
was  killed  in  an  aviation  accident. 

Bradley-Steck  said  she  went  to  the 
residence  to  seek  reaction  April  4 


after  the  senator’s  plane  had  collided 
with  a  helicopter  in  a  fatal  crash  near 
Philadelphia. 

A  caretaker  at  the  residence  testi¬ 
fied  that  he  asked  police  to  place  bar¬ 
ricades  at  the  gate  of  the  family’s  pri¬ 
vate  drive. 

The  AP  correspondent  said  she 
went  through  a  neighbor’s  yard  with 
the  property  owner’s  permission  in 
order  to  knock  on  a  door  at  the  Heinz 
residence.  There  was  no  answer; 
police  later  cited  her  for  trespass. 

Gannett  produces 
VDT  training  video 

Gannett  Co.  Inc.  has  produced  a 
training  package  to  teach  users  of 
video  display  terminals  the  proper, 
safe  techniques  to  help  them  avoid 
strain  and  injury. 


Kid  cartoonists  win  awards 


Some  students  from  kindergarten 
to  12th  grade  are  cutting — not  cutups, 
but  sharp-witted  with  a  pencil  and 
paper. 

Just  look  at  the  winning  student- 
created  editorial  cartoons  in  a 
national  contest. 

The  winners  ridicule  Washington 
budget  and  economic  policies  and 
somberly  mark  the  nation’s  latest 
war. 

In  its  third  annual  NewsCurrents 
!  Student  Editorial  Cartoon  Contest, 
Knowledge  Unlimited  Inc.  of  Madi¬ 
son,  Wis.,  has  named  three  first- 
place  winners  and  15  second-  and 
third-place  finishers  from  nearly 
13,000  entries.  Winners  receive  $100, 
$75  and  $50  U.S.  Savings  Bonds. 

First-place  winners  in  three  grade- 


level  categories  are:  sixth-grader  Lisa 
Bartlett  of  Kearney,  Neb.;  ninth- 
grader  Josh  Weil  of  Amherst,  Mass.; 
12th-grader  Christopher  Peppart  of 
Beavercreek,  N.Y. 

“These  young  people  have  proven 
that,  when  given  the  right  education¬ 
al  tools  and  opportunities,  they  are 
capable  of  a  high  level  of  critical 
thought  and  understanding,”  said 
NewsCurrents  publisher  Judith  Lait- 
man. 

NewsCurrents  produces  weekly 
current-events  filmstrips  and  teach¬ 
ers’  guides  used  in  10,000  schools, 
including  those  involved  in  200  News¬ 
paper  in  Education  programs. 

NewsCurrents  plans  to  publish  the 
top  100  entries  in  a  book  this  summer 
called  Editorial  Cartoons  by  Kids. 


Cartoon  by  ninth-grade  win¬ 
ner  Josh  Weill  of  Amherst,  Moss. 


Cartoon  by  sixth-grade  winner  Lisa  Bartlett  of  Kear¬ 
ney,  Neb. 


Cartoon  by  12th-grade  winner  Christopher  Peppart  of 
Beavercreek,  N.Y. 
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Bob  Page  ousted  in  corporate  battle 


By  M.L.  Stein 


Robert  E.  Page,  who  resigned  as 
publisher  of  the  Chicago  Sun-Times 
after  losing  a  power  struggle  over  con¬ 
trol  of  the  paper  in  1988,  has  been 
ousted  as  publisher  of  a  Southern 
California  newspaper  group  in  another 
corporate  battle. 

James  Gressinger,  most  recently 
publisher  of  two  Ohio  newspapers, 
the  Warren  Tribune  Chronicle  and  the 
Lorain  Journal,  was  named  the  head 
of  the  money-losing  Pilot,  which 
faces  formidable  competition  from 
the  Orange  County  Register  and  Los 
Angeles  Times. 

Page  and  the  majority  owners  of 
Page  Group  Publishing  Inc.  filed  law¬ 
suits  against  each  other  recently  in 
Orange  County  Superior  Court.  The 
group  owns  the  Orange  Coast  Daily 
Pilof,  the  Glendale  News-Press’,  the 
Huntington  Leader,  an  Orange 
County  weekly;  two  Los  Angeles 
County  weeklies,  the  Burbank 
Leader  and  Foothill  Leader,  and  two 
magazines. 

Gressinger  is  a  former  publisher  of 
the  News-Press. 

Page,  who  said  he  owns  15%  of  the 


Page  group,  told  E&P  in  an  interview 
that  he  was  fired  for  questioning  the 
group’s  purchase  of  a  Los  Angeles- 
based  Spanish-language  newspaper, 
Tu  Mundo,  for  $2  million. 

According  to  Pqge,  he  was  led  to 
believe  the  paper  was  profitable  when 
it  actually  lost  money  from  1987  to 
1990. 

His  suit  petitions  for  permission  to 
inspect  documents  relating  to  the  sale 
of  Tu  Mundo,  claiming  that  Page 
Group  president  Elliot  Stein  Jr.  and 
others  in  the  company  have  denied 
him  access  to  the  books  and  records. 

Page  further  alleges  that  Stein  and 
others  “conspired  together  and  mali¬ 
ciously  and  willfully  entered  into  a 
scheme  to  engage  in  .  .  .  wrongful 
acts  ...” 

He  said  he  plans  to  file  another  suit 
containing  new  charges  against  com¬ 
pany  officials. 

In  their  suit,  the  majority  owners  of 
Page  Publishing  complained  that  Page 
misrepresented  the  Pilot’s  circulation 
figures,  hired  unqualified  friends  as 
managers,  and  encouraged  female 
employees  to  file  sex  discrimination 
actions  against  Gressinger,  who  was 
named  general  manager  May  6. 


Stein,  a  New  Yorker,  whose  Com¬ 
monwealth  Capital  Partners  is  the 
parent  company  of  Page  Publishing, 
also  alleged  in  the  suit  that  Page  did 
not  comply  with  budgets  and  misrep¬ 
resented  his  experience  on  the  busi¬ 
ness  side  of  newspapers. 

Page,  who  helped  organize  the 
$  145-million  leveraged  buyout  of  the 
Sun-Times  from  Rupert  Murdoch  in 
1986,  sold  back  his  minority  stock  in 
the  newspaper  company  at  the  time 
he  resigned  amid  disssatisfaction  by 
major  shareholders  about  the  Sun- 
Times’  profits. 

Gressinger  said  in  an  interview  that 
he  plans  to  increase  the  Pilot’s 
revenue  and  circulation. 

“I  intend  to  grow  a  good  business 
here,”  he  stated.  “My  only  experi¬ 
ence  has  been  with  community  news¬ 
papers  that  have  been  in  trouble.” 

Gressinger  declined  to  discuss  the 
suit  against  Page,  except  to  say  that 
Page  will  be  allowed  to  inspect  the 
documents  in  question.  Stein,  who 
was  unavailable  for  comment,  as¬ 
sumed  the  titles  of  president  and  chief 
executive  of  the  Page  Group,  which 
had  been  held  by  Page. 

(Continued  on  page  55) 
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Use  the  census 


Researcher  tells  newspapers  data  can  be  a  powerful  tool 
In  their  competitive  battle  with  other  media  for  ad  dollars 


By  M.L.  Stein 

The  1990  U.S.  census  is  a  powerful 
tool  that  can  improve  the  competitive 
position  of  newspapers  with  both 
readers  and  advertisers,  publishers 
were  advised  in  Vancouver,  B.C., 
recently. 

However,  census  data  can  also  help 
other  media  if  newspapers  do  not  use 
it  first  and  well,  warned  John  D.  Bar¬ 
tolomeo,  executive  vice  president  of 
the  research  firm  of  Clark,  Martire  & 
Bartolomeo,  which  numbers  more 
than  35  newspapers  among  its  clients. 

Speaking  on  the  panel  “Product 
Solutions”  at  the  annual  convention 
of  the  American  Newspaper  Publish¬ 
ers  Association,  Bartolomeo  said  it  is 
easy  for  media  to  take  advantage  of 
the  census.  The  data  will  be  available 
on  computer  disks  at  a  cost  of  less 
than  $400  per  disk.  The  entire  census 
will  be  packed  into  just  30  disks  to  be 
sold  at  a  total  price  of  less  than 
$10,000. 


“Anyone  who  can  afford  those 
prices  —  which  is  to  say  anyone  with 
whom  we  compete  —  can  buy  the 
data  for  your  market  and  run  it  on  a 
PC,”  marking  the  first  time  that  cen¬ 
sus  data  are  so  available  and  usable, 
the  panelist  said. 

The  media  will  get  two  basic  prod¬ 
ucts  for  their  money,  Bartolomeo 
pointed  out.  One  is  TIGER,  an 
acronym  for  Topographically  Inte¬ 
grated  Geographic  Encoding  and 
Reference  Files  —  in  plain  words,  a 
map  of  just  about  every  street  in  the 
country,  along  with  other  geographic 
features  such  as  rivers,  streams  and 
highways.  The  street  maps  contain  all 
addresses. 

The  other  benefit,  he  said,  is  demo¬ 
graphic  profile  information  organized 
by  geographic  units  of  varying  size, 
the  smallest  being  the  block  of 
roughly  1,000  people  or  about  300 


households. 

“Never  before  has  such  fine¬ 
grained  information  been  available,” 
Bartolomeo  said.  How  newspapers 
analyze  this  data  and  what  other 
information  they  mix  it  with  will  make 
a  crucial  difference  in  whether  the 
census  is  being  used  to  best  advan¬ 
tage,  he  stressed. 

Although  the  census  has  a  lot  of 
stand-alone  value,  the  really  big  pay¬ 
off  for  newspapers  will  come  if  they 
successfully  combine  census  material 
with  other  data  sources  such  as  the 
Department  of  Labor’s  Consumer 
Expenditure  Survey  or  their  own 
market  research. 

If  everything  comes  together  prop¬ 
erly,  Bartolomeo  said,  applications  to 
help  newspapers  could  include  basic 
trending  and  forecasting  to  determine 
who  lives  in  their  market  and  how  it 
has  changed  in  the  past  10  years; 
target  marketing,  with  the  census  data 
aiding  in  finding  the  low-penetration 
blocks;  pricing  strategy  for  poten¬ 


tial  subscribers  of  different  income 
levels;  improving  efficiency  of  deliv¬ 
ery  routes;  more  effective  zoning;  and 
providing  better  information  for 
advertisers. 

“Just  as  the  census  offers  you  an 
opportunity  to  learn  about  your  cus¬ 
tomers  and  better  understand  how  to 
meet  their  needs,  it  offers  the  same 
opportunity  to  your  advertisers,” 
Bartolomeo  elaborated,  adding,  “1 
can  assure  you  that  our  counterparts 
in  broadcast  and  direct  mail  will  be 
there  if  we  don’t  seize  the  initiative.” 

The  new  data  can  assist  advertisers 
in  identifying  their  target  markets  by 
linking  the  census  to  other  data  sets 
such  as  the  Labor  Department’s  Sur¬ 
vey  of  Consumer  Expenditures  or 
syndicated  sources  on  brand  and 
product  preference,  he  continued. 

Bartolomeo  urged  publishers  to 
take  advantage  of  opportunities  pro¬ 


vided  by  the  census,  saying  that 
assumptions  of  automatic  growth  are 
no  longer  valid  as  population  slows  or 
shrinks  in  many  markets. 

“We’ll  have  to  get  smarter  about 
the  product,  about  marketing  and 
promotion,”  he  declared.  “Broad¬ 
cast  .  .  .  and  direct  mail  will  be  out 
there  using  the  census  to  make  their 
case.  We  cannot  afford  to  sit  back  and 
not  take  advantage  of  the  census  to 
make  our  case.” 

Three  other  panelists  told  of  news¬ 
papers  that  are  fighting  off  the  reces¬ 
sion  blues  with  innovative  marketing 
and  editorial  ideas. 

Frank  R.J.  Whittaker,  president 
and  general  manager  of  the  Sacra¬ 
mento  (Calif.)  Bee  and  vice  chairman 
of  ANPA’s  Circulation  and  Reader- 
ship  Committee,  said  a  year  ago  the 
Knoxville  (Tenn.)  News-Sentinel 
began  publishing  a  special  campus 
version  of  Detours,  its  weekly  enter¬ 
tainment  tabloid,  to  serve  the  Univer¬ 
sity  of  Tennessee  and  four  other  col¬ 
leges  in  the  market. 

According  to  Whittaker,  the  free- 
distribution  Detours  has  become  a 
“must-read”  for  students,  partly  as 
the  result  of  a  strong  promotion  effort 
with  local  beer  distributors,  restau¬ 
rants  and  travel  advertisers.  Circula¬ 
tion,  he  added,  is  20,000  and  “adver¬ 
tising  has  far  exceeded  initial  expecta¬ 
tions,”  reaching  a  net  high  of  1,300 
inches  to  produce  net  profits  over  12 
months  of  around  15%. 

The  response  of  Syracuse  (N.Y.) 
Herald  Journal  to  tough  times,  Whit¬ 
taker  went  on,  was  a  separate  tab 
called  hj  to  attract  more  teen-agers  to 
the  newspaper. 

“They  went  in  for  the  long  term,  to 
build  readership  and  not  just  to  make 
a  quick  buck,”  he  stated.  It  began  as  a 
monthly  but  response  was  so  favor¬ 
able  that  it  went  weekly,  he  added. 

The  Toronto  Star,  Whittaker 
related,  fought  “one  of  the  worst  cat¬ 
egory  busters  facing  classified  these 
days  —  auto  traders  —  with  its  own 
publication,”  Wheels  Exchange, 
which  is  sold  as  a  adjunct  to  regular 
classified. 

Originally  intended  as  a  defensive 
measure  to  hold  share.  Wheels  Ex¬ 
change  is  now  making  money  in  its 
own  right,  the  speaker  said. 

Other  newspapers  with  bright  new 


Although  the  census  has  a  lot  of  stand-alone  value, 
the  really  big  payoff  for  newspapers  will  come  if  they 
successfully  combine  census  material  with  other  data 
sources  such  as  the  Department  of  Labor’s  Consumer 
Expenditure  Survey  or  their  own  market  research. 
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ideas  include  the  St.  Petersburg 
Times,  Tampa  Tribune,  Wenatchee 
(Wash.)  World,  Cedar  Rapids  (Iowa) 
Gazette  and  the  Bee,  Whittaker  said. 

The  Gannett-owned  Reno  Gazette- 
Journal  came  up  with  a  program 
dubbed  the  Frequent  Reader  Club 
(FRC)  to  improve  retention,  accord¬ 
ing  to  John  C.  Green,  vice  presi¬ 
dent  marketing/research  for  Gannett 
Westchester  Rockland  Newspapers. 

The  program,  which  also  is 
intended  to  eliminate  discounting  and 
boost  circulation,  offers  a  Frequent 
Reader  card  to  any  subscriber  who 
pays  in  advance  for  12  weeks  or  more 
for  seven-day  delivery,  Grccu  said. 
The  card  offers  “unique  discounts” 
at  area  retailers  and  service  firms, 
which  are  contract  advertisers. 

The  card.  Green  explained,  brings 
the  subscriber  into  the  advertisers’ 
stores,  “thereby  reinforcing  the  use¬ 
fulness  of  the  newspaper  as  an  ad¬ 
vertising  vehicle.  The  newspaper  is 
the  medium  that  ties  the  customer 
and  advertiser  together  in  a  new 
way. 

PIA  was  not  necessarily  the  pro¬ 
gram’s  main  objective,  he  said.  “What 
we  were  really  after  was  quality 
business  —  a  sale  offer  that  is  value- 
added,  rooted  more  directly  in  the 


''...gives  us  a 
competitive 
edge...” 

Eileen  Haag.  Publisher 

Community  News  Network ,  Temecula.  CA 
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product  itself  and  that  freed  us  from 
less  positive  and  more  expensive 
money-off  and  money-back  offers.” 

The  FRC  has  played  a  big  part  in 
reversing  the  trend  toward  discount¬ 
ing  and  has  brought  an  improved  re¬ 
newal  rate.  Green  revealed. 

At  the  end  of  1990,  he  said,  home 
delivery  was  up  over  twice  the  histori¬ 
cal  average  of  the  market.  Moreover, 
no  discounted  subscriptions  have 
been  sold  since  the  program  started  a 
year-and-a-half  ago  while  telephone 
sales  orders  are  8.5%  over  last  year. 
Green  disclosed. 

The  cost  of  FRC  was  completely 
offset  by  the  elimination  of  the  dis¬ 
count  dollars,  and  no  new  staff  was 
added,  he  said. 

The  Knight-Ridder-owned  Boca 
Raton  (Fla.)  News  launched  an 
experiment  that  in  six  months  drove 
circulation  up  and  churn  down,  said 
Jennie  Buckner,  the  chain’s  vice 
president/news. 

She  said  that  in  deference  to  read¬ 
ers’  time,  the  paper  is  consistently 
sectioned  with  features  in  the  same 
place  every  day  and  news  hole  is 
added  to  assure  the  consistency. 

“We  didn’t  set  out  to  create  a  news¬ 
paper  of  the  future  for  Knight-Ridder, 
or  even  the  perfect  small-city  newspa¬ 
per,”  Buckner  said,  “but  we  did  want 
this  paper  to  try  some  new  approach¬ 
es  ...  to  see  what  happens  if  you  do 
everything  with  the  customer  in 
mind.” 

There  are  no  jumps  from  section 
fronts,  although  some  stories  are  con¬ 
tinued  inside  when  called  for  —  and 
then  with  a  new  top,  Buckner  re¬ 
ported. 

At  the  top  of  the  opinion  page,  she 
said,  there  is  a  summary  of  the  prob¬ 
lem  the  News  is  addressing  and  the 
solutions  it  suggests. 

To  combat  “geographic  illiteracy,” 
the  News  provides  a  map-based 
world  page,  a  feature  that  has 
delighted  focus  groups,  Buckner  said. 

Other  time-savers  include  an  index 
to  advertisers,  a  “traffic  graphic,” 
calendar,  and  a  movie-listing  grid  that 
tells  the  plots  and  locations  of  the 
theaters,  complete  with  map,  she 
said. 

The  local  news  section,  Buckner 
continued,  offers  a  newsletter  with  an 
“insider”  feel.  The  paper  tries  to 
explain  “what’s  really  going  on  and 
why  it  matters  anyway,”  she  said. 
“We  do  not  take  for  granted  people’s 
connection  to  local  news.  Indeed,  the 
breakdown  of  the  community  is  one 
of  the  reasons  for  declining  newspa¬ 
per  readership.” 

Since  the  launch.  News  circulation 
has  grown  by  10%  daily  and  15%  on 
Sunday,  Buckner  said. 


The  new  News  has  gone  over  es¬ 
pecially  well  with  baby  boomers, 
she  added,  63%  of  whom  said  in  a 
poll  they  were  extremely  or  very  sa¬ 
tisfied. 


API  gets  grants 
from  Knight,  Gannett 
foundations 

Grants  from  Gannett  Co.  Inc.  and 
the  Knight  Foundation  have  given  the 
American  Press  Institute  a  substantial 
boost  toward  its  $700,000  annual  cam¬ 
paign  goal  for  1990-91,  the  API  said. 

The  grants  —  $95,525  from  Gan¬ 
nett  and  $40,000  from  the  Knight 
Foundation  —  brought  the  present 
campaign  to  a  total  of  $532,775  in 
contributions  and  pledges,  according 
to  Dr.  William  L.  Winter,  API  presi¬ 
dent  and  executive  director. 

The  API  is  an  independent,  non¬ 
profit  and  non-partisan  training  and 
development  center  for  newspaper 
men  and  women.  Owned  and  oper¬ 
ated  by  the  newspaper  industry,  the 
organization’s  operating  budget  is 
funded  solely  by  program  tuition  and 
its  annual  sponsorship  campaign. 
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Meeting  the  needs  of  minority  readers 

Newspapers  advised  to  learn  demographic  Information  beyond  numbers 


By  M.L.  Stein 

Newspapers  should  re-examine  the 
conventional  wisdom  they  use  to 
define  and  evaluate  minority  readers 
and  employees,  two  black  journalists 
told  publishers  meeting  in  Van¬ 
couver,  B.C. 

The  assumptions  could  be  very 
wrong,  said  Jay  T.  Harris,  vice  presi¬ 
dent/operations  and  assistant  to  the 
president  of  Knight-Ridder  Inc.,  and 
Don  Williamson,  editorial  columnist 
for  the  Seattle  Times. 

In  his  address  to  the  American 
Newspaper  Publishers  Association 
convention,  Harris  said  efforts  to 
increase  minority  readership  demand 
demographic  and  lifestyle  knowledge 
beyond  mere  numbers. 

Newspapers,  he  advised,  should 
find  out  whether  targeted  Hispanics, 
for  example,  are  Cubans,  Mexicans, 
Puerto  Ricans  or  from  a  South  Ameri¬ 
can  country. 


attract  America’s  growing  minority 
population. 

Readers  of  African,  Hispanic  or 
Asian  descent,  he  said,  read  newspa¬ 
pers  for  the  same  reasons  as  those  of 
European  descent:  to  gather  useful 
information,  to  learn  what  is  going  on 
in  their  community,  to  see  their 
friends  and  neighbors  in  the  pages, 
and  to  find  “their”  values  and  culture 
reflected  and  confirmed.  They  also 
scan  the  ads  for  what  is  available  and 
the  best  buys  in  the  stores  where 
“they”  shop,  he  added. 

“Unfortunately,”  Harris  con¬ 
tinued,  “most  newspapers  do  most  of 
these  things  on  a  consistent  and  high- 
quality  basis  for  middle-  and  upper- 
class  whites  only.  If  that’s  the  case  at 
your  newspaper  .  .  .  then  the  status 
quo  is  completely  inadequate  if  your 
goal  is  to  achieve  significant  increases 
in  minority  readership.” 

In  targeting  minority  readers,  the 
speaker  suggested  that  papers  avoid 


Newspapers,  he  advised,  should  find  out  whether 
targeted  Hispanics,  for  example,  are  Cubans, 
Mexicans,  Puerto  Ricans  or  from  a  South  American 
country. 


It  is  also  important  to  know  if  they 
are  new  to  the  country  or  members  of 
families  that  have  been  Americans  for 
generations,  as  well  as  what  language 
they  speak  at  home,  what  media  they 
use  most,  and  their  income,  age,  place 
of  residence  and  political  leanings, 
Harris  added. 

“The  obvious  but  too  frequently 
overlooked  point  here  is  that  readers 
who  are  not  white  ...  are  no  less 
easy  for  newspapers  to  tailor  than 
readers  who  are,”  he  stated.  “So  we 
need  to  examine  questions  that  chal¬ 
lenge  the  conventional  wisdom.  Are 
audiences  really  defined  more  effec¬ 
tively  by  race  or  ethnicity,  or  are  they 
defined  more  effectively  by  finer  cuts 
on  dimensions  such  as  income,  edu¬ 
cation,  neighborhood,  psychograph¬ 
ics  and  community  connectedness?” 

Harris,  former  executive  editor  of 
the  Philadelphia  Daily  News,  con¬ 
tended  that  in  some  important  ways 
minority-group  readers  are  no  differ¬ 
ent  from  other  readers,  which  means 
newspapers  will  have  to  shift  gears  to 


such  “blockbuster  overview”  stories 
as  “Asians  in  Our  Town.” 

These  pieces,  he  maintained,  are 
largely  useless  if  their  purpose  is  to 
catch  and  hold  readers  who  are  of 
Cambodian,  Vietnamese  or  Chinese 
-origin,  who  are  rich,  poor  or  middle- 
class,  and  whose  families  are  first- 
generation  Americans  or  pre-date  the 
Statue  of  Liberty. 

“What  will  work,  though,  is  regular 
and  consistent  coverage  of  issues  and 
information  that  are  important  to 
minority  readers  and  potential 
minority  readers,  and  carrying  infor¬ 
mation  on  their  institutions  and  activi¬ 
ties  in  the  directories  and  lists  that  run 
in  your  newspapers,”  Harris  added. 

Newspapers  can  achieve  these 
goals  by  listening  to  minority  readers 
through  focus  groups  and  surveys,  he 
said.  If  a  paper’s  marketing  and 
research  departments  are  not  provid¬ 
ing  adequate  information  on  these 
groups,  order  changes,  he  went  on. 

The  minority  audience  can  be  a 
loyal  circulation  base,  Harris  com¬ 


mented.  He  said  that,  according  to 
national  newspaper  readership  data, 
white  daily  readership  declined  16% 
from  1970  to  1990  while  minority 
readership  fell  only  6%.  In  the  same 
period,  Sunday  readership  among 
whites  went  down  5%  but  has  held 
steady  among  minorities,  even  going 
up  3%  since  1980. 

Williamson  blasted  the  notion  that 
minority  newsroom  employees  tend 
to  leave  newspapers  more  often  than 
whites. 

“Journalists  of  color  don’t  move 
any  more  than  most  folks  in  this 
mobile  business  of  ours,”  he  said. 
“It’s  that  we  haven’t  done  a  good  job 
of  tapping  into  the  pipeline  of  compe¬ 
tent,  young  journalists  of  color,”  he 
declared. 

Williamson  acknowledged  that 
non-white  journalists  seek  to  climb 
from  smaller  to  larger  newspapers, 
just  as  whites  do,  but  said  this  should 
not  be  the  main  concern  of  editors. 

To  create  the  pipeline  for  minority 
journalists,  he  urged  that  newspapers 
begin  working  with  middle  and  high 
schools,  telling  youngsters  about 
newspapers,  and  forming  urban  jour¬ 
nalism  workshops  with  surrounding 
universities  —  “mining  local  talent 
that  won’t  have  to  be  imported.” 

Williamson  complained  that  many 
papers  pay  token  attention  to  minor¬ 
ity  recruitment  by  attending  job  fairs 
when  they  have  no  jobs  or  internships 
to  offer  and  by  sending  representa¬ 
tives  who  cannot  do  any  hiring. 

Many  smaller  and  middle-size 
papers  don’t  even  show  up  at  job 
fairs,  Williamson  said. 

Even  if  a  newspaper  cannot  hire 
immediately,  it  should  attend  such 
conferences  to  gather  information 
about  prospects  they  can  share  with 
other  papers,  Williamson  said.  A 
young  minority  member  may  not  be 
ripe  enough  for  a  big  paper  but  could 
fit  into  a  smaller  publication,  he 
pointed  out. 

When  a  minority  member  is  hired 
he  or  she  should  have  the  same  oppor¬ 
tunity  to  move  up  in  the  ranks  as  do 
whites,  the  columnist  observed. 

“As  wonderful  as  it  is  to  be  a 
reporter,  some  folks  still  want  to  be 
editors,  executive  editors,  managing 
editors  and  publishers,”  he  said. 
“Those  opportunities  have  to  be 
available  or  we  will  continue  to  lose 
some  of  the  brightest  and  the  best  who 
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see  no  hope  for  advancement.” 

Newsroom  diversity  also  will  help 
circulation  and  advertising,  William¬ 
son  said. 

“Change  has  to  begin  in  our  news¬ 
rooms,”  he  asserted.  “The  product 
we  put  on  the  street  has  to  reflect 
our  desire  to  include  all  sectors  of 
the  community  in  all  of.  our  cover¬ 
age  .  .  .  this  is  a  commonsense  and 
good  business  approach  ....  One 
reason  newspaper  coverage  of  people 
of  color  has  concentrated  on  the  jail, 
the  sports  field  and  the  concert  hall  is 
because  that’s  the  only  contact  many 
of  your  reporters  and  editors  have 
had.” 

Another  plea  for  newspaper  diver¬ 
sity  came  from  Lionel  Sosa,  chairman 
and  CEO  of  the  San  Antonio  adver¬ 
tising  agency  of  Sosa,  Bromley, 
Aguilar  &  Associates,  which  does 
much  of  its  work  in  the  Hispanic  mar¬ 
ket. 

He  urged  newspapers  to  “embrace 
the  [Hispanic]  community.  Under¬ 
stand  it.  Be  a  part  of  it.” 

Sosa  further  suggested  that  His- 
panics  be  represented  in  the  paper  in 
proportion  to  their  numbers  in  the 
community. 

“If  your  population  is  one-third 
Hispanic,  it  is  appropriate,  in  fact 
necessary  and  vital,  that  one-third  of 
all  your  stories  in  every  section  be 
about  Hispanics,  whether  it  be  busi¬ 
ness,  society,  lifestyle,  metro,  finan¬ 
cial  or  the  daily  columns,”  he  said. 

Likewise,  he  added,  newsrooms 
should  have  a  proportionate  number 
of  Hispanic,  African-American  and 
Asian  reporters,  as  well  as  managers. 

If  newspapers  achieve  this  diver¬ 
sity,  they  will  be  richer  “both  spiritu¬ 
ally  and  economically,  because  the 
politics  of  inclusion  are  also  the  poli¬ 
tics  of  business,”  Sosa  reasoned, 
adding:  “When  you  feature  minori¬ 
ties  you  create  role  models.  The 
minority  youth  are  moving  toward 
and  developing  higher  expectations. 
Higher  expectations  mean  better  edu¬ 
cation.  Better  education  means  stron¬ 
ger  and  richer  communities.  In  the 
end,  a  stronger  economy  will  benefit 
you.” 

Barbara  Bush 
speaks  at 
literacy  program 

The  Montgomery  (Ala.)  Advertiser 
and  the  Alabama  Journal  of  Mont¬ 
gomery  recently  sponsored  Alaba¬ 
ma’s  Statewide  Literacy  Conference 
at  which  first  lady  Barbara  Bush 
presented  awards  to  20  adults  —  nine 
of  them  prison  inmates  —  who  had 
completed  literacy  courses. 


Boston  Globe 
may  resort 
to  buyouts 

The  Boston  Globe  said  it  may  resort 
to  management  buyouts,  unpaid 
leaves  of  absence  and  salary  freezes 
because  of  a  decline  in  profits. 

The  newspaper’s  pre-tax  income 
has  fallen  to  less  than  half  of  what  it 
was  in  the  boom  year  of  1987. 

“Unfortunately,  things  seem  to  be 
getting  worse  rather  than  better,” 
publisher  William  O.  Taylor  said. 
“Despite  our  best  efforts  to  cut 
expenses  and  to  increase  revenue, 
profits  are  continuing  to  slide.” 

Classified  advertising  at  the  Globe, 
which  accounts  for  half  of  total  ad 
revenue,  has  fallen  21%  since  last 
year,  officials  said.  Sunday  help- 
wanted  advertising  linage  is  off  70% 
since  1987  and  the  Globe  is  losing 
business  to  direct  mail  and  television. 

The  Globe’s  parent  company. 
Affiliated  Publications  Inc.,  last 
month  reported  its  first-ever  quar¬ 
terly  loss  from  continuing  operations. 

Globe  spokesperson  Richard  Gulla 
said  other  cost-cutting  measures 
might  be  required  because  of  the  con¬ 
tinuing  advertising  slump.  The  com¬ 
pany  already  has  begun  an  attrition 


program  to  reduce  the  number  of 
employees  by  100  over  the  next  five 
years. 

—  AP 

Earn  a  degree 
in  your  spare  time 

American  University’s  School  of 
Communication  of  the  (College  of  Arts 
and  Sciences  is  offering  a  weekend 
master  of  arts  in  communication 
degree  program  in  journalism  and 
public  affairs,  designed  to  accommo¬ 
date  professionals  who  want  to  con¬ 
tinue  working  while  pursuing  a 
degree. 

An  undergraduate  degree  in  jour¬ 
nalism  or  professional  writing  experi¬ 
ence  is  not  required  for  admission  to 
the  20-month  program. 

The  Washington,  D.C. -based 
school  previously  offered  this  degree 
program  to  only  full-time  students. 

Name  change 

The  members  of  the  Canadian 
Daily  Newspaper  Fhiblishers  Associa¬ 
tion  (CDNPA)  have  voted  to  change 
the  organization’s  name  to  the  Cana¬ 
dian  Daily  Newspaper  Association 
(CDNA). 


They’re  The  McLaughlin  Group.  Each  with  a  view 
that’s  contentious  and  contagious.  (Clockwise  from  left) 
Jack  Germond,  Eleanor  Clift,  John  McLaughlin, 

Fred  Barnes,  Morton  Kondracke,  and  Pat  Buchanan. 
Made  possible  by  a  grant  from  GE. 

THE  McLaughlin  group 

Check  your  local  listing  for  station  and  time. 

IMf  bring  good  things  to  Kfe. 
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E&P/INMA  PROMOTION  CONTEST  WINNERS 

{Continued  from  page  15) 

Category  6: 

PRINTED  MATERIALS/ADVERTISING 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

I00.000-2(X).00() 

First  Place 

Frederick  (Md.) 

First  Place 

Roanoke  (Va.)  Times 

News-Post 

&  World  News 

Certificale 

Poughkeepsie 

Certificate 

Palm  Beach  (Fla.) 

of  Merit 

(N.Y.)  Journal 

of  Merit 

Post 

Financial  Post 

Toronto.  Ontario.  Canada 

50.(X)0- 100.000 

Above  200.000 

First  Place 

The  Newcastle 

First  Place 

Daily  Oklahoman 

Herald 

Oklahoma  City.  Okla. 

Certificale 

The  Courier- 

Certificale 

Washington 

of  Merit 

News 

of  Merit 

Post 

Bridgewater,  N.J. 

Los  Angeles  Times 

Category  7:  PRINTED  MATERIALS/PUBLIC  RELATIONS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

I00.000-200.(X)0 

First  Place 

The  Jakarta  Post 

First  Place 

The  Ottawa  Citizen 

Indonesia 

Ontario.  Canada 

Certificate 

Gold  Coast  Bulletin 

Certificale 

Contra  Costa  Times 

of  Merit 

Queensland.  Australia 

of  Merit 

Walnut  Creek.  Calif. 

50.000-100.000 

Above  200.000 

First  Place 

Reno  (Nev.)  Gazette- 

First  Place 

The  Phoenix  (Ariz.) 

Journal 

Gazette 

Certificate 

Billings  (Mont.) 

Certificate 

Star  Tribune 

ot  Merit 

Gazette 

of  Merit 

Minneapolis.  Minn. 

Category  8:  OUTSIDE  PUBLICATIONS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  100.000 

First  Place 

The  Jakarta  Post 
Indonesia 

Certificate 

Daily  Herald 

Certificale 

The  Morning  News 

ot  Merit 

Arlington  Heights.  III. 

of  Merit 

Tribune. 

Tacoma.  Wash. 

l(X).(KK)- 200.000 

Above  2(X).000 

First  Place 

Lexington  (Ky.) 

First  Place 

De  Standard 

Herald-Leader 

Brussels.  Belgium 

Certificate 

The  Plain  Dealer 

of  Merit 

Cleveland.  Ohio 

Category  9:  RADIO  PROMOTION 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

l(X).000- 200.000 

First  Place 

The  Poughkeepsie 

First  Place 

Palm  Beach.  (Fla.) 

(N.Y.)  Journal 

Post 

Certificate 

The  Desert  Sun 

Certificale 

The  Tennessean 

ot  Merit 

Palm  Springs.  Calif. 

of  Merit 

Nashville.  Tenn. 

5().(XX)- 100.000 

Above  200.(X)0 

First  Place 

Idaho  Statesman 

First  Place 

Philadelphia 

Boise.  Idaho 

inquirer 

Certificate 

The  Courier-News 

Certificate 

Dallas  Morning 

ot  Merit 

Bridgewater.  N.J. 

of  Merit 

News 

Seattle  Post- 
Intelligencer 

The  Oregonian 

Portland.  Oregon 
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Category  10:  TELEVISION  PROMOTION 


CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

Le  Droit 

100.000-200,000 

Austin  (Texas) 

First  Place 

Onawa.  Ontario.  Canada 

First  Place 

American-Statesman 

Certificate 

Post  Register 

Certificate 

Austin  (Texas) 

of  Merit 

Idaho  Falls.  Idaho 

of  Merit 

Anierican-Statesman 

San  Antonio  (Texas) 
Light 

50.000-100.000 

Above  200.000 

Daily  Mail 

First  Place 

Rockford  (111.) 

Register  Star 

First  Place 

Lon^.  England 

Certificate 

Lansing  (Mich.)  State 

Certificate 

Boston  Globe 

of  Merit 

Journal 

of  Merit 

San  Diego  Union 

Boston  Globe 

Chicago  Tribune 

Category  11:  IN-PAPER  PROMOTION/ADVERTISING 


CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

The  Columbian 

I(K).000- 200.000 

Worcester  (Mass.) 

First  Place 

Vancouver,  Wash. 

First  Place 

Telegram  Gazette 

Certificate 

The  News 

Certificate 

L.A.  Times 

of  Merit 

Boca  Raton.  Fla. 

of  Merit 

Orange  County  Eidition 

Costa  Mesa.  Calif. 

50.000-100.000 

Rockford  (111.) 

Above  200.000 

Star  Tribune 

First  Place 

Register  Star 

First  Place 

Minneapolis.  Minn. 

Certificate 

Daytona  Beach  (Fla.) 

Certificate 

Star  Tribune 

of  Merit 

News-Journal 

of  Merit 

Minneapolis.  Minn. 

De  Standard 

Brussels.  Belgium 

Category  12:  MULTI-MEDIA  PROMOTION 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

The  News 

100.000-200.000 

Worcester  (Mass.) 

First  Place 

Boca  Raton.  Fla. 

First  Place 

Telegram  Gazette 

Certificate 

The  Poughkeepsie 

Certificate 

The  Hamilton  Spectator 

of  Merit 

(N.Y.)  Journal 

of  Merit 

Ontario,  Canada 

50,000-100,000 

Rockford  (III.) 

Above  200.000 

Star  Tribune 

First  Place 

Register  Star 

First  Place 

Minneapolis.  Minn. 

Certificate 

The  Ann  Arbor  (Mich.) 

Certificate 

Baltimore  Sun 

of  Merit 

News 

of  Merit 

Category  13: 

NEWSPAPER  RESEARCH 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSP^PER 

Under  50.000 

Medford  (Ore.)  Mail 

100.000-200,000 

Evening  Post 

First  Place 

Tribune 

First  Place 

Nottingham.  England 

Certificate 

Gold  Coast  Bulletin 

Certificate 

San  Antonio  (Texas) 

of  Merit 

Queensland.  Australia 

of  Merit 

Light 

50.000-100.000 

The  Herald 

Above  200.000 

Atlanta  Journal 

First  Place 

Everett,  Wash. 

First  Place 

&  Constitution 

Certificate 

Times  Advocate 

Certificate 

San  Diego  Union 

of  Merit 

Escondido,  Calif. 

of  Merit 

Tribune 

Sun-Sentinel 

Ft.  Lautlerdale.  Fla. 

(Continued  on  page  26) 
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E&P/INMA  PROMOTION  CONTEST  WINNERS 

(Continued  from  page  25) 

Category  14;  ADVERTISING  SALES  PRESENTATIONS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  100.000 

Lansing  (Mich.)  Slate 

Firs!  Place 

Journal 

Cenificaie 

Daily  Herald 

Certificate 

Financial  Post 

ol  Merii 

Arlington  Heights.  ML 

of  Merit 

Toronto.  Ontario.  Canada 

100.000-200.000 

Palm  Beach  (Fla.) 

Above  200.(X)0 

San  Francisco 

First  Place 

Post 

First  Place 

Newspaper  Agency 

Certificate 

Seattle  Times 

of  Merit 

Category  15:  PUBLIC  RELATIONS  PROGRAMS  &  EVENTS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

The  Columbian 

l(M),000-2(X),000 

Colorado  Springs 

First  Place 

Vancouver.  Wash. 

First  Place 

(Colo.)  Gazette  Telegraph 

Certificate 

The  Elkhart  (Ind.) 

Certificate 

The  Tennessean 

ot  Merit 

Truth 

of  Merit 

Nashville.  Tenn. 

50.(K)0- 100.000 

The  South  Bend  (Ind.) 

Above  200.(X)0 

Milwaukee  Journal 

First  Place 

Tribune 

First  Place 

Certificate 

Billings  (Mont.) 

Certificate 

Chicago  Tribune 

of  Merit 

Gazette 

of  Merit 

Category  16 

NEWSPAPER  IN  EDUCATION 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

The  Muskegon  (Mich.) 

First  Place 

Chronicle 

Certificate 

The  Burlington 

Certificate 

Press-Telegram 

of  Merit 

Spectator 

of  Merit 

Utng  Beach.  Calif. 

Ontario.  Canada 

Lesher  Communications 

Walnut  Creek.  Calif. 

50.000-100.000 

Billings  (Mont.) 

Above  200.(X)0 

Chicago  Tribune 

First  Place 

Gazette 

First  Place 

Certificate 

Idaho  Statesman- 

Certificate 

L.A.  Times 

of  Merit 

Boise.  Idaho 

of  Merit 

The  Courier-Journal 

Louisville.  Ky. 

l(X).000-200.000 

The  Edmonton  Journal 

First  Place 

Alberta.  Canada 

Category  17: 

INTERNAL  COMMUNICATIONS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  .50.000 

The  Poughkeepsie 

100.000-200,000 

The  Hamilton  Spectator 

First  Place 

(N.Y.)  Journal 

First  Place 

Ontario.  Canada 

Certificate 

Dominion  Post 

Certificate 

Lesher  Communications 

of  Merit 

Morgantown.  W.V. 

of  Merit 

Walnut  Creek.  Calif. 

50.000-100.000 

Ann  Arbor  (Mich.) 

Above  200,000 

Baltimore 

First  Place 

News 

First  Place 

Sun 

Certificate 

The  Burlington  (Vt.) 

Certificate 

Dallas  Morning 

oi  Merit 

Free  Press 

of  Merit 

News 

Star  Tribune 

Minneapolis.  Minn. 
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Category  18:  MISCELLANEOUS  SPECIALTY  ITEMS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

Gold  Coast  Bulletin 

l(X).000-200.000 

Dail^  News  of  Los 

First  Place 

Queensland.  Australia 

First  Place 

Angeles 

Woodland  Hills.  Calif. 

Certificule 

Frederick  (Md.)  News- 

Certificate 

Glasgow  Herald 

o4  Merit 

Post 

of  Merit 

Scotland 

Jakarta  Post 

Indonesia 

50.0(X)- 100.000 

The  Herald 

Above  200.(M)0 

First  Place 

Everett.  Wash. 

First  Place 

Chicago  Tribune 

Certificate 

Macon  (Ga.) 

Certificate 

Star  Tribune 

ol  Merit 

Telegraph 

of  Merit 

Minneapolis.  Minn. 

Category  19:  MISCELLANEOUS  PRINTED  MATERIALS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

Herald-Times 

I00.()(K)-2(X).(XX) 

San  Antonio  (Texas) 

FirM  Place 

Blmimington.  Ind. 

First  Place 

Light 

Certificate 

The  News 

Certificate 

Evening  P(>st 

ol  Merit 

Boca  Raton.  Fla. 

of  Merit 

Nottingham.  England 

50.(XX)-I00.000 

Billings  (Mont.) 

Above  200.000 

The  Arizona  Republic 

First  Place 

Gazette 

First  Place 

Phoenix.  Ariz. 

Certificate 

South  Bend  (Ind.) 

Certificate 

Houston  Chronicle 

ol  Merit 

Tribune 

of  Merit 

BEST  IN  SHOW 

San  Francisco  Newspaper  Agency 

Category  #14  Advenising  Sales  Presentations 

BEST  IN  COPYWRITING  - 

Fort  Wixlh  Star-Telegram 

Category  #2  In-Paper  Promotion:  Advertising 

BEST  IN  GRAPHIC  DESIGN  - 

Seattle  Post-Intelligencer 

Category  #1  In-Paper  Promotuin:  Circulation 

IM  RRIFC 

in  Diiicr 

Newspaper 
ad  rates  up 
6.8%  this  year 

Newspaper  advertising  line  rates  in 
major  markets  rose  6.8%  in  1991  over 
19%,  according  to  a  report  done  by 
Pinpoint  Marketing,  a  national 
cooperative  advertising  auditing  and 
administration  company. 

The  Atlanta  Journal  and  Con¬ 
stitution  registered  the  biggest  gain 
(12.0%)  followed  by  the  Dallas  News, 
(9.5%)  and  the  Tampa  Tribune, 
(8.7%). 

The  report  is  based  on  a  compari¬ 
son  of  the  high  contract  rates  of 
newspapers  in  20  top  U.S.  markets 
with  the  preceding  year.  Pinpoint 
Marketing  maintains  an  active  data¬ 
base  containing  the  advertising  line 
rates  of  1,600  U.S.  daily  newspapers, 
5,500  weekly  newspapers  and  more 
than  1,000  newspaper  preprints. 

The  rest  of  the  top  20  line  rate 
increases  were;  the  Miami  Herald, 


(8.0%);  the  Los  Angeles  Times, 
(8.0%);  the  Houston  Chronicle, 
(7.6%);  the  Baltimore  Sun,  (7.0%); 
the  Philadelphia  Inquirer,  (6.7%);  the 
Seattle  Times/Post  Intelligencer, 
(6.5%);  the  Boston  Herald,  (6.5%); 
the  Chicago  Tribune,  (6.4%);  the  New 
York  Times,  (6.4%);  the  Cleveland 
Plain  Dealer,  (6.0%);  the  Denver 
Rocky  Mountain  News,  (6.0%);  the 
Detroit  Free  Press,  (6.0%);  the  Phoe¬ 
nix  Republican,  (5.5%);  the  San 
Diego  Union  Tribune,  (5.5%);  the 
Minneapolis  Star  Tribune,  (5.0%); 
the  Washington  Post,  (5.0%);  and  the 
St.  Louis  Post  Dispatch,  (4.0%). 

Carrier  helps 
injured  woman 

Andrea  Hansen,  11,  who  delivers 
the  Cambridge  (Ont.)  Reporter,  re¬ 
cently  became  a  heroine  while  col¬ 
lecting  money  for  her  route  when  she 
helped  an  elderly  woman  who  had 
fallen. 


Emphasis  on 
the  ‘Star’ 

The  Fort  Worth  (Texas)  Evening 
Star  Telegram  is  emphasizing  the 
“Star”  in  its  name. 

On  May  6,  the  paper  added  a  new 
Section  3  front  page  that  will  run  a  full 
page  of  items  about  celebrities  and  the 
famous  called  “Star  People.”  It  will 
also  feature  a  daily  centerpiece  article 
on  a  notable  person;  the  inaugural 
edition  featured  Elizabeth  Taylor. 

“We  feel  like  people  are  hungry  for 
more  entertainment  news.  We  want 
them  to  have  fun  with  their  evening 
newspaper.  The  stories  and  pictures 
on  this  page  aren’t  going  to  change  the 
world,  but  they’ll  be  provocative  and 
fun  to  read.  We’re  doubling  the  space 
devoted  to  celebrity  news,”  said  Jim 
Witt,  assistant  managing  editor  for 
the  evening  edition. 

The  newspaper  also  expanded  its 
space  devoted  to  business  news  to  a 
page-and-a-half  daily,  including  a  big¬ 
ger  stock  market  report. 
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Christian  R.  Schilt,  formerly 
publisher  of  the  Lewisville  (Texas) 
Leader  and  vice  president  of  Harte- 
Hanks  Community  Newspapers,  has 
been  named  publisher  of  the  Plano 
(Texas)  Star  Courier  and  president  of 
the  company’s  community  newspa¬ 
pers  group.  He  succeeds  John  T. 
Williams,  who  recently  was  named 
president  and  chief  operating  officer 
of  Garden  State  Newspapers  Inc. 

Schilt  joined  Harte-Hanks  in  1981 
as  circulation  director  of  the  Bryan- 
College  Station  (Texas)  Eagle  and 
was  named  advertising  director  in 
1985.  He  later  was  named  general 
manager  in  Plano,  publisher  in  Lewis¬ 
ville  and  eventually  group  vice  presi¬ 
dent  with  responsibility  for  several  of 
the  company’s  Texas  papers.  Before 
joining  Harte-Hanks,  Schilt  had  held 
newspaper  jobs  in  Colorado,  Florida 
and  Nevada. 

*  *  * 

Michael  Carlton  has  been  named 
executive  editor  of  Southern  Living. 

Carlton  previously  had  worked  as 
Sunday  features  editor  at  the  Atlanta 
Journal  and  Constitution.  In  addition, 
he  has  held  various  writing  and  edit¬ 
ing  positions  with  the  Denver  Post, 
the  Dallas  Times  Herald  and  the  Phil¬ 
adelphia  Inquirer. 

♦  ♦  * 

Bob  Lowry,  manager  of  United 
Press  International’s  bureau  in  Aus¬ 
tin,  Texas,  has  been  named  news 
bureau  editor  at  Auburn  University  in 
Auburn,  Ala. 

Lowry,  an  Auburn  alumnus,  will 
oversee  the  staff  which  supplies  news 
about  the  university  to  the  media  and 
helps  coordinate  media  coverage  of 
Alabama’s  largest  university. 

Lowry  previously  had  worked  for 
UPI  in  Montgomery,  Ala.  In  addition, 
he  has  worked  as  chief  political 
reporter  at  the  Montgomery  Adver¬ 
tiser,  reporter,  news  editor  and  city 
editor  at  the  Decatur  (Ala.)  Daily  and 
sportswriter  at  the  Alabama  Journal 
of  Montgomery. 


Three  executives  of  the  Wichita 
(Kan.)  Eagle  have  been  named  to  new 
positions. 

William  Handy,  managing  editor 
since  1983,  has  been  appointed  direc¬ 
tor  of  development.  He  will  handle 
new  projects  touching  on  all  aspects 
of  the  business  operation  of  the  com¬ 
pany. 

Sheri  Dill,  director  of  research 
and  development  and  a  former  assis¬ 
tant  managing  editor,  has  been  named 
executive  editor.  She  previously  had 
served  as  city  editor  and  assistant 
managing  editor  and  had  worked  in 
other  positions  in  the  research  and 
development  department. 

Steven  Smith,  assistant  managing 
editor,  has  been  promoted  to  manag¬ 
ing  editor.  He  will  be  in  charge  of 
daily  operations  for  the  newspaper. 

*  *  * 

Jim  Godbold  has  been  named 
assistant  managing  editor  of  the 
Register-Guard  of  Eugene,  Ore.  He 
succeeds  Tom  Jaques,  who  retired  in 
January  after  39  years  with  the  paper. 

Godbold  who  most  recently  had 
served  as  features  editor  at  the  paper, 
also  worked  as  city  editor  at  the 
Lewiston  (Idaho)  Morning  Tribune 
and  as  a  reporter  and  news  editor  at 
the  Herald-Journal  of  Logan,  Utah. 

In  addition,  Dave  Baker,  formerly 
assistant  news  editor,  has  been  pro¬ 
moted  to  news  editor  at  the  newspa¬ 
per. 

Baker  previously  had  worked  as  a 
special  sections  writer  at  the  Register- 
Guard,  editor  of  the  Forest  Grove 
(Ore.)  News-Times  and  managing  edi¬ 
tor  of  the  Beaverton  Valley  Times  and 
the  Tigard  Times  of  suburban  Port¬ 
land,  Ore. 

Christian  Wihtol  has  been 
named  business  editor  at  the  newspa¬ 
per. 

Wihtol  previously  had  worked  as 
business  editor,  assistant  news  edi¬ 
tor,  copy  editor  and  business  reporter 
at  The  Record  of  Hackensack,  N.J. 


—  NEWSPEOPLE  EDITOR 
TONY  CASE 

Adams  Publishing  Co.  of  Mt.  Clem¬ 
ens,  Mich.,  has  announced  the  fol¬ 
lowing  management  changes. 

Joe  McAdams,  president  of  the 
publishing  division  of  Adams  Com¬ 
munications  Corp.,  will  assume  the 
dual  role  of  publisher  of  the  com¬ 
pany’s  Michigan  newspapers. 

McAdams  is  a  former  publisher  and 
president  of  the  Southern  California 
Publishing  Co.  and  a  former  execu¬ 
tive  vice  president  and  general  man¬ 
ager  of  the  Chicago  Sun-Times. 

Mitch  Kehetian,  who  previously 
had  worked  for  the  Detroit  Times,  has 
been  named  editor  in  chief. 

Ken  Kish,  who  has  worked  for  the 
company’s  Macomb  Daily  in  various 
reporting  and  editing  positions  since 
1971,  has  been  named  managing  edi¬ 
tor  of  that  newspaper. 

Dan  R.  Nausley,  former  retail 
advertising  manager  of  the  St.  Louis 
Sun  who  in  addition  has  held  manage¬ 
ment  positions  with  Smith  Newspa¬ 
pers  Inc.  of  Fort  Payne,  Ala.,  has 
been  appointed  advertising/market¬ 
ing  director  for  Adams  Newspapers. 

Steve  Buckner  has  been  named 
circulation  director/marketing  and 
promotions. 

*  *  * 

Dr.  Judy  VanSlyke  Turk,  director 
of  the  school  of  journalism  and  mass 
communication  at  Kent  State  Univer¬ 
sity  in  Ohio,  has  been  named  dean  of 
the  college  of  journalism  and  mass 
communications  at  the  University  of 
South  Carolina  at  Columbia.  She  suc¬ 
ceeds  Joseph  W.  Shoquist,  who 
retires  in  June. 

VanSlyke  Turk  previously  was 
associate  professor  of  public  relations 
and  assistant  director  of  the  journal¬ 
ism  school  at  the  University  of  Okla¬ 
homa.  In  addition,  she  has  served  on 
the  faculty  of  Syracuse  University  in 
New  York  and  the  faculty  of  Loui¬ 
siana  State  University.  She  once 
worked  as  a  reporter  and  editor  for 
the  Associated  Press  in  Chicago. 

*  *  * 

H.  Pat  Touanen,  director  of  fac¬ 
simile  services  for  PR  Newswire  of 
New  York,  has  been  appointed  vice 
president  of  news  services  develop¬ 
ment.  In  his  new  position,  he 
becomes  a  member  of  the  PRN  execu¬ 
tive  committee. 

In  addition,  Roland  Eckman, 
executive  editor  at  PRN,  has 
announced  his  retirement. 
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Brian  Butters 


Janet  Peterson 


Larry  Fisher 


Peter  Leddy 


Orbie  AAedders 


Brian  A.  Butters,  executive  edi¬ 
tor  of  The  Province  of  Vancouver, 
B.C.,  has  been  promoted  to  editor  in 
chief  of  the  newspaper. 

Prior  to  joining  the  Province  last 
year.  Butters  had  served  as  director 
of  investor  and  corporate  communi¬ 
cations  for  Southam  Inc.,  which  is  the 
parent  company  of  Province 
publisher  Pacific  Press  Ltd.  He  previ¬ 
ously  had  worked  for  the  Victoria 
(B.C.)  Daily  Times,  the  Edmonton 
(Alta.)  Journal  and  Southam  News 
Service  where  he  held  the  positions  of 
bureau  chief  in  Halifax,  Nova  Scotia; 
news  editor  in  Ottawa;  and  bureau 
chief  in  Washington,  D.C. 

*  *  * 

Janet  S.  Peterson  has  been  named 
to  succeed  the  retired  David  J. 
SCHLINK  as  marketing  manager  at  the 
Peoria  (Ill.)  Journal  Star. 

*  *  * 

Central  Michigan  Newspapers  Inc. 
of  Mt.  Pleasant  has  named  Larry 
Fisher  its  circulation  director. 

Fisher  previously  had  worked  as 
distribution  manager  for  CMN’s  Mt. 
Pleasant  and  Clare  County  Buyer’s 
Guide. 

The  company  also  has  announced 
the  appointment  of  Marc  Friedman 
to  circulation  director  at  the  North 
Jersey  Herald  and  News  of  Passaic 
and  Richard  J.  Knox  to  circulation 
director  at  the  Daily  Journal  of  Vine- 
land. 

Friedman  joined  North  Jersey 
Newspapers  in  1986  as  circulation 
director  of  the  Hudson  Dispatch  and 
later  served  in  the  same  capacity  at 
the  Daily  Journal.  He  previously  had 
worked  for  the  Central  New  Jersey 
Home  News  of  New  Brunswick  and 
the  Newark  (N.J.)  News. 

Knox  has  worked  for  the  company 
since  1989  as  circulation  director  at 
the  Dispatch.  He  previously  had 
worked  for  the  New  York  Daily  News 
for  16  years. 

Ik  * 

Peter  E.  Leddy,  formerly  chief 
financial  officer  with  the  North  Jersey 
Newspaper  Co.,  has  been  named  vice 
president/controller  of  the  News  Tri¬ 
bune  of  Woodbridge,  N.J. 


Leddy  previously  had  worked  as 
chief  financial  officer  at  the  Herald 
News  of  Passaic,  N.J.,  and  as  director 
of  financial  operations  for  the  educa¬ 
tion  division  of  Random  House. 

*  ♦  * 

Orbie  L.  Medders  Jr.,  who  previ¬ 
ously  had  managed  neighborhood 
sections  for  the  Birmingham  (Ala.) 
News,  has  been  named  executive  edi¬ 
tor  of  the  Daily  Home  of  Talladega, 


Ala.  In  his  new  position,  he  will 
supervise  the  news-editorial  photog¬ 
raphy  staff. 

Medders  began  his  newspaper 
career  in  1968  as  a  reporter  at  the 
Birmingham  paper.  He  worked  as 
state  news  editor,  reporter  and 
regional  marketing  director  for 
United  Press  International  in  Ala¬ 
bama  before  returning  to  the  News  in 
1981. 


Schermer  passes  Lee  Enterprises 
leadership  to  Gottlieb 


At  the  recent  American  Newspaper 
Publishers  Association  convention  in 
Vancouver,  Lloyd  G.  Schermer 
presided  as  chairman,  as  speaker 
after  speaker  argued  the  case  for 
restructuring  and  new  leadership. 

Immediately  after  the  convention, 
Schermer  took  that  advice,  handing 
over  the  reins  of  Lee  Enteprises,  after 
18  years,  to  Richard  D.  Gottlieb,  the 
chain’s  president  and  chief  operating 
officer  since  1986. 

Schermer,  64,  resigned  as  chief 
executive  officer  May  12  during  a 
three-day  corporate  retreat  in 
Washington  state.  He  will  continue  as 
chairman,  a  position  he  has  held  since 
1986. 

“It  was  a  terrific  meeting,”  Scher¬ 
mer  said  of  the  retreat,  attended  by 
140  Lee  Enterprise  employees  and 
directors. 

“The  announced  topic  of  the 
week  .  .  .  was  What’s  happening  out 
there?  What  kind  of  leadership  style  is 
going  to  be  required?  So  1  thought  that 
would  be  a  great  time  to  sign  off  and 
let  the  younger  guys  do  what  they  can 
do,”  Schermer  said. 

The  transition  was  no  surprise  for 
the  corporate  leadership,  Schermer 
said. 

“The  team  that  reports  to  Dick 
really  is  his  team.  We’ve  worked  hard 
at  that  for  a  few  years  now.  And  the 
transition  from  me  to  Dick  has  been  as 
smooth  as  silk,  which  is  good  because 
power  isn’t  passed  on  so  smoothly 
sometimes,”  Schermer  said. 


Schermer  began  his  career  with 
Lee  Enterprises  in  1954  at  the  now 
defunct  Daily  Times  of  Davenport, 
Iowa. 

He  served  as  business  manager  at 
the  Lee’s  Star  Courier  in  Kewanee, 
III.  and  at  the  Daily  Missoulian  in 
Montana,  where  he  was  later  named 
publisher. 

Schermer  was  elected  to  the  Lee 
board  of  directors  in  1%3  and  was 
appointed  vice  president  of  Lee 
Newspapers  of  Montana  in  1%5.  He 
was  named  vice  president/newspaper 
operations  and  assistant  to  the  presi¬ 
dent  of  Lee  Newspapers  in  1970. 

In  1973,  he  became  chairman  and 
chief  executive  officer  of  Lee  Enter¬ 
prises.  That  same  year,  he  also 
became  chairman  and  chief  executive 
officer  for  NAPP  Systems  Inc.,  a 
position  he  held  for  1 1  years. 

Gottlieb  is  a  native  of  Davenport, 
where  Lee  is  headquartered.  His  late 
father,  David  Gottlieb,  was  president 
of  Lee  from  1970  to  1973. 

Richard  Gottlieb  joined  the  ad 
department  of  the  Quad-City  Times  in 
Davenport  in  1964  and  transferred  a 
year  later  to  Lee’s  Wisconsin  State 
Journal. 

He  was  named  production  coordi¬ 
nator  in  1%8,  was  elected  treasurer 
and  director  in  1972  and  was  named 
general  manager  in  1973. 

Gottlieb  was  named  publisher  of 
the  Journal  Times  in  Racine,  Wis., 
in  1980,  and  in  1985  was  promoted  to 
vice  president/newspapers  of  Lee. 
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Joe  Armstrong,  67,  former  man¬ 
aging  editor  of  the  weekly  Allegan 
(Mich.)  Gazette,  combat  correspon¬ 
dent  for  the  Marine  Corps  during 
World  War  II  and  reporter  for  the 
Niles  (Mich.)  Daily  Star,  died  April 
14. 


Vaughn  R.  Arnold,  83,  publisher 
of  the  Daily  Citizen  of  Ambridge,  Pa., 
who  also  operated  the  Citizen  Print¬ 
ing  Co.  of  Ambridge,  died  of  cancer 
April  20  in  Lancaster,  Pa. 


Leonard  Bennett,  96,  owner  and 
publisher  of  the  former  Maumee  Val¬ 
ley  News  in  Ohio  who  had  started 
weekly  newspapers  in  Whitehouse, 
Waterville  and  Swanton  in  northwest 
Ohio,  died  April  15  of  pneumonia. 

Bennett  previously  had  worked  for 
The  Blade  of  Toledo,  Ohio. 

*  «  « 

Hendrik  J.  Berns,  78,  former 
publisher  and  editor  in  chief  for  the 
Miami  Beach  Daily  Sun  in  Florida 
who  previously  had  worked  as  a 
writer  and  editor  for  the  Miami  Her¬ 
ald  and  the  Miami  News,  died  May  2 
of  emphysema. 

*  *  * 

Homer  Bigart,  83,  former 
reporter  and  war  correspondent  for 
the  New  York  Times  and  the  New 
York  Herald  Tribune,  died  of  cancer 
April  16. 


Albert  S.  Bill  Jr.,  65,  former 
chief  correspondent  and  feature 
writer  in  St.  Thomas,  U.S.  Virgin 
Islands,  for  United  Press  Interna¬ 
tional  and  the  St.  Thomas  Home  Jour¬ 
nal,  died  April  25  in  Middletown, 
Conn. 


Fontaine  C.  Bradley,  87,  a  retired 
lawyer  who  handled  libel  cases,  real 
estate  matters  and  other  work  for  the 
Washington  Post  Co.,  died  of  a  heart 
ailment  April  22  in  Washington,  D.C. 
*  *  * 

James  N.  Brown,  64,  former 
publisher  of  the  Ingham  County  News 
of  Mason,  Mich.,  and  executive  of  the 
newspaper  chain  Panax  Corp. ,  died  of 
cancer  April  14  in  Lansing,  Mich. 

*  *  * 

Jim  Buchanan,  51,  an  editor  and 
manager  for  United  Press  Interna¬ 
tional  in  New  York,  Montana,  New 
Mexico,  California  and  Oregon,  died 
April  30  after  having  suffered  from  a 
burst  cerebral  aneurysm  in  1983. 


-OBITUARIES- 


E.J.  “Thel”  Burgert,  86,  a 
retired  photographer  with  the  Detriot 
News,  died  of  a  heart  attack  April  24. 


John  H.  Costello  Sr.,  76,  owner, 
president  and  publisher  of  The  Sun  of 
Lowell,  Mass.,  died  April  14. 

Ik 

Marsee  a.  Cox,  92,  former  editor 
of  the  Terre  Haute  (Ind.)  Tribune, 
died  May  8. 

Ik  *  Ik 

Ernie  Deane,  79,  a  former  colum¬ 
nist  for  the  Arkansas  Gazette  of  Little 
Rock  who  later  taught  journalism  at 
the  University  of  Arkansas,  died  May 
7. 


Keith  Elliott,  63,  a  former  col¬ 
umnist  for  the  San  Antonio  (Texas) 
Light  and  the  San  Antonio  (Texas) 
Express-News,  died  April  29. 

Elliott  also  had  worked  for  the  Dal¬ 
las  Morning  News  and  the  Houston 
Chronicle  and  had  written  free-lance 
articles  for  such  publications  as  the 
newspaper  insert  Parade  magazine. 

Ik  Ik  * 

Howard  Ferguson,  65,  who 
worked  as  an  Associated  Press  news¬ 
man,  a  reporter  for  several  California 
newspapers  and  a  columnist  for  the 
Tacoma  (Wash.)  News  Tribune,  died 
April  16. 


Nelson  Fisher,  81,  who  wrote  for 
the  San  Diego  Union,  the  San  Diego 
Sun,  the  San  Francisco  Chronicle  and 
the  San  Francisco  Call-Bulletin,  died 
of  cancer  April  21. 


William  P.  Flythe  Jr.,  78,  retired 
owner  of  a  political  polling  company, 
speech  writer  and  press  aide  for  Sen. 
Barry  Goldwater  of  Arizona  and  the 
House  Republican  Campaign  Com¬ 
mittee,  and  reporter  and  editor  at  the 
Washington  Herald  and  the  Washing¬ 
ton  Times-Herald,  died  of  a  neuro¬ 
logical  disorder  April  15  in  Spotsylva¬ 
nia,  Va. 

Ik  «  * 

Seymour  Freidin,  73,  former  for¬ 
eign  correspondent  for  the  New  York 
Herald  Tribune  who  acknowledged 
having  had  a  “relationship”  with  the 
CIA  while  reporting  from  Europe, 
died  April  12  of  complications  from  a 
stroke. 


Frank  V.  Goodman,  60,  formerly 
news  editor  of  the  Jersey  Journal  of 


Jersey  City,  N.J.,  who  previously  had 
worked  for  the  Hudson  Dispatch  of 
Union  City,  N.J,  and  the  Kearny 
(N.J.)  Observer,  died  May  11  in 
Leonia,  N.J. 


Bob  Gorham,  69,  a  photographer 
for  the  Lincoln  (Neb.)  Journal  and  the 
Lincoln  (Neb.)  Star,  died  April  13 
after  a  long  illness. 


Carl  E.  “Chick”  Larsen,  68,  for¬ 
mer  editorial  cartoonist  and  advertis¬ 
ing  graphics  manager  at  the  Rich¬ 
mond  (Va.)  Times-Dispatch,  died 
April  21. 


Richard  J.  Margolis,  61,  free¬ 
lance  writer  and  columnist  on  social 
issues  for  The  New  Leader  magazine 
who  contributed  to  such  newspaper 
inserts  as  the  New  York  Times  Maga¬ 
zine,  died  of  heart  failure  April  22  in 
New  Haven,  Conn. 


Herschel  H.  Patterson,  83,  for¬ 
mer  copy  editor  and  assistant  finan¬ 
cial  editor  at  the  Chicago  Tribune 
who  had  also  worked  at  the  Pontiac 
(Mich.)  Daily  Leader,  the  Ottawa 
Republic  Times  and  the  Peoria  (Ill.) 
Journal-Transcript,  died  April  19  in 
Winfield,  Ill. 


Gary  Porter,  45,  a  staff  photogra¬ 
pher  for  the  Detroit  News,  died  April 
19  in  Detroit  after  a  bout  with  AIDS. 


Edward  “Lucky”  Scarritt,  82, 
who  worked  in  the  editorial  depart¬ 
ments  at  several  newspapers  includ¬ 
ing  the  Press-Courier  of  Oxnard, 
Calif.,  died  April  13. 


Luther  L.  “Larry”  Sisk,  88,  for¬ 
mer  managing  editor  of  the  San  Diego 
Tribune  who  previously  had  worked 
for  United  Press  International  and 
Scripps-Howard  Newspapers,  died 
April  10. 


Campbell  “Cam”  Watson,  90, 
former  West  Coast  editor  for  E&P 
who  had  held  editing  positions  at  the 
Wheeling  (W.Va.)  Intelligencer,  the 
Eastlake  News  of  East  Oakland, 
Calif.,  and  the  Berkeley  (Calif.)  Daily 
Gazette  and  had  worked  as  a  corre¬ 
spondent  for  Tri-State  News  Service 
of  Pittsburgh  and  the  Wheeling 
(W.Va.)  Register,  died  recently. 
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Ownership  changes 


George  J.  Foster  Co.  Inc., 
publisher  of  Foster’s  Daily  Democrat 
in  Dover,  N.H.,  has  bought  the  Laco¬ 
nia  (N.H.)  Evening  Citizen. 

The  11,000-circulation  Laconia 
paper  was  founded  in  1925  by  the  late 
Edward  Gallagher.  His  daughter 
Alma  Gallagher  Smith  and  her  hus¬ 
band  Lawrence  J.  Smith  are  the  cur¬ 
rent  publisher  and  managing  editor, 
respectively,  and  are  selling  the 
paper. 

Foster’s  has  a  circulation  of  more 
than  30,000.  Robert  H.  Foster, 
fourth-generation  publisher  of  the 
Dover  paper,  said  the  purchase  “cre¬ 
ates  a  natural  marriage  of  two  family- 
owned  newspapers.”  He  also  said 
both  papers  will  retain  their  identities 
and  be  produced  in  their  respective 
communities. 

Wayne  F.  Chick  of  Rochester,  vice 
president  of  marketing  at  Foster’s, 
will  become  publisher,  and  Foster’s 
son  Robert  F.  (Rick)  Foster,  systems 
manager  at  the  Dover  paper,  will 
become  general  manager. 

%  Ik 

Jerry  and  Janey  Westra  of  West 
Liberty,  Iowa,  sold  the  weekly  West 
Liberty  Index  to  Wally  and  Dottie 
Johnson  of  New  London,  N.H.,  as  of 
May  1,  1991. 

Johnson  for  19  years  was  publisher 
of  the  Waukon  Newspapers  at  Wau- 
kon,  Iowa,  and  for  the  past  several 
years  has  been  manager  of  the  Lake 
Sunapee  Country  Club  at  New  Lon¬ 
don. 

The  Westras  have  published  the 
West  Liberty  Index  since  1977.  Prior 
to  that,  they  were  publishers  of  the 
Sioux  County  Index  of  Hull,  Iowa. 

The  sale  was  handled  by  John  E. 
van  der  Linden,  broker  of  Spirit 
Lake,  Iowa. 

*  *  * 

The  Schaller  (Iowa)  Herald  has 
been  sold  by  Terry  Holub  of  Wall, 
S.D.,  former  Herald  publisher,  to 
Betty  Bailey  of  Schaller,  who  has 
been  an  employee  of  the  Herald  for 
several  years. 

The  sale  was  handled  by  Jon  van 
der  Linden,  broker,  of  Spirit  Lake, 
Iowa. 

*  «  « 

The  Land  O’  Lakes  (Fla.)  Laker  has 
been  sold  by  Henry  Communications 
Inc.  to  Farragut,  Tenn. -based 
Republic  Newspapers  Inc.,  effective 
April  19. 

The  Laker,  a  weekly  free  tabloid 
with  21,500  circulation,  covers  cen¬ 


tral  Pasco  County  and  northern  Hills¬ 
borough  County,  just  north  of  Tampa. 
The  paper  was  established  in  1980  and 
was  purchased  by  Henry  Communi¬ 
cations  in  1988. 

Republic  Newspapers  owns  16 
newspapers  located  in  Tennessee, 
North  Carolina,  Kentucky,  Florida 
and  Texas.  The  company  owns  three 
newspapers  and  two  shoppers  in 
Florida. 

Carl  Moore,  a  30-year  Florida 
newspaper  veteran,  has  been  named 
publisher  of  the  Laker  by  Republic. 
Moore,  a  vice  president  of  Repub¬ 
lic,  also  serves  as  publisher  of 
all  the  company’s  Florida  publica¬ 
tions. 

Lon  Williams  of  MediaAmerica 
Brokers  in  Atlanta  represented  the 
sellers  in  the  sale. 

*  *  * 

William  P.  Dole,  longtime 
publisher  and  owner  of  the  Cam¬ 
bridge  (Mass.)  Chronicle,  Somerville 
(Mass.)  Journal  and  several  other 
newspapers,  has  announced  the  sale 
of  his  company.  Dole  Publishing,  to 
the  Bay  State  Newspaper  Company, 
effective  May  1. 

Donald  Morse,  Dole  Publishing’s 
current  general  manager,  will  be  the 
new  publisher  and  president  of  Bay 
State.  The  new  group’s  headquarters 
will  remain  at  Dole’s  current  location 
in  Somerville. 

Dole  will  stay  on  in  an  advisory  role 
as  publisher  emeritus  and  as  a  mem¬ 
ber  of  Bay  State’s  board  of  direc¬ 
tors. 

Morse  has  been  in  publishing  for  16 
years.  He  spent  eight  with  Time  Inc., 
and  was  appointed  Dole’s  general 
manager  six  years  ago. 

Bay  State  Newspaper  Company 
will  be  an  affiliate  of  North  Shore 
Weeklies,  based  in  Ipswich,  Mass. 

!<i  %  Ik 

Golden  West  Free  Press  Inc.  was 
sold  March  29  by  Bill  J.  Beckham, 
George  Finley,  and  Jannie  L.  Lee  to 
Clyde  J.  McLaughlin  and  Judith  M. 
McLaughlin  of  Desert  Hot  Springs, 
Calif. 

Golden  West  Free  Press  includes 
four  paid-circulation  weekly  newspa¬ 
pers  and  a  free-circulation  weekly 
shopper  located  in  two  states:  Kermit 
(Texas)  Winkler  County  News,  the 
Kermit  Area  Spotlight,  the  Wink 
(Texas)  Bulletin,  the  Jal  (N.M.) 
Record,  and  the  Eunice  (N.M.)  Press. 

The  company  had  been  owned  by 
Beckham,  Finley,  and  Lee  since 


1988.  Beckham  had  served  as  presi¬ 
dent  of  the  corporation,  as  well  as 
editor  and  publisher  of  all  the  publica¬ 
tions. 

The  new  editor  and  publisher  of 
Golden  Wess  Free  Press  is  Richard  E. 
McLaughlin,  son  of  the  new  owners. 
He  is  an  18-year  newspaper  veteran, 
and  most  recently  was  editor  of  the 
Desert  Hot  Springs  (Calif.)  Desert 
Sentinel,  owned  by  (jannett.  He  is 
also  former  owner  of  the  Hesperia 
(Calif.)  Resorter. 

Lon  Williams  of  MediaAmerica 
Brokers  in  Atlanta  represented  the 
sellers  in  the  sale. 

Ik  Ik  Ik 

General  Newspapers  Inc.  of 
Deland,  Fla.,  and  the  News-Journal 
Corp.  of  Daytona  Beach,  Fla.,  have 
reached  an  agreement  in  principle  for 
the  sale  of  assets  of  the  Deland  daily 
newspaper,  the  Sun-News. 

The  sale,  subject  to  internal  exami¬ 
nations  and  negotiation  of  a  defini¬ 
tive  agreement,  is  effective  May  10. 
Also  included  in  the  sale  are  the 
Deltona  (Fla.)  Enterprise,  a  semi¬ 
weekly  newspaper,  and  the  Flagler 
(Fla.)  Grapevine,  a  free-distribution 
weekly. 

The  Sun-News  was  acquired  by 
General  Newspapers,  a  wholly 
owned  subsidiary  of  Morris  Newspa¬ 
pers  Corp.,  Savannah,  Ga.,  in  1971. 

Ik  Ik  Ik 

Mel  Peterson  has  sold  The  Digger,  a 
14-year-old  rack-distributed  weekly 
shopper  with  a  17,000  circulation,  to 
David  Miller  and  Jim  Hanseder. 

The  paper  is  tab-formatted  with  5% 
to  15%  non-advertising  content  and  is 
published  on  Thursdays. 

The  transaction  was  initiated  and 
negotiated  by  John  T.  Cribb,  Cribb 
Media  Service,  Bozeman,  Mont. 

Ik  Ik  Ik 

The  Western  Slope  Bargain  Hunter, 
a  Colorado  Springs  market  shopper, 
has  been  sold  by  Steve  Larson  to 
Harrison  and  Donnie  Cochran. 

The  paper  is  published  weekly  and 
has  a  circulation  of  9,000.  Also 
included  in  the  sale  is  Class  Acts,  a 
quarterly  tourist  publication. 

Harrison  Cochran  is  associate 
publisher  of  the  Natchez  (Miss.) 
Democrat  and  president  of  Sentinel 
Publishing  in  Denver.  Larson  owns 
and  publishes  the  Holtville  (Calif.) 
Tribune. 

The  transaction  was  initiated  and 
negotiated  by  John  T.  Cribb,  Cribb 
Media  Service,  Bozeman,  Mont. 
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state  lawmakers  eye  ban  on  naming  of  rape  victims 


The  debate  about  whether  or  not  to 
report  the  names  of  rape  victims  is 
raging  again,  and  it  is  not  confined  to 
newsrooms  and  victims’  rights 
groups. 

The  issue,  one  which  has  long  been 
haggled  over  within  the  newspaper 
industry,  recently  has  been  thrust  into 
the  limelight  following  the  publication 
of  the  name  of  the  alleged  victim  in  the 
Kennedy-Palm  Beach  sex  scandal. 

The  most  recent  wrangle  over  the 
matter,  which  has  pitted  moral 
responsibility  against  constitutional 
obligation,  has  put  state  lawmakers  in 
the  midst  of  the  heat  as  they  push  for 
legislation  that  would  make  news 
organizations  which  name  victims  of 
sex  crimes  accountable  to  the  law  for 
doing  so. 

Before  the  Kennedy  controversy 
erupted  Easter  weekend,  the  state  of 
Florida,  as  well  as  other  states, 
already  had  made  it  illegal  to  publicize 
victims’  identities.  However,  legisla¬ 
tors  in  states  such  as  Alaska,  Iowa, 
Louisiana,  Missouri  and  Pennsyl¬ 
vania  —  in  the  wake  of  the  Palm 
Beach  brouhaha  —  have  begun 
impassioned  but,  some  predict,  futile 
efforts  to  put  laws  on  the  books  which 


would  protect  victims’  rights. 

Media  professionals  and  legal 
experts  alike  have  maintained  that  the 
purpose  of  the  legislation  is  moot  in 
that  it  serves  to  fix  something  which  is 
not  broken. 

“You  don’t  really  need  to  pass  leg¬ 
islation  to  outlaw  a  practice  unless 
there  is  a  problem,”  Ann  Kirkwood, 
publisher  of  the  weekly  Wrangell 
(Alaska)  Sentinel  and  president  of  the 
Alaska  Newspaper  Association,  told 
the  Associated  Press. 

The  principal  argument  against  the 
legislation,  however  —  at  least 
among  news  professionals,  journal¬ 
ism  scholars  and  media  lawyers  —  is 
that  it  flatly  denies  rights  which  are 
afforded  by  the  First  Amendment. 

New  York  attorney  and  First 
Amendment  expert  Floyd  Abrams, 
who  has  openly  opposed  such  legisla¬ 
tion  and  calls  it  unwarranted  — 
he  recently  told  the  AP:  "This  whole 
topic  has  taken  a  near  hysterical 
tone”  —  predicts  it  is  likely  that  the 
courts  would  consider  such  laws  un¬ 
constitutional. 

“Specific  restrictions  for  the  press 
have  been  overturned  by  the  courts  as 
unconstitutional,”  added  Everette  E. 


Dennis,  executive  director  of  the 
Gannett  Foundation  Media  Center  in 
New  York.  “1  can’t  imagine  that 
news  organizations  wouldn’t  immedi¬ 
ately  challenge  it.” 

Frank  Gibson,  metropolitan  editor 
of  The  Tennessean  of  Nashville  and 
president  of  the  Society  of  Profes¬ 
sional  Journalists,  who  has  said  that 
such  legislation  is  a  clear  example  of 
prior  restraint,  reportedly  has  asked 
Missouri  Gov.  John  Ashcroft  to  op¬ 
pose  a  bill  passed  in  that  state  April  30 
which  would  bar  news  organizations 
from  publicizing  the  names. 

News  organizations  that  received 
national  publicity  for  reporting  the 
woman’s  name  in  the  Palm  Beach 
scandal  —  among  them  the  super¬ 
market  tabloid  The  Globe,  the  New 
York  Times  and  NBC  News  —  have 
maintained  that  they  had  the  constitu¬ 
tional  privilege  to  publicize  the 
alleged  victim’s  identity. 

Meanwhile,  Palm  Beach  County 
prosecutor  David  Bludworth  has  filed 
two  misdemeanor  charges  against 
Globe  Communications  Corp.  of 
Boca  Raton,  Fla.,  publishers  of  the 
Globe.  To  date,  no  other  Florida 
newspapers  have  published  the  name. 


Outcry  over  New  York  Post  definition  of  rape  editorial 


A  New  York  Post  editorial  which 
made  a  distinction  between  rape  “as 
most  people  understand  it”  and  what 
is  commonly  known  as  “date  rape” 
was  seen  as  misguided  and  sexist  by 
one  of  the  tabloid’s  regular  colum¬ 
nists  who  later  lashed  out  at  the  piece. 

The  May  13  article  “The  definition 
of  rape”  was  published  after  charges 
had  been  brought  against  William 
Kennedy  Smith  in  connection  with 
the  Palm  Beach  sex  scandal. 

(The  Palm  Beach  County  state 
attorney  has  charged  Smith  with  sec¬ 
ond-degree  sexual  battery  and  a  sec¬ 
ond-degree  misdemeanor  charge  of 
battery.) 

The  Post  editorial  read:  “What 
strikes  us  as  dangerous  is  the  elastic¬ 
ity  of  the  term  ‘rape.’  We  wonder 
whether  it’s  now  being  stretched  in  a 
manner  that  causes  the  American 
public  to  underestimate  the  gravity  of 
the  crime  itself.” 

This  “elasticity”  has  narrowed  the 
distinction  between  “traditional 
rape”  and,  in  contrast,  a  sex  act 
which  might  entail  some  degree  of 
prior  consent  on  the  part  of  the  vic¬ 
tim,  the  editorial  charges. 

It  defines  rape  in  the  “clear  sense” 


as  a  violent,  criminal  act  —  “a  gang 
of  men  assaulting  a  woman  they  don’t 
know  on  top  of  a  pool  table  ...  a 
gang  of  teen-agers  stalking,  beating 
and  forcing  themselves  on  a  jogger  in 
Central  Park,”  a  “serial  rapist”  — 
and  draws  a  line  between  that  inter¬ 
pretation  and  a  “sexual  encounter, 
forced  or  not,  [which]  has  been  pre¬ 
ceded  by  a  series  of  consensual 
activities  —  drinking,  a  trip  to  the 
man’s  home,  a  walk  on  a  deserted 
beach  at  three  in  the  morning  .  " 

Charges  brought  against  a  person  in 
a  scenario  such  as  the  latter  of  these 
should  not  parallel  those  brought 
against  one  who  is  charged  with  a 
“real  rape,”  the  editorial  says. 

Post  columnist  Amy  Pagnozzi 
addressed  the  editorial  two  days  later 
in  a  piece  entitled  “Definition  of  an 
outrage:  Post’s  editorial  on  rape”  in 
which  she  slammed  the  “absurd”  and 
“ignorant”  view  of  the  paper’s  “all¬ 
male  editorial  team.” 

“As  outrageous  as  it  was  that  the 
New  York  Times  printed  the  name  of 
the  woman  in  Palm  Beach,  the  Times 
victimized  one  individual,”  Pagnozzi 
wrote.  “I  could  argue  that  the  New 
York  Post  advocated  stripping  every 


woman  of  her  right  to  equal  justice.” 

A  former  New  York  Post  colum¬ 
nist,  Beth  Fallon,  who  now  does 
tv  news  commentary,  also  has  blasted 
the  editorial. 

FNN  sold  to  CNBC 
for  $154  million 

Financial  News  Network  has  com¬ 
pleted  the  sale  of  its  media  business  to 
CNBC  for  $154.3  million.  The  final 
sale  included  $  1 45  million  in  cash  and 
$9.3  million  in  liabilities  assumed. 

FNN  is  also  to  receive  50%  of  the 
cumulative  future  revenues  of  the 
combined  CNBC/FNN  operations, 
from  1992-1994  in  excess  of  $227 
million. 

Dow  Jones  &  Co.  Inc. /Group  W 
Satellite  Communications  earlier  in 
the  week  dropped  its  bid  for  FNN, 
clearing  the  way  for  FNN’s  acquisi¬ 
tion  by  CNBC. 

Dow  Jones/Group  W  and  CNBC 
had  been  in  a  hot  bidding  war  for  the 
bankrupt  FNN,  eventually  upping  the 
price  for  the  cable  system  from  an 
original  bid  by  Dow  Jones-Group  W 
of  $90  million. 
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Tribune  Company  earnings  may  be  beiow  expectations 

But  president  says  the  chain  wiii  be  iooking  for  acquisitions 


Tribune  Company  earnings  per 
share  this  year  are  likely  to  be  “well 
below”  previous  expectations,  presi¬ 
dent  and  chief  executive  officer 
Charles  T.  Brumback  told  the  Chi¬ 
cago-based  chain’s  annual  meeting. 

Brumback  said  earnings  per  share 
would  be  worse  than  the  $2.64 
increase  the  company  would  have 
shown  last  year  if  losses  from  the  New 
York  Daily  News  were  excluded. 

Tribune  Co.  sold  that  troubled 
tabloid  March  20  and  as  a  result  took  a 
non-recurring  charge  of  $295  million 
against  earnings  in  the  last  quarter  of 
1990. 

On  the  day  of  the  annual  meeting, 
Moody’s  Investors  Service  Inc.,  the 
big  rating  agency,  downgraded  its 
rating  for  Tribune  Co.  senior  debt 
from  A2  to  A 1 . 

“The  rating  reflects  Moody’s 
belief,”  the  agency  said,  “that  the 
Tribune’s  cash-flow  protection  for 
debt  will  be  lower  and  less  predictable 
than  historically,  given  the  combina¬ 
tion  of  long-term  fundamental 
changes  in  advertising-dependent 
businesses  and  newsprint,  and  the 
adverse  effect  the  company’s  ongoing 
common-stock  repurchase  program 
has  had  on  leverage.” 

Despite  the  earnings  news,  Brum¬ 
back  told  shareholders  that  Tribune 
Co.  expects  to  be  in  the  market  for  the 
acquisition  of  additional  newspapers 
and  broadcast  properties. 

The  Tribune  Co.’s  handling  of  the 
strike  that  led  to  the  Daily  News  sale 
was  vigorously  defended  by  two  out¬ 
side  directors. 

Frank  W.  Considine,  honorary 
chairman  of  American  National  Can 

Co.,  and  James  J.  O’Connor,  chair¬ 
man  and  chief  executive  officer  of  the 
big  Illinois  utility.  Commonwealth 
Edison,  told  the  meeting  outside 
directors  were  kept  informed  of  the 
Tribune  labor  strategy  and  approved 
of  the  company’s  actions. 

“All  Mr.  Brumback  and  manage¬ 
ment  were  trying  to  do  was  run  the 
business  for  the  shareholders  in  the 
most  efficient  way,”  Considine  said. 

Shareholders  defeated  three  mea¬ 
sures  backed  by  labor  organizations. 

One  would  have  ensured  that  board 
members  are  nominated  only  by  out¬ 
side  directors.  Another  called  for 
shareholder  voting  by  secret  ballot, 
and  the  third  would  have  put  to  a 
shareholder  vote  the  so-called  “poi¬ 
son  pill”  anti-takeover  measure  that 
the  Tribune  Co.  adopted  in  1987. 

IM  RDIPr 

tn  Dtiicr 

Broadcasting  sold 
by  Times  Mirror 

Times  Mirror  Co.  has  sold  Broad¬ 
casting  magazine  to  the  American 
subsidiary  of  Reed  International  PLC 
Group,  publisher  of  Variety  and  Daily 
Variety. 

Times  Mirror  sold  the  broadcast 
trade  publication  for  $32  million,  con¬ 
siderably  less  than  the  $75  million  it 
paid  in  1986  to  acquire  the  magazine 
from  the  Taishoff  family. 

Gannett  acquires 
Times  Journal  Co. 

Gannett  Co.  Inc.  has  reached  an 
agreement  in  principle  to  acquire 
parts  of  the  Springfield,  Va. -based 
Times  Journal  Co.,  including  five 
daily  and  10  weekly  community  news¬ 
papers  and  the  commercial  printing 
operation  which  has  printed  USA 
Today  for  the  Washington-Baltimore 
market  since  1982. 

Also  included  in  the  acquisition  is 
Telematch,  a  data  services  subsid¬ 
iary. 

One  published  report  said  the 
deal  —  a  transfer  of  Gannett  stock 
in  exchange  for  Times  Journal  Co. 
stock— could  be  worth  $47  million, 
although  other  estimates  said  it  could 
be  higher. 

Neither  company  has  disclosed  the 

purchase  price.  The  deal  is  expected 
to  be  closed  as  soon  as  July  31. 

Military  publications  currently 
published  by  the  Times  Journal  Co. 
will  remain  under  its  ownership,  oper¬ 
ating  as  the  Army  Times  Publishing 
Co.  Those  publications  include  Army 
Times,  Navy  Times,  Air  Force  Times, 
Defense  News,  Space  News,  Federal 
Times  and  Military  Market. 

Last  December  some  73  staffers 
were  laid  off  by  the  Times  Journal  Co. 
as  a  result  of  advertising  declines  and 
a  rough  economy.  Some  two-thirds 
of  the  Times  Journal  staffers  are 
expected  to  become  Gannett  employ¬ 
ees  upon  completion  of  the  deal.  The 
rest  are  slated  to  remain  part  of  Army 
Times  Publishing. 

Little  coverage 
of  women  in  war 

Although  there  were  plenty  of 
women  soldiers  in  the  Persian  Gulf, 
many  in  key  positions,  more  than  85% 
of  the  front-page  news  in  major  pa¬ 
pers  and  over  70%  of  front-page  news 
in  local  papers  focused  on  men,  ac¬ 
cording  to  the  third  annual  newspaper 
monitoring  study  sponsored  by  the 
University  of  Southern  California’s 
Women,  Men  and  Media  project. 

According  to  the  study’s  findings, 
most  of  the  stories  about  the  war  were 
about  the  men,  while  those  that  did 
focus  on  women  tended  to  center  on 
their  parental  status. 
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NEWS/TECH  - 

More  from  America  East 

New  exhibitors  at  the  annua/  spring  newspaper  operations  conference 


By  Jim  Rosenberg 

Among  the  vendors  whose  exhibits  filled  two  floors  at 
the  Hershey  (Pa.)  Convention  Center  earlier  this  spring 
were  several  new  to  the  America  East  Newspaper  Opera¬ 
tions  Conference  or  not  always  seen  at  other  newspaper 
technology  trade  shows.  E&P  also  returned  to  others  it 
had  visited  for  the  first  time  last  year. 

PCs  and  Macs 

Springfield,  N.J. -based  Easy  News  appeared  at 
ANPA/TEC  last  year  and  made  its  America  East  debut 
this  year.  Its  flexible  accounts  receivable-route  book  cir¬ 
culation  package  runs  on  386  and  486  PCs,  supports  large 
numbers  of  subscribers,  and  offers  payment  and  delivery 
histories.  Vice  president  Steve  Benzell  said  Easy  News  is 
starting  to  use  Ethernet  networking  cards,  finding  the  cost 
lower  than  multi-access  and  Token  Ring  systems. 

The  software  interfaces  with  spreadsheet  and  word 
processors.  The  company  also  offers  a  Mail  List  Total 
Market  Coverage  program,  which  interfaces  with  circula¬ 
tion  lists  as  part  of  a  total  package. 

Since  E&P  first  covered  Easy  News  (Sept.  3,  1988 
personal  computer  issue),  Benzell  reported  that  the  com¬ 
pany  is  handling  The  European's  North  American  circula¬ 
tion.  The  same  system,  running  on  networked  NEC  386s, 
will  be  running  Robert  Maxwell’s  Racing  Times. 
Together,  the  publications  will  have  systems  running  in 
New  York  City,  Louisville,  Chicago  and  Los  Angeles. 
Benzell  said  New  York  is  the  fileserver  hub  for  the  system, 
providing  instant  connection  to  other  cities  via  9600  baud 
modem. 

The  deal  with  the  European  came  about  as  a  result  of 
that  paper’s  interest  in  a  PC -based  solution  and  Racing 
Times’  purchase  of  the  database  from  Fig’s  Form,  whose 
circulation  manager  became  acquainted  with  Benzell 
while  at  the  Financial  Times. 

The  bulk  of  the  business  is  with  wholesalers,  said  Ben¬ 
zell.  He  noted  that  his  most  recent  work  with  the  Euro¬ 
pean  has  involved  sending  information  for  labels  and 
wrapper  sheets  to  remote  printing  plants. 

Easy  News  is  also  providing  the  New  York  Times  with 
what  Benzell  called  a  “downless  system’’  that  puts 
assorted  dealers’  lists  onto  floppy  disks  and  takes  them 
into  a  central  system  using  software  Easy  News  wrote  just 
for  the  Times. 

Until  last  year,  the  Software  Design  Group  (SDG),  Fair 
Lawn,  N.J.,  had  done  business  strictly  as  a  consultant  for 
eight  years,  according  to  vice  president  Marvin  Golland. 
The  firm  now  offers  CAS,  which  has  evolved  at  several 
sites  in  those  years.  The  integrated  package  incorporates 
classified  ad  taking,  classified  and  display  ad  scheduling 
and  billing,  and  accounts  receivable  (cash  receipts,  adjust¬ 
ments,  invoicing,  reporting). 

The  system  does  not  take  a  display  ad,  but  Golland  says 
that  its  Xy  Write  word  processor  is  expected  to  be  updated 
this  summer  to  permit  storing  of  simple  display  images.  He 
also  said  XyQuest  may  unveil  a  WYSIWYG  capability  this 
summer  (which  he  had  hoped  to  have  begun  testing  in 
April). 

Designed  to  easily  handle  single  and  multiple  publica¬ 


tions,  CAS  is  used  for  17  editions  of  the  Good  News 
shopper  in  Lawrence,  Mass.,  according  to  Golland.  Good 
News  paginates  with  QuarkXPress,  he  said,  adding  that 
“we  interface  with  any  standard  pagination  system,  DOS 
or  Mac.” 

The  networkable  PC-based  system  employs  both  SQL 
and  natural-language  querying.  Its  reporting  function 
includes  bar  chart  capability.  A  telemarketing  product  is 
being  developed  to  interface  with  classified  ad  taking. 

System  features  include  open-item  accounting  rather 
than  just  a  carry-forward  balance  so  that  users  can  check 
payments  for  specific  ads  or  times.  Accounting  not  only 
breaks  out  figures  by  ad  category  but  also  differentiates 
between  actual  and  earned  revenue  —  who  paid  and  how 
much  money  actually  came  in. 

“This  summer  we’ll  be  coming  out  with  a  shrink-wrap 
version”  of  CAS,  said  Golland,  who  put  the  price  at 
something  under  $2,000.  For  a  small  company  serving 
primarily  PC -based  operations,  he  said  doing  business  by 
mail  and  telephone  will  be  the  initial  approach.  No  deci¬ 
sion  had  been  made  whether  to  include  the  display  ad 
system. 

“We  do  customize  every  single  installation,”  he  said, 
noting  that  for  “shrink-wrap”  product  buyers  the  work 
can  be  done  remotely  via  modem. 

“The  database  traps  all  transactions,”  he  continued,  so 
that  SDG  can  go  into  a  site’s  system  history  to  locate  any 
problem.  A  customer  would  leave  the  system  up  overnight 
and  SDG  would  provide  a  report  in  the  morning. 

Golland  said  SDG  has  10  customer  sites  and  almost 
twice  that  number  looking  at  the  product.  His  company 
will  be  working  with  Listmaster  to  market  an  editorial 
system  in  conjunction  with  SDG  ad  systems.  Golland 
identified  Listmaster  as  the  software  development  unit  of 
Nebraska-based  Western  Newspapers. 

Another  package,  which  integrates  circulation  func¬ 
tions,  is  Merrimac  Associates’  Merrimac  Publishing  Man¬ 
ager  software  for  weeklies  and  magazines.  MPM  includes 
advertising,  circulation,  direct  mail  promotion  and  payroll 
and  accounting  functions.  The  system  runs  on  a  stand¬ 
alone  PC  or  up  to  eight  machines  on  a  Novell  network.  The 
company,  based  in  Center  Harbor,  N.H.,  offers  conver¬ 
sion  of  existing  data  and  periodic  system  update. 

MPM’s  ad  system  automatically  prices  ads,  permits 
order  editing,  calculates  agency  commissions  and  service 
charges,  and  prints  accounts  reports  by  various  selectable 
categories.  Circulation  maintains  lists,  sends  out  sched¬ 
uled  renewals,  bills  subscribers,  suspends  unpaid  service, 
and  advances  expiration  date  when  service  is  resumed. 

For  direct  mail,  the  bundled  Microsoft  Word  program 
allows  creation  of  personalized  promotional  mailing  from 
any  lists  using  built-in  mail-merge.  General  accounting 
handles  all  vendor  accounts  payable  and  issues  checks, 
keeps  a  running  bank  balance  for  up  to  nine  accounts,  and 
issues  full  financial  statements  as  needed,  with  previous- 
year  comparisons. 

In  addition  to  wage,  salary  and  commission  record 
keeping,  payroll  supports  a  mix  of  payroll  frequencies  and 
automatically  prepares  all  tax  reports. 

For  postal  rate  reductions,  Merrimac’s  Postal  List 
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Update  Service  (PLUS),  free  to  MPM  users,  updates  a 
circulation  list  with  Postal  Service  carrier  route  or  rural 
route  numbers.  Mailing  labels  are  printed  with  USPS- 
approved  documentation,  and  a  full  report  is  generated  for 
each  issue. 

Two  other  exhibitors  —  one  an  Apple  Computer 
dealer-system  integrator,  the  other  a  publishing  software 
developer  —  showed  Macintosh-based  software  systems. 

Ad  Vantage  Computer  Systems  Inc.  sells  Macs,  related 
equipment  and  software,  and  integrates,  installs,  supports 
and  provides  training  for  publishing  systems.  In  addition 
to  the  Multi-Ad  Creator  display  ad  makeup  program  from 
Multi-Ad  Services  Inc.,  the  Des  Moines,  Iowa,  company 
distributes  the  EzAd  classified  system  from  SkySail  Soft¬ 
ware. 

SkySail  checks  credit,  finds,  schedules  and  sorts  ads 
according  to  edition,  typesets  them  without  coding,  and 
computes  the  charges  and  creates  the  bills.  It  also  prepares 
management  reports  (in  customized,  saved  formats), 
handles  account  statements  and  aging,  offers  a  built-in 
form  letter  generator  and  can  print  mailing  labels.  Rates, 
styles,  categories  and  accounting  preferences  are  easily 
customized  by  the  user. 

Baseview  Products  Inc.  returned  to  Hershey  from  its 
Dexter,  Mich.,  headquarters  to  feature  its  new  Class  Man¬ 
ager  Plus.  It  is  a  developer  for  Quark  pagination  but  not  an 
XPress  reseller,  although  it  will  recommend  off-the-shelf 
software.  It  sells  software  only,  then  sends  customers  off 
with  a  shopping  list  to  look  for  the  best  hardware  buys,  but 
also  will  assist  in  assembling  customers’  Mac-based  sys¬ 
tems. 

When  it  first  showed  at  America  East  last  year,  it 
pointed  to  installations  at  more  than  150  newspapers  — 
now  in  42  states  and  on  four  continents.  At  least  one 
installation  preceded  the  advent  of  the  Mac  Plus,  accord¬ 
ing  to  sales  director  A1  Geist. 

Baseview  software  products  encompass  classified  and 
display  advertising,  editorial  input,  wire  and  wirephoto 
capture,  multi-user  print  spooling,  unattended  communi¬ 
cation,  conversion  of  files,  and  typesetting  code  transla¬ 
tion  for  Quark. 

In  addition  to  version  2.1  of  ClassManager,  Baseview 
showed  ClassManager  Plus,  with  hooks  to  the  new  Dis- 
playManager  display  ad  billing  and  scheduling  software. 
The  integrated  product  allows  users  to  create  classified 
display  ads  and  bring  classified  and/or  display  information 
to  the  contract  screen.  Both  classified  products  (with 
modules  for  ad  taking,  administration  and  receivables) 
include  features  to  streamline  and  simplify  ad  taking, 
scheduling  management  and  billing. 

ClassManager  Plus  provides  paginated  output  through 
QuarkXPress  only.  “We’re  moving  to  full  pagination 
through  QuarkXPress,’’  said  Baseview’s  Jim  Meyer. 

The  product  offers  conventional  text-setting  features, 
various  frame  styles  for  single-  and  multi-column  boxed 
ads,  interactive  h&j  to  quickly  view  word  and  line  breaks, 
WYSIWYG  display  ad  type  with  point  sizes  as  they  will 
appear  in  print  (with  zoom  to  enlarge  view  of  small  type), 
incremental  display  of  inch  and  line  counts  as  text  is  input, 
and  on-screen  sales  and  information  prompts.  An  optional 
art  importer  brings  in  and  stores  logos  and  graphics,  which 
can  be  scaled  and  positioned  directly  into  ads. 

Using  the  Foxbase  database  manager,  the  “Solicit’’ 
function  automatically  locates  prospective  customers  by 
user-selectable  parameters  and  will  automatically  exclude 
certain  numbers  from  re-solicitation.  It  can  take  advan¬ 
tage  of  Hyperdialer,  a  $20  box  that  automatically  rings  up 
the  number  of  an  on-screen  account. 

The  new  DispIayManager  is  built  on  the  features  used  in 
ClassManager,  with  which  it  can  be  run  sharing  the  same 
(Continued  on  page  36} 
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USED  FERAG 
INSERTING  EQUIPMENT 

THE  FOLLOWING  USED  FERAG  INSERTING  AND  CONVEYOR 
EQUIPMENT  HAS  BEEN  TRADED  IN  TO  GMA  AND  IS  AVAIL¬ 
ABLE  FOR  INSPECTION  AND  SALE. 

10  Single  Gripper  Conveyors  including 

10  Pick-Up  Stations 

10  Clear  Out  Stations  and  Approximately  7000  ft. 
of  Chain  and  Grippers 

21  Stacker  Infeeds  including 

21  Infeed  Belts  with  Stream  Aligners  and 
21  Squeeze  Rockers 

4  Inserting  Systems  8:1  including 

4  Inserting  Drums 

4  EP  1  Conveyors 

4  EP  2  Conveyors 

4  Collating  Conveyors  for  Infeed  #2 

4  Collating  Conveyors  for  Infeed  #4 

2  Inserting  Systems  4:1  including 

2  Inserting  Drums 

2  EP  1  Conveyors 

2  EP  2  Conveyors 

6  Infeed  Conveyors 

37  High  Speed  Hoppers  4" 

1 1  High  Speed  Hoppers  3" 

ALSO  AVAILABLE: 

USED  SHERIDAN 
INSERTING  EQUIPMENT 

4  72-P  Inserters  with  ARS 

FOR  FURTHER  INFORMATION,  PLEASE  CONTACT  CHARLES 
A.  SPIERTO,  VICE  PRESIDENT,  FINANCE,  GMA,  11  MAIN 
STREET,  SOUTHBORO,  MA  01772,  TELEPHONE:  508-481- 
8562. 

CORPORATE  HEADQUARTERS 
AND  SALES 

1 1  Main  Street 
Southborough,  MA  01772 

Tel.  508-481-8562 
FAX  508-485-2060 


MANUFAaURING 
AND  ENGINEERING 
2980  Avenue  B 
Bethlehem,  PA  18017 
Tel.  215-694-9494 
FAX  215-694-0776 


America  East 

(Continued  from  page  35) 

customer  and  receivables  database,  as  well  as  sharing 
edition  publishing  schedules,  earned  discount  plans  and 
rates  (or  as  a  stand-alone  product). 

The  NewsEdit  editorial  system  also  paginates  through 
Xtensions  to  QuarkXPress.  It  can  be  run  with  XPress  for 
easier  layout.  A  hot  key  will  move  the  user  directly  from 
text  entry  to  Quark  for  composition.  Baseview  also 
created  a  shaded  box  not  ordinarily  available  in  Quark  that 
shows  what  and  how  much  text  overflows  an  available 
working  area. 

It  offers  multiple  editing  windows  and  now  provides 
audit  trails  for  managing  copy,  multi-user  access  to  all 
files,  Q-Spool  access  to  speed  work,  Multifmder  compati¬ 
bility  that  allows  sharing  a  workstation  with  the  wire 
collector.  Users  can  window  in  on  wire  story  directories. 
Clicking  through  the  Mac  file  system  has  also  been 
streamlined. 

Baseview’s  Mac-based  wirephoto  receiver  is  the 
FotoFlow  software  from  Anaya  (E&P,  Jan.  26,  Feb.  23). 
At  the  show  in  1990,  Geist  described  it  as  “something  that 
blends  right  in  with  the  balance  of  the  equipment”  at  a 
Baseview  installation.  Nevertheless,  a  year  later.  Base- 
view  reported  no  movement  in  picture  desk  sales,  attrib¬ 
uting  it  to  publishers  adopting  a  wait-and-see  stance  con¬ 
cerning  the  AP-Leaf  product. 

Another  picture  desk,  the  PC-based  NewsEvent  from 
National  Digital  Corp.,  was  demonstrated  adjacent  to  the 
booth  occupied  by  Howtek,  a  PC-based  color  electronic 
prepress  system. 

NewsEvent  is  a  software  product  that  newspapers  can 
run  on  existing  ’386-based  machines  with  Super  VGA 
display.  Software  options  include  image  management, 
analog  reception,  and  a  digital  module  for  local  and  remote 
input.  Output  is  to  other  PCs,  Macs,  Scitex  and  Autokon 
equipment  and  monochrome  and  Kodak  KL7700  color 
printers. 

The  easily  networked  NewsEvent  can  receive  wirepho- 
tos  and  local  scans  in  background  while  the  PC  is  used  for 
other  applications.  In  its  Feb.  23  issue,  E&P  incorrectly 
reported  that  a  286-based  PC  can  function  as  an  auxiliary 
picture  desk,  which  Allan  Papkin  said  is  not  recommended 
because  it  is  too  slow  to  effectively  exploit  the  platform’s 
OS/2  operating  system.  A  longtime  United  Press  Interna¬ 
tional  photo  editor,  Papkin  now  represents  Falls  Church, 
Va.-based  NDC. 

The  company  also  showed  its  Mac/Compress -I-  soft¬ 
ware.  Unrelated  to  the  picture  desk,  Mac/Compress 
receives  compressed  image  files  transmitted  over  phone 
lines  to  a  Mac  II,  decompresses  and  converts  them  to 
TIFF  format.  Mac/Compress  -I-  allows  recompression  and 
decompression  for  more  efficient  storage  and  faster  subse¬ 
quent  transmissions. 

The  product  uses  NDC’s  own  image  compression 
scheme,  which  Papkin  said  is  “totally  different”  from  the 
JPEG  standard.  He  added  that  NDC  will  eventually  sup¬ 
port  JPEG  with  a  board  —  probably  when  AP  and  Leaf 
announce  adoption  of  JPEG-compliant  compression  — 
but  also  will  continue  to  support  its  own  compression, 
which  he  termed  a  “cleaner”  compression  method  than 
current  implementations  of  JPEG  guidelines. 

National  Digital’s  original  product,  the  Photo  Manage¬ 
ment  Workstation,  is  now  in  about  two  dozen  sites, 
including  three  newspapers,  three  major  U.S.  weekly 
newsmagazines,  the  White  House  and  several  stock  photo 
agencies  and  foreign  news  picture  agencies.  It  is  available 


in  entry-level  and  newer  portable  configurations.  NDC 
supports  remote  transmissions  from  machines  such  as 
Toshiba  laptops  and  the  portable  Dolch  PC,  with  input 
from  the  Nikon  LS3500  film  scanner. 

*  «  m 

Separately  serving  newspaper  text  and  photo  needs  in 
other  respects  were  two  other  vendors,  both  from  Massa¬ 
chusetts,  exhibiting  for  the  first  time  in  Hershey. 

Editor’s  Call,  North  Andover,  has  developed  the  Insti¬ 
tutional  Memory  story  index  system,  which  it  delivers 
monthly  to  a  newsroom  in  a  three-ring  binder  as  an  alterna¬ 
tive  to  electronic  query  systems  and  clip  files.  The  com¬ 
pany  can  supply  a  small-format  printed  version  of  the  full 
text  of  publications  (without  photos  or  ads),  a  version 
recorded  on  magnetic  disk  or  just  the  book  of  keywords, 
heads,  leads  and  bylines. 

A  newspaper  client  sends  its  electronic  story  files  to 
Editor’s  Call,  where  proprietary  software  scans  stories  for 
proper  nouns  and  key  phrases  of  interest  to  the  newspaper. 

Clients  periodically  receive  laser-printed  monthly  or 
quarterly  story  indexes  with  alphabetic  key  phrase  lists. 
Each  entry  includes  the  full  sentence  in  which  it  appeared, 
headline  or  lead  of  story,  author’s  initials,  issue  date,  type 
of  story  (news,  sports,  etc.)  and  the  original  file  name. 

Other  options  include  a  manually  produced  index  for 
companies  with  incompatible  electronic  typesetting  or  for 
those  who  wish  to  index  back  issues  not  stored  electroni¬ 
cally  and  a  small-type  story  archive  in  a  book  —  not 
necessarily  for  using  Institutional  Memory  indexing, 
although  it  refers  to  story  numbers  in  the  archive  for  full- 
text  retrieval. 

A  basic  package  costs  $12  per  issue.  Customers  earn 
royalties  when  indexes  are  sold  to  area  libraries.  Available 
for  about  a  year.  Editor’s  Call  now  serves  about  30  publi¬ 
cations,  according  to  marketing  manager  Bernard  D. 
Zelitch. 

In  Billerica,  American  Ink  Jet  Corp.’s  inks  have  found  a 
place  in  newspapers’  inkjet  color  proofers.  It  introduced 
inks  for  various  desktop  printers  and  a  line  of  specialty 
papers,  which  company  president  Michael  A.  Andreotolla 
said  are  now  in  use  at  USA  Today  and  the  New  York 
Times.  (AIJ  also  markets  refurbished  plotters  and  related 
supplies). 

“We  try  to  track  some  of  the  Iris  customers,”  he  said, 
referring  to  users  of  the  popular  color  proofing  devices 
developed  by  the  Scitex  subsidiary.  “Our  colors  are  very 
close  to  [printed]  newspaper  colors,”  said  Andreotolla, 
noting  that  they  are  denser  than  Iris’  “very,  very  good 
inks.” 

The  company’s  new  “1(X)%  dustless”  papers  will  not 
clog  inkjet  nozzles.  Andreotolla  also  said  his  papers  can 
achieve  colors  that  cannot  be  printed  on  newspapers’ 
presses.  Citing  work  at  the  Chicago  Tribune,  he  explained 
that,  although  printed  product  cannot  match  proofs  on 
such  papers,  they  do  provide  an  ideal  a  press  crew  can 
shoot  for. 

He  said  domestic  manufacture  of  the  ink  and  paper 
ensures  better  quality  control.  American  Ink  Jet  will  also 
take  back  and  recycle  empty  plastic  ink  bottles.  Partici¬ 
pating  customers  will  receive  credit  toward  subsequent 
orders.  The  company  is  also  engaged  in  R&D  and  ink 
manufacturing  in  North  America  for  Stork,  a  Dutch- 
owned  company  with  interests  in  color  proofing  technol¬ 
ogy  and  offices  near  AIJ  in  nearby  Bedford. 

Press  and  post-press 

Among  vendors  were  one  brand-new  company,  another 
established  in  1936,  and  two  industry  veterans  who  set  up 
their  own  firms  in  the  1980s. 

Only  a  few  months  old.  Dampening  Systems  Inc.,  Bea¬ 
con  Falls,  Conn.,  showed  a  water-dampening  system  co- 
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developed  by  Meriden,  Conn. 
Record-Journal  pressroom  foreman 
Walter  Valunas. 

The  system,  retrofittable  into  most 
web  offset  presses,  applies  a  regu¬ 
lated  fine  water  mist  to  ink  rollers.  Its 
raised-surface  fountain  roller  is  par¬ 
tially  submerged  in  a  water  reservoir. 
Water  is  transferred  to  a  full  brush 
roller  when  the  two  rollers,  in  con¬ 
tact,  rotate  toward  each  other. 

Flicker  blades  across  the  full  face  of 
the  brush  roller  (one  per  page)  are 
engaged  as  needed  by  control  handles 
when  water  transfer  begins.  As  the 
brush  roller  turns,  the  blades  slightly 
bend  the  nylon  bristles,  which  then 
snap  back,  releasing  a  controlled  mist 
of  water  onto  a  press’s  ink  and  water 
roller  train.  Water  traveling  onto  the 
plate  cylinder  cleans  the  non-image 
area  of  the  plate,  permitting  proper 
ink-water  setting  and  mixture. 

Easily  accessible,  the  system 
installs  on  the  aisle-side  above  the  ink 
application  system.  Sealed  bearings 
require  no  lubrication.  Its  chain- 
driven  sprocket  system  uses  a  low- 
speed  DC  motor  (1  hp  or  less)  with 
right-angle  gear  box  and  quick-dis- 
connect  plug  for  easy  changing. 

The  system  makes  sharper  half¬ 
tones  possible  by  running  water  at  its 
lowest  point  of  printability.  The  low¬ 
est  possible  ink-water  balance  also  i 
improves  color  printing.  Savings  are 
achieved  by  using  less  ink  and  water  j 
and  reducing  maintenance  costs  and  [ 
paper  waste  at  start-up  and  restart.  I 
Noting  the  flicked  brush  delivers  very  ! 
little  (just  enough)  water,  DSI  mar¬ 
keting  manager  Jack  Merancy  said,  j 
“The  more  water  you  use,  the  more 
ink  you’ll  use.” 

Systems  are  available  for  single¬ 
width  presses  and  can  be  designed  for 
double-wide  units.  Just  days  before 
the  show,  demo  units  went  into  the 
Newport  (R.I.)  Daily  News,  where, 
according  to  Merancy,  the  eighth 
copy  off  the  press  was  salable. 
Another  demo  system  is  going  into  a 
California  paper  to  deal  with  damp¬ 
ness  left  in  its  printed  newspapers  that 
is  causing  poor  folder  operation. 
Papers  in  Connecticut  and  Texas  will 
also  install  dampeners. 

Cost,  said  Merancy,  depends  on 
how  much  of  the  old  equipment  can 
be  used.  He  said  DSI  now  replaces 
water  trays.  While  new  trays  are  no 
longer  an  option,  he  said  the  extra 
cost  is  very  small  and  existing  trays 
are  almost  always  in  pretty  bad  shape. 

Following  up  last  year’s  visit  with 
Nolan  Products  Inc.,  Rome,  N.Y., 
the  company’s  work  at  the  Montville 
plant  of  New  Jersey’s  Star-Ledger 
was  about  75%  complete,  according 
to  Carlton  Russel.  Last  year  the  sup¬ 
plier-integrator  of  materials-handling 


systems  reported  a  letter  of  intent 
from  the  Star-Ledger  for  Smart  Cart 
II  bidirectional  loading  systems. 

It  had  also  installed  paper  roll-han¬ 
dling  equipment  for  the  same  paper’s 
Piscataway  plant,  where  Smart  Carts 
feed  the  laydown  area  and  a  track  and 
dolly  system  operates  on  recessed 
rails.  (Similar  work  was  also  com¬ 
pleted  at  the  Macon  Telegraph.) 
Setup  can  be  automatic  or  manual  for 
special  lane  needs.  Originally  to  be 
battery-powered,  the  paper  wanted  a 
buss  bar  in  the  floor,  which  transmits 
both  power  and  intelligence.  The  sys¬ 
tem  was  developed  for  the  Star-Led¬ 
ger  and  became  a  part  of  the  product 
line,  according  to  Nolan  executive 
Robert  Hershman. 

The  55-year-old  company  has  made 
something  of  a  comeback  in  recent 
years.  After  divesting  unrelated  busi¬ 
nesses,  Hershman  told  E&P  last  year, 
“we’ve  really  .  .  .  become  more  con¬ 
solidated,  more  focused.”  Other 
products  include  pneumatic  roll 
drops,  Channel-Belt  conveyors,  the 
EZ-1  counter  stacker,  JM  bottom 
wrappers/pacers.  Roller  Top  convey¬ 
ors  for  untied  bundles,  a  complete 
bundle  distribution  system  and  truck 
loaders.  Russel  said  the  company  has 
“just  about  perfected”  a  vertical 
twist  for  the  (ihannel-Belt  for  raising 
and  turning  at  90®.  Also  in  the  works  is 
newsprint  warehouse  computerized 
inventory  control. 

Its  truck  unloading  and  dock  sys¬ 
tems.  which  were  part  of  a  proposal 
for  a  major  new  plant  last  year,  was 
designed  to  unload  rolls  from  a  truck 
in  four  minutes  without  the  possibility 


of  damage  that  a  clamp  truck  can 
cause.  (A  similar  Nolan  system  was  in 
operation  at  a  nearby  Hershey  sub¬ 
sidiary.) 

Nolan  offers  a  range  of  conven¬ 
tional  and  custom  automatic  guided 
vehicles,  some  of  which  are  designed 
to  accept  a  variety  of  auxiliary  com¬ 
ponents  (forks,  turrets,  etc.).  Among 
the  companies  Nolan  is  working  with 
in  supplying  AGV  technology  are 
Digitron  and  Steinbock. 

James  Standlee,  whose  career 
included  18  years  as  a  Cutler-Ham¬ 
mer  sales  representative,  eight  years 
ago  set  up  his  own  company,  which 
now  includes  his  wife  and  several 
mechanical  and  software  engineers. 

Orlando-based  Standlee  and  Asso¬ 
ciates  replaces  and  upgrades  post¬ 
press  controls,  providing  software 
and  arranging  off-the-shelf  hardware 
purchases  (typically  a  386  machine) 
through  local  outlets.  Said  Standlee, 
“If  you  can  go  to  your  local  vendor, 
you  don’t  have  to  call  me.” 

Not  surprisingly,  his  crew  often 
works  with  older  Cutler-Hammer  sys¬ 
tems,  as  well  as  offering  consulting 
and  expert  witness  services. 

“We  stick  to  the  mailroom,”  said 
Standlee.  “That’s  what  we  know  we 
can  handle  very  well.” 

Although  he  had  always  attended 
before,  it  was  Standlee ’s  first  showing 
at  America  East  and  he  will  soon  be  at 
ANPA/TEC.  “If  we  can  get  one  rep¬ 
resentation  in  the  [industry’s]  worst 
year  .  .  .  then  it’ll  be  worthwhile,” 
he  commented. 

The  object  of  his  services,  he  said, 
(Continued  on  page  56) 
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LIBRARY  SYSTEMS 

We  will  unveil  our  new  photo  archive 
system  June  8  at  ANPA-TEC.  Store 
your  photos  with  your  stories  on  new 
large  capacity  optical  disks. 


BUSINESS  SYSTEMS 

We  will  also  demonstrate  new  enhanced 
accounting  packages  that  give  managers 
more  flexibility  to  meet  the  demands  of 
modem  newspapers. 
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REPORT  OF 

NEWSPAPER  ADVERTISING  DATA 

FOR  1990 

An  exclusive  annual  E&P  Advertising  Data  Section 

1990  Total  Advertising  inches  in  376  Newspapers  (297  Cities) 

The  tabulations  below  are  taken  from  figures  reported  to  Editor  &  Publisher  by  the  newspapers  concerned. 


THIS  of 

Frequency 

Number 

Column 

Nowspaper 

St  Adv. 

Width 

Columns 

in 

Financial 

Total 

per  page 

Inches 

Retail 

General 

Automotive 

and  Legal 

Classified 

Advertising 

ALABAMA 

Birmingham  Nows . 

. (eS) 

G 

21/16 

1.611,917 

137,257 

N/A 

N/A 

609,953 

1,919,127 

Post'Horaid 

(m) 

G 

2  1/1G 

SD3.6D9 

34,140 

N/A 

N/A 

312,951 

750,700 

Total 

1.«7S.S26 

171,397 

N/A 

N/A 

921,904 

2,569,927 

Huntsville  Nows . 

(m) 

He) 

21/1G 

T69,565 

24,999 

N/A 

33,671 t 

105,679 

333,912 

Times 

(aS) 

G<c) 

2  1/1G 

S44.249 

39,849 

163,610t 

7,374t 

409,636 

1,164,717 

Total 

713,914 

64,846 

163,610 

41,045 

515,314 

1,499,629 

t  Automotivo  t  Financial  Inches  are  reported  in  lO-col.  format. 

Tallatlega  Daily  Homo . 

. (m) 

G(a) 

21/16 

399,945 

B.140 

N/A 

19,232 

96,949 

522,266 

ALASKA 

Anchorage  Times . 

. (all  oay/S) 

G(b) 

2  1/1G 

746,954 

15,477 

N/A 

110,5451 

661,09911 

1,534,075 

t  Financial  inches  are  reported  In  9-col.  format. 

tt  Classified  inches  incittde  Automotive. 

ARIZONA 

Casa  Grands  Dispatch....^ . . 

. (0) 

G 

21/16 

1B9,B70 

17,064 

2,332 

44,776 

91,437 

334,479 

Plroonli  Arizona  Republic . - . 

. (m) 

G(c) 

2  1/16 

183,044 

75,359 

N/A 

N/A 

1,072,043 

2,030,445 

Gazette . 

(e) 

G(c) 

2  1/16 

952.329 

79,478 

N/A 

N/A 

1,074,143 

2.004,949 

Arizona  Repubhc 

(S) 

6(c) 

2  1/16 

435,199 

49,151 

N/A 

N/A 

593,365 

1,066,705 

Total . — . 

2,170,561 

201,997 

N/A 

N/A 

2,729,551 

5,102,099 

Prescott  Courror 

(a) 

G 

2  1/16 

155,930 

3,965 

20,614 

34,249 

126,242 

340,999 

Courier 

(S) 

6 

2  1/16 

51,976 

252 

6,972 

9,660 

42.091 

110,941 

Total 

207.906 

4,217 

27,496 

43,909 

169,323 

451,940 

Tuma  Oatly  Sun 

. (0) 

6 

2  1/16 

1,319,793 

14,067 

62.574 

12,267 

149,464 

1,556.155 

ARKANSAS 

Conway  Log  Cabin  Democrat . 

. (eS) 

G(c) 

21/16 

254,779 

1,551 

N/A 

6,039 

90,002 

352,370 

El  Dorado  News-Times . 

. (m) 

6(a) 

2  1/16 

47,632 

979 

14,3001 

936* 

13,329 

77,075 

t  Automotive  includes  classihed  inches. 

Hot  Springs  Sentinel  Record . 

. (m) 

G(a) 

2  1/16 

373.3B5 

9,920 

N/A 

13,631 

249,572 

645.509 

Newport  Dally  Independent . 

. (e) 

6 

2  1/16 

57,176 

5,399 

2,194 

6,555 

44,355 

115,669 

CALIFORNIA 

La  Habra  Daily  Star  Progress . 

. (0) 

G(a) 

21/16 

447,004 

331,064 

N/A 

37,652 

32,956 

949,576 

Long  Beach  Pross-Telogram . 

. (m) 

G(c) 

2  1/16 

1,132,137 

110,673t 

N/A 

N/A 

2.002,3031 

3,245,133 

t  General  G  Classified  inches  include  Automotive  t  Financial. 

Los  Angelos  Times . 

(mS) 

G 

21/1$ 

5,341,167 

699,987 

152,103 

164,935 

5,201,996 

11,549,979 

Manteca  Bulletin . 

(mS) 

G(a) 

1  1/2 

226,533 

6,412 

N/A 

14,138* 

269,924 

517,007 

Marysvillo  Appoal-Domocrat . 

(0) 

6(b) 

21/16 

1,499,371 

13,506 

N/A 

N/A 

272,742 

1,795,619 

DroviNe  Morcary-Ragistor 

(0) 

6 

2  1/16 

191,796 

9,279 

34,972 

22,459 

69,449 

326,952 

Palmdalo  Antel^  Vallay  Press . 

(m$) 

6 

2  1/16 

570,556 

26,033 

149,300 

79,091* 

599,951 

1,413.931 

Rhrorside  Prass-Enterprisa _ 

. (mS) 

G 

2  1/16 

2,952,501 

260,110 

N/A 

105,343* 

999,431 

4,206,395 

Roseville  Press-Trlbuno . 

. (a) 

G(b) 

21/16 

150,069 

9,250 

54,603 

31,079 

213,370 

457,371 

SMramento  Bm . 

(mS) 

He) 

2  1/16 

4,129,400 

426,994 

N/A 

N/A 

2,913,934 

7,325,175 

San  Bernardino  Sun . 

(m) 

He) 

21/16 

691,249 

64,915 

217,090 

69,911 

609,700 

1,642,665 

San  Diego  Union  .  _ 

. (m) 

He) 

2  1/16 

1.759.116 

193,979 

N/A 

N/A 

1,056,526 

3,009.521 t 

Tribrma _ _  _ 

(0) 

G(c) 

21/16 

1,927,700 

197,390 

N/A 

N/A 

1,056,526 

3,091.6161 

Union . . . 

(S) 

He) 

21/16 

1,913.558 

214,404 

N/A 

N/A 

502,315 

1.730.277t 

Total . . . 

4.599.374 

605,673 

N/A 

N/A 

2,615,367 

7.920,414t 

t  Totals  incMa  preprints. 


‘Figure  represents  legal  advertising  only.  “  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8-coluntn  fomrat  (b)  Classified  advertising  on  9-calumn  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format. 

Totals  do  not  necesurily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 
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Title  of  Freouency 

Number 

Column 

Newspaper 

of  Adv. 

Width 

Columns 

In 

Financial 

Total 

per  page 

Inches 

Retail 

General 

Automotive 

and  Lagal 

Classified 

Adverttsmg 

San  Francisco  Chronicle . .  . . 

.(m) 

G(c) 

2  1/16 

771.S46 

122,426 

36,651 

60,933 

1.626,774 

2,612,134 

Euminer . . . 

..(e) 

S(c) 

2  1/16 

6SD.2B1 

116,772 

29,724 

63,423 

1,619.161 

1,919,311 

Sunday  Eiamlner  t  Chronicle _ 

-.(S) 

G(c) 

2  1/16 

343.6S2 

117,111 

17.505 

17,374 

542J42 

1,637 J04 

Total . . . 

1,665.261 

356,311 

77,260 

141,730 

2.566,117 

4.966,729 

San  Matoo  Timei 

..(e) 

6(b) 

2  1/16 

261,593 

61.914 

N/A 

47,514- 

465,566 

656.669 

SimI  Valley  Enterprise 

..(e) 

6 

2  1/16 

277,796 

22,139 

69.462 

53,975 

133,374 

556.746 

StKkton  Record 

.(m) 

6(c) 

2  1/16 

669,659 

74,4K 

N/A 

34,991- 

471,729 

1.250.664 

San  Pedro  News  Pilot 

(e) 

6(c) 

21/16 

759,622 

71,643 

N/A 

12,360 

295,313 

1.126.356 

Santa  Monica  OuMoek 

...(e) 

S(c) 

2  1/16 

466.566 

76,324 

N/A 

45.906 

419.296 

1.606.666 

Torrance  Rally  Brnzs _ _ 

.(eS) 

6(c) 

2  1/16 

1.563,969 

279,653 

N/A 

46.597 

917,739 

2,609.976 

Ventura  County  Star-Free  Press _ 

(mS) 

6(b) 

2  1/16 

7D2,634 

55,694 

N/A 

29,711- 

793,644 

1.560,943 

COLORADO 

Grand  function  Daily  Sentinal... . 

...(e) 

6 

21/16 

396,356 

16,956 

N/A 

22,279 

260,271 

637,647 

CONNECTICUT 

Bristol  Press . . . 

...(e) 

6(b) 

2  1/16 

2D5,2D7t 

6,462 

N/A 

N/A 

179.606t 

364J77 

t  Retail  G  Classified  inches  include  Automotive  G  Financial. 

Figures  are  based  on  fiscal  year  7/1/BB 

-6/3D/9D. 

Danbury  News-Times . 

(mS) 

6(b) 

2  1/16 

751,161 

29,137 

N/A 

N/A 

561,527 

1.361.6a 

Hartford  Courant _ 

(m) 

6(c) 

21/16 

665,564 

105,461 

62,679 

90,612 

656.266 

1,600,742 

Courant . . . 

.(S) 

6(c) 

2  1/16 

299,569 

105,921 

10,669 

30,566 

367J37 

613.924 

Total . . . - 

1,195,153 

211,402 

73,296 

121,366 

1,023,443 

2,614,666 

New  Haven  Register . . . . 

(m) 

6 

2  1/16 

1,921,699 

51,466 

N/At 

N/At» 

326,650 

1,400,237 

Register . . . . . . 

.(S) 

6 

2  1/16 

1,259,329 

216,232 

N/At 

N/At- 

191.665 

1.666,625 

Total . . . 

2,291,227 

269,720 

N/At 

N/At- 

517,915 

3.666,862 

t  Automofivo  inches  are  incinded  in  Retail,  General  G  Classified. 

tt  Financial  inches  are  included  In  Retail  G  General. 

New  London  Day . . . . 

...(m) 

6(b) 

2  1/16 

346,161 

10,677 

216,652 

16,630- 

179,697 

774,637 

Day 

....(S) 

6(b) 

21/16 

126,695 

1,735 

2,209 

1,729- 

69,969 

223,757 

Total 

476,276 

12,412 

220.661 

16,359’ 

269.666 

997,794 

Norwalk  Hour 

(e) 

6 

21/16 

409,514 

26.522 

N/A 

16.973- 

235,146 

663,257t 

t  Totals  include  Propnnts/lnsarts. 

Waterhury  RepuMican-American . 

...(m) 

6 

2  1/16 

367,192 

15,504 

N/A 

N/A 

294.665t 

697,361 

Waterbury  American . . . 

....(e) 

6 

2  1/16 

76,964 

3,533 

N/A 

N/A 

56.756t 

139,273 

Sunday  Republican . 

(S) 

6 

21/16 

206.465 

6,544 

N/A 

N/A 

152.673t 

367.762 

Total . 

674,661 

25.561 

N/A 

N/A 

504.094t 

1,294,336 

t  Classified  inches  include  Fmancial  and  Autometive 

FLORIDA 

Fort  Lauderdale  Sun-Sentinel . 

.(m$) 

6(c) 

2  1/16 

4,B43,252t 

456.640tt 

N/A 

N/A 

3.066.696ttt 

6,647.436 

t  Retail  inches  include  Financial. 

tt  General  inches  include  Co-op. 

ttt  Classified  inches  Include  Automotive  G  Legal. 

iKksonville  Florida  Times-Union . 

..(mS) 

6 

21/16 

1,473,566 

174,055 

313.145t 

15.926tt 

1,566,731 

3,236,366 

t  Automotive  figures  represent  Classified  and  General  inches. 

tt  Financial  figures  ropreseid  Retail  inches. 

Melbourne  Florida  Today . 

....(m) 

6(c) 

2  1/16 

774,921 

41,029 

N/A 

46,266- 

774,036 

1.636.2a 

Miami  Herald . 

..(mS) 

6 

21/16 

1.050,974 

269,411 

762,774 

56.423 

690,869 

3,652,351 

Panama  City  News-Herald . 

..(m$) 

6(b) 

2  1/16 

662,661 

13,299 

N/A 

N/A 

472,796 

1,166,735 

SL  Petersburg  Times 

....(m) 

6(c) 

21/16 

3,494,026 

59,919 

N/A 

N/A 

1,613,655 

5,367,602 

Times . 

. (S) 

6(c) 

2  1/16 

1,399,957 

192,756 

N/A 

N/A 

394,742 

1.H7,4S5 

Total . 

4,693,965 

252,675 

N/A 

N/A 

2,209,307 

7,355.057 

Tampa  Tribune 

....(m) 

6 

21/16 

2,364.696 

72,064 

N/A 

N/A 

1,431,355 

3,666,135 

Tribune  G  Times 

(S) 

6 

2  1/16 

845.034 

191,576 

N/A 

N/A 

390,296 

1,426,916 

Total . . . 

3,229,730 

263.662 

N/A 

N/A 

1,921,653 

5.315.6a 

GEORGIA 

Americus  Times-Recorder . . 

. (e) 

6(b) 

2  1/16 

163,065 

1,969 

N/A 

6,756 

32,066 

295,696 

Dublin  Courier  Herald . 

(e) 

6 

21/16 

166.256 

24,000 

16,600 

16.120 

42,900 

261,676 

Macon  Telegraph 

. (m) 

6(b) 

2  1/16 

292,179 

15,793 

215,526 

36,412- 

127,741t 

669,a3 

Telegraph.... 

(S) 

6(b) 

2  1/16 

146,515 

11,454 

34,230 

267- 

63.633t 

256,119 

Total . 

432,694 

27,247 

249,756 

36.6n- 

191.374t 

939,772 

t  Classified  inches  includes  Financial. 

Millodgeville  Union-Recorder . 

. (m) 

6(b) 

2  1/16 

156.790 

5.600 

17,600 

7,327- 

96,600 

296,027 

MouHrie  Dbserver . 

. (m) 

6 

2  1/16 

226,379 

3,570 

N/A 

6,460 

125,551 

363.9n 

HAWAII 

Honolulu  Advertisor 

....(m) 

6(c) 

21/16 

601.166 

71,354 

16,565 

169,127 

792,256 

1,679,492 

Star  Bullefin 

. (e) 

6(c) 

21/16 

561.573 

66,196 

16,462 

66,959 

767,614 

1,5M.626 

Sunday  Star  Bulletin  G  Advertiser . 

(S) 

6(c) 

21/16 

372,362 

77,652 

6,102 

34.060 

476,956 

969.154 

Total . 

1,535,163 

217,204 

39,169 

290.166 

2.056,636 

4.ia.472 

IDAHO 

Blachfoot  Morning  News . 

. (m) 

6(b) 

2  1/16 

111,255 

4,726 

N/A 

10,461 

77,224t 

203,666 

t  ClassHied  includes  Automotive. 

Boisa  Idaho  Statesman _ 

_.(mS) 

6 

21/16 

464,010 

23.966 

229,275 

165,736 

506,344 

1,416,333 

Nampa-Caldwell  Idaho  Press-Tribune . 

....(eS) 

6 

21/16 

260,236 

15,616 

N/A 

29,955- 

237,755 

541,962 

Twin  Falls  Times-News . 

. (m) 

6(b) 

2  1/16 

352,366 

5,562 

195,939 

20,794 

36,665 

6M.456 

'Figure  represents  Legal  advertising  only.  **  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8-colunn  lomiaL  (b)  Classified  advertising  on  9-coluinn  tormat.  (c)  Classified  advertising  on  lO-column  forniaL  (d)  Classified  advertising  on  7-column  format 

Totals  do  not  necessarily  add  up  across  because  only  major  classificabons  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 
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Tltl<  of  Froquoncy 

Number 

Column 

Nowspopor 

of  Adv. 

Width 

Columns 

in 

Financial 

Total 

per  page 

Inches 

Retail 

General 

Autemetive 

and  Legal 

Classified 

Advertising 

ILLINOIS 

Carbondalo  Sopthom  lllinoiun . (all  day) 

6(b) 

2  1/16 

316,171 

13,672 

164,646t 

14,639* 

277,590 

621,472 

t  Automoliae  includos  Retail  t  ClassHiad  inches. 

Champaifn  News-tazatte . 

.(a) 

6(b) 

2  1/16 

469.71D 

16,669 

N/A 

26,210* 

594,605 

1,117,194 

Flora  Daily  Clay  County  Advocate-Press. _ 

.(e) 

6 

2  1/16 

63,756 

1,100 

N/A 

3,044 

22,364 

110,291 

Koline  Daily  Dispatch . . . 

..(e) 

6(b) 

2  3/16 

434,635 

45,919 

N/A 

37,121 

565,310t 

1,062,965 

t  CiassifM  includes  Autemetive  inches. 

Peoria  Journal  Star . (all  day) 

6 

2  1/16 

636,496 

43,496 

N/A 

15,631 

359,339 

1,056,965 

RKk  Island  Arqus . . 

..(e) 

6(b) 

21/16 

426,939 

45,233 

N/A 

37,121 

565,310t 

1,074,503 

t  Classified  includes  Automotive  inches. 

Reckferd  Refister  Star . 

(m) 

6 

2  1/16 

455,D09 

21,000 

N/A 

N/A 

393,000 

669,000 

Resistor  Star. 

..(S) 

6 

2  1/16 

163,000 

11,000 

N/A 

N/A 

110,000 

284,000 

lotai . 

616,000 

32,000 

N/A 

N/A 

503,000 

1,153,000 

Sprinffieid  State  leumal-Raiister . 

.(m) 

6 

2  1/16 

492,260 

31,090 

N/A 

N/A 

301,795 

794,067 

INDIANA 

Dloomfield  Evenint  World . 

..(e) 

6 

2  1/16 

70,436t 

2,617 

N/A 

6,627 

30,205 

110,065 

t  Retail  includes  Automotive  inches. 

Dloominiton  Heraid-Times . 

mS) 

6(b) 

2  1/16 

1,095,993t 

56,673t 

N/A 

6,959 

340,665 

1,502,490 

t  Retail  total  includes  IS2,71S  preprints. 

t  Ceneral  total  Includes  43.S9I  preprints 

Dlotlton  News-Danner . . 

..(e) 

6 

2  1/16 

137,637 

1,516 

N/A 

4,207* 

27,572 

170,934 

Clinton  Daily  Clintonian . . . 

..(e) 

6(d) 

2  1/16 

99,096 

2,392* 

N/A 

4,383* 

15,316 

121,169 

Franklin  Daily  lournal . . 

..(e) 

6 

2  1/16 

223,619 

2,691 

N/A 

40,999 

117,633 

364,942 

Indianapolis  Star . 

.(m) 

6(c) 

2  1/16 

795,719 

46,961 

N/A 

N/A 

712,066 

1,554,766 

Ndrs  . . . 

..(e) 

6(c) 

2  1/16 

619,154 

42,645 

N/A 

N/A 

693,716 

1,355,517 

star . 

..(S) 

6(c) 

2  1/16 

376,962 

69,106 

N/A 

N/A 

594,597 

1,040,667 

Total . 

1,791,635 

156,734 

N/A 

N/A 

2,000,401 

3,950,970 

Kokomo  Tribune . 

(eS) 

6(b) 

2  1/16 

335,932 

11,234 

35,737 

20,037 

156,492 

561.432 

latayette  lournal  1  Courier . . 

(m) 

6(b) 

2  1/16 

339,792 

10,371 

N/A 

10,123* 

251,216 

611,504 

loumal  A  Courier . . . 

..(S) 

6(b) 

2  1/16 

116,310 

1,666 

N/A 

77* 

64,639 

162,712 

Total . 

456,102 

12,057 

N/A 

10,200* 

315,657 

794,216 

Lebanon  Renorter . . . 

..(e) 

6 

21/16 

141,576 

2,676 

N/A 

3,966 

56,196 

206,619 

Madison  Courier . 

..(e) 

6(a) 

2  1/16 

174,969 

3,021 

N/A 

6,263* 

75,117 

259,290 

Maitinsville  Daily  Reporter . 

...(e) 

6(h) 

2  1/16 

136,496 

N/A 

N/A 

11,246 

24,353 

172,099 

Michigan  City  News-Dispatch . (all  day) 

6 

2  1/16 

269,204 

10,394 

N/A 

12,736 

201,190 

493,506 

Menticello  Herald  Journal . 

..(m) 

6(b) 

2  1/16 

173,536 

2,776 

N/A 

4,335 

32.029 

212,676 

Muncie  Star._ . 

..(ra) 

6 

2  1/16 

297,597 

12,639 

N/A 

10,994* 

143,404 

464,634 

Evenins  Press. . - . 

...(e) 

6 

2  1/16 

422,265 

12,637 

N/A 

7,053* 

166,307 

610,262 

Star . 

...(S) 

6 

2  1/16 

146,216 

9,467 

N/A 

78* 

47,642 

205,605 

Total . 

669,090 

34,743 

N/A 

18,125* 

359,553 

1,260,501 

Munster  Times . 

..(m) 

6(c) 

2  1/16 

546,060 

24,797 

12,964 

11,947* 

424,616 

1,020,404 

Peru  Tribune . 

...(e) 

6(b) 

2  1/16 

134,794 

592 

N/A 

N/A 

63,014 

216,400 

Portland  Commercial  Review . 

...(e) 

6(a) 

2  1/16 

62,415 

4,661 

N/A 

2,996 

60,167 

150,149 

Rensselaer  Republican . 

...(e) 

6 

2  1/16 

111,975 

2,394 

N/A 

5,419 

32,575 

152,363 

South  Send  Tribune . 

...(e) 

6(c) 

2  1/16 

367,552 

24,349 

N/A 

23,942* 

321,266 

737,110 

Tribune . . . 

...(S) 

6(c) 

2  1/16 

154,393 

10,692 

N/A 

314* 

163,676 

329,076 

Total . 

521,945 

35,040 

N/A 

24,256* 

464,946 

1,066,166 

Vincennes  Sun-Commercial . 

...(e) 

6(bl 

2  1/16 

143,544 

6,950 

N/A 

4,101* 

66,295 

222,690 

Sun-Commercial . 

...(S) 

6(h) 

2  1/16 

93,947 

464 

N/A 

137* 

39,999 

134,467 

Total . 

237,491 

7,434 

N/A 

4,239* 

106,194 

357,357 

Warsaw  TImes-Union . 

...(e) 

6 

2  1/16 

235,006t 

N/A 

N/A 

14,690* 

95,654 

345,752 

t  Retail  includes  22,000  General  inches  &  23,000  Automotive  inches 

Washington  Times-Herald . 

....(e) 

6(a) 

2  1/16 

2D6,530t 

3,664 

N/A 

4,917* 

64,537 

301,646 

t  Automotive  is  included  in  Retail  inches. 

IOWA 

Fort  Dedfc  Messenter . 

...(m) 

6 

2  1/16 

360,375 

9,630 

N/A 

11,217 

163,666 

564,910 

Sinus  City  loumal . 

.(mS) 

6(b) 

2  1/16 

465,596 

15,695 

N/A 

17,104 

263,395 

751,792 

KANSAS 

Hays  Dally  Hews . 

.(e$) 

6(a) 

2  1/16 

203,902 

9,561 

N/A 

5,512 

66,631 

307,626 

Independence  Reporter . 

.(eS) 

6 

2  1/16 

146,364 

6,459 

N/A 

4,665 

19,309 

160,797 

Junction  City  Daily  Union 

...(e) 

6 

2  1/16 

122,371 

4,931 

N/A 

12,546 

91,299 

231,147 

Union . 

...(S) 

6 

2  1/16 

66,255 

1,733 

N/A 

321 

31,671 

101,960 

Total . 

190,626 

6,664 

N/A 

12,667 

122,970 

333,127 

Lawrence  Journal  World . 

.(eS) 

6 

2  1/16 

504,452 

19,006 

N/A 

N/A 

132,959 

656,419 

Liberal  Southwest  Daily  rimes . 

...(e) 

6 

2  1/16 

139,471 

11,530 

N/A 

9,669 

62,964 

223,634 

Lyons  Daily  News 

(e) 

6 

2 

60,000 

10,000 

N/A 

10,000 

25,000 

125,000 

Newton  Kansan  _ 

....(e) 

6 

2  1/16 

201,566 

6,364 

9,336 

7,125* 

77,619 

302,252 

Norton  Daily  Telofram 

(e) 

6 

2  1/16 

76,047 

2,290 

N/A 

2,269* 

17,766 

96,374 

Salina  Journal . 

...(m) 

6(h) 

2  1/16 

266,647 

13,315 

62,166 

21,541 

65,537 

471,406 

Topeka  Capital  Journal 

.(m$) 

6 

2  1/16 

615,700 

22,777 

N/A 

N/A 

344,307 

962,764 

Wichita  Eafle.. 

(mS) 

6 

2  1/16 

679,163 

26,446 

N/A 

N/A 

602,750 

1,506,359 

Winfield  Daily  Courier 

(e) 

6(b) 

2  1/16 

156,317 

2,190 

9,737 

7,637 

49,254 

227,135 

KENTUCKY 

Asland  Daily  Independent . 

..(eS) 

6(a) 

2  1/16 

393,040 

19,595 

N/A 

12,712 

195,630 

619,977 

Hopkinsville  Kentucky  New  Era . 

....(e) 

6 

2  1/16 

306,576 

16,421 

34,741 

5,163 

110,323 

469,246 

‘Figure  represents  Legal  advertising  only.  * 

Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format  (c)  Classified  advertising  on  10-column  format  (d)  Classified  adveitisirg  on  7-cotumn  format. 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified.  General  and  Retail. 
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Title  el  Frequency  Number  Column 

Newspeper  of  U«.  Width 

Columns  in  Flnanclel  Total 

per  pate  Inches  Retail  General  tutomothre  and  Lefal  Classitied  Uvertisini 

Uuisville  Courier-loumal - (m)  S(c)  2  1/11  1,744,313  23,712  22,983  14  387  373  283t  21733S4 

Courier-loumal . (S)  G(c)  2  1/11  1,386,572  149,895  14,983  15,874  218’l89t  l'887’413 

.  3,050,981  173,887  37,906  30,981  583,452t  3!878!787 

t  Classitied  inches  include  Letal. 

Middlesboro  Oaily  News . (e)  6(a)  2  1/16  139,400  4,008  14,000  9,200  20000  197  488 

Owensboro  Messenger-Inquirer . (mS)  6(c)  2  1/16  528,381  23,743  147,468t  17,288*  OoilNO  784324 

t  Automotive  figures  reported  in  10-col.  format. 

Winchester  Sun . (e)  6(h)  2  1/16  148.593t  1.081  N/A  4,251*  60,493  214408 

t  Retail  inches  include  Autometive. 

LOUISIANA 

Bastrop  Oaily  Enterprise . (e)  6(h)  2  1/16  150,411  3,100  2.000  1,000  32  788  188J71 

Hammond  Daily  Star.. . (e)  8(b)  2  1/18  188,732  18,383  25,362  36  689  69  925  328  771 

Sunday  Star . (S)  8(b)  2  1/16  105,295  3,333  N/A  N/A  33!o02  142!510 

TK*' .  292,027  13,636  25,302  36,609  183,707  471.201 

Lake  Charles  American  Press . (mS)  6(c)  2  1/16  440,121  24,871  N/A  27,425*  188  711  878328 

Morgan  City  Dally  Review . (e)  6(a)  2  1/16  282,241  19,472  N/A  '  N/A  66  080  385’713 

Ruston  Daily  leader . (e)  6(b)  2  1/16  175.000  573  N'A  N/A  52,251  227J24 

MAINE 

Bangor  Oaily  News . (m)  6(bl  2  1/16  1,004,306  141,236  115,963  16.130  167,356  769,752 

Lewiston  Sun-iournal . (mS)  6(b)  2  1/16  35,577  5,672  35,783  2,933  110,015  15l!283 

Portland  Press  Herald/Evenlng  Eipress . (mOe)  6(h)  2  1/16  593,034  24,491  72.065t  15,256*  166,012  OllioOO 

Maine  Sunday  Telegram . (S)  6(h)  2  1/16  530,030  63,224  44.493t  3.504*  146,990  T88,241 

Total .  1,123,884  97,715  118,558t  10,760*  313,089  1.659.999 

t  Automotive  inches  are  reported  In  9-col.  format. 

MARYLAND 

Easton  Star-Democrat . (m)  6  2  1/16  141,797  6,205  N/A  13,334  196,632t  347,969 

Sunday  Star . (S)  6  2  1/16  39,299  1,940  N/A  743  36,414t  70.404 

Total .  191,096  0,153  N/A  14.0T7  223,046t  426,372 

t  Classified  includes  Automotive  inches. 

Frederick  Post/News . (m6e)  6(a)  2  1/16  559,737  19,073  27,235  N/A  695,967  1,308,912 


MASSACHUSEHS 

Athol  Daily  News . (e)  6(a)  2  1/16  133,119  3,290  N/A  6,298  04,258  142,588 

Clinton  Item......  (e)  6  2  1/18  64.970  29  N/A  3,227  27,001  95,235 

Lawrence  Eagle  TtONNM  (e)  6(c)  2  1/16  421,491  19,991  N/A  N/A  294,214  724,596 

Sunday  Eagle  Tribune  (S)  6(c)  2  1/16  155,912  5,279  N/A  N/A  128,298  289,381 

Total .  577,303  24,170  N/A  N/A  412,504  1.813,977 

Malden  Oaily  News-Mercury . (e)  6(b)  2  1/16  269,940  35,600  N/A  30,120*  198,748  533,388 

Oulncy  Patriot  Ledger . (e)  6(b)  2  1/16  501,966  24.694  150.066  42,376  412,825  1,131.027 

MICHIGAN 

Alpena  News .  (e)  6(a)  2  1/16  211,150  6,632  N/A  4,485*  91,210  383,477 

OetroH  Free  Press  (m)  6(c)  2  1/16  751.94lt  70.963t  N/A  N/A  509,178  1,331,874 

Detroit  News.  (e)  6(c)  2  1/16  606,6951  64.357t  N/A  N/A  422,992  1,094.044 

News  6  Free  Press  (S)  6(c)  2 1/16  510,9101  169,4931  N/A  N/A  643,051  1,323,344 

Total .  1,969,4481  304,9031  N/A  N/A  1,574,213  2.741,462 

t  Retail  6  General  totals  include  preprints. 

Hillside  Oaily  News . (e)  6  2  1/16  144,451  5,042  N/A  5,155  65,042  220,490 

1  Automotive  is  included  other  totals. 

Owosso  Argus-Press . (e)  6(h)  2  1/16  254,602  3,967  N/A  9,001*  143,794  410.334 

Sturgis  loumai . (e)  6(h)  2  1/16  164,3901  6,775  N/A  11.369  50,963  241,496 

t  Retail  includes  Automotive  inches. 

Traverse  City  Record-Eagle . (e)  6(b)  2  1/16  297,673  13,249  N/A  21,065  263,576  595,564 

Record-Eagle  (S)  6(b)  2  1/16  111,642  4,711  N/A  341  79,301  195.995 

Total .  409,315  17,959  N/A  21,406  342,079  791.559 


MINNESOTA 

Owatonna  People's  Press _ (m)  6  2  1/16  165,000  9.600  N/A  0,2118  119.080  300.908 

Red  Wing  Republican  Eagle . (e)  6  2  1/16  175,109  5,235  19,264  16.679  111,183  326,469 

Willmar  West  Central  Tribune. . . (m)  6(a)  2  1/16  237.765  11,249  N/A  10.355  67,6701  348,97511 


I  Classified  inches  include  Automotive. 

II  6rand  total  includes  Special  EdHions. 

MISSISSIPPI 


Biloii  Sun  Herald . (m)  6(C)  2  1/16  453,335  24,702  174,036  N/A  313,152  966.025 

McComb  Enterprise-loumal . (eS)  6  2  1/16  169.666  12,231  N/A  17,972  66,470  296,339 


*Figire  represents  Legal  advertising  only.  **  Preprints  /  Inserts  not  included.  | 

(a)  Classified  advertising  on  B-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format  1 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail,  j 
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Title  ot 
NewsiMiwr 


Frequency  Number 


Column 

Width 


Columns 

in 

per  page 

Inches 

Retail 

MISSOURI 

St  loseph  News-Press/Gazetta... . . . 

(mS) 

G 

2  1/16 

1,125,751 

St.  Louis  Post-Dispatch . 

..(m) 

6(c) 

2  1/16 

535,175 

Post-Dispatch 

...(S) 

6(c) 

2  1/16 

353,677 

Total . 

869,152 

Trenton  Republican-Ttmes . 

(e) 

G 

2  t/16 

9D,373 

West  Plains  Daily  Quill 

(e) 

6 

2  1/16 

142,634 

MONTANA 

Livingston  Enterprise . 

....(e) 

G 

2  1/16 

96,415 

NEBRASKA 

Alliance  Times  Herald . . . 

...(e) 

6(d) 

2  1/16 

64,4D2 

t  Legal  Inches  are  reported  in  T-col.  tormat. 

Deatrice  Daily  Sun . . . 

...(e) 

6(a) 

2  1/16 

159,456 

Columbus  Telegram _ 

.(eS) 

8 

2  1/16 

192,165 

Grand  Island  Independent  -  „ 

.(e$) 

6 

2  1/16 

495,921 

Hastings  Tribune . 

...(e) 

6(a) 

2  1/16 

366,967 

t  Legal  inches  are  reported  in  an  G-cul.  tormat. 

tt  Classified  inches  include  Automotive. 

Kearney  Daily  Hub . 

....(e) 

6 

2  1/16 

269,410 

Lincoln  Journal-Star . (mGe) 

6(b) 

2  1/16 

1,367,746 

Norfolk  Daily  Nows . 

. (e) 

6(a) 

21/16 

303,645 

NEVAOA 

Elko  Daily  Free  Press . . 

....(e) 

6 

2  1/16 

123,756 

NEW  HAMPSHIRE 

laconla  Evening  CNizen . 

....(e) 

6(b) 

21/16 

413,669 

Manchester  Union  Leader 

....(m) 

6(b) 

2  1/16 

535,291 

New  Hampshire  Sunday  News . 

. (S) 

6(b) 

21/16 

262,160 

Total _ _ 

737,451 

NEW  JERSEY 

Dridgewater  Courier-News . (all  day) 

6(c) 

21/16 

191,309 

Sunday  Courier-News . 

. (S) 

6(c) 

2  1/16 

120,943 

Total . 

311,352 

Morristown-Parsippany  Daily  Rocord . 

....(m) 

6(b) 

2  1/16 

591,426 

NEW  MEXICO 

Roswoll  Daily  Record . 

..(mS) 

6(a) 

2  1/16 

216,319 

t  Classified  inches  include  Automotive. 

Santa  Fa  New  Meiican . 

..(mS) 

6 

2  1/16 

2H356 

t  Classified  Inches  include  Automotive. 

NEW  YORK 

Albany  Times  Union . 

. (m) 

6(c) 

2  1/16 

465,944 

Sunday  Times  Union . 

. (S) 

6(c) 

2  1/16 

227,346 

Total . 

633,292 

t  Classified  inches  Include  Automotive. 

Dutlalo  News . . (all  day) 

6(c) 

21/16 

502,355 

News . 

. (S) 

6(c) 

2  1/16 

402,197 

Total . . 

904,552 

Canandaigua  Daily  Messonger . 

. (e) 

6(a) 

2  1/16 

196,926 

t  Automotive  figures  are  included  in  Retail  and  ClassHied. 

Catskill  Daily  Mail . 

. (e) 

6(a) 

2  1/6 

176,216t 

t  Retail  inches  include  Automotive  G  Financial. 

Dunkirk  Evening  Observer . 

. (e) 

6(b) 

2  1/16 

200.390t 

t  Retail  inches  include  Automotive. 

Geneva  Finger  Lakes  Times . 

. (e) 

6(a) 

2  1/16 

190,233 

t  Classified  Inches  Include  Automotive. 

Ithaca  Journal . 

. (e) 

6 

2  1/16 

239,064 

Long  Island/New  Turk  Nowsday . (all  day/S) 

6(d) 

1  1/2 

1,636,426 

Malone  Telegram . 

. (e) 

6(a) 

2  1/16 

79,762 

Middletown  Times  HerahJ  Record . 

....(mS) 

6 

1  6/16 

1,139,257t 

t  Totals  are  reported  in  non-SAU  inches. 

New  York  Post . . . 

. (m) 

Ma) 

2  1/16 

353,712 

Port  Jervis  Tri-State  Gazette... . 

. (e) 

6(b) 

21/16 

136,941 

RKhester  Daily  Democrat  G  Chronicle.... 

. (m) 

6 

2  1/16 

446,474 

Times-Union . 

(e) 

6 

2  1/16 

297,955 

Sunday  Democrat  G  Chronicle . 

(S) 

6 

2  1/16 

219,541 

Total . 

944,970 

White  Plains  Reporter-Dispatch . 

....(mS) 

6(b) 

2  1/16 

1,561,441 

Financial 

Total 

General 

Aui.iootive 

and  Legal 

Classified 

Advertising 

112,336 

N/A 

6,360 

231,771 

1,476,220 

45,226 

N/A 

N/A 

665,992 

1,246,293 

47,202 

N/A 

N/A 

513,376 

914,557 

92,428 

N/A 

N/A 

1,179,276 

2,166,650 

2,379 

N/A 

7,143 

46,132 

146,027 

6,765 

N/A 

N/A 

29,401 

161,020 

123 

N/A 

3,691 

36,105 

136,534 

13,360 

N/A 

9,737*t 

39.626 

147,345 

11,166 

572 

15,167 

51,336 

237,721 

16,345 

N/A 

N/A 

113,566 

324,096 

21,214 

N/A 

N/A 

167,565 

717,953 

24,446 

N/A 

16,637*t 

129,77Dtt 

477,122 

22.697 

79 

11,726 

106.279 

432,190 

153,335 

1,335 

11,923 

499,164 

1,973,523 

20,055 

N/A 

10,621 

146,770 

461.491 

11,617 

N/A 

20,629 

62,992 

239,296 

2,760 

N/A 

N/A 

111,676 

526,345 

21,711 

N/A 

N/A 

400,646 

957,646 

4,692 

N/A 

N/A 

229,417 

436,469 

26,603 

N/A 

N/A 

630,263 

1,394,317 

24.404 

N/A 

N/A 

246.660 

462,573 

31,120 

N/A 

N/A 

66,399 

217,562 

55,524 

N/A 

N/A 

313,259 

680,135 

16,560 

N/A 

36,639* 

460.366 

1,129,031 

6,304 

N/A 

23,595* 

140.426t 

366,646 

11,691 

N/A 

35,606* 

245.504t 

547,557 

62,256 

N/A 

27,926 

366,266 

962,254 

31,265 

N/A 

1,236 

230,479t 

460,330 

93,521 

N/A 

29,066 

596,705 

1,352,564 

91,629 

70,349 

35,711 

359,566 

1,059,632 

62,926 

39,465 

9,196 

93,495 

627,261 

174,757 

109,614 

44,907 

453,063 

1,667,113 

1,239 

39,01 3t 

13,796 

126,417 

339,362 

489 

N/A 

23,996* 

67,611 

270,314 

5,637 

N/A 

9,682* 

65,437 

260,546 

30,015 

N/A 

11,666* 

200,401 t 

432,337 

13,645 

N/A 

N/A 

167.060 

439,769 

253,642 

N/A 

90,374 

1,913,327 

3,693,769 

16,450 

N/A 

10,909* 

42,403 

151,544 

15,436t 

N/A 

31,250* 

651,196t 

1,637,131t 

73,546 

116,724 

25,241 

54,220 

625,443 

7,730 

N/A 

10,251 

69.360 

224,292 

32,201 

N/A 

N/A 

457.032 

935,707 

30,233 

N/A 

N/A 

257,526 

575,716 

17,902 

N/A 

N/A 

119,497 

347,940 

60,336 

N/A 

N/A 

634.957 

1.959.363 

260,061 

66,491 

64,605 

540,927 

2,552,625 

*Fi(ure  represents  Legal  advertising  only.  **  Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8'Column  lormaL  (b)  Classified  advertising  on  9-cotumn  tormat  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  tormat. 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automolive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 
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Title  ot 
NeNspaper 


Column 

Whttli 


Financial 

an4Lt|al 


Total 

Aduoilitini 


Froquoncp  Numbor 
ol  Ui. 


Columns 
par  page 

in 

Inches 

Retail 

NORTH  CAROLINA 

Burliniton  Times-News..  . . 

. ...(oS) 

6(b) 

2  1/16 

366.019 

Charlotte  Observer _  _ 

— . (m) 

9(c) 

2  1/16 

639.613 

Observer . . 

Total . 

. IS) 

6(c) 

21/16 

341.902 

9T7.T15 

Outturn  Herald-Sun . 

. (mS) 

6(b) 

21/16 

1.023.696 

t  Automotive  Inches  are  reported  in  9-col.  format 

tt  ClassHlod  InciMS  include  Financial. 


Seneral 

Automotive 

andleial 

Classified 

Advertisini 

11.929 

N/A 

9.633 

296.127 

691.303 

93.923 

449.629 

6.499* 

469.663 

1.633.607 

139.949 

91.647 

2.397* 

249.920 

621.779 

193.672 

937.476 

19.616* 

739.913 

2.499.462 

99.449 

266.960t 

17.121 

1.119.969tt 

2.466.391 

Fayetteville  Observer-Times _ (m$) 

6(h) 

2  1/16 

913.242 

19.094 

H/A 

23.912* 

929.771 

1.369.119 

Henderson  Oally  Oispatch _ (o) 

t  Automotive  Is  included  In  ClassHled  Inches. 

6(a) 

2  1/16 

219.606 

1.734 

M/A 

6.206* 

206.694t 

432J90 

High  Point  Entorpriso . . . (mS) 

6(b) 

2  1/16 

406.669 

27.996 

H/A 

7,176* 

222,439 

664.266 

Mount  Airy  Hows . . . (oS) 

6(b) 

21/16 

293.601 

2.792 

N/A 

4.679 

67.939 

396.307 

How  Rem  Sun-loumal . . . (e) 

6(a) 

21/16 

279.706 

10.979 

N/A 

10.991* 

249.000 

936.736 

Raleigh  Mews  6  Ohserver . . . (mS) 

t  ClassHied  inches  include  Automotive. 

6(c) 

2  1/16 

1.096.906 

316.004 

N/A 

22.637 

1,337,767t 

2.737,434 

Roanoke  Rapids  Herald . (eS) 

t  Retail  6  ClassHied  inches  include  Automotive. 

6(a) 

2  1/16 

274.1  lot 

3.327 

N/A 

9.n2* 

162.311t 

446.630 

Sanford  Horald . - . (o) 

t  Rotail  inchos  include  Aufomotive  and  Financial. 

6(b) 

21/16 

337.966t 

19.790 

N/A 

N/A 

97,n2 

419,610 

Thomasville  Times. . . . (m) 

6 

21/16 

469.619 

20.712 

36.664 

4,114 

46.790 

960.129 

Wilson  Oally  Times _ (a) 

6(b) 

2  1/16 

399.394 

16.499 

4.991 

19.999 

266,763 

694.966 

NORTH  DAKOTA 


Oismarck  Tribune . 

....(m) 

6(b) 

2  1/16 

476.312 

29.203 

N/A 

N/A 

321.900t 

616.423 

t  Automotive  is  included  In  ClassHied. 

6rand  Forks  Horald . 

....(m) 

6(b) 

2  1/16 

273.766 

9.609 

N/A 

9.940* 

191.634 

494.749 

Herald . 

. (S) 

6(b) 

2  1/16 

102.600 

4.600 

N/A 

2,700* 

93.400 

163.900 

Total . 

376.966 

14.409 

N/A 

12,240* 

249.034 

646J49 

OHIO 


Bellefontaine  Eiaminer . . 

. (e) 

6(a) 

2  1/16 

264.060 

4.663 

N/A 

13.336 

66.160 

379.439 

Rowling  6reen  Sentinel-Tribune _ 

. . (e) 

6(a) 

21/16 

200,077 

3,623 

N/A 

17,319 

226.342 

449.961 

Oryan  Times . _.... 

. (e) 

6 

2  1/16 

223.626 

3.209 

21,992 

17.062 

94.499 

329,960 

Chardon  Geauga  Times  leader _ 

- (m) 

6 

21/16 

116,966 

2.700 

33.941 

16.926 

40.996 

210.729 

Cincinnati  Enquirer . _.... 

. (m) 

6(c) 

2  1/16 

696,103 

92.426 

30.716 

74.631 

961.723 

2,024.601 

Post . . 

. (e) 

6(c) 

2  1/16 

679,194 

43.363 

6.336 

27.913 

392.420 

1,149,229 

Enquirer . . 

. (S) 

6(c) 

2  1/16 

946,191 

219.111 

6.174 

17.962 

914.946 

1.704.634 

Total . . 

2,923.396 

313,902 

49.229 

120,046 

1,676,069 

4.676.663 

Cleveland  Plain  Dealer . 

. (m) 

6 

21/16 

1.166.299 

96,941 

N/A 

N/A 

996.727 

1.n2,069 

Plain  Dealer . 

. (S) 

6 

2  1/16 

790.639 

213.990 

N/A 

N/A 

339.149 

1.339.676 

Total . 

1.996,930 

311.131 

N/A 

N/A 

931.976 

3.231.963 

Defiance  Crescent-News . 

. (e) 

6(a) 

2  1/16 

219.031 

3.649 

N/A 

9.396 

233.693t 

461.999 

t  Automotive  is  included  in  ClassHied  inches. 

Delphos  Daily  Herald . 

. (e) 

6(a) 

2  1/16 

247,774 

162 

N/A 

1.906t 

93.911 

303.299 

t  Financial  inches  are  reported  in  an  9-col  lormat 

Dover  Times  Reporter . 

. (eS) 

6 

2  1/16 

293.033 

7.069 

99.041 

12,744* 

94.796 

422,639 

Elyria  Chronicle-Telegram . 

(e) 

6(b) 

2  1/16 

499,346 

6.996 

194.629 

24.937 

293.2U 

974.312 

Chronicle-Telegram . 

($) 

6(b) 

2  1/16 

107.342 

2.002 

27.914 

9.206 

60.643 

222.909 

Total . 

962.666 

6.996 

222.143 

29.749 

374.067 

1,197.221 

Gallon  Inquirei 

(e) 

6(a) 

21/16 

61.414 

2.746 

N/A 

2.066 

69.496 

171,7a 

Lancaster  Eagle-Gazette . 

(eS) 

6(b) 

21/16 

23,017t 

792 

N/A 

972* 

6.942 

33.323 

t  Retail  inches  include  Automotive  6  Financial. 

Lima  News . 

(eS) 

6(b) 

2  1/16 

397.032 

6,664 

N/A 

16,796*t 

490,709tt 

1.634.2W 

t  lefal  fl(ure$  are  reported  in  9-col.  lormat. 
tt  Classified  inches  include  Automotive. 


Toledo  Slade _ 

— (e) 

6 

2  1/16 

771,727 

27.911 

N/A 

N/A 

223.492 

1.023.130 

Slade...  _.  ..  .  _..  ._. 

. — (S) 

6 

2  1/16 

949,694 

216.692 

N/A 

N/A 

171.129 

1.237.7M 

Total . 

1,621,621 

2a.603 

N/A 

N/A 

394.612 

2,260,636 

Troy  Daily  News/ 

Miami  Valley  Sunday  News . 

. (eS) 

6(b) 

21/16 

167,999 

2.931 

N/A 

6.796* 

129.329 

329.679 

Upper  Sandusky 

Daily  Chief-Union . 

. (e) 

6 

2  1/16 

169.191 

1.909 

N/A 

3,a9 

34,a2 

294.617 

Wilmington  News  Journal . 

. (e) 

6(a) 

21/16 

193,069 

4.679 

N/A 

16.6K* 

47.939 

292.149 

OKLAHOMA 

Duncan  Sannor _ 

— (e) 

6(b) 

2  1/16 

279.379 

14.163 

N/A 

16,141* 

132.968 

4a.663 

Muskogee  Daily  Phoenli _ 

. (m) 

6(b) 

2  1/16 

261.267 

14,9N 

119.976 

16.999 

117.996 

929.364 

Ponca  City  New. _  _ 

.._.(eS) 

6(b) 

21/16 

416,1M 

16.ai 

4.129 

19.221 

190.994 

997.962 

Shawnee  News-Star _ 

__.(mS) 

6 

21/16 

420.924 

4,769 

26.961 

7.634 

114,919 

974.622 

Tulsa  World _ _ 

. . (m) 

6 

21/16 

499.164 

21,302 

N/A 

N/A 

400.624 

921.999 

TrtaM _ 

. (e) 

6 

21/16 

960.239 

2i.ia 

N/A 

N/A 

399.621 

917.909 

World . . 

. (S) 

6 

21/16 

276.316 

26.649 

N/A 

N/A 

296.736 

961.109 

Total _  _ _ 

1.279,721 

66.496 

N/A 

N/A 

1.094.963 

2.399.2K 

*Figire  represents  Legal  advertising  only. 

**  Preprints  /  Inserts  not  includod. 

(a)  Classified  advertising  on  8-column  format,  (b)  Classifiod  advortising  on  9-column  formaL  (c)  ClassHiod  advertising  on  10-column  format  (d)  ClauHiod  advortising  on  7-column  format 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  becausa  Automotivo  and  Financial  breakdowns  are  sometimes  also  includod  in  ClauHiod,  Ganeral  and  Retail. 
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rale  ef 

Newspaper 

Frequency 

Number 
of  Ads. 
Columns 
per  page 

Column 

Width 

in 

Inches 

Retail 

OREGON 

Grants  Pass  Daily  Courier 

. (e) 

6 

2  1/16 

310,266 

Pendleton  East  Oregonian .... 

(e) 

G(a) 

21/16 

134,113 

Salem  Statesman  loumal _ 

(m) 

6(c) 

2  1/16 

456,031 

Sunday  Statesman  Journal 

Total . . 

(S) 

6(c) 

2  1/16 

153,761 

611,166 

PENNSYLVANIA 

Chambershurg  Public  Opinion . 

..(e) 

6(b) 

2  1/16 

336,667 

Clearfield  Progress . 

.(e) 

6(a) 

21/16 

274,521t 

t  All  totals  aro  roported  in  6  column  format. 

Erie  Morning  News . 

.(m) 

6(b) 

21/16 

263,107 

Dally  Times . 

...(e) 

6(b) 

2  1/16 

303,347 

Sunday  Times-News . . 

...(S) 

6(b) 

2  1/16 

166,069 

Total . - . 

754,523 

t  Automotive  and  Financial  inches  are  included  In  Classilied  totals. 

Greensburg  Tribuno-Review _ _ 

(mS) 

6 

2  1/16 

633,955 

t  Automotive  is  Included  in  Classified  inches. 

New  Kensington-Tarentum . 

...(e) 

6 

2  1/16 

326,235 

Pottstown  Mercury . 

..(m) 

6(b) 

2  1/16 

596,049 

t  Classified  includes  Automotive  inches. 

Reading  Eagle 

(e) 

6(b) 

21/16 

469,365 

Eagle.. 

(S) 

6(b) 

2  1/16 

336,637 

Total... 

... 

606,222 

Sharon  Herald 

(e) 

6(b) 

21/16 

364,632t 

t  Retail  includes  14.763  Fmancial  inches. 

tt  Automotive  inches  are  included  in  classified. 

Titusville  Herald . 

...(m) 

6 

2  1/16 

191,290 

Washington  Observer-Reporter . 

...(m) 

6(b) 

2  1/16 

272,646 

Observer-Reporter . . - . 

....(S) 

6(b) 

2  1/16 

67,673 

Total . . 

360,719 

Wllkes-Oarre  Citizens'  Voice . 

...(m) 

5(d) 

1  15/16 

347,636 

RHODE  ISLAND 

Providence  loumal . 

...(m) 

6(b) 

2  1/16 

549,965 

Evoning  Oulletin 

(e) 

6(b) 

2  1/16 

519,346 

Providonce  Sunday  Journal . 

(S) 

6(b) 

2  1/16 

275,011 

Total . 

1,344,362 

SOUTH  CAROLINA 

Anderson  Indopendent-Mail 

(m) 

6 

2  1/16 

306,334 

Greonvillo  Nows/Piodmont .. 

(meS) 

6 

2  1/16 

770,603 

Greenwood  Index-Journal.... 

(eS) 

6 

2  1/16 

305,165 

Sumtor  Item . 

(e) 

6(a) 

2  1/16 

339,976 

SOUTH  DAKOTA 

Aberdeen  American  News . 

. (m) 

6(a) 

2 

274,991 

Brookings  Daily  Register . 

(e) 

6 

2 

132,303 

Rapid  City  Journal 

(mS) 

6(b) 

2  1/16 

299,106 

Watertown  Public  Opinion . 

(e) 

6 

2  1/16 

264,215 

TENNESSEE 

Cleveland  Daily  Banner. _ 

(e) 

6 

2  1/16 

570,013 

Cookeville  Herald-CHIzea... 

(e) 

6 

21/16 

366,506 

Greeneville  Sun _ 

(e) 

6(b) 

2  1/16 

274,643 

Morristown  Citizen  Tribune 

(eS) 

6(a) 

2  1/4 

412,296 

t  Automotive  is  included  m  Classified  inches. 

Shelbyville  Tunes-Gazette . 

. (e) 

7(b) 

2  1/16 

471,971 

TEXAS 

Abilene  Reporter-News . 

. (mS) 

6 

21/16 

400,605 

Athens  Daily  Review . . 

. (ah  day) 

6(a) 

2  1/16 

146,271 

Big  Spring  Herald _ _ 

. (e) 

6 

2  1/6 

144,951 

Brownsville  Herald _ _ 

(oS) 

6 

21/16 

345,449 

El  Heraldo  de  BrownsvMa _ 

(oS) 

6 

2  1/16 

6,429 

Corpus  Christ!  Caller  Times 

(mS) 

6 

21/16 

706,227 

Dallas  Morning  Nows . 

(m$) 

6(c) 

2  1/16 

2,669,065 

Galvoston  Daily  Nows . 

(m) 

6(b) 

21/16 

411,162 

t  ClissHwd  includes  dutomotivn  t  Financul. 


Financial 

Total 

General 

Automotive 

and  Legal 

Classified 

Advertising 

12,592 

32,617 

13,944 

235,613 

572,437 

6,690 

N/A 

15,717* 

91,439 

247,949 

13,369 

176,395 

N/A 

357,107 

626,534 

2,145 

47,473 

N/A 

95,414 

251,320 

15,534 

225,666 

N/A 

452,521 

1,079,654 

6,339 

N/A 

N/A 

226,159 

571,365 

16,636t 

N/A 

17,610t 

151,633t 

462,602t 

15,066 

N/A 

N/A 

266,437t 

564,630 

15,655 

N/A 

N/A 

363,1 76t 

662,160 

7,457 

N/A 

N/A 

252,979t 

446,505 

36,196 

N/A 

N/A 

902,594t 

1,695,315 

16,524 

N/A 

19,571* 

569,669t 

1,259,739 

6,794 

116,225 

6,492 

125,540 

563,266 

13,772 

N/A 

13,627* 

565,756t 

1,209,206 

14,355 

N/A 

N/A 

473,529 

957,269 

13,599 

N/A 

N/A 

290,205 

642,641 

27,954 

N/A 

N/A 

763,734 

1,599,910 

5,240 

1ia,035tt 

14,676* 

229,643 

634,676 

2,159 

N/A 

4,726 

69,751 

267,926 

10,164 

2,024 

15,223 

330,360 

630,637 

563 

1,115 

334 

75,910 

165,795 

10,727 

3,139 

15,557 

406,290 

796,432 

10,512 

N/A 

16,454* 

296,305 

672,909 

36,161 

115,349 

73,326 

361,236 

967,364 

34,064 

100,463 

63,637 

362,295 

935,705 

30,609 

92,345 

30,726 

232,176 

536,016 

101,035 

306,177 

167,661 

995,710 

2,441,167 

10,995 

156,759 

N/A 

311,662 

767,970 

50,030 

413,242 

27,032* 

665,454 

2,125,761 

6,119 

36,250 

9,675 

66,134 

429,563 

9,660 

N/A 

9,694* 

132,266 

491,996 

12,642 

576 

12,969* 

150,595 

451,975 

3,611 

N/A 

17,040 

47,356 

200,312 

21,922 

60,573 

41,769 

345,736 

769,130 

7,055 

N/A 

14,371 

110,106 

395,747 

6,241 

N/A 

N/A 

N/A 

576,254 

7,642 

N/A 

5,237 

64,575 

464,160 

7,375 

56,727 

16,239 

52,640 

409,624 

14,179 

N/A 

10,606 

246,612t 

663,695 

N/A 

N/A 

6,969* 

59,259 

540,199 

11,733 

50,000 

6,079 

256,000 

726,417 

699 

N/A 

1,757 

117,291 

266,016 

2,165 

16,960 

2,766* 

67,641 

234,703 

33,623 

N/A 

12,219* 

113,724 

505,215 

1,233 

N/A 

N/A 

1,376 

9,036 

14,103 

397,443 

20,167* 

650,100 

1,966,060 

341,945 

52,263 

79,134 

3,n3,342 

6,424,769 

16,071 

N/A 

N/A 

453,725t 

674,976 

‘Figure  represents  Legal  advertising  oniy.  “  Preprints  /  Inserts  not  included. 

(a)  Classilied  advertising  on  S-column  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-colamn  format,  (d)  Classified  advertising  on  7-column  format 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 

- — - I 
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Title  of  Frequency 

Hnmbei 

Column 

Newspaper 

of  Adv. 

Width 

Columns 

in 

Financial 

Total 

per  page 

Inches 

Retail 

General 

Automotive 

and  legal 

ClassHied 

Advertising 

WISCONSIN 

Andgo  Dally  loumal . 

...(0) 

8(a) 

21/18 

169,256 

2,564 

H/A 

11,546 

37,565 

220,951 

Eau  Claire  Leader  Telegram . 

(0) 

8 

2  1/16 

499,766 

21,240 

N/A 

27,200* 

341,060 

799,260 

Kenotha  News.. 

.(aS) 

S(b) 

2  1/16 

1.3D2,556t 

196,725t 

N/A 

34,505* 

391,565 

1,665,353 

t  Retail  ft  Kaneral  totals  include  preprints. 

Manitowoc  Herald  Times  Reporter _ 

..(eS) 

8(b) 

2 

239,165 

10,092 

N/A 

12,416* 

92,375 

354,066 

MHwaukM  Sentinel . 

..(m) 

6 

21/16 

451,461 

40,445 

73,164 

33,276 

492,079 

963,965 

loumal 

...(a) 

1 

2  1/16 

719,631 

50,569 

36,946 

29,060 

394,503 

1,164,923 

kwmal 

($) 

8 

2  1/16 

369,934 

35,266 

43,274 

23,776 

497,722 

922,924 

Total 

1,561,226 

126,302 

155,404 

66,112 

1,394,304 

3,071,632 

Rhinelander  Dally  Haws. . 

(0$) 

6 

2  1/16 

93,369 

4,150 

N/A 

11,976* 

22,652 

132,149 

Superior  Evening  Telegraet . . 

....(e) 

6(b) 

2  1/16 

213,449 

5,662 

16.069 

16,016* 

66,604 

334,040 

WYOMING 

Laramie  Daily  Doomerang . 

.(mS) 

8 

2  1/16 

191,267 

1,495 

N/A 

19,276 

123,661 

335,659 

*Figum  represents  Legal  advertising  only.  ** 

Preprints  /  Inserts  not  included. 

(a)  Classified  advertising  on  8-column  format  (b)  Classified  advertising  on  9-column  format  (c)  Classified  advertising  on  10-column  format  (d)  Classified  advertising  on  7-column  format 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  bocause  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 

ALBERTA 

CANA 

DA 

Calgary  Herald . 

....(m) 

6(c) 

21/16 

957,533 

312,927 

N/A 

N/A 

745,772 

1,916,232 

Edmonton  Journal . 

..(mS) 

6(c) 

2  1/16 

11,056,969 

3,361,267 

1.673,299 

44,014 

10,331,6591 

26,669,226 

t  Classified  Inches  include  legal. 

Hote:  Figures  reported  In  agate  lines. 

Edmonton  Sun . 

..(mS) 

6 

1  6/16 

823,969 

131,169 

N/A 

N/A 

446,9611 

1,202,116 

t  Automotive  and  Financial  inches  are  included  In  the  Classified 

total. 

Note:  Figures  reported  in  agate  inches. 

Fort  McMurray  Today . 

. (e) 

6(a) 

21/6 

194,476 

26,433 

N/A 

N/A 

16,467 

239,396 

Modickie  Hat  Hews . 

. (0) 

6 

2  1/16 

4,121,736 

493,060 

26,623 

N/A 

1,431,194 

6,046,012 

Note:  Figures  reported  in  agate  lines. 

BRITISH  COLUMBIA 

Prince  George  Citian . 

....(e) 

6 

2  1/6 

406,511 

51,405 

N/A 

N/A 

167,564 

627,500 

Vancouver  Province . . 

..(mS) 

S(a) 

2  1/16 

410,060 

215,600 

N/A 

N/A 

665,000 

1,310,000 

Sun _ _ 

.....(e) 

6(c) 

21/16 

500,000 

306,000 

N/A 

N/A 

743,000 

1,551,000 

Total - 

910,006 

523,000 

N/A 

N/A 

1,426,000 

2,661,000 

NEW  BRUNSWICK 

Moncton  Timos-Transcript _ 

. (e) 

6(b) 

2  1/16 

614,636 

66,945 

N/A 

N/A 

365,765 

1,290,346 

ONTARIO 

Drockvillo  Rocordor  A  Times . 

. (0) 

6 

21/16 

4,321,262 

595,990 

N/A 

N/A 

2,597,906 

7,515,160 

Note:  Figures  are  reported  In  modular  agate  lines. 

Fort  Francos  Daily  Dulletin . 

. (e) 

S 

2 

7,600 

2,600 

N/A 

N/A 

3,900 

14,360 

Hamilton  Spectator . 

. (e) 

6(c) 

2  1/16 

549,673 

177,333 

147,143t 

28,712t 

470,524 

1,167,736 

t  Automotive  ft  Financial  inches  are  included  in  other  totals. 

Horth  Day  Hugget . 

. (m) 

6(b) 

2  1/16 

307,439 

63.146 

N/A 

274,460 

7,529 

652,564 

Hots:  Figures  reportod  in  CNU  inchos. 

Ottawa  Citizen . . . (all  day) 

6 

2  1/16 

940,097 

267,245 

N/A 

N/A 

495,205 

1,702,547 

Chinn .  . . 

. (S) 

6 

2  1/16 

70,363 

5,602 

N/A 

N/A 

46,407 

122,392 

Total _  .  . 

1,010,460 

272,647 

N/A 

N/A 

541,612 

1,624,939 

Dttawa  laDroR _ 

. (m) 

5 

1  15/16 

316J29 

103,676 

N/A 

N/A 

204,973 

625,674 

Owen  Sound  Sun  Times 

(a) 

6 

21/16 

176,165 

24,667 

N/A 

N/A 

160,463 

361,315 

St.  Catharinos  Standard 

(e) 

6 

2  1/16 

616,717 

77,104 

N/A 

N/A 

266,71 2t 

960,533 

t  Classified  inches  include  legal. 

SauH  Sta.  Maria  SauH  Star . 

. (e) 

6(b) 

21/16 

345,260 

43,169 

N/A 

N/A 

163,501 

571,930 

Toronto  Star . (aU  day/$) 

6(c) 

2  1/16 

1,665,600t 

269,600 

N/A 

220,000 

2,170,000 

4,525,600 

t  Retail  inches  include  Automotive. 

Note:  Figures  are  reported  in  modular  agate  lines. 

Toromo  Sun . 

. (m) 

6(d) 

1  9/16 

16,202,000 

1,940,000 

N/A 

N/A 

14,040,000 

32,162,000 

Mote:  Figures  reported  In  agate  lines. 

Windsor  Star . 

. (e) 

6 

21/16 

6,199,962 

1,399,054 

362,000 

213,060 

4,247,414 

25,969,614 

Hoto:  Figures  reported  In  modular  agate  lines. 

*Fi|iirt  repratante  l«|al  advertiiini  only.  **  Preprints  /  Inserts  not  included.  ***AII  figures  in  modular  agate  lines. 

(a)  ClassHied  advertising  on  8-column  format,  (b)  Classified  advertising  on  9-column  format  (c)  ClassHiod  advertising  on  10-column  format  (d)  Classified  advertising  on  7-column  format 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 
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Title  ot  Frequency  Number  Column 

Newspaper  ol  Ad*.  Width 

Columns  in  Financial  Total 

per  paqe  Inches  RetaU  Seneral  Automotne  and  lofal  Classified  Ueeitisini 

QUEBEC 

Montreal  La  Presse . (m)  t(c)  2  1/18  641.215  415.885  44.887  N/R  313.153  1.188.277 

Trois-Ri«ieres  le  Noinelliste _ (m)  8  2  1/18  412.785  78.758  28.745  24.848  88.812  884.858 

SASKATCHEWAN 

Moose  law  rimes-Herald . (e)  8  2  188.868  188,882  1.882  5.185  45.888  188.838 

Saskatoon  Star  Phoenta . (all  day)  6  2  1/16  588.847  143.181  N/R  N/R  378.8817  1.121,888 


t  Rutomotive  and  Financial  are  included  in  Classitied  inches. 


*Fi(ure  represents  Legal  advertising  only.  **  Preprints  /  Inserts  not  included.  ***AII  figures  in  modular  agate  fines. 

(a)  Classified  advertising  on  8-calumn  format,  (b)  Classified  advertising  on  9-column  formal  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  format. 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 


ADVERTISING  DATA  PROVIDED  BY  LEADING  NATIONAL  ADVERTISERS 


Data  on  the  following  newspapers  are  provided  by  Data  is  shown  in  MRCS/SAU  inches.  (MRCS)  Leading 

Leading  National  Advertisers.  To  maintain  uniformity  National  Advertisers  Conversion  System  is  a  methodology 

and  standardized  records  for  their  subscribing  newspa-  based  upon  the  printed  page  area  and  includes  all 

pers.  Leading  National  Advertisers  utilizes  a  system  of  products  of  a  newspaper, 

classification  whereby  all  display  advertising  falls  into  *  *  * 

one  of  the  following  major  classifications:  Retail,  Gen-  Full  Run  and  Part  Run  are  reported  separately  and 

eral.  Automotive,  Financial,  Classified  and  Legal.  should  not  be  combined  for  promotional  claims. 


Rafail  Ganaral  Rutomablla  Flnaacial  ClastHlad  Lagal  GraaN  Total 


Full 

Part 

Full 

Part 

Full 

Part 

FuH 

P»t 

FuN 

Part 

FuR 

Part 

FuN 

Part 

ARIZONA 

Phoenix 

Arifona  Republic . 

. (m) 

N/A 

N/A 

75,835 

N/A 

35,989 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/R 

111,824 

K'A 

Gazette .. 

(e) 

N/A 

N/A 

77,694 

N/A 

36,323 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/R 

114,017 

H'A 

Arizona  Republic . 

(S) 

K/A 

N/A 

254,129 

N/A 

10,912 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/R 

265,041 

Il'R 

Total . 

N/A 

N/A 

407,658 

N/A 

83,224 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/R 

490,882 

N'R 

CRLIFORNIR 

Full 

Part 

Full 

Part 

Full 

Pan 

Full 

Pan 

FuH 

Pan 

FuH 

Put 

FuN 

Pmt 

long  Beach 

Press  Telegram . 

. (m) 

625,862 

414.862 

51,133 

11,016 

17,603 

694 

26,108 

3,485 

712,494 

N/A 

46.954 

N/A 

1,480,154 

430,057 

Press  Telegram . 

(S) 

512,568 

45,474 

187,267 

20,412 

8,138 

3,145 

3,910 

556 

183,849 

N/A 

878 

N/A 

8%.610 

69,587 

'otal 

1,138,430 

460.336 

238,400 

31,428 

25,741 

3,839 

30,018 

4,041 

8%.343 

N/A 

47,832 

N/A 

2,376,764 

499,644 

Los  Angeles  News . 

. (m) 

1,149,088 

592.822 

90,653 

11,5% 

90,652 

8,205 

31.911 

5,791 

2,058,421 

648 

43.148 

178 

3,463.873 

619,240 

Hews 

(S) 

449,483 

222.919 

217,678 

13,886 

23,017 

1,158 

3.004 

4,787 

762,333 

17 

6.178 

N/A 

1.461.693 

242,767 

Total 

1,598,571 

815.741 

308,331 

25,482 

113,669 

9,363 

34,915 

10,578 

2,820,754 

665 

49.326 

178 

4.925.566 

862.007 

"imes 

. (m) 

1,965,468 

1,901  230 

215,393 

85,825 

75,702 

45,793 

85,765 

44,331 

1,368,527 

1,919,391 

18.408 

9,514 

3,729,263 

4.006,084 

Times 

(S) 

844,051 

630.423 

346,559 

42,105 

22,319 

8.289 

25,044 

9,795 

931,337 

947,454 

6.545 

710 

2,175,855 

1,638.776 

Total 

2,809,519 

2,531  653 

561.952 

127,930 

98,021 

54.082 

110,809 

54,126 

2.299,864 

2,866,845 

24,953 

10,224 

5,905.118 

5,644,860 

Torrance  Daily  Breeze . 

(e) 

N/A 

N/A 

46,863 

N/A 

22,782 

N/A 

20,756 

N/A 

N/A 

N/A 

N/A 

N/A 

90,401 

MR 

Breeze 

(S) 

N/A 

N/A 

173,339 

N/A 

6.229 

N/A 

3,280 

N/A 

N/A 

N/A 

N/A 

N/A 

182,848 

NR 

Total 

N/A 

N/A 

220,202 

N/A 

29,011 

N/A 

24,036 

N/A 

N/A 

N/A 

N/A 

N/A 

273,249 

NR 

Oakland  Tribune . 

. (m) 

457,389 

894  504 

47,039 

6,307 

18,948 

7.990 

18,646 

6.181 

463,555 

N/A 

39.297 

62 

1,044,874 

910,044 

Tribune 

(S) 

137,019 

643  054 

187,193 

15,607 

4,902 

3,300 

3.418 

466 

174,889 

N/A 

2J55 

N/A 

509,776 

662,427 

Total 

594,408 

1,537.558 

234,232 

21,914 

23,850 

6,290 

22,064 

6,647 

638,444 

N/A 

41.652 

62 

1,554.650 

1,572,471 

San  Francisco  Chronicle . 

. (m) 

613,889 

733.512 

115,744 

8,993 

28,320 

1.883 

50,627 

6,058 

1,026,774 

N/A 

5J71 

57 

1,840,725 

750,503 

Examiner  . 

. (e) 

562.340 

662876 

112,541 

6,688 

28,054 

1,818 

47,245 

4,044 

1,019.101 

N/A 

13,118 

N/R 

1,782,399 

675.426 

Examiner  8  Chronicle . 

(S) 

319,462 

581  899 

253,577 

2,230 

16.191 

1,314 

15.%9 

974 

542,242 

N/A 

1.415 

N/R 

1.147.956 

586,417 

Total . 

1,495,691 

1,978  287 

481,862 

17,911 

72,565 

6,015 

112,941 

11.076 

2,588,117 

N/A 

19.904 

57 

4,771.080 

2,012.346 

San  Jose  Mercury  News 

. (a/d) 

1,595,070 

N/A 

95,802 

N/A 

74,575 

N/A 

65,284 

N/A 

2,097,311 

N/A 

8.907 

N/A 

3,936,949 

NR 

Mercury  News . 

(S) 

1,052,804 

N/A 

252,286 

N/A 

19,1% 

N/A 

8,438 

N/A 

747,706 

N/A 

461 

N/A 

2,080,891 

NR 

Total . 

2,647,874 

N'A 

348,088 

N/A 

93,771 

N/A 

73,722 

N/A 

2,845,017 

N/A 

9J68 

N/A 

6,017,840 

NA 

Santa  Ana 

Orange  County  Register . 

. (a/d) 

2,051,766 

563,599 

117,681 

11,659 

71,560 

893 

56.565 

1.255 

2,168,870 

N/A 

26854 

N/A 

4,493,2% 

577,406 

Orange  County  Register . 

. (S) 

863,920 

36.470 

245,369 

380 

11,011 

N/A 

10,110 

N/A 

847,789 

N/A 

1.731 

N/R 

1,979,930 

36,850 

Total . 

2,915,686 

600  069 

363.050 

12,039 

82,571 

893 

66,675 

1,255 

3.016.659 

N/A 

28.585 

N/R 

6,473.226 

614256 

Walnut  Creek 

Contra  Costa  Times . 

. (m) 

1,081,385 

N/A 

48,543 

N/A 

22,007 

N/A 

32,644 

N/A 

877,165 

N/A 

78812 

N/A 

2,139,956 

NA 

Contra  Costa  Times . 

. (S) 

807,442 

N/A 

202,199 

N/A 

6.233 

N/A 

11,109 

N/A 

474,295 

N/A 

947 

N/A 

1,502,225 

NA 

Total . 

1,888.827 

N/A 

250,742 

N/A 

28.240 

N/A 

43,753 

N/A 

1,351,460 

N/A 

79,159 

N/A 

3,642,181 

NA 

COLORADO 

Full 

Pan 

Full 

Pan 

FuH 

Pan 

FuH 

Pan 

FuH 

Pan 

FuH 

Pan 

FuN 

Pan 

. (m) 

877,407 

374,585 

89,461 

2,859 

94,199 

77 

34,370 

175 

1,543,999 

NA 

10.700 

NA 

2.650.136 

377,6% 

. (S) 

485,259 

352,647 

166,412 

73,701 

35,572 

3J26 

12,705 

104 

594,017 

NA 

925 

NA 

1,294,890 

429,778 

Total . 

1.362,666 

727.232 

255,873 

76,560 

129,771 

3.403 

47,075 

279 

2,138,016 

NA 

11.625 

NA 

3,945.026 

807,474 

Rocky  Mountain  News . 

. (m) 

1,107,752 

368,391 

77,716 

1,517 

47,699 

20 

32,485 

80 

2,247,971 

NA 

12,423 

NA 

3,526.046 

370.008 

Rocky  Mountain  News . 

(S) 

462,960 

256.627 

242.089 

1,184 

10,107 

NA 

14,580 

100 

445,821 

NA 

666 

NA 

1,176,223 

257,911 

Total . 

1,570,712 

625,018 

319,805 

2,701 

57,806 

20 

47,065 

180 

2,693.792 

NA 

13.089 

NA 

4.702,269 

627,919 

EDITOR  &  PUBLISHER  for  May  25.  1991 


Retail 

Full  Part 

General 

Full  Part 

Automobile 

Full  Part 

Financial 

Full  Part 

Classified 

Full  Part 

legal 

Full  Part 

Grand  Total 

Full  Part 

CONNECTICUT 

Greenwich  Time . 

...(a/d) 

555,674 

97,741 

34,964 

275 

12,287 

N/A 

23,544 

82 

344.649 

N/A 

6,037 

N/A 

977,155 

98,098 

Time . 

. (S) 

483,306 

25,046 

185,076 

N/A 

6,934 

N/A 

10,753 

N/A 

171,422 

N/A 

500 

N/A 

857.991 

25,046 

Total . 

1,038,980 

122,787 

220,040 

275 

19,221 

N/A 

34,297 

82 

516,071 

N/A 

6.537 

N/A 

1,835,146 

123,144 

Hartford  Coorant . 

. (m) 

576,601 

648,035 

81,007 

26,977 

29,498 

34,797 

40,267 

22,410 

628,557 

27,649 

28,147 

470 

1,384,077 

760,338 

Couraot 

. (S) 

280,699 

2,015,588 

245,567 

15,973 

6,611 

3,998 

21,266 

5,922 

367,108 

129 

3,627 

N/A 

924,878 

2,041,610 

Total 

857,300 

2,663,623 

326,574 

42.950 

36,109 

38,795 

61,533 

28,332 

995.665 

27,778 

31,774 

470 

2,308,955 

2,801,948 

Stamford  Advocate . 

...(a/d'i 

561,360 

287,515 

42,884 

916 

11,043 

N/A 

26,448 

113 

384,860 

N/A 

11,703 

N/A 

1,038,298 

288,544 

Advocate 

. (S) 

394,358 

87,327 

186.600 

N/A 

6,738 

11,575 

N/A 

171,668 

N/A 

521 

N/A 

771,460 

87,327 

N/A 

Total 

955,718 

374,842 

229,484 

916 

17,781 

N/A 

38,023 

113 

556.528 

N/A 

12,224 

N/A 

1.809,758 

375,871 

GEORCIA 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

I  Duluth 

Gwinnett  County  News . 

. (m) 

567,733 

19,206 

31.818 

1,489 

42,515 

N/A 

15,893 

43 

820,047 

N/A 

57,008 

N/A 

1.535,014 

20,738 

News . 

. (S) 

523,071 

28,223 

142,141 

163 

12,744 

36 

4,698 

45 

199.912 

N/A 

129 

N/A 

882,695 

28,467 

Total . 

1,090,804 

47,429 

173,959 

1,652 

55,259 

36 

20,591 

88 

1,019,959 

N/A 

57,137 

N/A 

2,417,709 

49,205 

HAWAII 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Honolulu  Advertiser . 

("I) 

73C,33G 

N/A 

69,914 

N/A 

16,585 

N/A 

41,125 

N/A 

792.258 

N/A 

148,002 

N/A 

1,798,220 

N/A 

Star  Bulletin 

. (e) 

696,194 

N/A 

66,860 

N/A 

16,482 

N/A 

41,247 

N/A 

787,614 

N/A 

25,761 

N/A 

1,634,158 

N/A 

Star-Bulletin/Advertiser . 

. (S) 

559,644 

N/A 

212,504 

N/A 

7,605 

N/A 

29,296 

N/A 

478,958 

N/A 

5,292 

N/A 

1,293,299 

N/A 

Total . 

1,986,174 

N/A 

349,278 

N/A 

40,672 

N/A 

111,668 

N/A 

2,058,830 

N/A 

179,055 

N/A 

4,725.677 

N/A 

lUINOIS 

Full 

Part 

Full 

Part 

Full 

Pan 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Chicago  Sun  Times . 

. (m) 

754,554 

655,709 

79,063 

42,886 

41,560 

37,721 

27,550 

12,571 

758,718 

586.549 

36,498 

148 

1,697.943 

1,335,584 

Sun  Times . 

. (S) 

391,805 

687,129 

123,673 

137.817 

10,442 

4,356 

3,834 

2,312 

116,041 

28.883 

489 

76 

646.284 

860.573 

Total . 

1,146,359 

1,342,838 

202,736 

180.703 

52,002 

42,077 

31,384 

14.883 

874,759 

615,432 

36.987 

224 

2,344.227 

2.196.157 

INDIANA 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Pari 

Indianapolis  Star . 

. (m) 

N/A 

N/A 

54,530 

N/A 

20,009 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

74.539 

N/A 

News 

. (e) 

N/A 

N/A 

47,011 

N,A 

16,496 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

63.507 

N/A 

Star 

. (S) 

N/A 

N/A 

204,876 

N/A 

6.584 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

211.460 

N/A 

Total 

N/A 

N/A 

306,417 

N/A 

43,089 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

349.506 

N/A 

MARYLAND 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Annaoolis  Capital . 

. (e) 

718,080 

N/A 

32,645 

N'A 

74,927 

N/A 

18,439 

N/A 

643.199 

N/A 

71,582 

N/A 

1,558,872 

N/A 

Capital 

(S) 

543,269 

N/A 

49,495 

N/A 

16.786 

N'A 

7,073 

N/A 

148.367 

N'A 

14,845 

N/A 

779,835 

N/A 

Total 

1,261,349 

N'A 

82.140 

N/A 

91,713 

N/A 

25,512 

N'A 

791,566 

N/A 

86,427 

N/A 

2.338,707 

N/A 

Baltimore  Sun . 

. (m) 

807,219 

323,731 

54.458 

8,071 

119,673 

23,523 

34,958 

2,802 

560,917 

47,383 

29,173 

3.818 

1,606,398 

409.328 

Sun 

. (e) 

729,722 

312,430 

52,865 

8,554 

79,383 

23,375 

34,524 

2,785 

419,804 

46,857 

18.808 

3,328 

1,335.106 

397,329 

Sun 

. (S) 

814,752 

503,483 

227,468 

28,672 

56,179 

25.471 

25.615 

10,306 

733.814 

38,917 

3,538 

10,266 

1.861.366 

617,115 

Total 

2,351,693 

1,139,644 

334,791 

45,297 

255.235 

72,369 

95,097 

15,893 

1.714.535 

133,157 

51.519 

17,412 

4,802,870 

1,423,772 

MASSACHUSEHS 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Boston  Globe . 

. (m) 

662,160 

116,670 

140,555 

593 

18,583 

N/A 

28,283 

670 

938,527 

N/A 

19,647 

N/A 

1,807,755 

117,933 

Globe 

(S) 

703,036 

473,074 

340,020 

14,426 

15,240 

5,699 

21,804 

16.180 

1.134.614 

2,443 

2,526 

30 

2,217,240 

511.852 

Total  _ 

1,365,196 

589,744 

480,575 

15,019 

33  823 

5,699 

50,087 

16.850 

2,073,141 

2,443 

22.173 

30 

4.024,995 

629,785 

Herald 

. (m) 

350,849 

8,420 

66,823 

N'A 

8,712 

N/A 

15,756 

N/A 

744,234 

N/A 

106,122 

N/A 

1,292,496 

8,420 

Herald . . . 

(S) 

90,165 

423,610 

72,560 

90,677 

4,605 

N/A 

7,317 

N'A 

215,970 

N/A 

419 

N/A 

391.036 

514,287 

Total 

441,014 

432,030 

139,383 

90.677 

13,317 

N/A 

23,073 

N/A 

960.204 

N/A 

106,541 

N/A 

1,683.532 

522,707 

MINNESOTA 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Minneapolis  Star  Tribune . 

. (a/d) 

723,084 

241,986 

79,479 

3.850 

16.517 

33,595 

35,014 

2,017 

549,890 

13,320 

2.030 

384 

1,406,014 

295,152 

Star  Tribune . . . 

. (S) 

934,27i 

131,241 

220.604 

343 

7,044 

N/A 

10,763 

333 

753,097 

N/A 

670 

N/A 

1,926,454 

131,917 

Star  Tribune . . . 

. (sat) 

107,194 

N/A 

3,948 

N/A 

11,005 

N/A 

1,117 

N/A 

215,866 

N/A 

417 

N'A 

339,547 

N/A 

Total . . . 

1,764,554 

373,227 

304,031 

4,193 

34,566 

33.595 

46,894 

2,350 

1.518,853 

13,320 

3,117 

384 

3,672,015 

427,069 

NEW  JERSEY 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Asljry  Park  Press . 

. (e) 

876,148 

314,050 

52.089 

6,534 

45,202 

842 

62,830 

10,447 

1.021,285 

46 

86,887 

660 

2,144.441 

332,579 

Press . 

. (SI 

979,901 

447,623 

174,514 

23,407 

11,698 

2,119 

44,110 

337 

476,680 

N/A 

1.720 

N/A 

1,688,623 

473,486 

Total . 

1,856,049 

761,673 

226,603 

29.941 

56,900 

2.961 

106,940 

10.784 

1,497,965 

46 

88,607 

660 

3.833.064 

806.065 

Bergen  County  Record . 

. (e) 

848,300 

202,741 

87,628 

4.216 

25,479 

268 

46.225 

4.848 

621,827 

200 

49,445 

N/A 

1.678,904 

212,273 

Record  . 

(S) 

675,769 

825,249 

231,190 

7,294 

9,383 

3,270 

34,967 

5,411 

493,496 

405 

2,776 

70 

1,447,581 

841,699 

Total . 

1,524,069 

1,027,990 

318.818 

11,510 

34,862 

3,538 

81.192 

10,259 

1.115,323 

605 

52,221 

70 

3.126,485 

1,053,972 

Newark  Star  Ledger . 

. (m) 

927,093 

140,981 

109,641 

3,770 

26.328 

5,056 

52,028 

14,019 

1,116,982 

206,323 

57,838 

58 

2,289.910 

370,207 

Star  Ledger 

. (S) 

1,115,077 

476,655 

283.068 

7,493 

20,986 

N/A 

42,689 

604 

908,272 

N/A 

2.904 

N/A 

2,372,996 

484,752 

Total . 

2,042,170 

617,636 

392,709 

11.263 

47,314 

5,056 

94,717 

14.623 

2.025,254 

206,323 

60,742 

58 

4.662.906 

854,959 

NEW  YORK 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

Long  Island  Newsdav . 

. (el 

421,543 

1,053,931 

65,209 

32,980 

58,234 

136,356 

67,363 

39,255 

440,697 

766,861 

6,302 

75,408 

1.059,348 

2,104,791 

Newsday . 

(SI 

402,685 

1,112,548 

194,724 

25,288 

19,053 

30143 

6,738 

8,135 

159,250 

231,320 

283 

2,604 

782,733 

1,410,038 

Total 

824,228 

2,166,479 

259,933 

58,268 

77,287 

166,499 

74,101 

47,390 

599,947 

998,181 

6,585 

78,012 

1.842,081 

3.514,829 

Daily  News . 

. (ml 

345,699 

428,750 

78,047 

28,748 

46,125 

94,712 

23,381 

24,769 

192,429 

133,266 

4,990 

9,839 

690,671 

720.084 

Daily  News 

(S) 

176,157 

704,559 

209,039 

27,603 

16,846 

11,599 

1,020 

3,211 

58,487 

41,791 

401 

483 

461,950 

789,246 

Total 

521,856 

1,133,309 

287,086 

56.351 

62,971 

106,311 

24,401 

27,980 

250,916 

175,057 

5,391 

10,322 

1,152.621 

1,509,330 

Post 

. (a/d) 

353,782 

N/A 

73,476 

N/A 

118.724 

N/A 

15,514 

N/A 

54,220 

N/A 

9,727 

N/A 

625,443 

N/A 

Times 

. (m) 

781,750 

123,172 

270,714 

31,618 

67,488 

1,775 

111,074 

51,681 

494,189 

26,335 

24,103 

248 

1,749,318 

234,829 

Times 

(S) 

600,807 

764,948 

388,290 

164,694 

60,781 

73,717 

64,016 

26,007 

860,699 

142,128 

2,825 

70 

1,977,418 

1,171,564 

Total 

1,382,557 

888,120 

659,004 

196,312 

128,269 

75.492 

175,090 

77.688 

1,354,888 

168,463 

26,928 

318 

3,726,736 

1,406,393 

VVestchester/Rockland 

Reporter  Dispatch . 

. (el 

534,744 

136,602 

80,575 

3.611 

50,717 

338 

61,419 

1,018 

358,960 

N/A 

42,716 

N/A 

1,129,131 

141,569 

Reporter  Dispatch . 

. (S) 

586,889 

323,182 

191,310 

4,579 

15,436 

N/A 

22,076 

92 

181,067 

N/A 

1,312 

N/A 

998,100 

327,853 

Total . 

1,121,643 

459,784 

271,885 

8.190 

66,153 

338 

83,495 

1,110 

540,027 

N/A 

44,028 

N/A 

2,127,231 

469,422 

48 
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Retail 

General 

Autoniobile 

Financial 

Clasiifled 

Leial 

GrandTelal 

OHIO 

Full 

Part 

Full 

Part 

Full 

Part 

FuH 

Part 

FuH 

Part 

FuH 

Part 

FuH 

Part 

Cincinnati  Enquirer . 

(m) 

898,127 

126,444 

52,403 

2,622 

30,716 

863 

34,967 

915 

968,723 

11,752 

39,664 

NA 

2.024,600 

142,596 

Post 

(e) 

679,223 

128,168 

43,332 

345 

6,338 

N/A 

14,942 

N'A 

392,420 

1.145 

12,971 

NA 

1,149,226 

129,658 

Enquirer 

(S) 

946,237 

41,378 

217,975 

4,957 

8,174 

N/A 

15,040 

247 

514.946 

NA 

2,462 

NA 

1.704,834 

46,582 

Total 

2,523,587 

295,990 

313,710 

7.924 

45,228 

863 

64,949 

1,162 

1,876.089 

12,897 

55,097 

NA 

4,878,660 

318,936 

Columbus  Dispatch . 

. (m) 

N/A 

N/A 

52,667 

N/A 

15,133 

N/A 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

67,800 

Dispatch . 

. (S) 

N/A 

N/A 

163,324 

N/A 

4,343 

N/A 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

167,667 

Total  . 

N/A 

N/A 

215,991 

N/A 

19,476 

N/A 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

235,467 

Toledo  Blade 

. (e) 

N/A 

N/A 

31,083 

N/A 

7,352 

N/A 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

38,435 

Blade  . 

. (S) 

N/A 

N/A 

141,827 

N/A 

6,938 

N/A 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

148,765 

Total 

N/A 

N/A 

172,910 

N/A 

14,290 

N/A 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

187,200 

PENNSYLVUIIII 

Full 

Part 

Full 

Part 

FuH 

Part 

Full 

Part 

FuH 

Part 

FuH 

Part 

FuH 

Part 

Allentown  Morning  Call . 

. (m) 

950,178 

NA 

49,268 

N/A 

6,094 

N/A 

29,879 

NA 

859,676 

NA 

36,067 

NA 

1.931,162 

NA 

CaH . 

. (S) 

629,237 

N'A 

195,639 

N/A 

6,319 

N/A 

17,824 

NA 

377,714 

NA 

596 

NA 

1,227.329 

NA 

Total . 

1,579,415 

N'A 

244,907 

N/A 

12,413 

N/A 

47,703 

NA 

1,237,390 

NA 

36,563 

NA 

3.158.491 

NA 

Philadelphia  Inqurrer . 

. (m) 

833,341 

346,565 

94,558 

12,619 

32,093 

23,826 

55,551 

17,412 

846.755 

277 

20^55 

260 

1,882,553 

400.959 

News . 

(e) 

463,785 

59,920 

45,072 

N/A 

9,770 

N/A 

14,924 

NA 

513.838 

NA 

22.891 

NA 

1,070,280 

59.920 

Inquirer . 

(S) 

595,004 

831,089 

249,192 

17,241 

12.188 

23,114 

27.016 

17,609 

808,672 

208 

705 

37 

1,692,777 

889,298 

Total . 

1.892,130 

1,237,574 

388,822 

29,860 

54,(51 

46,940 

97,491 

35,021 

2,169,265 

485 

43,851 

297 

4,645,610 

1.350,177 

Pittsburgh  Post-Gazette . 

. (m) 

N/A 

N'A 

38,800 

N/A 

13166 

N/A 

30,353 

NA 

NA 

NA 

NA 

NA 

NA 

82,219 

Press 

(e) 

N/A 

N'A 

38,036 

N/A 

9,127 

N/A 

29,952 

N/A 

NA 

NA 

NA 

NA 

NA 

77,115 

Press 

(S) 

N/A 

N'A 

198,187 

N/A 

9,404 

N/A 

3,907 

NA 

NA 

NA 

NA 

NA 

NA 

217,498 

Total 

N,'A 

N'A 

275,023 

N/A 

31,597 

N/A 

70,212 

NA 

NA 

NA 

NA 

NA 

NA 

376,832 

TEXAS 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

FuH 

Part 

FuH 

Part 

FuH 

Part 

Dallas  Morning  News . 

. (m) 

1,628,527 

327,366 

89,340 

17,278 

38,245 

6,663 

31,973 

3,248 

2,171,664 

28,355 

14,495 

95 

3,974,244 

383,005 

News . 

(S) 

1,040,566 

123,196 

252,579 

22,759 

14.038 

3,307 

27,798 

903 

1,111,678 

9,961 

4,868 

NA 

2,451,527 

160,126 

Total 

2669,093 

450,562 

341,919 

40,037 

52,283 

9,970 

59,771 

4,151 

3,283.342 

38,316 

19,363 

95 

6,425,771 

543,131 

Times-Herald . 

(a/d) 

989,681 

82,626 

57,556 

1,043 

8,919 

5,465 

11,811 

1,581 

1,543,081 

93,660 

16,729 

2,115 

2,627,777 

186,490 

Times-Herald . 

.(S) 

796,094 

130,966 

181,499 

N/A 

4.445 

N/A 

18,035 

NA 

355,679 

NA 

8,767 

NA 

1,364,519 

130,966 

Total . 

1.785,775 

213,592 

239,055 

1,043 

13,364 

5,465 

29,846 

1,581 

1,898,760 

93.660 

25,496 

2,115 

3,992,296 

317,456 

Chronrcle 

. (a/d) 

1.120,527 

762,943 

86,801 

10,247 

41,(22 

6,382 

25,558 

5,580 

2.089,918 

490,298 

10,515 

32 

3,374,341 

1.275.482 

Chronicle . 

.(S) 

660,291 

432,081 

239,070 

1,756 

12,247 

N/A 

25,755 

218 

945,776 

32,247 

3,192 

67 

1,886,231 

466,369 

Total 

1.780,818 

1,195,024 

325,871 

12,003 

53,269 

6,382 

51,313 

5,798 

3.035,694 

522,545 

13,607 

99 

5,260,572 

1,741,851 

Post 

(m) 

915,421 

339,435 

71,310 

3,986 

32,518 

N/A 

17,760 

NA 

1,191,107 

45,292 

24.438 

NA 

2,252,554 

388,713 

Post 

.(S) 

438,440 

444,337 

122,315 

84,725 

6,587 

3,065 

17,442 

560 

319.907 

28,858 

5,246 

NA 

909,937 

561,545 

Total . 

1.353,861 

^83,772 

193,625 

88,711 

39,105 

3,065 

35,202 

560 

1,511,014 

74,150 

29,684 

NA 

3,162,491 

950.258 

VIRGINIA 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

FuH 

Part 

FuH 

Part 

FuH 

Part 

Fairfax  Journal . 

. (m) 

328,242 

51,170 

82,596 

105 

16,966 

N/A 

19,257 

79 

313,730 

NA 

54,760 

NA 

815.551 

51,354 

WASHINGTON 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

FuH 

Part 

Full 

Part 

FuH 

Part 

Seattle 

Post-Intelligencet . 

. (m) 

li'A 

N/A 

76,421 

N'A 

21,234 

NA 

24,879 

NA 

NA 

NA 

NA 

NA 

122,534 

NA 

Times . 

..(e) 

N/A 

N/A 

82,349 

N/A 

22,899 

NA 

23,888 

N/A 

NA 

NA 

NA 

NA 

129,136 

NA 

Times/Post-Intelirgencer . 

..(S) 

N/A 

N/A 

220.295 

N/A 

9.'361 

N/A 

5.955 

NA 

NA 

NA 

NA 

NA 

235,311 

NA 

Total . 

N/A 

N/A 

379.065 

N/A 

53.194 

NA 

54,722 

NA 

N'A 

NA 

NA 

NA 

486.981 

NA 

WISCONSIN 

Full 

Part 

Full 

Part 

Full 

Part 

Full 

Part 

FuH 

Part 

FuH 

Part 

FuH 

Part 

Milwaukee 

Sentrnel 

. (m) 

N/A 

N/A 

64.880 

N/A 

79,473 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

144,353 

NA 

Journal 

. (e) 

N/A 

N/A 

53,019 

N/A 

41,275 

NA 

NA 

N/A 

NA 

NA 

NA 

NA 

94.294 

NA 

Journal . 

....(S) 

N/A 

N/A 

206,644 

N/A 

25,391 

NA 

N/A 

NA 

NA 

NA 

NA 

NA 

231,735 

NA 

Total 

N/A 

N/A 

324,543 

N/A 

145,339 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

470,382 

NA 

IM  DDIEC 

MM'm  0nii 

Eir 

Libel  books 
reissued 

Two  widely-used  libel  guides  are 
being  reissued  in  updated  form. 

Libel  &  Privacy  (Prentice  Hall, 
Englewood,  N.J.,  940  pp.,  $95),  writ¬ 
ten  by  Washington  attorney  Bruce 
Sanford  and  first  published  in  1985, 
has  been  75%  revised,  and  1 ,700  new 
cases  and  citations  have  been  added. 

Likewise  Sanford’s  Synopsis  of 
Libel  &  Privacy  (Pharos  Books,  New 
York,  N.  Y. ,  36  pp. ,  $4.95),  a  practical 
newsroom  guidebook  for  reporters 
and  editors,  has  been  revised  and 
retitled.  The  fourth  edition  of  a  book 
first  published  in  1977,  the  paperback 
offers  advice  on  avoiding  lawsuits.  It 
is  available  in  bulk.  The  author’s  roy¬ 
alties  are  donated  to  charity. 

Sanford  specializes  in  First 


Amendment  law  with  the  firm  Baker 
&  Hostetler  and  represents  the  Soci¬ 
ety  of  Professional  Journalists. 

Congress  news 
offered  via  fax 

A  new  five-day  facsimile  publica¬ 
tion  called  CongressDaily  is  being 
offered  by  the  National  Journal  Inc. 

CongressDaily  will  be  faxed  to  sub¬ 
scribers  Monday  through  Friday 
between  3:30  and  4:30  p.m.,  and  will 
include  news  about  that  day’s  com¬ 
mittee  hearings  and  markups,  floor 
debates,  administrative  actions 
affecting  Congress  and  significant 
reports  and  studies. 

A  special  introductory  rate  of  $997 
was  being  offered. 

Regular  subscriptions  cost  $1,197. 


Media  news  now 
offered  by  AP 

The  Associated  Press  has  added  a 
weekly  collection  of  media  reports, 
the  Industry  News  Advisory,  to  its 
Washington  Report. 

The  Industry  News  Advisory 
includes  about  ^  stories  each  week 
from  AP  national  and  state  newswires 
compiled  by  the  general  news  desk  in 
New  York.  The  report  covers  areas 
such  as  press  access,  mergers  and 
acquisitions,  earnings,  labor,  copy¬ 
right,  new  publications  and  programs, 
FCC  decisions,  and  personnel  and 
price  changes. 

In  addition,  Robert  Greene,  37, 
who  has  been  on  the  AP  Washington 
staff  since  1987,  has  been  named 
supervisor  of  the  Washington  Report. 
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Boxing  writer 
is  siugged 

New  York  Post  boxing  writer 
Michael  Marley  was  planning  to  press 
charges  against  boxer  Hector  Cama¬ 
cho’s  manager  after  a  violent  incident 
in  a  Reno,  Nev.,  hotel  left  both  of 
them  injured. 

Marley  accused  Patrick  Flannery 
of  assault  in  an  incident  that  left  the 
writer  with  17  stitches  on  his  face. 

Flannery  also  filed  a  complaint  with 
Reno  police  and  suffered  a  broken 
leg. 

Marley,  who  recently  passed  the 
New  York  state  bar  exam,  also  prom¬ 
ised  to  file  a  civil  suit  against  Flan¬ 
nery. 

Both  men  were  in  town  for  the  May 
18  fight  between  Camacho  and  Greg 
Haugen.  Camacho  won  a  split  deci¬ 
sion. 

According  to  the  Post’s  account, 
Marley  said  Flannery  was  angry  over 
a  column  criticizing  the  manager  for 
allowing  Camacho  to  weigh  in  heavy. 

At  a  news  conference  before  the 
fight,  Flannery  challenged  Marley  to 
“take  your  best  shot  so  I  can  kick  the 
[expletive]  out  of  you.”  Marley  did 
nothing. 

Marley  said  he  called  Flannery  in 
his  room  at  2  a.m.  and  asked  him  to 
come  to  the  lobby  of  the  Clarion  to 
settle.  He  said  Flannery  came  with 
two  other  men.  When  the  writer 
walked  away,  Flannery  “reached 
around  and  coldcocked  me,”  Marley 
said. 

When  Marley  fell  to  his  knees, 
Flannery  kicked  him  before  two  of 
Marley’s  friends  and  hotel  security 
guards  entered  the  fray,  Marley  said. 

The  Reno  Gazette-Journal  said 
Flannery  denied  kicking  Marley  and 
blamed  him  for  starting  the  fight. 

Flannery  said  he  was  attacked  by  a 
man  who  identified  himself  as  a  police 
officer  and  kicked  him. 

The  man  was  Flannery’s  friend  and 
a  juvenile  probation  officer.  He  said 
he  did  not  kick  Flannery  but  pushed 
him  away  from  Marley. 

The  Reno  city  attorney  was  decid¬ 
ing  what  charges  to  file  against  whom. 

Sears  plans  to 
cut  ad  costs 

Sears,  Roebuck  &  Co.  announced 
at  its  annual  meeting  that  it  plans  to 
cut  advertising  costs  by  $70  million  to 
$80  million  this  year,  chairman  and 
CEO  Edward  A.  Brennan  said. 

The  plan  is  to  cut  down  on  produc¬ 


tion  and  organization  advertising 
costs  within  the  company,  but  to 
maintain  television  and  print  spend¬ 
ing  levels. 

According  to  LNA/Arbitron  Multi- 
Media  Service,  Sears  spent  $438.7 
million  in  measured  media  in  1990. 

Brennan  said  no  large  changes  are 
expected  in  media  spending  from  now 
until  the  end  of  the  year. 


Goodbye  hometown 

The  Asbury  Park  (N.J.)  Press  is 
pulling  up  the  last  stakes  from  its 
hometown  and  namesake. 

After  1 12  years  of  doing  business  in 
downtown  Asbury  Park,  the  paper 
said  it  is  leaving  its  65-year-old  build¬ 
ing. 

Executive  vice  president  Jules  L. 
Plangere  III  blamed  a  continuing 
advertising  decline  and  the  costs  of 
operating  the  building. 

“It’s  a  business  decision,  but  it  was 
particularly  difficult  because  of  our 
long  history  with  the  city,”  he  said. 

The  five-story  building  was  the 
paper’s  headquarters  until  it  moved  to 
a  modern  production  and  corporate 
center  in  Neptune  in  1985. 

Employees  who  remained  in  the  old 
building — workers  from  Press  sub¬ 
sidiaries  WKXW-FM,  WBUD-AM 
and  a  mailing  company — will  move  to 
leased  space  near  the  corporate  head¬ 
quarters. 


Times  Co.  dividend 

The  New  York  Times  Co.  declared 
a  regularly  quarterly  dividend,  pay¬ 
able  June  25  to  shareholders  of  record 
as  of  June  6,  of  14^  a  share  on  Class  A 
and  Class  B  common  stock. 

It  also  declared  a  regular  quarterly 
dividend,  payable  July  1  to  sharehold¬ 
ers  of  record  on  June  6,  of  $1 .375  per 
share  on  5'/2%  cumulative  prior  pre¬ 
ference  stock. 

Parade  adds  two 
papers;  ups 
ad  rate  base 

Parade  magazine  has  added  two 
new  papers  to  its  circulation:  the 
Meridian  (Miss.)  Star  and  the  Daily 
Item  in  Sunbury,  Pa.,  effective  July 
21. 

At  the  same  time,  three  newspapers 
are  discontinuing  their  distribution  of 
the  magazine:  the  Texarkana  (Texas) 


Gazette,  Huron  (S.D.)  Daily  Plains¬ 
man  and  the  El  Dorado  (Ark.)  News- 
Times. 

Due  to  the  changes,  the  new  rate  for 
a  four-color  page  is  $45 1 ,000,  up  .9% 
from  $446,998  and  a  black-and-white 
page  is  $365,000,  up  from  $361,806. 

ANA  takes  no 
policy  on  ad 
payment  proposal 

The  Association  of  National 
Advertisers  decided  not  to  take  a 
stand  on  sequential  liability,  the  new 
payment  policy  endorsed  by  the 
American  Association  of  Advertising 
Agencies. 

The  decision  comes  as  a  disap¬ 
pointment  to  advertising  agencies, 
which  were  hoping  for  an  endorse¬ 
ment,  and  media  companies,  which 
were  hoping  for  a  rejection  of  the 
policy. 

While  no  formal  statement  was 
made,  the  ANA  board  consensus  was 
that  they  will  not  endorse  or  not 
endorse  the  policy,  but  that  it  is  not  an 
issue  on  which  to  take  a  stand. 

“Our  position  is  one  of  neutrality,” 
said  ANA  spokesperson  Darcy 
Eikenberg,  “as  long  as  there  is  no 
chance  of  'double  exposure’  where 
the  advertiser  would  have  to  pay 
twice.” 

Right  now,  Eikenberg  said  the 
ANA  sees  it  as  a  problem  for  individ¬ 
ual  advertisers  and  their  agencies  to 
work  out. 

The  newspaper  industry,  unlike  the 
television  and  magazine  organiza¬ 
tions,  has  not  yet  taken  a  formal 
stand.  The  American  Newspaper 
Publishers  Association  and  the  News¬ 
paper  Advertising  Bureau  both  have 
had  the  policy  in  front  of  them,  and 
are  looking  into  developing  some 
stand  on  the  matter,  sources  say. 

Environmental  news 
service  launched 

Philip  Shabecoff,  formerly  of  the 
New  York  Times,  has  left  the  paper  to 
begin  an  environmental  news  service 
called  “Green  Wire,”  a  10-page  elec¬ 
tronic  digest  of  environmental  news 
from  sources  around  the  world. 

It  will  be  available  in  database  form 
to  the  general  public  and  marketed 
and  transmitted  to  newspapers  via 
U.S.  Newswire  Corp.  of  Washington, 
D.C. 
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Merger 

(Continued  from  page  8) 


sense  is  that  the  steering  committee 
understands  the  NRC  role  as  a  more 
horizontal  part  of  the  new  associa¬ 
tion,  working  as  a  backdrop  to  the 
others,  rather  than  the  vertical  setup 
originally  proposed. 

She  also  noted  that  NRC  has 
expressed  the  desire  to  be  a  part 
of  any  other  potential  mergers  be¬ 
tween  editorial  and  planning  groups 
as  that,  too,  is  part  of  the  NRC 
mission. 

“For  this  thing  to  work  .  .  .  it’s  no 
different  than  how  you  structure  a 
newspaper,”  Plage  noted.  “You  have 
to  have  all  those  people  [from  differ¬ 
ent  departments]  working  together. 
The  basic  philosophy  here  is  that 
everybody  works  on  a  common  team 
for  the  newspaper  industry,  just  as 
they  work  together”  for  individual 
newspapers. 

The  ICMA  board  of  directors  has 
adopted  a  five-point  position  paper 
that:  applauds  the  elimination  of 
redundancy;  senses  few  redundant 
programs  with  circulation  and  other 
departments;  looks  forward  to  the 
enhancement  of  the  circulation  pro¬ 


fession  by  an  enhanced  marketing 
association;  looks  for  active  board 
membership  by  circulation  profes¬ 
sionals;  and  encourages  holistic  mar¬ 
keting  with  equal  representation  of  all 
elements  of  the  newspaper  marketing 
team. 

One  industry  executive  expressed 
concern  that  any  kind  of  mega-group 
must  still  understand  the  realities  of 
newspapers,  which  are  essentially  a 
local  medium.  The  concern  of  this 
executive  is  that  a  “large,  bureaucra¬ 
tic  association,  largely  managed 


is  important  for  them  to  remember  the 
associations  do  not  exist  for  their  own 
endearment. 

However,  as  one  executive  noted, 
the  letters  do  not  “have  a  damn  thing 
to  do  with  it.  You  never  admonish 
your  boss  publicly  ....  The  re¬ 
ality  is,  it’s  going  to  happen.  You 
need  to  work  to  affect  it  as  best 
you  can.” 

Of  major  concern  to  nearly  all  those 
contacted  for  this  story  was  the  large 
presence  the  Ad  Bureau  would  have 
in  the  new  association. 


One  executive  pointed  out  that  the  whoie  shake-up 
began  because  of  dissatisfaction  with  the  bureau,  not 
with  the  marketing  associations,  and  now  the  bureau 
win  be  surviving  whiie  the  marketing  associations  wiii 
be  merged  into  it 


by  publishers  not  involved  in  all 
daily  operations,  might  approach  the 
strategic  issues  but  could  lose  touch” 
with  the  individual  side  of  these  asso¬ 
ciations,  such  as  networking. 

One  person  mentioned  that  there 
are  those  who  have  had  a  knee-jerk 
reaction  to  the  proposal  and  have 
become  very  territorial,  but  added  it 


One  executive  pointed  out  that  the 
whole  shake-up  began  because  of  dis¬ 
satisfaction  with  the  bureau,  not  with 
the  marketing  associations,  and  now 
the  bureau  will  be  surviving  while  the 
marketing  associations  will  be 
merged  into  it. 

—  Ann  Marie  Kerwin  also  contrib¬ 
uted  to  the  writing  of  this  article. 


They  won't  know 
you're  out  there 
unless  you're  in  here 


The  E&P  SYNDICATE  DIRECTORY  is  a  one-of-a-kind 
150  page  source  book  listing  syndicated  services  in 
5  easy-to-use  and  “familiar  to  the  industry”  sections. 

Your  best  customers  and  prospects  use  the  E&P 
Syndicate  Directory  all  year  long  to  locate  new  or 
existing  columns,  features,  cartoons,  puzzles,  games, 
etc.  to  add  to  their  newspapers. 

So  don’t  play  hide-n-seek  with  your  talent — 
advertise  it  in  the  E&P  SYNDICATE  DIRECTORY!  i 

Call  Steve  Townsley  at  (212)  675-4380  or  your 
local  E&P  Sales  representative  today! 

New  York  Chicago  New  Orleans  / 

212  *675  *4380  312  *641  *0041  504  •  386  •  9673 

Los  Angeles  San  Francisco  1 

213  *382  *6346  415  *421  *7950  / 

S  Editor  &PubHsher  abp^ / 

llWMtlWiSIreW.  New  Vort  N  Y  10011  2l2<75-43«)  ANRI  Bureilu  / 

Fax  212-929-1259  ( _ _ 
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SYNDICATES/NEWS  SERVICES 


Reuben  Award  for  ‘The  Far  Side’  creator 

Gary  Larson  of  Universal  receives  the  coveted  National  Cartoonists 
Society  prize  honoring  the  ‘Outstanding  Cartoonist  of  the  Year' 


By  David  Astor 

“The  Far  Side”  creator  Gary  Lar¬ 
son  has  won  the  National  Cartoonists 
Society’s  Reuben  Award  as  “Out¬ 
standing  Cartoonist  of  the  Year.” 

Larson,  whose  panel  has  been 
highly  influential  in  opening  up  news¬ 
paper  comics  pages  to  more  offbeat 
humor,  is  not  an  NCS  member  and 
was  not  in  attendance  when  the  award 
was  announced  May  18.  Universal 
Press  Syndicate  vice  president/edito¬ 
rial  director  Lee  Salem  accepted  the 
honor  on  Larson’s  behalf. 

The  reclusive  cartoonist  was  con¬ 
tacted  May  21  at  his  Seattle-area 
home  for  his  response  to  the  award. 
After  receiving  E&P's  message  on  his 
answering  machine,  Larson  issued  a 
brief  written  statement  through  Uni¬ 
versal  later  in  the  day. 

“It  seems  I  fall  into  a  category  of 
people  who  outwardly  profess  not  to 
care  about  awards  or  their  signifi¬ 
cance  —  until  we  win,”  said  Larson, 
who  is  about  40  years  old.  “I’m  very 
flattered  to  have  received  this  year’s 
Reuben.” 

Universal  president  John  McMeel 
added,  “Gary  Larson’s  unique  brand 
of  humor  has  attracted  a  loyal  follow¬ 
ing  of  millions  ....  We  are  very 
proud  of  this  prestigious  recognition 
by  his  peers  .  .  .  .” 

Larson  (profiled  in  E&P,  July  2, 
1983)  entered  syndication  with 
Chronicle  Features  in  1980  and  moved 
to  Universal  five  years  later.  His 
comic  now  has  more  than  1 ,500  daily 
and  Sunday  clients,  and  his  book  col¬ 
lections  published  by  Universal’s 
Andrews  and  McMeel  company  have 
sold  nearly  19  million  copies. 

Universal  creators  have  won  the 
Reuben,  considered  the  Oscar  of  car¬ 


Gary  Larson 

tooning,  four  times  in  the  past  six 
years.  And  this  year’s  other  two 
Reuben  nominees,  “Cathy”  creator 
Cathy  Guisewite  and  “Doonesbury” 
creator  Garry  Trudeau,  are  also  syn¬ 
dicated  by  Universal. 

Another  Universal  creator,  Pat  Oli- 
phant,  won  an  NCS  category  award 
for  his  editorial  cartooning  just  prior 
to  the  45th  annual  Reuben  announce¬ 
ment.  The  runners-up  were  Jim  Borg- 
man  of  the  Cincinnati  Enquirer  and 
King  Features  Syndicate  and  NCS  first 
vice  president  Doug  Marlette  of  New 
York  Newsday  and  Creators  Syndi¬ 
cate. 

In  the  comic  strips  and  panels  cate¬ 
gory,  “The  Born  Loser”  creator  Art 
Sansom  of  Newspaper  Enterprise 
Association  won  out  over  Guisewite 
and  Trudeau. 

NCS  honorary  chairman  Harry 
Devlin  received  the  magazine  cate¬ 
gory  award  over  Sergio  Aragones, 
Mort  Drucker,  and  Arnold  Roth; 
NCS  general  membership  representa¬ 
tive  Steve  DuQuette  won  the  com¬ 
mercial  prize  over  Eric  Gurney  and 
Marty  Links;  and  Chuck  Jones 
received  the  electronic  media  award 


Coverage  of  the  rest  of  the  May  17-20 
Reuben  weekend  will  appear  in  next 
week's  issue. 


over  Nancy  Beiman  and  Bill  Melen¬ 
dez. 

“The  Family  Circus”  creator  Bil 
Keane  once  again  emceed  the  Reuben 
ceremony,  which  was  held  on  board  a 
cruise  ship  traveling  between  Miami 
and  the  Bahamas  for  the  second  year 
in  a  row. 

Commenting  on  the  “deja  vu” 
nature  of  the  Reuben  site,  Keane 
noted  that  “it’s  like  reading  ‘Calvin 
and  Hobbes.’”  Universal  has  been 
syndicating  reruns  of  the  six-year-old 
comic  since  Bill  Watterson’s  nine- 
month  sabbatical  began  May  5. 

“They’re  running  his  strips  from 
1985,”  continued  the  King-distrib¬ 
uted  Keane.  “My  wife  said  I  should 
do  that,  too  —  but  I  don’t  have  any  of 
Bill  Watterson’s  strips  from  1985!” 

Then  Keane  turned  to  Salem  in  the 
audience  and  said  he  shouldn’t  bother 
returning  to  Universal’s  Kansas  City 
headquarters.  “The  whole  syndicate 
has  taken  a  nine-month  sabbatical,” 
Keane  lied  jokingly. 

Switching  the  subject  away  from 
Universal,  the  emcee  said  he  had  sent 
a  Christmas  card  to  King  comics  edi¬ 
tor  Jay  Kennedy  and  “got  it  returned 
with  a  rejection  slip.” 

Keane  also  said  he  recently  pur¬ 
chased  a  Metropolitan  Life  insurance 
policy.  “If  anything  happens  to  me, 
‘Sparky’  Schulz  gets  a  payment,” 
Keane  reported.  Schulz,  of  course, 
has  allowed  his  United  Feature  Syndi¬ 
cate-distributed  “Peanuts”  charac¬ 
ters  to  appear  in  Met  Life  ads. 

“And  how  about  that  Kitty  Kel¬ 
ley?”  continued  Keane.  “She  wrote  a 
whole  book  about  Nancy  and  didn’t 
mention  Ernie  Bushmiller!”  The  late 
Bushmiller  created  the  United-dis- 
I  tributed  “Nancy”  comic,  now  done 
by  Jerry  Scott. 


Cathy  Guisewite 
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Alabama-based  political  cartoonist  starts  comic  strip 


Birmingham  (Ala.)  News  editorial 
cartoonist  Mark  Cullum  has  created  a 
comic  called  “Walnut  Cove”  which 
will  be  introduced  June  2  by  King 
Features  Syndicate. 


His  daily  and  Sunday  strip  stars  “a 
trio  of  high  school  sophomores  who 
share  the  woes  of  dating,  algebra 
tests,  parents,  and  other  everyday 
crises  of  adolescence,”  said  King. 


TKis  is  some 
rock  band... 
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This  garage  band  is  not  quite  ready  for  Sun  Studios. 


NYTS  diet  column  and  phone  line 


A  weekly  weight-reduction  advice 
column  which  has  been  running  for  a 
year  in  the  Des  Moines  Register  is 


Stella  , 

Lynn  Harper 


now  available  to  other  papers  via  the 
New  York  Times  Syndicate. 

Lynn  Harper’s  “ThinOut!”  is 
accompanied  by  a  900  line  for  read¬ 
ers.  Each  newspaper  client  receives 
its  own  phone  number  and  shares  in 
revenue  generated  from  calls. 

The  Michigan-based  Harper  speaks 
about  health,  nutrition,  and  weight 
control  in  public  appearances  and  on 
radio  talk  shows.  She  hosted  a  tv  talk 
show  on  the  Heritage  Cable  Network 
during  1989-90,  and  is  a  former  lec¬ 
turer  for  Weight  Watchers  Interna¬ 
tional. 


Accu-Weather  has  service  bureau 


The  “AccuCall  900#  Service 
Bureau”  has  been  opened  by  Accu- 
Weather. 

It  will  make  available  weather  fore¬ 
casts,  sports  scores,  national  news 
headlines,  business  news  headlines, 
stock  reports,  lottery  results,  soap 
opera  summaries,  horoscopes,  movie 
reviews,  music  charts,  book  reviews, 
and  more. 

The  first  client  is  the  Washington 
Post,  for  which  Accu-Weather  will  be 
providing  three-day  weather  fore- 


Nolan  is  now  with  Universal  Press 


Doris  Richetti  Nolan  has  joined 
Universal  Press  Syndicate  as  a  tele¬ 
marketer  for  columns  and  one-shot 
material. 


The  trio  includes  Andrew  Thomas, 
Thurman  Boggs,  and  Joey  Kennedy, 
who  is  based  on  the  real-life  Joey 
Kennedy  who  shared  a  Pulitzer  this 
year  for  his  Birmingham  News  edito¬ 
rial  writing  (see  E&P,  April  13). 

“Walnut  Cove”  also  features  sixth- 
graders  Lori  Thomas  and  Carmen 
Boggs  as  well  as  parents  Glen  and 
Miriam  Thomas  and  Howard  and 
Ethel  Boggs. 

Cullum  joined  the  Birmingham 
News  in  1985  and  entered  syndication 
with  Copley  News  Service  four  years 
later.  Papers  running  his  award-win¬ 
ning  editorial  cartoons  have  included 
the  Dallas  Morning  News,  Detroit 
News,  and  New  York  Times. 

The  Nashville  native  graduated  in 
1985  from  Abilene  Christian  Univer¬ 
sity  with  a  B.A.  in  mass  communica¬ 
tion. 

“Walnut  Cove”  clients  include  the 
Atlanta  Constitution,  Birmingham 
News,  Chicago  Tribune,  Dallas 
Morning  News,  Denver  Post,  Minne¬ 
apolis  Star  Tribune,  Sacramento  Bee, 
San  Diego  Union,  San  Francisco 
Examiner,  and  Seattle  Post-Intel- 
ligencer. 


casts  and  current  conditions  for  2,001 
U.S.  and  foreign  cities. 

Accu-Weather  —  based  at  619  W. 
College  Ave.,  State  College,  Pa. 
16801  —  is  one  of  an  increasing  num¬ 
ber  of  syndicates  offering  900-number 
services  to  newspapers,  which  share 
in  the  revenues. 

The  company  also  provides  more 
than  100  papers  with  customized 
weather  pages,  provides  graphics  for 
hundreds  of  AP  member  papers,  and 
more. 


Nolan  previously  worked  for  the 
Los  Angeles  Times  Syndicate,  New 
York  Times  Syndication  Sales  Corpo- 

(Continued  on  page  54) 


Who's  got  the  inside  track  on 
personal  computers?  Gordon 
McComb  is  a  contributor  to  Video 
Magazine  and  MacUser.  He  has 
written  more  than  25  computer 
books  and  1,000  magazine  articles 
on  home  electronics.  Computer 
literati  and  nonliterati  alike  will 
enjoy  every  bit  of  McComb. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  Cordon  McComb's 
Best  Bytes.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package  that 
ties  up  readership  and  revenues. 
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(Continued  from  page  53) 
ration,  and  Creators  Syndicate.  The 
Denver  resident  was  also  a  teacher  in 
New  York. 

News  about  awards 

Four  newspapers  have  received 
prizes  totaling  $12,500  for  having  the 
highest  call  volume  on  the  New  York 
Times  Syndicate's  900*number  cross¬ 
word  line  last  year. 

The  papers  also  had  to  have 
actively  promoted  the  900  number. 

A  $5,000  grand  prize  went  to  the 
Los  Angeles  Daily  News,  while  the 
Pittsburgh  Post-Gazette,  Land-0- 
Lakes  (Fla.)  Laker,  and  Chapel  Hill 
(N.C.)  Newspaper  received  $2,500 
each  for  topping  their  circulation 
categories. 

NYTS’s  900-number  crossword 
line  is  used  by  readers  of  papers  sub¬ 
scribing  to  the  daily  or  Sunday  New 
York  Times  puzzle. 

In  other  award  news.  Universal 
Press  Syndicate  columnist  Erma  Bom- 
beck  received  the  American  Cancer 
Society’s  Medal  of  Honor  for  her 
book  I  Want  to  Grow  Hair,  I  Want  to 
Grow  Up,  I  Want  to  Go  to  Boise: 
Children  Surviving  Cancer  and  for 
donating  all  proceeds  from  the  book’s 
domestic  sales  to  the  ACS  for 
research.  The  ACS  has  received  more 
than  $1  million  so  far. 

Another  columnist,  “Miss  Man¬ 
ners’’  creator  Judith  Martin  of  United 
Feature  Syndicate,  received  an  honor¬ 
ary  doctorate  from  Adelphi  Univer¬ 
sity  May  19. 

Speaking  of  education,  the  Mid- 
South  Cartoonists  Association  is 
seeking  contributions  to  continue  its 
free  “Images  and  Ideas’’  workshops 
for  aspiring  cartoonists. 

The  MSCA  —  which  began  the 
workshops  in  1985  —  is  based  at  1387 
Central  Ave.,  #1015,  Memphis, 
Tenn.  38104.  A  number  of  its  mem¬ 
bers  are  syndicated. 

Also,  the  Association  of  American 
Editorial  Cartoonists  has  given  its  Ink 
Bottle  Award  for  contributions  to  the 
organization  to  former  Dallas  Times 
Herald  and  North  America  Syndicate 
editorial  cartoonist  Bob  Taylor. 

Making  the  presentation  at  the 
recent  AAEC  convention  in  Memphis 
was  Newspaper  Enterprise  Associa¬ 
tion  editorial  cartoonist  Sam  Rawls, 
who  also  does  the  “Pop’s  Place” 
comic  for  King  Features  Syndicate. 

Trezevant  dies  at  67 

John  Trezevant,  a  former  executive 


The  May  6  'Queen  of  the  Universe'  by  Sam  Hurt  of  United  Feature  Syndicate 
commented  on  the  shrinking  size  of  comic  strips. 


with  Field  Newspaper  Syndicate 
(now  North  America  Syndicate),  has 
died  at  the  age  of  67. 

Trezevant  also  worked  for  the  San 
Francisco  Chronicle  and  Chicago 
Sun-Times,  where  he  edited  Ann 
Landers’  syndicated  advice  column. 

Some  bookish  news 

United  Feature  Syndicate 
“Washington  Merry-Go-Round”  col¬ 
umnists  Jack  Anderson  and  Dale  Van 
Atta  have  written  the  best-selling 
Stormin’  Norman:  An  American 
Hero  (Zebra  Books)  about  Gen.  H. 
Norman  Schwarzkopf. 

A  third  United  creator,  cartoonist 
Charles  M.  Schulz,  is  the  author  of 
the  soon-to-be-released  Could  You  Be 
More  Pacific?  “Peanuts”  collection 
from  Topper  Books. 

Another  cartoon  volume.  Baby 
Blues:  This  Is  Going  to  Be  Tougher 
Than  We  Thought,  has  been  pub¬ 
lished  by  Contemporary  Books.  It’s 
the  first  collection  of  the  comic  by 
Rick  Kirkman  and  Jerry  Scott  of  Cre¬ 
ators  Syndicate. 

All  Natural  Pogo,  described  as  “a 
new  interpretation  of  Walt  Kelly’s 
classic  comics,”  has  been  written  by 
Norman  Hale  for  the  New  York  City- 
based  Thinker’s  Books. 

And  Suddenly  Single  Mother’s  Sur¬ 
vival  Guide  has  been  written  by  syndi¬ 
cated  “On  My  Own”  columnist  Pat 


LiwMWOaei' 


Bil  Keane  of  King  Features  Syndicate 
recently  unveiled  o  permanent  exhibi¬ 
tion  of  19  'Family  Circus'  cartoons 
about  Philadelphia  at  that  city's  zoo. 
The  Arizonian  grew  up  and  worked  in 
Philadelphia  for  many  years. 


Kite  for  the  Bedford,  Mass. -based 
Mills  &  Sanderson  publishers. 

‘Daily  Dose’  offered 

A  topical  daily  humor  feature  is 
being  syndicated  via  fax  or  E-mail. 

“The  Daily  Dose”  contains  social 
and  political  satire  in  one-  and  two- 
liner  formats.  One  recent  line  was: 
“You  can  spot  a  Los  Angeles  police¬ 
man  at  a  poker  game.  He  always  leads 
with  a  club.” 

The  feature  is  by  Alan  Ray,  who 
produces  topical  humor  for  75  U.S. 
and  Canadian  radio  stations  via  his 
“TeleJoke”  service.  He  also  teaches 
broadcasting  at  the  University  of  the 
Pacific  in  Stockton. 

Ray  grew  up  in  Memphis  and  went 
on  to  earn  bachelor’s  and  master’s 
degrees  from  Memphis  State  Univer¬ 
sity  and  a  doctorate  from  the  Univer¬ 
sity  of  Missouri. 

He  is  based  at  Entertainment  Com¬ 
munication  Consultants,  Suite  33- 
376,  4555  N.  Pershing  Ave.,  Stock- 
ton,  Calif.  95207. 

'Baby  Blues’  is  back 

“Baby  Blues”  by  Rick  Kirkman 
and  Jerry  Scott  of  Creators  Syndicate 
recently  returned  to  the  Chicago  Tri¬ 
bune  after  a  test-dropping  was  met 
with  reader  protests,  including  signed 
petitions. 

She  self-syndicates 

A  May  4  E&P  item  about  Karen 
Feld  should  have  noted  that  she  now 
self-syndicates  her  “Capital  Connec¬ 
tions”  column.  She  is  no  longer  with 
Creators  Syndicate. 

Goren  is  dead  at  90 

Former  syndicated  bridge  colum¬ 
nist  Charles  Goren  has  died  in  Los 
Angeles  at  the  age  of  90. 
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“Citizenship  Day.” 

More  than  750,000  people,  the 
largest  crowd  in  New  York’s  history, 
gathered  on  The  Mall  in  Central  Park 
to  hear  patriotic  speeches  by  Mayor 
LaGuardia  and  others  under  the  spon¬ 
sorship  of  the  New  York  Journal- 
American  and  the  Daily  Mirror. 

From  Editor  &  Publisher 
May  24,  1941 


(Continued  from  page  12) 


the  “sale  of  UPI  is  a  very  real  pros¬ 
pect  between  now  and  mid-May.” 

A  VanBennekom  internal  memo  to 
staffers  in  March  told  them  the  field  of 
perspective  buyers  has  been  nar¬ 
rowed  down. 

“No  eventual  outcome  can  yet  be 
ruled  out  and  there  are  no  specific 
deadlines,”  he  said. 

In  another  memo  to  Unipressers 
April  18,  VanBennekom  stated, 
”...  A  deal  inspiring  the  confidence 
of  everyone  inside  and  outside  UPI 
may  be  at  our  fingertips.  Major  play¬ 
ers  are,  after  much  analysis,  on  the 
verge  of  taking  the  leap  of  faith  in  a 
UPI  future  based  on  sound  business 
principles.” 

UPI  parent  company  Infotechnol- 
ogy  Inc.  is  currently  in  Chapter  1 1 
bankruptcy  reorganization. 

Globe  to 
publish  guide 

The  Boston  Globe  has  announced 
that  it  will  publish  the  official  guide  to 
Sail  Boston  1992  Inc.,  a  nonprofit  cor¬ 
poration  formed  to  coordinate  and 
implement  the  visit  of  the  tall  ships  to 
Boston  in  July  1992  to  celebrate  and 
commemorate  the  500th  anniversary 
of  Columbus’  discovery  of  America. 

Outdoor  guide 

The  Daily  News  of  Los  Angeles  has 
published  “California  Adventures,” 
a  spring  and  summer  guide  to  outdoor 
activities. 

The  four-color,  magazine-size  sec¬ 
tion  was  inserted  into  a  recent  issue  of 
the  paper  and  additional  copies  are 
being  distributed  by  the  California 
Office  of  Tourism. 

The  publication  was  also  distrib¬ 
uted  at  an  Adventure  Show  at  a  shop¬ 
ping  center.  The  promotional  cam¬ 
paign  for  the  section  included  rack 
cards  and  house  ads. 


Newspapers  sue 
agency  over 
ad  payment 

Six  newspapers  have  filed  suits  in 
federal  and  state  courts  against 
Wells,  Rich,  Green  Inc.,  New  York, 
accusing  the  agency  of  failing  to  pay 
for  ads  for  its  client.  Continental  Air¬ 
lines. 

Last  December,  the  airline  filed  for 
bankruptcy  protection.  Just  prior  to 
that,  ads  appeared  in  the  Chicago  Tri¬ 
bune,  Chicago  Sun-Times,  Indianap¬ 
olis  Star,  Fort  Worth  Star-Telegram, 
the  Akron  (Ohio)  Beacon  Journal  and 
the  Union  News  and  the  Sunday 
Republican  of  Springfield,  Mass. 

The  money  owed  the  newspapers 
range  from  $161,435  to  the  Chi¬ 
cago  Tribune,  to  $7,432  to  the  Akron 
Beacon  Journal. 

War  was  big 
story  for  tv  I 

Between  the  Aug.  2,  1990,  Iraqi 
invasion  of  Kuwait  and  the  allied 
cease-fire  on  Feb.  27,  ABC,  CBS  and 
NBC  broadcast  some  4,383  Gulf- 
related  stories  on  their  evening  news¬ 
casts  for  a  total  of  126  hours,  29  min¬ 
utes,  according  to  the  Center  for 
Media  and  Public  Affairs’  “Media 
Monitor,”  w  hich  noted  the  Gulf  crisis 
“triggered  more  network  news  sto¬ 
ries  in  a  shorter  period  of  time  than 
any  event  in  America’s  history.” 

For  comparison,  the  center  pointed 
out  that  the  1988  presidential  cam¬ 
paign  produced  only  2,301  stories 
over  22  months. 

Paper  honors 
employees 

Winners  of  the  Seattle  Times' 
Publisher’s  Circle  Employee  of  the 
Year  award  have  been  announced  by 
the  paper. 

Winners  in  the  four  categories 
were:  Mason  Sizemore,  president  and 
chief  operating  officer  —  executive; 
Karen  Slattery,  production  manager  — 
key  manager;  Donna  Tuggle,  classi¬ 
fied  advertising  manager-transporta¬ 
tion;  and  Walt  Watkins,  assistant 
composing  room  foreman-nights  — 
supervisor;  and  J.J.  Wilkerson,  hu¬ 
man  resources  assistant  —  line/pro¬ 
fessional  employee. 

To  recognize  the  executi  e  of  the 
year,  the  company  contributes 
$10,000  to  the  winner’s  college  of 
choice;  the  other  four  winners  each 
receive  $5,0(X). 


Mistrial 

(Continued  from  page  16) 

others  as  a  means  to  finding  the  iden¬ 
tity  of  a  reporter’s  source. 

If  nothing  else,  the  case  has 
reminded  a  lot  of  reporters  in 
Washington,  at  least,  to  keep  their 
mouths  shut. 

Page 

(Continued  from  page  19) 


Based  on  an  interview  with  Stein, 
the  Orange  County  Register  specu¬ 
lated  in  its  May  16  issue  that  the  Pilot 
may  drop  its  Saturday  or  Sunday  edi¬ 
tions  as  a  cost-saving  measure. 

The  paper  quoted  Stein  as  say¬ 
ing,  “We’re  considering  a  lot  of 
things  ....  We  need  to  decide  who  it 
is  we  want  to  be.” 

He  added  that  the  paper,  with  a 
circulation  of  about  15,(Xjo,  “has  tre¬ 
mendous  potential”  and  an  extreme¬ 
ly  loyal  staff.” 

Stein  predicted  that  the  Pilot  “can 
punch  into  the  black”  by  the  end  of 
the  year. 

Sweepstakes 
promotes 
real  estate  ads 

The  Los  Angeles  Times  is  promot¬ 
ing  real  estate  advertising  with  a 
“Time  to  Buy”  sweepstakes  in  which 
the  winner  will  receive  a  $50,000 
down  payment  on  any  new  home 
offered  by  participating  developers. 

Coast  Federal  Bank  is  co-sponsor¬ 
ing  the  contest,  which  runs  through 
May. 

To  particifiale  in  the  program,  each 
of  the  developers  has  purchased  a 
minimum  of  1^  inches  of  advertising 
to  run  in  the  Sunday  Real  Estate  sec¬ 
tion. 

Times  classified  advertising  direc¬ 
tor  Larry  Kline  said  the  contest  will 
be  promoted  through  newspaper  ads 
as  well  as  rack  cards  and  radio  spots. 

Sweepstakes  hopefuls  fill  out  an  en¬ 
try  form  obtained  from  the  Sunday  Real 
Estate  section  or  at  the  sales  offices  of 
the  participating  homebuilders.  The 
winner  may  choose  from  dozens  of 
homes  priced  from  $75,950  to  $1.25 
million  in  every  Southern  California 
county  and  in  five  Northern  Califor¬ 
nia  counties.  He  or  she  then  has  three 
months  to  qualify  for  a  mortgage  with 
Coast  Federal  and  open  escrow. 

The  recession  has  slowed  the  once- 
booming  California  real  estate  market 
and  brought  prices  dowm. 


EDITOR  &  PUBLISHER  for  May  25,  1991 


55 


Shop  talk 

(Continued  from  page  64) 


Look  beyond  the  person  who  simply 
says,  “Print  more  good  news.”  There 
are  fine  minds  in  our  community  that 
do  not  belong  to  the  chamber  of  com¬ 
merce  or  the  Rotary  Club. 

Search  for  thinking  funeral  direc¬ 
tors,  motorcycle  shopowners ,  florists, 
part-time  band  members,  elderly  ac¬ 
tivists.  Bring  in  these  people  who  have 
a  different  perspective  of  life  but  make 
sure  they  have  passion,  intelligence, 
and  can  work  with  a  group.  Rotate 
them  for  one-week  periods  about 
once  a  month  and  pay  them  a  little. 
Most  important,  actually  listen  to  what 
they  say. 

Bring  interested  creative  staffers 
through  the  news  meeting  in  one- 
week  periods.  Take  them  off  regular 
assignment,  have  them  roam  the  de¬ 
partments  and  wire  services  for  inter¬ 
esting  and  strange  material.  Encour¬ 
age  the  unusual  to  be  presented.  The 
Detroit  Free  Press  does  this  with  suc¬ 
cess,  calling  the  visitor  Dr.  Risk. 

As  silly  as  it  seems,  banish  the 
neckties.  People  hide  behind  them. 
Likewise,  ifclone-typepowerdressing 
promotes  anything,  it  is  clone-type 
power  thinking.  Minimize  it. 

Brainstorm  for  more  ideas  that  work 
for  your  paper  and  consider  an  even 
more  radical  alternative:  Do  not  have 
news  meetings. 

Create  alternatives. 

Maybe  form  several  teams  consist¬ 
ing  of  two  newsroom  persons  and  one 
outside  person.  Perhaps  one  team 
could  have  traditional  thinkers,  an¬ 
other  artistic  thinkers,  and  another  hu¬ 
manistic  thinkers.  Have  these  mem¬ 
bers  go  to  the  different  newsroom  de¬ 
partments  and  hear  of  developing  sto¬ 
ries.  They  should  also  make  sugges¬ 
tions  themselves. 

Have  these  groups  each  suggest 
the  leading  stories  to  a  small  group  of 
forward-thinking  news  executives. 
After  hearing  from  each  team  individ¬ 
ually,  then  news  executives  could  de¬ 
termine  what  makes  print  and  where. 

However  you  do  it,  develop  alterna¬ 
tives  that  might  work  for  your  paper 
and  then  dare  to  try  them.  If  one  idea 
does  not  work,  that  is  OK;  modify  it ,  or 
try  another  idea.  Promote  competi¬ 
tion,  even  contests,  for  the  most  out¬ 
rageous  idea. 

The  environment  of  successful 
newsrooms  will  come  from  leadership 
that  promotes  new  or  unconventional 
thoughts  and  the  people  who  dare  to 
express  them. 

We  have  to  look  outside  our  indus¬ 
try  for  answers  as  well.  There  are 
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great  companies  out  there  that  have 
great  creative  processes  in  place.  We 
need  to  study  them  and  have  them 
make  suggestions  to  us  about  our 
process.  This  will  take  corporate  fi¬ 
nancial  commitment. 

Changing  the  news  meetings  could 
aid  in  the  evolution  of  newspapers  and 
play  some  part  in  a  healthy  future. 


Hamper 

(Continued  from  page  7) 


“Ads  From  Anywhere  enables  a 
retailer  to  transmit  an  ad,  a  full-page 
ad,  on  a  dial-up  telephone  connec¬ 
tion,”  president  Richard  G.  Atkins 
explained. 

“We  capture  that  on  our  computer 
systems.  Today  we  convert  that 
through  Linotronic  equipment  into  a 
high-quality  velox.  We  then  put  that 
into  the  AD/SAT  network.  A  retailer 
can  use  this  for  regional  advertising, 
local,  interstate  or  intrastate  inser¬ 
tions.  It  doesn’t  matter  whether  the 
retailer  has  to  go  50,  500  or  3,000 
miles,”  he  said. 

“We  are  using  this  technology  to 
sell  people  that  newspapers  are  easier 
than  ever  to  use,”  Atkins  said. 

Even  before  the  sale,  technology  is 
being  pressed  into  the  service  of 
newspapers. 

For  example,  Peter  Winter,  NAB’s 
senior  vice  president/product  and 
market  development,  described  the 
bureau’s  new  Electronic  Sales  As¬ 
sistant,  which  gives  salespeople 
computer  access  to  sales  arguments 
and  rebuttals  to  customer  objec¬ 
tions. 

“Let’s  say  an  advertising  salesper¬ 
son  has  to  sell  a  local  retailer  who  has 
begun  to  move  advertising  dollars  out 
of  newspaper  and  into  cable  tv,”  Win¬ 
ters  said. 

“Sitting  at  an  Apple  Macintosh 
computer,  he  accesses  a  database  at 
the  bureau  and  looks  for  an  argument 
against  cable  tv.  He  finds  it  —  and 
requests  that  it  be  sent  back  down  the 
telephone  line  to  his  computer,” 
Winter  added. 

NAB  already  has  some  150  canned 
arguments.  Winter  said. 

In  addition,  ESA’s  database  con¬ 
tains  complete  sales  presentations 
and  background  information.  There  is 
also  an  electronic  mail  service  for 
swapping  messages,  tips  and  actual 
presentations,  he  said. 

These  kinds  of  approaches  are  par¬ 
ticularly  important  because  the  per¬ 
ception  that  newspapers  are  hard  to 
buy  is  taking  an  ever-firmer  hold  on 
media  buyers,  particularly  younger 
ones. 


“The  accumulation  of  these  road¬ 
block  issues  over  time  has  pre¬ 
empted  a  positive  selling  environment 
with  our  best  customers,”  NAB’s 
Hunt  said.  “A  major  component  of 
reinventing  how  we  go  to  market  is  re¬ 
equipping  the  industry  to  sell  from 
strength.” 

Award  to  note 
good  PR  writing 

To  encourage  effective  writing  by 
public  relations  students,  Public- 
Relations  Quarterly  has  established 
the  Bernays  Cup,  named  for  public 
relations  counselor  Edward  L.  Ber¬ 
nays  of  Cambridge,  Mass. 

Entries  will  be  treated  as  manu¬ 
scripts,  with  the  winner  published  in 
Public  Relations  Quarterly.  The  first 
award,  an  engraved  silver  cup,  is 
slated  to  be  presented  in  November. 


America  East 

(Continued  from  page  37) 


is  to  give  newspapers  a  chance  to 
refurbish  existing  equipment  instead 
of  buying  new  systems  —  “because 
the  mechanics  don’t  die,  the  controls 
die.” 

His  booth  showed  the  Express  Belt 
Delivery  System  controls  upgrade 
and  modernization  for  Gannett 
Rochester  Newspapers.  His  business 
entails  work  with  different  vendors’ 
systems,  usually  older  ones  —  a  fact 
that  requires  his  firm  to  “try  to  stay 
generic.  We  haven’t  made  it,”  he 
added,  “but  we’re  getting  close.” 

Bill  Rudder  &  Associates,  Gasto¬ 
nia,  N.C.,  dates  from  1986,  but  Rud¬ 
der  himself  goes  back  through  the 
King  Press  organization  to  the  days  of 
Fairchild  web  presses.  His  firm  con¬ 
tinues  to  work  with  Robertson 
Machinery,  based,  as  is  King,  in 
Joplin,  Mo.  Robertson  remanufac¬ 
tures  King  presses,  and  Rudder  repre¬ 
sents  Robertson. 

Rudder  also  sells  an  array  of  press¬ 
room  hardware  that  includes  drives, 
packing  gauges,  plate  and  blanket 
cylinders,  butt  roll  rewinders,  special 
air  shafts  for  winding-rewinding 
applications,  zero-speed  splicers, 
hydraulic  paper  loaders,  tensioning 
and  sidelay  controls  and  systems  for 
gluing,  moistening  and  delivering  dry 
compressed  air.  The  firm  also  distrilv 
utes  Baldwin  and  Baldwin  Stobb  stack¬ 
ers. 

Rudder  claims  the  design  for  the 
industry’s  first  pneumatic  tension 
system,  noting  that  “It’s  the  only  ten¬ 
sion  system  you  can  control  from  the 
folder.” 
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IN  BRIEF 


AIM  protests 
New  York  Times 
op-ed  column 

Accuracy  in  Media,  the  conserva¬ 
tive  media  watchdog  organization, 
has  called  for  an  investigation  of  the 
New  York  Times  over  the  paper’s 
publication  of  an  op-ed  column  by 
former  Carter  aide  Gary  Sick,  which 
charged  that  Reagan  administration 
officials  cut  a  deal  concerning  the 
release  of  the  American  hostages  in 
Iran. 

“The  barrage  of  undocumented 
charges  by  Gary  Sick  have  prompted 
calls  in  the  media  for  an  official  inves¬ 
tigation.  Accuracy  in  Media  believes 
it  would  be  more  useful  to  investigate 
the  conspiracy  between  Sick,  the 
New  York  Times  and  PBS  [which 
aired  a  Frontline  program  based  on 
Sick’s  allegations]  to  give  these 
charges  an  importance  they  don’t 
deserve,”  AIM  stated. 

Vancouver  paper 
tops  in  bylines 
of  women 

A  Canadian  feminist  media  group 
says  only  one  Canadian  newspaper 
increased  the  number  of  female 
bylines  in  the  past  year. 

The  National  Watch  on  Images  of 
Women  in  the  Media  Inc.  says  in  its 
second  annual  report  on  Canadian 
newspapers  that  of  six  large  papers  it 
studied  over  the  past  two  years,  only 
The  Province  of  Vancouver,  B.C., 
increased  the  number  of  bylines  by 
women. 

According  to  the  group,  the  Prov¬ 
ince,  with  34%  of  its  bylines  credited 
to  women,  also  had  the  highest  per¬ 
centage  of  female  bylines.  In  its  1990 
study,  the  group  had  said  the  Prov¬ 
ince  had  the  lowest  percentage,  just 
20%. 

Desert  Storm 
photo  exhibit 

The  Fayetteville  (N.C.)  Publishing 
Co.,  publisher  of  the  Fayetteville 
Times  and  the  Fayetteville  Observer, 
is  co-sponsoring  a  photography  exhib¬ 
it  featuring  more  than  100  images 
from  Operation  Desert  Storm. 

To  be  presented  at  the  Fayetteville 
Arts  Council,  “Desert  Storm:  A  Pho¬ 
tographic  Diary”  will  include  more 


than  100  original  photos  culled  from 
thousands  of  slides  and  negatives  by 
Fort  Bragg  combat  photographers, 
Fayetteville  Publishing  staffers. 
Navy  and  Air  Force  photographers 
and  independent  contract  photojour¬ 
nalists.  Also  in  the  show  will  be 
photos  of  wounded  U.S.  soldiers 
being  evacuated  from  the  battlefront, 
as  photographed  by  David  Turnley  of 
the  Detroit  Free  Press. 

Other  sponsors  of  the  exhibit 
include  the  XVII  Airborne  Corps  and 
Fort  Bragg,  and  the  Arts  Council  of 
Fayetteville/Cumberland  County. 
Curators  of  the  exhibit  are  Capt. 
Michael  Edrington,  Commander, 
49th  Public  Affairs  Detachment, 
ABN,  Fort  Bragg,  and  Ken  Cooke, 
director  of  photography,  Fayetteville 
Observer-Times. 

Newspapers  urged 
to  save  old  papers 

A  new  report  from  the  Gannett 
Foundation  Media  Center  found  that 
American  news  media,  particularly 
newspapers,  have  failed  to  fully  serve 
the  public  because  of  their  lack  of 
institutional  memory. 

The  report,  “Untapped  Sources: 
America’s  Newspaper  Archives  and 
Histories,”  urges  newspaper  organi¬ 
zations  to  save,  preserve  and  study 
old  newspapers.  The  study  also  traces 
newspaper  history  through  books 
about  newspapers  and  journalists  and 
contains  an  inventory  of  major  news¬ 
paper  archives  in  the  United  States. 

Memento  edition 

The  April  16  Welcome  Home  edi¬ 
tion  of  the  Daily  Press  and  Times- 
Herald  of  Newport  News,  Va.,  not 
only  provided  a  memento  of  the  Gulf 
■  War,  but  also  a  donation  to  the  local 
United  Way  organizations  that 
assisted  the  military  and  their  families 
during  the  conflict. 

The  newspapers  announced  that 
advertising  proceeds  from  the  special 
section  totaling  $10,000  will  be 
donated  to  the  United  Way  of  the 
Virginia  Peninsula  and  two  of  its 
member  agencies,  the  USO  and  the 
American  Red  Cross. 

Car  buyer’s 
guide  offered 

The  Evansville  (Ind.)  Courier  has 
this  year  added  a  new  weekly  buyer’s 


guide  for  car  and  other  vehicle  sales 
called  “Wheels.” 

The  section  is  available  free  at  local 
retail  outlets.  Editorial  features  on 
local  dealers,  repair  tips  and  best 
deals  of  the  week  support  the  adver¬ 
tising. 

Special  deals  linking  the  Courier 
classified  section  with  “Wheels” 
allows  advertisers  to  get  maximum 
exposure.  “Wheels”  also  allows 
advertisers  to  place  a  free  photo  of  the 
car  or  vehicle  for  sale  with  their  ad. 

SFW  touts  ways 
to  prosper  during 
a  recession 

Newspapers  have  been  in  an  indus¬ 
try  recession  since  1988,  according  to 
the  Strategic  Planning  Institute. 

To  encourage  advertisers,  Sawyer- 
Ferguson- Walker  Company,  a  sales 
representative  firm,  has  put  together 
a  presentation  of  15  8"  x  11"  pages  that 
point  out  the  benefits  of  advertising 
during  a  recession.  Each  reach  an 
independent  conclusion  on  the  posi¬ 
tive  impact  on  profitability,  market 
share  and  long-term  business  suc¬ 
cess.  The  presentation,  “Prospering 
During  a  Recession,”  can  be  used  for 
direct  mailings,  sales  pitches  or  as 
quarter-page  newspaper  advertise¬ 
ments.  Newspapers  using  the  presen¬ 
tation  include  the  Asbury  Park  (N.J.) 
Press,  Dayton  (Ohio)  Daily  News, 
and  the  Tacoma  (Wash.)  News  Tri¬ 
bune. 

Boston  Globe 
copy  editor 
found  dead 

Nancy  Osborn,  a  former  reporter 
with  the  Associated  Press  and  copy 
editor  at  the  Boston  Globe,  was  found 
dead  April  29  by  police  in  Mashpee, 
Miss.,  after  she  had  been  reported 
missing  for  several  weeks. 

The  Globe  quoted  police  as  saying 
that  Osborn  had  been  killed  by 
repeated  blows  to  her  head  and  neck. 
Her  body  was  partially  clad  when 
police  found  her.  Authorities  indi¬ 
cated  that  a  quick  solution  to  the  mur¬ 
der  was  not  anticipated. 

A  relative,  said  to  have  been  autho¬ 
rized  to  speak  on  Osborn’s  behalf, 
told  the  Globe  that  Osborn  had  for 
many  years  suffered  from  schizophre¬ 
nia. 
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Classified  Advertising 


11  W.  19th  Street,  NY,  NY  10011 
PHONE  (212)  075-4300 
FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


900  PERSONALS 


Joint  ventures  available  at  no  cost  for 
DIAL  &  DATE  at  1-900-4LOVERS,  CAR 
QUOTE  LINE  at  1-900-TRADE-IN.  or 
CLASSIFIED  LINE  at 
1-900-321-SELL.  Call  for  complete 
details  Communication  Management 
Service,  Inc.  at  1-800-233-7785. 


“Talking"  personal  classifieds.  A  900 
audiotex  success.  Quick  start-up,  no 
investment,  high  income.  High  reader 
usage.  Peeke  LoanFax.  Call  Linda: 
(301)  840-5752. 


ADVICE  COLUMNS 


LIVING  &  LOVING,  advice  on  sex  and 
relationships  from  an  81-year-old  sex 
therapist.  Many  readers  turn  first  to  Dr. 
Eleanor  Hamilton's  practical,  unblush¬ 
ing  advice  column.  She's  especially 
popular  with  women  and  seniors.  For 
samples  write  Point  Reyes  Light,  Box 
210,  Point  Reyes  Station,  CA  94956. 
(415)  663-8404. 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


AUDIOTEX 


By  Peeke  LoanFax.  See  our  ad  under 
MORTGAGE  RATES  and  900  PERSON¬ 
ALS,  or  call  to  discuss  custom 
applications. 


ENTERTAINMENT 


Free  Music  &  Entertainment  Features 
from  The  Music  News  Network.  Weekly 
columns  about  today's  breaking  songs, 
popular  music  acts  &  celebrity  news. 
Excellent  for  Entertainment/Weekend 
Pages.  Free  brochure  1(800) 
333-7092. 


"LIVE  FROM  HOLLYWOOD" 

Hook  your  readers  on  this  unique,  origi¬ 
nal,  WEEKLY  column  by  a  top  Holly¬ 
wood  reporter.  Lovely  format  with  lots  of 
pictures.  All  CAMERA  READY.  Will  mail 
anywhere  in  U.S.  or  Canada.  For  sample 
and  rates:  1-800-533-0073  or  (708) 
446-4082. 


FEATURES  AVAILABLE 


DR.  DIALOGO'S  DIARY  is  a  sometimes 
light/sometimes  serious  look  at  life  and 
living.  It's  a  column  designed  for  weekly 
community  newspapers. 

FREE  samples.  Write: 

AMADEUS  PUBLISHERS,  PO  Box 
3383,  Mission,  B.C.,  Canada  V2V  4L1. 


IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back 
for  more.  Award-winning,  700  word 
weekly  column  has  fans  coast  to  coast. 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MONEY 


"MORE  FOR  YOUR  MONEY."  -FREE 
for  one  month.  Act  now!  A  reader  pleasr 
er.  Weekly.  Samples.  Michael  LeFan 
Features,  1802  South  13th,  Temple, 
TX  76504-7364. 


MORTGAGE  RATES 


"Talking”  rate  chart!  A  proven  audiotex 
success.  Increase  reader  value  +  earrt 
revenue.  Joint  venture,  sale,  lease. 
Peeke  LoanFax.  Call  Linda:  (301) 
840-5752. 


NEWS  SERVICES 


ENVIRONMENT  NEWS  SERVICE  (ENS) 
Worldwide  network  professional  journal¬ 
ists  delivers  exclusive  articles  daily  by 
fax,  computer.  Less  than  $l/day.  (604) 
732-4000  FAX:  (604)  732-4400. 


PUBUC  AFFAIRS 


GET  A  UNIQUE  perspective  on  public 
affairs,  every  week.  Free  samples:  Marc 
Desmond,  419  16th  St.,  Brooklyn,  NY 
11215;  (718)  788-8350. 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 
Daily  and  Sunday  Crossword  Puzzles 
24515  California  Ave.  #12 
Hemet,  CA  92343 
Phone  (714)  926-4843. 


SENIOR  HEALTH 


“Senior  Clinic."  AMERICA'S  ONLY 
doctor  written  column  on  Senior  Health. 
"Excellent  reader  response"  Rochester 
(NY)  Democrat  &  Chronicle.  Now  in  8th 
year.  Weekly,  600  words.  Samples, 
rates-  Frank  Macinnis,  M.D.,  HFM 
Literary  Enterprises,  PO  Box  307, 
EDMONTON,  Alberta,  Canada  T5J  2J7. 
(403)  472-6254. 


The  best  cure  for  a  sluggish 
mind  is  to  disturb  its  rou¬ 
tine. 

William  H.  Danforth 


BUSINESS  FOR  SALE 


Advertising  professional  ready  to  trade 
traffic  and  congestion  for  trees  and 
cleari  air.  Print  oriented  agency  in 
unique  resort  market  is  now  offered  for 
sale,  nets  320K.  Jim/Agent  (602) 
224-0818. 


ATTENTION  ADVERTISERS 


Due  to  the  July  4th  Holiday,  the  July  6th  issue  will  have  the 
following  deadlines; 

Monday,  July  1st,  12  noon  (EST)  for  line  ads 
& 

Friday,  June  28th,  5  PM  for  display  ads 
Please  note  that  E  &  P's  offices  will  be  closed  on  July  4th. 


BUSINESS  OPPORTUNITIES 


REAL  ESTATE  PUBLISHING 
Own  your  own  business.  Become  an 
associate  publisher  of  the  largest  full- 
color  advertising  publications  in  the 
US.  Our  success  in  real  estate  and 
apartment  rental  advertising  books  is 
nationwide.  You  handle  sales  and  distri¬ 
bution,  we  handle  all  production.  No 
royalties,  no  franchise  fees,  low  initial 
cost,  modest  working  capital  required 
first  few  months.  If  you  have  the  entre¬ 
preneurial  spirit  we  have  the  product. 
Six  figure  income  potential,  lok  initial 
refundable  investment  required.  Want 
to  know  more? 

Call  Greg  Tanner: 

Network  Publications,  Inc. 

1-800-841-3401  ext.  216 


FINANCING 


START-UP 
AND  TURNAROUND 
Launching  a  new  publication?  Publisher 
of  over  six  start-ups  will  save  you  time, 
energy  and  capital.  Has  your  paper  lost 
market  share?  Need  a  fresh  look?  Need 
a  new  marketing  strategy?  Personnel 
problems?  Need  to  cut  costs?  Call  H.S. 
Barbanel  at  (212)  496-8144  for  fast, 
effective,  hands-on  service. 


NEWSPAPER  APPRAISERS 


APPRAISALS 

Comprehensive  analysis  meeting  IRS 
guidelines  for  tax  planning,  loans, 
estates,  partnerships,  divorce,  minority 
shares,  net  worth  statements,  etc. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  tor 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  APPRAISALS  for  estate; 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  (4(17) 
820-8530,  205  Worth  Ave.,  Suite  201, 
Palm  Beach,  FL  33480;  or  James  C. 
Sterling,  (816)  374-7645,  2405  Grand 
Ave.  Suite  500,  Kansas  City,  MO 
64108-2519. _ 

NEWSPAPER  BROKERS 

"1st  in  RESULTS” 

WEBSTER  &  ASSOCIATES 
131  S.  Gilmer 
Sulphur  Springs,  TX  75482 
(903)  885-7200  (903)  473-2525 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
(407)  820-8530 
205  Worth  Ave.  Suite  201 
Palm  Beach,  FL  33480 
JAMES  C.  STERLING 
(816)  374-7645 
2405  Grand  Ave.,  Suite  500 
Kansas  City,  MO  64108-2519 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 


Brokerage  -  Consulting  -  Appraisals 
BUSHELMAN  &  ASSOCIATES 
8  Gibbons,  Florence,  KY  41047 
(606)  525-6066 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England  and  the  Northeast.  Brokers, 
Appraisers,  Consultants.  Call  for 
brochure.  (617)  643-1863,  4  Water 
St.,  Arlington,  MA  02174. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
TWX  9102402390 
Lon  W.  Williams 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 


Michael  D.  Lindsey 
Media  Consultants,  Inc. 

PO  Box  650 

Saratoga,  WY  82331  (307)  326-8177 
OR  3465  S.  Oleander  Dr. 
Chandler,  AZ  85248  (602)  899-3698 


Over  600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-  (601)  627-7906 
Ed  Travis-East-  (716)  383-8508 
John  McCabe-West-  (213)  459-8123 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


Publication  Brokerage  •  Appraisal 
John  T.  Cribb 
CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
(406)  586-6621  FAX  (406)  586-6774 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


MOVE  TO  TEXAS.  Send  for  list  of 
publisher  financed  newspapers.  Bill 
Berger,  ATN  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (512)  476-3950. 


North  Jersey  long  established  suburban 
weeklies.  Consistently  grossing  annual¬ 
ly  $1,000,000  plus.  Looking  for  125% 
gross.  Rental  space  available.  Owner 
retiring.  Respond  to  Box  5340,  Editor  & 
Publisher. 


Oregon  weekly  near  Portland.  Scenic 
area.  $50,00()  down.  If  you’re  working 
hard  already,  why  not  own  your  own  and 
build  some  equity.  Joe  Davis  (619) 
259-7137. 


Price  reduced  for  42  year  old  profitable 
weekly  located  in  the  high  plains,  oil- 
ranch  country  of  Southeastern  New 
Mexico.  Owner-founder  retiring  after 
transition  to  a  new  owner.  3,000  paid 
subscriptions,  strong  advertising  base 
and  low  overhead.  Two  buildings  and 
full  complement  of  equipment 
included.  Contact  Agnes  Kastner  Head, 
Publisher,  The  Hobbs  Flare,  PO  Box 
1095,  Hobbs,  New  Mexico  88240. 


Rural  county-seat  weekly.  Good  for 
beginners,  young  retirees.  $56,000. 
P.O.  Box  248,  Eads,  CO  81036. 

(719)  438-5868  evenings. 


Specialty  magazine  (hot  health  topic)  in 
Research  Triangle  Park  poised  for 
expansion  to  other  cities,  states.  Gross 
53K.  Sell  61K.  PO  Box  51671, 
Durham,  NC  27717. 


Weekly  shopper  profitable  $163K  gross 
estaWished  with  upside  potential.  Real 
Estate  Services  (303)  245-5101. 

Zone  2,  established  award-winning 
quality  shopper  with  news.  Dominates 
reader  ad  markets.  Excellent  manage¬ 
ment  systems  and  financial  data.  20% 
plus  cash  flow  on  gross  sales  of 
$1,100,000  —  1990.  Selling  price 
$1,000,000.  Includes  receivables, 
state-of-the-art  equipment  no  real 
estate.  Send  inquiries  to  Box  5345, 
Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


WE  ARE  owner/operators  of  230  daily 
and  weekly  newspaper  in  the  United 
States,  Canada,  the  United  Kingdom 
and  Israel  and  we  are  aggressively  seek¬ 
ing  acquisitions.  Circulation  5,000  to 
25,000.  Contact: 

David  Radler 
President 
Hollinger  Inc. 

1827  West  5th  Avenue 

Vancouver,  B(i  V6J  1P5 

Phone  (604)  732-4443 
FAX  (604)  732-3961 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


ACCLAIMED  AUTOMATED 
AFFORDABLE 

For  the  rest  of  the  reasons  Circulation 
Professionals  choose  Circulation  Deve¬ 
lopment,  Inc.,  for  telemarketing  prog¬ 
rams  call  for  our  brochure 

l-(800)  247-2338 


CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)  352-1123 
John  Dinan  —  John  Lyons 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


LEVIS  NATIONAL,  INC. 

"WE  DELIVER  MORE 
HOMES  TO  YOUR  NEWSPAPER" 

For  over  two  decades,  LEVIS  NATION¬ 
AL,  INC.  has  served  more  newspapers 
than  any  other  circulation  telemarketing 
firm  in  the  country.  Backed  by  technol¬ 
ogy’s  latest  computer-assisted  market¬ 
ing  systems,  LEVIS  stands  ready  to  help 
your  newspaper  reach  its  circulation 
goals. 

Call  (201)263-1500 


£ 


Tele-Sales  Systems.  Inc. 


The  Nations  leading  telemarketing 
firm  specializing  exclusively  in  the 
publishing  industry.  Completely 
automated  operations;  providing 
sales  and  services  specifically  for 
today's  innovative  and  demanding 
Circulation  Sales  and  Marketing 
Executives. 

West  -  Jack  Hogan  800-347-1474 
East  -  Sal  Terzo  800-755-7222 


INDUSTRY  SERVICES 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


EQUIPMENT 
&  SUPPLIES 


VER-A-FAST  CORPORATION 
Conversion/Sampling  Programs 
15  Years  Exoenence 
_ 1-800-327-8463 _ 

"YES!” 

Regardless  of  the  size  of  your  newspap¬ 
er,  we  can  supply  you  with  a  steady  flow 
of  new  start  orders  at  the  pace  YOU 
want!  Try  us  for  a  week  and  seel  All 
zones! 

ASK  US,  AND  OUR  RESPONSE 
WILL  BE, 

"YES!  WE  CAN!" 

(216)  434-4466 
PRO  STARTS 


CAMERA  &  DARKROOM 


RETIP  WORN  CAMERA  DRILLS- 
Low  cost-lst  set  on  approval- 
Over  eighty  satisfied  newspapers. 
BROOKLYN  TOOL  (201)  659-5990 


SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical  213/372-0372 


COMPUTER  SOFTWARE 


0ISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 
488-9279. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


PHOTOTYPESETTING 


11  X  17  "TAB  SIZE"  PLAIN  PAPER 
LASERMASTER  IMAGE  SETTER  with 
resolution  of  1200  x  800  TurboRes,  16 
mb  RAM,  Truelmage  PS  language  inter¬ 
preter  from  Microsoft,  135  fonts 
compatible  with  Adobe  Type  Manager. 
Specify  PC  or  MACINTOSH  platform. 
Optional  software  includes  LMNET  and 
OS/2  Presentation  Direct  Driver. 

BOB  WEBER,  INC.  (216)  831-0480. 
FAX.  (800)  837-8973. 


CG  ONE  SYSTEM  with  8  intrepid  and  8 
PE  terminals.  Full  Classified  and  Ed. 
plus  AP.  On  Service  contract  til 
4/30/90.  Best  offer  by  June  10th  takes 
all.  (503)  325-3211  ask  for  Dick. 


For  Sale..CG  8600,  new  in  ’86, 
used. .under  full  maintenance  contract. 
Prime  condition.. Contact  Bryan  Cilley 
at  (505)  986-3013  or  FAX  (505) 
984-1785. 


1983  GOSS  SSC 
21  1/2  CUT-OFF 

2-4  HIGHS 
1  -  FOLDER 
2  -  60  HP  DRIVES 

AVAILABLE  AS  IS 
OR  REMANUFACTURED 
DAUPHIN  GRAPHICS 
PO  BOX  573 

ELIZABETHVILLE,  PA  17023 
(800)  346-6119 


1985  GOSS  C-150,  21  1/2"  cut-off  in 
excellent  condition.  Consists  of  four 
4-highs,  one  3-high,  one  mono  unit,  2 
folders  with  upper  formers,  splicers, 
ribbon  decks  and  more.  Available  now 
and  priced  to  move.  Will  consider  split¬ 
ting  press  up.  OFFERED  EXCLUSIVELY 
BY;  INLAND  NEWSPAPER  MACHIN- 
ERY  CORP.  ,  Lenexa,  KS 
1-800-255-6746  -  Fax;  (913) 
492-6217. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


One  Community  folder,  grease,  15hp 
motor.  Can  see  in  operation  in  Colorado. 
Reconditioned.  (602)  742-2020. 


GOSS  PRESS 
For  Sale  by  Owner 
Set  up  to  run  as  two  press  lines 
or  as  a  single  integrated  line. 

Will  sell  all  or  part. 

1 1  Community  oil  bath  units 
(6  SSC  9911  and  5  SC  9998) 

1  3-color  Universal,  UOP  365 
1  DEV  stacked  unit,  1985 
1  Folder,  SSC  246 
1  Folder,  SC  437 
1  Upper  former 

6  Clutches  (all  electrical  for  paralleling) 
1  Ink  recycler 
1  Acumeter  gluer 
1  Count-O-Veyor,  Baldwin  104 
This  press  is  in  good  condition  and  is 
now  printing  a  number  of  leading  North¬ 
ern  California  weekly  and  monthly 
publications.  It  is  available  mid¬ 
summer  and  can  be  seen  in  operation 
by  appointment. 

ALSO  AVAIUBLE: 

1  Chesire  labeler 
(721  head  and  525  base) 

1  4-pocket  McCain  stitcher 

Call  Steve  Jackson  at  Paradise  Post, 

916-877-4413. 


HARRIS  V15-A,  6  units,  2  folders 
$87K,  V-15A  4u  &  JF-7  $75K,  V25 
2  units,  JF25,  105  Count-O-Veyors 
DAMCO  EQUIPMENT  (212)  265-2211 


NEWSPAPER  LETTER  PRESS 
—  FORSALE  — 

M  IMS  Cm  Mat  I 
t  Cilir  Hwips 
4  Ciltr  Dtck 

3  Goss  2:1  FoMm  —  23  VII  CM  Off 
3  Mmi  Formn 
U  CtlM  RTPs  HC"  IM  Diamlir) 

2  Cm  RTft  (40"  M  OimMM'j 
Fm  More  Morenttoo  CoN  Preiictiio  Mmfv 
M  EvmsvMIo  Coofior 

Q  SCHIPPS 

™  howabd 


SINGLE-WIDTH 

8-Unit  Community,  with  SC  folder  & 
u.f.-1980 

3- Unit  Community,  available 
immediately 

8- unit  Urbanite  (600  &  1000  series) 
w'Urb  &  SU  folder 

7- Unit  1000  series  Urbanite  w/u.f. 

Urbanite  add-on  units  500  series 

9- unit  Goss  Suburban-all  units  w/ 
skJelay  &  circ.,  avail,  immediately 

C-150  21  1/2"  w/four  4-highs,  one 
3-high,  1  mono,  4  pasters  -  excellent 
condition,  1985  vintage 

8- Unit/2-folder  News  King,  w/KJ8As, 
1984 

Add-on  News  King  units,  folders  and 
upper  formers 

4- Unit  Web  Leader  1982  vintage-avail, 
now 

DOUBLE  WIDTH  EQUIPMENT 

One  brand  new  10-unit  Goss  Metro 
#3392,  22  3/4",  double  3:2  folder, 
10  RTP’s.  Avail,  immediately. 

1  Double  3:2  Goss  Imperial  folders  with 
upper  formers/angle  bars. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 


WANTED  TO  BUY 


Wanted.  Mono  type  rack  machine.  108 
pica,  for  parts  or  as  backup.  Call  Pete 
Conover  at  (201)  766-1 180  _ 

Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 

contract  rates  \ 


EDITOR  &  PUBLISHER  for  May  25,  1991 


HELP 

WANTED 


ACADEMIC 


Instructor/Assistant  Professor;  (Journal¬ 
ism:  Fall  1991)  MA/MS  required,  in 
radio  and  television  broadcasting. 
Selected  candidate  will  have  primary 
instruction  responsibilities  in  broadcast 
news  writing  and  editing,  radio  and  T.V. 
announcing,  radio  and  T.V.  direction 
and  production  and  in  core  subjects  in 
Mass  Communications. 

The  Department  of  Communications 
supports  a  fully-equipped  and 
professionally-staffed  TV  broadcast 
studio  including  teleconferencing  capa¬ 
bility,  university  FM  radio  station, 
spewh  and  theatre  as  well  as  computer- 
assisted  print  production  lab.  Salary  is 
competitive,  based  on  qualifications. 
Deadline  for  application:  June  14, 
1991,  or  until  position  is  filled. 

APPLICATION  PROCEDURE;  Submit  a 
letter  of  application,  curriculum  vita, 
official  undergraduate  and  graduate 
transcripts,  and  three  current  letters  of 
reference  to  the  Personnel  Office,' 
Lincoln  University,  PO  Box  29,  Jeffer¬ 
son  City,  MO  65102-0029.  AA/EOE. 


News  and  Advertising  Faculty 
Tenure-track  positions  starting  August 
1991,  January  1992,  or  August  1992. 
News  applicants  would  teach  courses 
such  as  News  Editing,  Public  Affairs 
Reporting,  and  specialties.  Ability  to 
teach  broadcast  journalism  desirable. 
Advertising  applicants  would  teach 
courses  such  as  Campaigns,  Copywrit¬ 
ing,  Fundamentals,  and  specialties. 
Ph.D.  preferred;  candidates  with 
master’s  degree  and  professional  exper¬ 
ience  considered.  Teaching  experience 
preferred.  Salary  and  rank  dependent 
upon  qualifications. 

Send  application  letter,  current  resume 
and  three  current  letters  of  recommen¬ 
dation  to  James  Fields,  Chair,  Depart¬ 
ment  of  Journalism,  University  of 
Wisconsin-Eau  Claire,  Eau  Claire,  Wl 
54702.  Review  of  applications  will 
begin  June  15  and  continue  until  posi¬ 
tions  are  filled. 

UW-Eau  Claire  is  an  Affirmative  Action, 
Equal  Opportunity  Employer. 

ADMINISTRATIVE 

JOB  OPENING 

We’re  looking  for  the  right  man  or 
woman  to  keep  things  hopping  at  the 
Nebraska  Press  Association-a  person  to 
replace  the  present  Executive  Director, 
who  is  retiring.  We  represent  99%  of  all 
daily  and  weekly  newspapers  in  Nebras¬ 
ka.  You  will  manage,  lobby,  write, 
encourage,  sell,  budget  and  speak  on 
behalf  of  respected  organization  and  do 
it  for  good  pay  and  benefits.  Job  begins 
this  Fall. 

We  prefer  familiarity  with  newspapers, 
but  aren’t  afraid  to  test  other  waters.  If 
you  prefer  golf  to  work,  don’t  apply. 

You’ll  work  in  Lincoln,  population 
200,000,  with  2  colleges,  1  University. 
We  own  our  building  located  near  Capi¬ 
tol.  Lovely  city;  good  building;  skilled, 
veteran  staff;  fair-minded  bosses. 

Interested?  Send  complete  resume, 
including  salary  desired  to:  Executive 
Director,  Nebraska  Press  Association, 
1120  K,  Lincoln,  NE  68508. 

Deadline  July  1,  1991. _ 

All  knowledge  that  is 
divorced  from  justice  must 
be  called  cunning. 

Plato 


ADVERTISING 


AD  DIRECTOR 

5  day  daily  and  twice  weekly  in  tourist 
area  is  seeking  an  experienced  person 
to  lead  outside  retail  and  classified 
department.  Should  be  experienced 
manager  but  will  consider  strong  sales 
background.  Send  resume  and  salary 
requirements  to  John  Lowman,  Lake 
Coun^  Record  Bee,  PO  Box  849,  Lake- 
port,  CA  95453.  No  phone  calls. 


AD  MANAGER 

Ad  manager  needed  to  double  sales  of  a 
young,  up-and-coming  S.F.  Bay  Area 
weekly.  $40K  salary  plus  bonus  and 
equity  potential.  Opportunity  galore. 
Send  letter,  resume  to  New  Frontier 
Media,  Suite  913,  12021  Wilshire 
Blvd.,  Los  Angeles,  CA  90025. 


ADVERTISING  DIRECTOR 

Major  Zone  8  metropolitan  daily  is  seek¬ 
ing  experienced  advertising  profession¬ 
al.  Must  possess  strong  management 
skills  and  a  proven  track  record.  Compe¬ 
titive  salary  and  benefit  package.  Box 
5335,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
7,500  daily  with  TMC  seeks  aggressive 
shirt  sleeve  to  sell,  motivate  and 
manage.  Send  resume  to  Publisher,  The 
Daily  Leader,  318  North  Main  St., 
Pontiac,  IL  61764. 


DIRECTOR  OF  ADVERTISING 

Good  people  skills  and  organizational 
ability  a  must.  Experienced  at  motivat¬ 
ing  a  sales  staff  in  highly  competitive 
times.  Quick  to  identity  sales  opportuni¬ 
ties  and  pursue  to  a  closing.  Able  to 
develope  sales  strategies  and  develope 
them  on  a  local  and  national  basis.  We 
offer  a  competitive  salary  and  benefits 
package.  Send  your  resume  and  salary 
requirements  to  Box  5336,  Editor  & 
Publisher. 


ADVERTISING 


Award-winning  million  dollar  penny 
saver  looking  for  an  experienced  sales 
manager  with  solid  leadership  skills  to 
direct  and  motivate  a  staff  of  five.  Crea¬ 
tive  on  promotional  ideas  and  special 
sections  in  addition  to  major  account 
development.  Salary  and  benefits 
negotiable  based  on  qualifications. 
Send  resume  to  T.  Griffis,  Publisher, 
Pennysaver,  305  Main  Street,  Masse- 
na,  NY  13662. 


CLASSIFIED  ADVERTISING  MANAGER 
Creativity,  energy,  professionalism. 
These  are  qualities  we  seek  in  our  next 
Classified  Advertising  Manager.  Zone  5 
daily  seeks  an  aggressive  marketer  with 
good  organizational  and  people  skills. 
5-10  years  minimum  experience  in 
comparable  position.  You  will  work  with 
an  excellent  team.  Send  resume  with 
full  details  to  Box  5341,  Editor  & 
Publisher. 


CLASSIFIED 

ADVERTISING  MANAGER 

We  need  a  good  manger  who  is  truly  a 
“sales”  manager.  The  person  we  select 
will  be  a  goals-oriented  self-starter  who 
can  keep  the  staff  motivated  even  when 
the  economy  takes  a  dive  -  a  person 
who  can  come  up  with  innovative  value- 
added  sales  concepts  directed  to  all 
categories  of  our  strong  "classified" 
market,  from  high  volume  auto  and  real 
estate  accounts  to  individual  private- 
party  ads.  Some  categories  have  poten¬ 
tial  but  need  development  by  an  aggres¬ 
sive  manager.  We  expect  a  lot  -  in 
return,  we  provide  a  very  good  corporate 
atmosphere,  benefits,  and  an  incentive 
plan  based  on  performance.  We  are  a 
medium-size  daily  in  a  very  appealing 
Zone  4  city.  Interested  candidates 
should  provide  a  complete  career 
resume  and  include  past  and  present 
earnings.  Reply  to  Box  5351,  Editor  & 
Publisher. 


PUBLISHER/EDITORIAL  ADVISER 
STUDENT  PUBLICATIONS 
UNIVERSITY  OF  WASHINGTON 

RESPONSIBILITIES:  To  manage  the  business  operations  of  the 
Office  of  Student  Publications,  serve  as  an  advisor  on  all  aspects  of 
publishing  a  student  newspaper,  and  administer  the  publications 
policies  developed  by  the  Board  of  Student  Publications. 

QUALIFICATIONS:  A  minimum  of  a  bachelor's  degree  required. 
Advanced  degree  preferred.  Minimum  of  five  years  of  relevant  (busi¬ 
ness  and  editorial  sides)  newspaper  or  university  publications  experi¬ 
ence.  Excellent  business,  management  and  communication  skills. 
Familiarity  with  the  modem  newsroom  production  and  computing 
environment. 

APPLY  TO:  Send  letter  of  application,  resume,  and  three  letters  of 
reference  to: 

Publisher/Editorial  Adviser  Search  Committee,  c/o 
Office  of  the  Vice  President  for  Student  Affairs 
476  Schmitz  Hall  PB-10 
University  of  Washington 
Seattle,  WA  98195 

DEADLINE:  Priority  will  be  given  to  applicants  received  by  June  30, 
1991,  but  the  search  will  remain  open  until  the  position  is  filled. 

The  University  of  Washington  is  an  affirmative  action  employer  and 
strongly  encourages  applications  and  nominations  of  women  and 
minorities. 


HELP  WANTED 


ADVERTISING 


CUSSIFIED  MANAGER 
Experienced  promotion-minded  motiva¬ 
tor  with  strong  telemarketing  experi¬ 
ence  for  long  established  Brooklyn 
weekly  group.  Resume  and  salary 
requirements  to  Box  P25D,  1  Irving 
Place,  New  York,  NY  10003. 


DOUBLE  OUR  SALES 
Experienced  ad  sales  sleuth(s)  needed 
to  double  sales  at  a  young,  up-and- 
coming  S.F.  Bay  Area  weekly,  (jround 
floor  opportunity.  Send  letter,  resume 
to  New  Frontier  Media,  Suite  913, 
12021  Wilshire  Blvd.,  Los  Angeles,  CA 
90025. 


MANAGER  for  start-up  operation  of 
newspaper  network  in  Salt  Lake  City. 
Ability  to  work  with  and  sell  major 
accounts  and  communicate  with  top 
level  newspaper  management.  Must 
demonstrate  organizational  and  creative 
sales  abilities.  We  offer  competitive 
salary,  full  benefits  and  growth  oppor¬ 
tunity.  Market  location  offers  great 
quality  of  life.  EOE.  Send  resume,  refer¬ 
ences,  salary  history  to  Box  5355, 
Editor  &  Publisher. 


MANAGER  OUTSIDE  SALES 

Classified  Advertising 

The  San  Francisco  Newspaper  Agency, 
Agent  for  the  San  Francisco  Chronicle 
and  Examiner  is  seeking  a  Sales  Mana¬ 
ger.  The  successful  candidate  should 
possess  a  three  year  proven  managerial 
record  in  Classified  Advertising  and  a 
college  degree  in  Marketing,  Advertis¬ 
ing  or  a  related  field.  The  ideal  applic¬ 
ant  must  relate  well  with  peers,  subordi¬ 
nates  and  all  levels  of  management  and 
be  able  to  analyze,  plan  motivate, 
implement  and  control  the  sales  activity 
of  the  Classified  outside  sales  force  and 
the  commercial  telephone  sales  person¬ 
nel.  This  position  will  also  require  the 
training  and  development  of  both 
outside  and  telephone  sales  personnel 
enabling  them  to  achieve  the  overall 
goals  of  the  Advertising  Department. 

We  provide  an  excellent  compensation 
and  benefits  package. 

Please  submit  a  resume  including 
salary  requirements  to: 

HUMAN  RESOURCES  DEPT. 

#091-025 

San  Francisco  Newspaper  Agency 
925  Mission  Street 
San  Francisco,  CA  94103 

SEEKING  ADVENTURE? 
Southern  California  startup  weekly 
needs  high  energy,  entrepreneurial 
sales  reps.  Have  fun,  make  money. 
Send  letter,  resume  to  New  Frontier 
Media,  Suite  913,  12021  Wilshire 
Blvd.,  Los  Angeles,  CA  90025. 

The  Wilson  Daily  Times,  an  18,000 
plus  circulation,  family  owned  news¬ 
paper  located  in  Eastern  NC  is  seeking 
an  aggressive  Ad  Director  to  direct  its 
display  ad  department.  The  Ad  Director 
will  report  directly  to  the  publisher  who 
is  also  involved  in  the  running  of  the  ad 
department.  The  Classified  Ad  Director 
also  reports  directly  to  the  publisher. 
The  Ad  Director’s  position  includes 
such  duties  as  directing,  training  and 
motivating  ad  sales  staff;  customer  rela¬ 
tions;  and  developing  COOP  program. 
Good  communication  skills  and  creative 
background  a  plus.  This  is  an  excellent 
opportunity  for  someone  who  is  aggres¬ 
sive  to  live  and  work  in  an  exc&lent 
environment.  Outstanding  salary/bonus 
and  benefits.  Please  send  resumes  to 
Morgan  Dickerman,  Publisher,  The 
Wilson  Daily  Times,  PO  Box  2447, 
Wilson,  NC  27894-2447  or  call  (919) 
243-5151. 


FAX  AD  TO  E&P 
(212)  929-1259 


EDITOR  &  PUBLISHER  for  May  25.  1991 


We've  made 
E&P's  classifieds 
even  better 
with  our  new  . . 


SERVICE 


A  new 
24  —  hour 
telephone 
resume  hotline! 


Now  —  Immediate 
i  Response  to  your 
'  Help  Wanted  Ads! 


r  O'  - 


n  ^  *?5  4e- C«*P 
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E&P  Voice 

^  I?'  Classified  Service! 

Phone:  21 2  •  675  •  4380 
Fax:  212  *929  *1259 

For  a  free  recorded  demonstration 
call  212  •  230  •  2225  (Dial  option  4) 

E&P  Classified 

. . .  gets  results 


HELP  WANTED 


ARTIEDITORIAL 


EDITORIAL  ARTIST  position  available 
now.  Must  be  experienced  in  Free 
Hand,  Macintosh  McDraw  II  and  Adobe 
Programs.  Four  color  experience 
required.  News  illustration  primary 
responsibility,  editorial  cartoon  oppor¬ 
tunities.  Competitive  salary,  employee 
benefits.  Send  resume  to  Joy  L.  Willi¬ 
ford,  Personnel  Director,  Alexandria 
Daily  Town  Talk,  PO  Box  7558,  Alexan¬ 
dria,  LA  71306. 


Classified  Advertising 
(212)  675-4380 


CIRCULATION 


CIRCULATION  MANAGER 
Small  but  growing  quality  daily  in  Iowa. 
Ideal  opportunity  for  person  with  solid 
background  in  circulation  basics  on  a 
larger  paper  to  now  have  own  depart¬ 
ment.  Must  be  sales  oriented,  commit¬ 
ted  to  excellent  delivery,  good  team 
leader  and  computer  literate.  Great 
career  potential  with  progressive 
company.  Send  resume,  current  salary 
information  and  needs  to  The  Daily 
Tribune,  PO  Box  380,  Ames,  lA  50010. 


CIRCULATION  DIRECTOR 
We  publish  and  print  several  daily  and 
weekly  sports  and  horse  racing  publica¬ 
tions.  Each  has  its  unique  require¬ 
ments.  Experience  with  national  distri¬ 
butors  and  direct  wholesaler  contacts 
necessary.  Send  resume  to  Box  4436, 
Great  Neck,  NY  1  1023  or  Fax 
516-484-6749. 


Knight-Ridder  PM  with  a  circulation  of 
56,000  is  looking  for  an  assistant  metro 
editor  who  is  quick  on  deadline,  an 
effective  organizer,  and  comitted  to 
developing  issue  stories  with  strong 
people  angles.  Minimum  two  years 
experience  preferred.  Send  resume  to 
Mike  Johnson,  Metro  Editor,  The  News- 
Sentinel,  PO  Box  102,  Fort  Wayne,  IN 
46801.  An  equal  opportunity  employer. 


Send  EAP  BOXHEPLffiS 
to: 

Editor  A  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 

(Please  cleariy  indicate  the 
box  no.  you  are  responding  to.) 


CIRCULATION  DIRECTOR 

Seven-day,  A.M.,  30,000  McClatchy 
newspaper  with  TMC  is  seeking  a 
marketing-oriented  Circulation  Direc¬ 
tor.  Candidates  will  have  strong  leader¬ 
ship  abilities,  an  impressive  record  of 
circulation  accomplishments  and  know¬ 
ledge  of  computerized-circulation 
systems.  Our  rapid-growing  area  is 
ideally  located  between  mountains  and 
sea  and  is  25  miles  south  of  Charlotte, 
NC.  Please  send  resume  to  Roger  L. 
Sovde,  Gen.  Mgr.,  The  Herald,  PO  Box 
11707,  Rock  Hill,  SC  29731.  An  equal 
opportunity  employer. 

HOME  DELIVERY  MANAGER 

Major  midwest  daily  (A.M.)  seeks  exper¬ 
ienced  home  delivery  manager  with  a 
strong  record  of  consistent  circulation 
growth .  Five  or  more  years  of  experience 
as  a  division  manager  at  a  large  daily  or 
as  circulation  director  at  smaller  daily 
required.  Strong  compensation  and 
advancement  pptential.  Please  include 
salary  history  with  resume. 

E&P  VOICE  CLASSIFIED  SERVICE 
S  24  hour  resume  line  8 
(212)  230-2225  ext.  1081 


HELP  WANTED 


CIRCULATION 


HOME  DELIVERY  MANAGER  to  direct 
the  regular  operation  of  home  delivery 
distribution  centers.  Qualified  applic¬ 
ants  must  have  a  minimum  of  5  y^rs 
experience  in  home  delivery  operations 
or  as  a  circulation  director  at  a  smaller 
daily.  College  degree  preferred.  Please 
send  resume  and  salary  history  to:  Gary 
Evans,  Circulation  Operations  Manager, 
The  Palm  Beach  Post,  PO  Box  24700, 
West  Palm  Beach,  FL  33416-4700. 


S  P  A  P  E  R 


Singi»4}onr 
Circulation 
Sales  Reps 

Major  Metropolitan 
Areas  in  New  England 
&  Mid-Atlantic  States 


Important  territory  tor  The  NA¬ 
TIONAL  SPOFITS  DAILY.  We 
have  Immediate  openings  with 
prlm^  responsibility  for  compfe- 
menting  our  Dow  Jones  whole¬ 
saler  distribution  system  by  pur¬ 
suing  new  avenues  of  sale.  Only 
self-starters  with  reliable  transpor¬ 
tation  need  apply.  A  minimum  of  2 
years'  related  experience  in  the 
publishing  business  required. 
Competitive  compensation  and 
good  benefits.  Mail  or  Fax  your 
resume  to: 

DEPARTMENT  EP 
THE  NATIONAL 
SPORTS  DAILY 
15  West  52nd  Street 
New  York,  NY  10019 
Our  Fax#  Is: 212-767-7148 


SPORTS  DAILY 

cfnpioyv  r  fii/T 


EDITOR  &  PUBLISHER  for  May  25,  1991 


Pulitzer  Prize  winner  seeks  CM.  Coastal 
NC.  11,000  circulation.  7  days.  Call 
Brownie  at  (919)  946-2144. 


ZONE  MANAGER 

Newspaper  has  position  available  for  a 
Zone  Manager  in  Zone  6  (Texas). 
Entails  supervision  of  home  delivery, 
transportation,  single  copy  operations 
and  related  sales,  bceiient  opportunity 
for  a  self-starter  able  to  produce  in  an 
independent  environment.  Some  travel 
involved.  Send  resume  and  salary 
history  to  Box  5343,  Editor  & 
Publisher. 


ARTS  REPORTER/EDITOR 

If  you  can  aggressively  cover  the  politics 
and  finance  of  the  arts  world,  make 
both  2  Live  Crew  and  Swan  Lake  acces¬ 
sible  to  readers,  and  tell  human  stories 
well,  we'd  like  to  talk.  The  Anchorage 
Daily  News,  winnner  of  two  Pulitzer 
prizes  for  public  senrice,  needs  a  hard- 
nosed  reporter  with  strong  feature  writ¬ 
ing  skills  and  five  years'  daily  experi¬ 
ence.  Send  resume,  salary  history  and 
work  samples  to:  Kathleen  McCoy,  c/o 
Human  Resources,  Anchorage  Daily 
News,  Box  149001,  Anchorage,  AK 
99514-9001.  Women  and  minorities 
I  encouraged  to  apply. 
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HELP  WANTED 


EDITORIAL 


ALASKAN  WEEKLY  has  two  reporter 
openings;  one  now  and  one  in  Novem¬ 
ber.  Apply  now  to  cover  news  in  this 
beautiful  island  town  of  3,500,  whose 
mayor  has  made  national  news.  Send 
resume  and  clips  to  Ron  Loesch, 
Petersburg  Pilot,  PO  Box  930,  Peters¬ 
burg,  AK  99833.  (907)  772-9393. 


ASSISTANT  CITY  EDITOR 

The  Lansing  State  Journal  seeks  an 
assistant  city  editor  to  enhance  the 
creative  spark  of  a  solid  and  exper¬ 
ienced  editing  team. 

We  want  an  innovative,  amressive  editor 
who  wants  to  work  smarts  and  advance 
quickly  at  an  award-winning  Gannett 
newspaper  in  a  vibrant  and  growing  uni- 
versi^  and  state-capital  community. 

Good  pay,  great  opportunity  to  grow  and 
make  a  difference  with  your  ideas. 

Send  resume,  cover  letter  and  a  week’s 
worth  of  work  to:  Tom  Callinan,  Editor, 
Lansing  State  Journal,  120  E.  Lena¬ 
wee,  Lansing,  Ml  48919. 


ASSISTANT  EDITOR  -  Boston-based 
national  consumer  cycling  magazine 
seeks  talented  writer/editor  for  our 
expanding  staff.  Must  have  minimum 
two  years  experience  in  journalism  and 
a  rabid  interest  in  the  sport  of  cycling. 
Salary  commensurate  with  experience. 
Send  resume  and  clips  (no  phone  calls) 
to: 

Box  5354,  Editor  &  Publisher. 


City  desk  assigning  editor  for  The  News 
in  Boca  Raton,  Fla.  We  need  someone 
with  ideas,  who  can  help  us  continue  to 
explore  new  ways  to  attract  occasional 
and  infrequent  readers.  Applicant 
needs  to  be  flexible,  willing  to  adjust  as 
we  experiment  with  reporting,  writing 
and  editing  techniques.  Applicant 
needs  to  be  aggressive,  eager  to  push 
for  the  tough  stories  and  able  to  deliver. 
Assigning  editor  experience  on  a  daily 
newspaper  preferable.  The  News,  a 
Knight-Ridder  newspaper,  is  committed 
to  affirmative-action.  Respond  to: 

E&P  VOICE  CLASSIFIED  SERVICE 
8  24  hour  resume  line  8 

(212)  230-2225  ext.  1028 

CLASSICAL  MUSIC/DANCE  WRITER 

The  Palm  Beach  Post  is  seeking  a 
talented  writer  to  cover  the  classical 
music/dance  beat.  This  person  will  be 
required  to  review  performances  as  well 
as  write  features  and  news  stories  on 
classical  music,  ballet,  modern  dance 
and  opera  in  South  Florida.  Experience 
on  a  metro  daily  is  a  must.  Send  resume 
and  clips  to  Dan  Shorter,  The  Palm 
Beach  Post,  PO  Box  24700,  West  Palm 
Beach,  FL  33416-4700. 

COPY  EDITOR 

7-Day  daily  in  NYC  area  with  heavy 
emphasis  on  local  coverage  seeks  a 
copy  editor  also  capable  of  directing  a 
section.  Creativity  essential.  Excellent 
benefits.  Equal  opportunity  employer. 
Send  cover  letter,  resume  and  present 
salary  to  Box  5347,  Editor  &  Publisher. 

COPY  EDITOR 

Growing  weekly  newspaper  in  Central 
California  needs  fast,  accurate  copy 
editor  with  excellent  design  skills  and 
pagemaker  experience.  Opportunity  for 
some  writing.  Good,  young,  aggressive 
staff.  Send  samples  and  resume  to 
Sheena  Berwick,  Country  News,  77 
Marquita  Ave.,  Paso  Robles,  CA 
93446. 

INVESTIGATIVE  REPORTER.  Large 
alternative  newsweekly.  Send  clips: 
Exec.  Ed.,  Dallas  Observer,  PO  Box 
190289,  Dallas,  TX  75219. 


HELP  WANTED 


FEATURES  SECTION  EDITOR 
An  award-winning  medium  sized  daily 
newspaper  located  in  Virginia  within 
commuting  distance  of  Washington,  DC 
is  in  search  of  a  Features  Section 
Editor.  Must  have  demonstrated  editing 
and  layout  skills.  Interested  persons 
should  send  Resume,  References  and 
Work  samples  to  Michael  Frizzell,  Asst. 
Dir.  of  HR,  The  Free  Lance-Star,  616 
Amelia  St.,  Fredericksburg,  VA  22401. 
The  closing  date  for  this  position  is  June 
15,  1991.  The  Freelance-Star  is  an 
equal  opportunity  employer,  women  and 
minorities  are  encouraged  to  apply. 


Fed  up  with  maddening  crowds?  Able  to 
lead?  Seven-day  color  daily  in  competi¬ 
tive  Rocky  Mountain  market  seeks  desk 
editor(s)  interested  in  practicing  jour¬ 
nalism  and  outdoor  skills  in  the  Mild 
Wild  West.  Newsroom  supenrision,  wire, 
layout  and  headwriting  experience 
relevant.  Decisive  nature,  ability  to  work 
fast  are  plusses.  Send  resume  and  cover 
letter  to  Managing  Editor  at  Box  5331, 
Editor  &  Publisher. 


COPY  EDITOR 

WANTED:  One  of  the  10  best  small 
dailies  in  America  just  lost  a  veteran 
copy  editor.  We  need  someone  who  can 
step  to  the  plate  and  design  a  dynamite 
Page  One  or  a  slick  feature  cover.  If  you 
love  words,  design  and  are  comfortable 
in  the  creative  atmosphere  of  an  all 
electronic  newsroom,  the  La  Crosse 
Tribune  wants  to  hear  from  you.  Five 
years  experience  preferred.  We  are  an 
equal  opportunity  employer. 

Please  send  letter  of  application, 
resume  and  samples  of  work  to  Human 
Resources  Manager,  La  Crosse  Tribune, 
401  N.  3rd  Street,  La  Crosse,  Wl 
54601.  Application  deadline:  6-15-91. 


Independent  business  weekly  has  open¬ 
ing  for  aggressive,  results-oriented 
reporter  who  can  dig  for  news  in  a  highly 
competitive  newspaper  market.  Send 
resume,  three  business-related  clips 
and  a  letter  selling  yourself  to:  Editor, 
The  Greater  Cincinnati  Business 
Record,  36  E.  Seventh  St.,  Suite  200, 
Cincinnati,  Ohio  45202.  EOE. 


OPPORTUNITY  —  36,000  AM  daily 
(45,000  Sunday)  needs  two  key 
editors:  FEATURES  EDITOR  and 
ASSISTANT  CITY  EDITOR.  Both  posi¬ 
tions  critical  in  plans  for  reorganization 
and  redesign.  Also  possible  opening 
soon  for  copy  editor.  Ciontact  Bob  Schu¬ 
macher,  Editor,  or  Dave  Cox,  Managing 
Editor,  The  Tribune-Star,  721  Wabash 
Avenue,  PO  Box  149,  Terre  Haute,  IN 
47808.  (812)  231-4200. 

GRAPHIC  ARTIST 

WANTED:  ONE  WIZARD  —  If  you're  a 
creative  Mac  communicator/reporter/ 
artist  trapped  under  echelons  of  editors 
who  couldn't  see  an  interesting  visual 
concept  if  it  fell  out  of  the  sky  on  their 
heads,  listen  up.  We're  looking  for  you. 
The  La  Crosse  Tribune  is  one  of  the 
nation’s  Top  10  small  daily  papers.  We 
take  chances;  we  create;  we  explore. 
We're  looking  for  teammates  on  that 
trip.  No  timid  souls  need  apply.  All  — 
except  an  open  mind  —  is  negotiable. 

Please  send  letter  of  application, 
resume  and  samples  of  work  to  Human 
Resources  Manager,  La  Crosse  Tribune, 
401  N.  3rd  Street,  La  Crosse,  Wl 
54601.  Application  deadline;  6-15-91. 

REPORTERS  NEEDED  -  Award 
winning,  semi-weekly  near  Anchorage 
needs  aggressive,  talented,  entry-level 
reporters  to  cover  sports/outdoors,  local 
government  and  schools.  Send  letter, 
resume  and  clips  to  Susan  Morgan 
Howk,  Editor,  Frontiersman,  1261 
Seward  Meridian,  Wasilla,  AK  99687. 


HELP  WANTED 


REAL  ESTATE/MONEY 

The  Times-Picayune  in  New  Orleans  is 
seeking  a  real  estate  writer  for  our 
Money  section.  This  person  will  write  for 
a  weekly  real  estate  section  and  the 
daily  Money  section  At  least  three  years 
business  writing  experience  and  some 
real  estate  experience  are  necessary. 
We  need  someone  who  can  write  for  the 
consumer  and  who  enjoys  explaining 
complicated  real  estate  problems  in 
clear,  readable  English.  We  offer 
competitive  wages  and  excellent  bene¬ 
fits.  To  apply,  send  resume  including 
salary  history  and  cjips  by  May  25  to 
'Personnel  Dept.,  ATTN:  Money;  The 
Times-Picayune;  3800  Howard  Ave.; 
New  Orleans,  LA  70140.  An  Equal 
Opportunity  Employer  M/F. 


REPORTER 

Looking  for  energetic  individual  for 
Washington  Bureau  of  Financial  News 
Wire.  Beat  centered  on  Congressional 
policy  issues.  Journalism  experience 
required.  Financial  or  business  report¬ 
ing  a- strong  plus.  Send  clips  and 
resume  to:  John  Carter,  Market  News 
Service,  552  National  Press  Building, 
Washington,  DC  20045. 


SEEKING  ADVENTURE 

Southern  California  startup  weekly 
needs  reporter/writers/editors.  Intern¬ 
ships  available.  Gain  good  experience 
while  having  fun.  Send  resume,  clips  to 
New  Frontier  Media,  Suite  913,  12021 
Wilshire  Blvd.,  Los  Angeles,  CA  90025. 


SPORTS  REPORTER 

For  a  Cox  newspaper,  25,000  plus  daily 
circulation.  Journalism  degree  and  a 
minimum  of  2  years  experience  in 
layout,  editing,  sports  writing  and 
photography  with  a  daily  newspaper 
desired.  Submit  resume,  clips  to  The 
Yuma  Daily  Sun,  Bob  Romantic,  Sports 
Editor,  PO  Box  271,  Yuma,  AZ  85366. 


PROMOTION 


PROMOTIONS  MANAGER 
116,200  daily,  130,700  Sunday 
located  in  the  southeast.  Seeking  indi¬ 
vidual  to  create,  coordinate  and  imple¬ 
ment  effective,  cost  efficient  advertis¬ 
ing  and  promotion.  The  successful 
candidate  will  know  how  to  increase 
readership,  spur  subscriptions,  retain 
subscribers,  boost  advertising  sales, 
create  higher  awareness  and  positive 
attitude  toward  our  papers.  Knowledge 
of  direct  mail,  TV,  radio  and  four  to  five 
years  experience  preferred.  This  chal¬ 
lenging  opportunify  is  accompanied  by 
an  excellent  benefit  package.  Send 
letter  and  resume  in  confidence  to:  Box 
5342,  Editor  &  Publisher. 

PRODUCTION/TECH 

Senior  Production  Position 

National  publisher  seeks  candidate  with 
minimum  seven  years'  experience  for 
senior  production  position.  Responsibil¬ 
ities  include  management  of  prepress 
departments,  film  and  print  purchase, 
scheduling,  and  budget.  Must  have 
working  knowledge  of  graphic  design/ 
composition,  electronic  publishing/ 
imposing/paginaticn,  Scitex,  high  resol¬ 
ution  scanning  equipment,  offset,  Web 
press,  and  linotronic.  (In-house  tech¬ 
nology  includes  Bestinfo  Editorial/ 
Composition  system  and  Macintosh 
design  system.)  Offices  located  in 
historic  building  in  charming  Pocono 
Mountain  town,  100  miles  from  New 
York  City.  Apply  with  resume,  including 
daytime  phone  number  and  compensa¬ 
tion  level  to  Manager  of  Human  Resour¬ 
ces,  Highlights  for  Children,  803 
,  Church  Street,  Honesdale,  PA  18431. 


HELP  WANTED 


PRODUCTIONITECH 


Lead  Pressman  Needed,  Full-time  posi¬ 
tion.  Experience  and  dedication  a  must. 
Salary  plus  bonus.  Webb  Leader  Press. 
Benefits:  paid  vacation,  profit  sharing, 
health  insurance.  Box  5337,  Editor  & 
Publisher. 


SALES 


SALES  SUPERVISOR 

The  Orlando  Sentinel  is  offering  a  chal¬ 
lenging  opportunity  for  a  highly  moti¬ 
vated  person  to  be  Sales  Supervisor  in 
our  Lake  County  Bureau.  This  person 
will  be  responsible  for  assisting  the 
Bureau  Advertising  Manager  in  training 
and  developing  the  sales  staff,  creating 
ideas  for  increasing  lineage  and 
revenue,  and  indentifying  and  resolving 
customer  service  situations. 

If  you  have  been  successful  in  these 
areas  and  have  1-2  years  of  supervisory 
experience,  proven  sales  background 
and  strong  organizational  skills,  please 
apply  in  person  from  9:00  a.m.  -  noon, 
Monday  through  Friday,  or  send  resume 
tO: 

THEORUNDO  SENTINEL 
EMPLOYMENT  CENTER 
633  N.  Orange  Avenue 
Orlando,  FL  32801 


POSITIONS 

WANTED 


ADMINISTRATIVE 


Seeking  a  general  manager  position 
with  an  alternative  delivery  division  in  a 
metro  area.  Strong  circulation  and 
marketing  experience;  with  MBA.  I  have 
contacts  with  both  APD  and  PE.  Also 
can  assist  with  your  business  plan  if  you 
are  still  deciding  what  to  do. 

Box  5357,  Editor  &  Publisher. 


W.R.  PARK,  SR. 

FORMER  NAB  V.P.  OF 
RETAIL  MARKETING 

After  counseling  Newspaper  Execu¬ 
tives,  Sales  Staffers  and  some  of  Ameri¬ 
ca's  largest  and  most  successful  Retail 
Chains  Tor  over  11-years,  the  Newspap¬ 
er  Advertising  Bureau  closed  my  Atlanta 
office.  I  declined  their  offer  to  move  to 
New  York.  Therefore,  available  for  a  new 
challenge.  Qualified  for: 

*  Advertising/Marketing  Director 

*  Large  Paper  Retail  Ad  Manager 

*  Corporate  or  Regional  Office 

*  Newspaper  General  Manager 

Proven  ability  to  motivate  Retail 
Community  and  influence  ad  budgets  of 
Local  Advertisers  and  Retail  Giants. 
Personally  responsible  for  Millions  of 
Dollars  in  Newspaper  Ad  Revenues  in 
1990. 

I  I  possess  the  added  advantage  of  many 
years  as  an  unusually  successful  Execu¬ 
tive  VP/VP  of  Advertising  and  Sales 
Promotion  for  several  Multi-Store  Retail 
Chains. 

Seeking  a  position  in  the  south/ 
southeast  or  west/southwest. 

W.R.  PARK.  SR. 

4859  PORT  DRIVE 
DOUGLASVILLE,  GA  30135 
(404)  949-0905 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company 
Address  _ 


Classification  _ 

Authorized  Signature 


No.  of  Insertions: 


Amount  Enclosed:  % 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $7.00  per  line 

2  weeks  —  $6.15  per  line,  per  issue 

3  weeks  —  $5.35  per  line,  per  issue 

4  weeks  —  $4.60  per  line,  per  issue 


Effective  January  1,  1991 

POSITIONS  WANTED 
1  week  —  $3.95  per  line 

3er  issue.  2  weeks  —  $3.25  per  line,  per  issue, 

per  issue.  3  weeks  —  $2.75  per  line,  per  issue, 

per  issue.  4  weeks  —  $2.55  per  line,  per  issue. 


Add  $6.50  per  insertion  lor  box  senrice.  Add  $4.25  per  insertion  lor  box  service. 


Count  a^an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time,  $85;  2  to 
5  times,  $80;  6  to  1 2  times,  $75;  1 3  to  25  times  $70;  26  to  51  times  $65; 
52  times,  $M. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Iditar  tk  PwMblMr 

11  West  19lh  Street,  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259 
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POSITIONS  WANTED 


ADMINISTRATIVE 


GM  or  EDITOR  position  sought  by 
16-year  veteran  of  small-meduim  dail¬ 
ies.  Excellent  current  references.  Wm. 
McCarty,  (216)  830-0853. 


ADVERTISING 


Difficult  Times  Require 
Professionalism! 

Isn't  it  time  you  had  a  professional 
running  your  Classified  Department? 

Professional  New  York  City,  CAM  look¬ 
ing  for  a  New  Challenge. 

Box  5339,  Editor  &  Publisher. 


CIRCULATION 


20  years  experience  CM,  DM,  Motor 
Route  Supen/iso'.  Able  to  cut  expenses, 
increase  circulation  and  revenue. 
Knowledgeable  ABC,  NIE.  Retired 
early,  want  to  work  5  more  years.  Any 
zone,  small  or  large  paper.  Consider 
consultant.  Free  to  travel.  Lets  talk 
about  what  you  need.  Howard  Wold 
(405)  942-3610.  3110  NW  36th 
Street.  Oklahoma  City,  OK  73112. 


Costcutting  Circulation  Head  (6  years) 
Seeks  long  term  post  at  9,000  +  daily. 
Garry  Sadler  (517)  263-1975. 


AP  award-winning  film  critic/writer  with 
national  reputation,  solid  industry 
contacts  and  TV/Radio  experience  seeks 
metro  daily  or  major  market  broadcast 
outlet.  Call  (512)  650-9016  or  write 
Box  5332,  Editor  &  Publisher. 


Award-winning  veteran  golf  writer 
seeks  golf  beat  for  major  metro, 
magazine  or  ad  agency. 

Box  5329,  Editor  &  Publisher. 


Editorial  writer/editor.  Been  doing  it  all 
for  mid-sized  daily.  First-rate.  Box 
5324,  Editor  &  Publisher. 


Editorial  writer/page  editor:  Prolific, 
provocative,  probing,  pragmatic, 
persuasive  -sometimes  even  profound. 
Box  5356,  Editor  &  Publisher. 


Experienced  D.C.  journalist.  Congress, 
agency  coverage.  Specialist  in  defense/ 
aviation.  Write  Box  5353,  Editor  & 
Publisher. 


I  have  20  years  of  newspaper  experi¬ 
ence,  most  of  it  as  an  editor/nevysroom 
manager.  I  am  looking  for  a  medium  to 
large  daily  that  needs  an  editor  who  has 
impeccable  news  judgment,  believes  in 
hard  work  and  who  thrives  on  deadlines. 
Call  Randy  at  (401)  934-2927. 


POSITIONS  WANTED 


IS  YOUR  MARKET-SHARE  FLAT... 

...news  report  dull,  circulation  stuck, 
penetration  stagnant?  I  can  help  lead 
you  out  of  the  wilderness. 

Readers  are  customers.  It's  an  editor's 
job  to  get  their  attention  and  keep  their 
loyalty.  I  am  a  market-driven,  customer- 
oriented  editor/managing  editor.  I  have 
run  community  dailies,  weeklies, 
feature  magazines  and  TMCs.  I've 
competed  against  major  metros  and 
free  weeklies. 

From  aggressive  news  coverage  to 
chicken  dinners,  from  sophisticated 
graphics  to  in-depth  agate  ~  I  know 
local  newspapering.  I  am  a  skilled 
editor  who  can  build  reader  involve¬ 
ment,  inspire  your  newsroom,  keep  to  a 
budget  and  help  you  expand  your 
marketplace. 

Box  5349,  Editor  &  Publisher. 


LAWYER  TURNED  REPORTER  SEEKS 
TRIALS  OF  ENTRY  LEVEL 
REPORTAGE/edit.;  in  business/EEC/ 
features/human  interest/stringing.  32 
year  old,  J.D.,  good  passport,  some 
German,  Spanish,  &  Chutzpah!!  ok  relo¬ 
cate.  POB  500,  Boonton,  NJ  07005, 
(201)  525-7623. 


LEAN,  MEAN  'WRITING  MACHINE 

Creative,  hyperliterate  J-grad,  specializ¬ 
ing  in  light,  bright,  tight  copy-editing, 
reviewing,  reporting  seeks  entry-level 
position  at  coastal  daily.  Plant  me  and 
watch  me  grow!  Box  5327,  Editor  & 
Publisher. 


WRITERS:  Successful  published  author 
provides  complete  editorial  services. 
Custom-tailored.  Sensitive.  Exper¬ 
ienced.  Flexible.  Well-connected. 
Reasonable  rates.  (703)  524-5264. 


FREELANCE 


European-based  reporter  will  be  your 
str  nger,  covering  EC,  Eastern  Europe, 
Scandinavia.  Start  Sept.  1.  Call  Ariane 
Sains,  (203)  967-8166.  Fax  (203) 
967-8574.  Write  85  Riverside  Ave., 
E-3,  Stamford,  CT  06905. 


N.Y.  stringer  available  -  news  and 
features,  dailies  or  trades.  Worked  at 
N.Y.  Newsday,  Miami  News  and  Finan¬ 
cial  World,  top  references.  Available 
immediately.  Call  or  write  Jeff  Benkoe, 
1195  E.  12th  St.,  Brooklyn,  NY 
11230.  (718)  258-9648. 


PRODUCTION/TECH 


Pressroom  Foreman  or  Head  Pressman 
at  small  daily  or  bi-weekly.  Any  Zone. 
30  years  experience.  M.  Knight,  13 
Silver  Birch  Ave.,  Plymouth,  MA 
02360.  (508)  224-2096. 


SHOP  TALK  AT  THIRTY 


Changing  the  format  of  news  meetings 


By  Steve  Dozier 

Millions  of  dollars  have  been  spent 
on  focus  groups,  studies  and  rede¬ 
signs  in  an  effort  to  stop  a  slow  news¬ 
paper  death  or  decline.  Uncreative  as 
we  are,  newspaper  editors  nationwide 
have  questioned  almost  everything 
about  our  product. 

The  editors  pride  themselves  on 
revolutionary  new  content,  look  and 
packaging,  but  Aunt  Sadie  does  not 
see  changes  she  would  call  major. 
She  does  think  the  new  creature  fea¬ 
ture  on  Page  2  is  cute  though. 

Somehow,  through  all  of  this,  a 
“rich  tradition”  continues  unchanged 
and  unchecked.  The  News  Meeting, 
the  hub  of  our  process,  has  escaped 
evolution. 

Many  newsroom  folks  say  these 
meetings  are  predictable,  unimagina¬ 
tive,  time-wasting,  pompous,  self- 
righteous,  formulated,  routine. 

Many  readers  say  of  the  newspaper 
that  is  born  from  these  meetings:  pre¬ 
dictable,  unimaginative,  time-wasting, 
pompous,  self-righteous,  formulated, 
routine. 

For  almost  10  years,  I  have  partici¬ 
pated  in  news  meetings  at  some  of  the 
nation’s  best  newspapers  and  have 
made  it  a  point  to  visit  many  others. 
Consider  what  I  have  seen. 

At  3  or  4  or  5  o’clock,  the  group 
of  mostly  middle-aged  white  men 


(Dozier  is  assistant  professor  of 
journalism  at  the  University  of  Ken¬ 
tucky  and  former  newsphoto  executive 
at  the  Detroit  Free  Press  and  the  De¬ 
troit  News.) 


daONflNMOa  MOUd 
SM3N  HUM  ISdId  3S 


Get  your  copy  of 

AdNcm 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business. 

To:  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
WpO  I  Please  send  me  AD  NEWS  for  one 
I  CwS  year  -  26  issues  I  enclose  my 
bankdraft  in  Australian  currency  for  Aust.  $  128. 

Name: _ 

Address: _ 


converge  around  an  oblong  Formi¬ 
ca  table,  usually  simulated  wood 
grain. 

At  one  Northern  newspaper,  a  ritual 
of  “sliding  the  ashtray  ”  occurs  among 
the  leaders,  mixed  with  caffeine,  as 
smoke  clouds  the  air. 

A  perverse  closeness  is  estab¬ 
lished  when  the  deputy  managing  ed¬ 
itor  cracks  another  joke  about  “down 
river,”  an  impoverished  part  of  that 
newspaper’s  circulation  area. 

Around  another  table,  this  one 
much  further  south,  there  is  loud  talk 
of  football.  The  young  and  new  assis¬ 
tant  editor  of  one  features  department 
makes  a  comment  but  is  ignored.  The 
powerful  managing  editor  makes  mild 
wit  and  the  room  roars  in  laughter. 

At  this  news  meeting,  the  heavily 
starched  blue  shirts  outnumber  the 
white  shirts  today. 

At  another  table  out  West,  in  a 
smaller  newspaper  with  less-salaried 
employees,  the  blue  shirts  outnumber 
the  white  as  well.  The  only  difference 
is  the  level  of  the  starch. 

Usually,  slight  tension  mounts  as 
the  meeting  begins  and  final  Xeroxed 


news  meeting  should  be  re-evalu¬ 
ated. 

News  meetings  promote  political 
positioning  among  the  attendees. 
They  stifle  creative  thinking  because 
creative  thinking  sometimes  comes 
off  as  sounding  stupid.  They  stifle 
free-flowing  discussions  because 
free-flowing  thoughts  sometimes 
sound  stupid.  They  promote  bounda¬ 
ries  by  turf  because  of  the  method 
whereby  possible  stories  are  pre¬ 
sented.  They  are  tremendous  time- 
wasters  because  very  little  new 
comes  from  them. 

First,  and  on  the  surface  level,  get 
rid  of  the  Formica  table.  It  creates  a 
barrier  between  people  present.  It  re¬ 
sults  in  rigid-uptight  physical  posture 
which  tranfers  to  a  rigid-uptight  mental 
state.  Use  clipboards  and  mildly 
comfortable  seating. 

Create  some  organized  chaos. 
Throw  the  system  off  balance.  Slightly 
but  regularly  change  meeting  times. 
Editors  will  have  to  think  about  their 
day’s  planning  rather  than  just  go 
through  the  routine  one  more  time.  Sit 
in  different  locations.  Upset  the  rou¬ 


At3or4or5  o’clock,  the  group  of  mostly 
middle-aged  white  men  converge  around  an 
oblong  Formica  table,  usually  simulated  wood 
grain. 


papers  are  flung  around  the  room. 
Printed  on  these  papers  are  one-  or 
two-sentence  descriptions  of  possible 
stories. 

First  the  national  editor  reads  di¬ 
rectly  from  his,  then  the  foreign  editor 
reads  from  his.  The  city  editor  reads 
from  his,  then  the  features  editor 
reads  from  hers.  The  entertainment 
editor  reads  from  hers  and  the  sports 
editor  reads  from  his.  Then  the  photo 
editor  reads  from  his. 

The  meetings  end  after  a  “call  of 
the  slugs”  by  the  news  editor.  Just  like 
yesterday,  he  chooses  an  “impor¬ 
tant”  story,  a  “happy”  story,  a  “sad” 
story  and  an  “oddball”  story.  Some 
powerful  news  editors  choose  only  six 
or  seven  stories.  Less  sure  editors  will 
cover  their  bases  and  call  10  to  12.  To 
be  sure,  there  is  usually  some  good 
post-meeting  discussion. 

Before  we  as  an  industry  change 
one  more  typeface,  add  one  more 
graphic  or  shorten  one  more  story,  the 


tine  order  of  budget  presentation.  Re¬ 
assess  who  attends  the  meetings.  De¬ 
partment  heads  may  run  their  area 
well  but  offer  little  to  the  total  news 
meeting  group. 

Bring  only  slug  lists  to  the  meeting. 
Have  editors  talk  from  their  heart 
about  the  story.  Use  the  slug  lists  only 
as  memory  joggers.  As  the  story  is 
discussed  free  form  and  questions  are 
asked  by  other  editors,  valuable  hu¬ 
manistic  turns  can  take  place,  and 
maybe  some  surprises. 

High-energy,  fast-talking,  free- 
thinking  staffers  should  attend.  Vocal 
veteran  staffers  should  be  there  to 
offer  perspective  that  ladder-climbing 
vagabond  editors  cannot. 

Draw  more  on  staffers  from  the  arts 
and  feature  sections.  Encourage  their 
creati  vit  y  and  have  them  work  with  the 
news  departments  in  preparing  the 
day’s  possible  stories. 

Conduct  a  search  outside  your 
newsroom,  in  the  community,  for  peo¬ 
ple  to  become  a  part  of  the  process. 

(Continued  on  page  56) 
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We’ve  made  E&P’s  ckissif  ieds 
even  better  with  our  new — 


E&P 


SERVICE  Vy 

The  newspaper  industry's  24  hour  phone  resume  hotline  V 


YOU'RE  IN  CHARGE  OF  THE  HIRING  PROCESS! 

Say  goodbye  to  unwanted  and  inconvenient  telephone  calls.  Gone  are  the  days  of 
uncomfortable  and  time-consuming  interviews.  The  E&P  VOICE  CLASSIFIED 
SERVICE  is  an  automated  audiotex  telephone  feature  that  allows  you  to  use 
a  simple  touch-tone  phone  to  review  applicants  and  schedule  interviews. 


E&P  VOICE  CLASSIFIED  SERVICE 

•  Enables  applicants  to  respond  to  your  E&P  Help  Wanted  ad  24  hours  a  day, 
7  days  a  week. 

•  Enables  you  to  review  and  respond  to  the  applicants  phone  resumes 

at  your  convenience  •  x 


•  Relieves  you  from  having  to  answer  applicant  phone  calls. 

•  Saves  you  time  —  and  time  is  money. 

•  Helps  you  to  fill  a  vacant  position  faster.  j 

•  Eliminates  the  response  delay  of  the  U.S.  mail  and  the  ' 
restrictions  of  9  to  5  working  hours. 


••  ••  •  •  , 


CALL  NOW  TO  SIGN  UP  FOR  THE 
E&P  VOICE  CLASSIFIED  SERVICE! 

PHONE  (212)  675-4380  FAX  (212)  929-1 259 


E&P  VOICE  CLASSIFIED 

at  your  service 
25  hours  a  day,  7  days  a  week 


FOR  A  FREE  RECORDED  DEMONSTRATION 
CALL  (212)  230-2225 


E&P  Classified 


. . .  gets  results 


15B  Some  citizens  of  Opa-locka,  Fla.,  angry  and  out¬ 
raged,  wanted  justice.  They  wanted  to  take  back  their 
streets,  their  apartments,  their  meager  possessions 
from  an  untouchable  cult  leader.  They  didn’t  know  what 
to  do.  l^  Sydney  P.  Freedberg  did.  Leading  a  team  of 
reporters  from  Knight-Ridder’s  Miami  Herald,  she  un¬ 
raveled  the  mysteries  of  Yahweh  Ben  Yahweh  and  his 
Temple  of  Love:  his  sect’s  accumulation  of  wealth  and 
property,  brutal  discipline,  influence  with  politicians 
and  business  leaders,  kid  glove  treatment  by  the  law 
enforcement  communities-and  allegations  of  long,  un¬ 
solved  murders,  a  beheading,  a  public  execution.  In 
all,  14  homicides.  l£6  She  traced  defectors  and  their 
families  across  the  nation.  Some  dissidents  had  gone 
underground.  Others,  once  questioned  by  police  and 
the  FBI,  were  afraid.  Some  wondered  what  ever 


happened  to  the  case.  IS6  Finally,  on  Nov.  7, 1990,  SW\T 
teams  and  federal  agents  arrested  Yahweh  Ben  Yah¬ 
weh,  self-proclaimed  Son  of  God,  and  16  disciples. 
For  murder.  Fourteen  times.  15B  The  Miami  Herald’s 
news  staff  received  the  1991  Pulitzer  Prize  for  spot 
news  reporting  on  the  Yahwehs.  Knight-Ridder  jour¬ 
nalists  in  Washington,  Philadelphia  and  Detroit  were 
Pulitzer  finalists.  Knight-Ridder  newspapers  have  won 
57  Pulitzers,  including  29  in  the  last  7  years.  l£B  In 
Miami,  13  reporters  worked  on  the  Yahweh  story.  The 
newspaper  staff  produced  a  hundred  stories  in  the 
past  two  years.  Despite  veiled  threats,  a  contempt  of 
court  motion,  government  denials,  Freedberg  never 
let  up.  100  Few  newspapers  would  have  committed  the 
resources  and  time  to  such  a  sensitive  subject.  15B  But 
The  Miami  Herald  is  a  Knight-Ridder  newspaper. 


KNIGHT-RIDDER 


